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1 Summary of Findings
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Introduction
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In order to provide insight into Government's ﬂﬁﬂﬁgﬁ g F%Fﬁéﬁj;& AR e o I
policy in establishing intellectual property as a f{ Jrﬁﬁ* i[l% PF@E;;D FJ;:MILJQE,Iﬁg*J

vital driving force towards a knowledge-based |1 » I M 17 FFPIF ELE S 2T
economy, the Intellectual Property Department ?%FF i%ﬁﬁﬁ%ﬁa@ﬂ J:Efk%?%@ K BipEY
(IPD) has been conducting surveys on ?Aﬁ&l[, E| i CR ) YT FH T F- %T

Business Attitudes to Intellectual Property *[ - FH E' ‘{ SRS s Ell_.—: s E%‘ K
since 2004. Mercado Solutions Associates = ,E % i‘ﬁ/:“?&ﬁil?ﬁfﬁj‘f 1 009 [t rﬁﬁﬁi&
Ltd. (MSA) was commissioned to conduct the e 5] 30.5% © iR 2 Iy
2010 survey between 10™ November and 21 ’EF%J

December 2010. In total, 1 009 business

establishments were successfully enumerated

by means of mail survey. The overall

response rate achieved was 30.5%. This

executive summary highlights the major

findings of the survey.

=

:%H—HF PR

Knowledge and Attitudes toward IPR hfi[l%éﬁﬁllmnﬁﬁug &

The majority of the business establishments ~-#[15} Fy 3 A5k I 3 At 7 TR
were aware that intellectual property (IP) (9 .5%)‘FFZ9JW\J(95.3%)\V1ETJJ%[JJ( 2.3%) ~
covered ‘“copyright’ (96.5%), ‘trademarks” " 9#IEE | (82.5%) - BEH|F - LfyE -
(95.3%), “patents” (92.3%) and “designs” ﬁ’lﬁﬁ[ E@,%EE%U (7 78% - 96%) [i&E| HH| -
(82.5%). Overall speaking, the percentages

were slightly increased as compared with the

last survey (about 78% - 96%).

Moreover, when comparing to the previous [ » Eﬁf‘iﬁﬁ 20 i %‘]ié‘[ (23% I') ) [
surveys (below 23%), largely higher proportion  #1i¢i " & E&giff g\:‘aﬂ%ﬁ (51.2%) Tk
of establishments was aware that %&[}ﬁ?@lk Eif ‘JF*ITJ E M lpterp -
“layout-design of integrated circuits” (51.2%)

was also covered in intellectual property.

When asked whether thought that “copying i&r T[JiT%“t " AT [ZERE I #
newspaper articles / articles from books Tl/:f[:ﬁffv” 'F =N Iﬁ‘xjéﬁ i[;lwﬂi%i%
without authorisation for distribution to staff for %EJFJ B ,l E 53.0% J&kﬁgg“t TRL o

. ” . . et A I:

internal reference” was an infringement of IP == - hg.ﬂ‘ (50.5%) At

rights, only 53.0% of the establishments

claimed “yes”, which was similar to the last

survey (50.5%).

97.9% of business establishments considered 97.9% Fumi&kﬁg%?t HIFE A (B lg*gt
intellectual properties (e.g. patents for invented FIF Uﬁ;ﬂ | e ’/1‘ J; e S @:tﬁ‘/ﬁﬁﬁl)
products / technology, design, logo or brand *Flfi J-?*EJ ek o TEF%J 3 r*;&*?ﬁ%‘g\ ENERN
name) were valuable assets of a company, (1% 95% - 98%) Hfi— 3+

Mercado Solutions Associates Ltd. -1- February 2011
KB E L R 2011 = 27
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which was quite consistent to the previous
surveys (about 95% - 98%).

Establishments were asked whether they
considered the statement “After | have
obtained a business or company registration
in Hong Kong, no one else can use my
company name as a trademark in Hong Kong”
was true. 73.5% of the establishments
misunderstood that the statement was true,
which was higher than the previous surveys
(below  66%). However, still 26.5%
considered that was not true.

15.6% of the business establishments claimed
that they had registered trademark, patent or
design in Hong Kong, while 84.4% had not
done so. The rate of doing so was dropped
as compared with the last survey (28.6%).

Among those establishments which had
trademark, patent or design registered, 66.0%
had registered 1 trademark, patent or design;
14.9% had registered 2 — 3; and 17.2% had
registered 4 or more.

86.2% of the business establishments
considered Hong Kong as an important place
to register trademark, patent or design, which
was higher than the previous surveys (about
68% - 81%).

61.2% of the business establishments know
that the statement “If | have a trademark,
patent or design registered in the National
Trademark or Patent Registry of PRC, it will
automatically be protected in Hong Kong” was
false, which was higher than those in the past
surveys (about 54% - 58%). The remaining
(38.8%) considered the opposite.

58.0% of the business establishments had
heard about the newly amended Copyright
Ordinance — regarding the criminal liability that
directors / partners may attract if their
companies possess pirated software for
business use, which was higher than that in
the last survey (49.5%).

F R L RL IR D AT 7 Vr%lfpﬁ}i /
*ﬂ%?ﬁétﬁgj ki id%f“ il
e N S L © 73.5% [
7ﬁ<WbﬁirEw’FmHH g
(66% IJ ) T 4] - [1[7%] 26.5% iﬂpiﬁiﬁ
I:[J—J :",7\ L4F|§ o

15.6% guﬁpiﬁwfﬁiﬂ %;&f?%%ﬁ‘@'?

’fﬁ RFIED I BIEEE - ) 84.4% HIIE 12 -
R BRI R P ?“%JEE\I v (28.6%) *

PRI e

T P T A W AR RS /1‘%5’?

SHIVESEEH 1 > 66.0% P~ [ﬁrﬂfﬁ Fj Ay

JHEIEEET 5 14.9% 2072 -3 ]'[E':%J*EJ 17.2%
E 4 )

86.2% [1 YK HHH ng‘Fﬁiﬁi— (I i EI%E{
;f :tF It ~ %gﬂ f /%%E%ﬁr P e sy =25
Hpv (96 %-81%) KR -

61.2% [UFHHEES *ip‘*‘ P~ S H AR Y
ffﬂ—&;ﬁufh% mﬁg Elﬁjl FtEr ~ FFIES 9 i
Eﬁﬁ }{ﬁj’gl By "*ER,TUH% ljj’;;zjii
MEJ Rl ] A IF[J{EF%J (w‘ 54% - 589 )
By o (&R ™ pY 538 8%) [>T AR

|2

'__IZ
_\T-_n.

58.0% Eifp?i*ﬁ&% S0 e P F%@f’%l’ﬂ
H[’ EJP‘EE[:“ / ”7% pJH»[ﬂE' RIS
HEASIEF > P ERTE F“WHI - *Iﬁ
g\pu (49.5%) t’rﬁ o

Mercado Solutions Associates Ltd.
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Among them, the major channels of learning
about the content of the provision were TV / /
radio API (72.6%) and print advertisement in
newspapers / magazines (30.4%).

Not many establishments (36.6%) had heard
about the newly amended Copyright
Ordinance — regarding the offence of copying
copyright works in large quantity and regularly
for business purpose.

Among them, the major channel of learning
about the content of the provision was print
advertisement in newspapers / magazines
(63.0%).

75.3% of the establishments were not aware
that there were licensing schemes
(administered by copyright owners) authorising
copying of local newspaper articles and books
for use in business, while only 24.7% were
aware of it (vs. 27.4% in the last survey).

IP Compliance

While 55.4% of the establishments would not
check the Hong Kong trademark register
before using / adopting their own trademark for
their goods / services, 44.6% would do so,
which was similar to that in the last survey
(42.2%).

Only 7.8% of the establishments had deployed
staff  specifically  responsible  for IP
management (vs. 10% or more in the previous |
surveys). Among them, many claimed that
the staffs were responsible for “registration of
trademarks, patents or designs” (73.6%),
followed by “monitoring employees’ use of
other people’s IP rights” (47.6%), “monitoring
the IP rights of the company” (47.0%) and
“licensing / trading IP rights of the company to
others” (45.0%).

41.5% of the establishments claimed that they
prohibited their staff from using the company
computers in uploading or downloading files
for personal use during the office hours (vs.

PP 2 Rl B
51 (72.6%) [T
ol f(fo by

fﬁ“éﬁﬁig@ﬁ“
Wi | R

iy
E

| PSRRI - € R
HH] %’ﬂ%[‘iﬂ IEEE S ﬁ?ﬁuéﬂwﬁ TR
T % (36.6%) -

iﬁﬁ”ﬁ’jﬁ@ﬁﬁm[ﬁw%ﬁiﬂ
LREC T %@Eli?lr, (63.0%) -

RV

75.3% [BSAE TAR E R E R (i

?ﬁﬁm) ?’J@ SRR %Iﬁﬁ—?ﬁ;’ / Ei

flﬁimflllﬁl” o [ %] 24, 7% +TIFJ‘JFH
(B ﬁﬁgﬁu 27.4%) -

/

TN HIG R RV [T

55.4% ﬁlﬁﬁ&ﬁj\‘—] T T;%,i R Fﬂ@jf@ﬁ” /
SR R
1) 4416% HIAgiefc T o
(42.2%) Ff¥ -

%] 7.8% E{fjﬁiﬁﬂ%f{gﬁjﬂ%@iﬁﬁgé
@ﬁ,lﬁfjj [ (S Ay iy @*,"EJ 10% FY
) e T PPl B BT RLEE T
ﬁ? L] rmﬂ RIS J%;h (73.6%) f4
[ »i #‘ [Eﬁ' [+ pJ{I%&@J
(47.6%) ~ " [ «fﬁ‘ RIS R A | (47.0%) »

" ECH “f ﬂ'%iﬂ%ﬁiﬂfu?u% [ P
(45.0%) -

jLLlr,zL [FEjﬁAﬂ‘[I—F i BE S
YI_ il IK/—" EA ) RN PE
g iZF, i 48%) - 1Yt 60.8%

T Rl '—iéﬁéﬁ&@” i oateiod

41 5% H J)ﬁ{»‘w
[EiIFI ’,
(*TF“ i 1= ;N?F
SR IF'EJE g

more than 48% in the previous surveys). ﬁ”ﬁm E3 (+]Ll~ F— }»E F&@ 71.6%) -
Mercado Solutions Associates Ltd. -3- February 2011
2011 # 2 /|
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Besides, 60.8% claimed that they prohibited
their staff from installing or using pirated
computer software (vs. 71.6% in the last
survey).

Among the 415% and 60.8% of
establishments, the common measures taken
were: “setting up internal rules / guidelines”
(69.9% and 64.9% respectively), “monitoring

by the company” (34.8% and 42.1%
respectively) and “regular checking of
computer hard disks” (14.7% and 21.2%

respectively).

74.9% of the business establishments did not
carry out research and development in Hong

Kong and 17.2% claimed that their businesses ?J

had no such need, only 7.9% had carried out
research and development in Hong Kong,
which was slightly lowered when compared
with the last survey (9.2%).

Among the 7.9%, most of them (64.3%) would
search the patent register to ensure that they
would not infringe other’s inventions.

Perception of IPR Situation in HK

96.0% of the establishments considered that it =
was very / quite necessary to protect IP rights
in the business environment of Hong Kong,
which was quite similar to the previous
surveys (about 94% - 97%).

When being asked whether agree that the
measures of the Government had been
effective in improving the protection for IP
rights in Hong Kong in the past two years,
most of the establishments (69.1%) “strongly
agree / agree”, while 14.8% considered the
opposite.  The remaining 16.1% claimed
“don’t know / hard to say”. The findings were
similar to the last survey.

For the stakeholder which was considered the
most important in reducing IP rights
infringement in Hong Kong, 47.5% of the
establishments considered that “the
Government” should play the most important *

55 41.5% * 60.8% IJ&&*FHI’*Igﬁ VY
5* T f{%w/;r"fmn i
699% o 64.004) I G

34.8% K 42.1%) ! {ﬂq@x PRI
GIHIE) 14.7% * 21.2%) -

74.9% ﬁJﬂiﬁk?ﬁéjH?J& F%Mﬂ,ﬂr}mﬂ
6@ {/J EJ 17.2% %_1 - F ihﬂy EJIF“%’:%I » Fd

7.99% |7 {5 R AL+ Lo
- R (2:29%) 15D -

T4 7.9% p@%ﬁm LK 28 (64.3%) i
IR J‘VF%I'ET (RIIES O] -

S EH I R IV

NN VeSS n\ﬁ;\' (7% 94% - 97%) #f!
fg'[ »96.0% pJ §Jt“ iﬂ%ifé@ﬁ??ﬁﬂﬁﬁ%i
TJrr:’*iJ[glql £ g / &F@:%P E( R -
;J@ e Ui7\ IR . g RIS gﬁ

F‘c[SfAA

g[?ﬁl&%{'%é@@ﬁ”[ WJE ’
*F:«Wrﬁ (69.1%) 1 ”EQ lE S )
14.8% Fi~Ei 5L o HER 16.1% F#- Fj\;p
i1 BT RN S A -

Mercado Solutions Associates Ltd. -4 -

B R E L

= J’J‘Ag ﬁkﬁgf&d i [ v R AR
H‘ ,p — p[fg}gﬁ &%gg[pu 1> 47.5% [N
B I ) I R
188/0 e T PE R Er el cupjirﬁ”?@};ft
¥ ST [@I?%J (16.5%) [t
February 2011
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role. 18.8% considered that “rights-owners”
(18.8%) should play the most important role,
and such proportion was higher than that of
“education institutions” (16.5%). Overall
speaking, the findings were quite similar to the
last survey.

Regarding the most effective ways to improve
the situation of IP infringement in Hong Kong,
the top four suggestions were the same as
those in the previous surveys, which were:
“raising awareness of IP rights protection /
strengthening education” (76.1%), “lower price
of genuine goods” (71.0%), “increase
penalties” (57.6%) and “full-scale enforcement
action against the sale of pirated and
counterfeit goods” (55.4%).

93.8% of the establishments considered that
protecting / registering IP rights was beneficial
to the company, which was quite similar as in
the previous surveys (about 88% - 93%).

Among them, 83.3% thought that the benefit
was to “prevent others from copying / using the
company’s intellectual property”, followed by
“enable the company to build up reputation or
goodwill” (58.3%) and “can earn income from
the company’s intellectual property” (44.2%).

Establishments were asked about their
perceived most serious consequence for a
company which infringed the IP of others.
52.7% considered the most serious
consequence was “criminal liability”, which was
similar to that of the last survey (52.9%). It
was followed by “civil liability” (20.0%) and
“damage to company’s reputation / goodwill”
(13.5%).

In terms of the long-term development for IP
rights, the majority of the business
establishments considered that the protection
of IP rights was very / quite helpful to enhance
the development of local creative industries
(87.3%), the creation of business opportunity

and wealth (80.9%) and the overall
development of Hong Kong's economy
(76.0%). The findings were quite consistent

il - R AR RAUAE, -

SEF LR | 5, 1 ) ST A
Er D i

“Bj:,[? s (I;M-':FE&f i
oAl ﬁjci F?Eﬂ[%«?éﬁ'%%@@%/ EL
agg% [0 (76.1%) ~ T A €T @ RS B

(71.0%) ~ "UpEITEf (57.6%) W T2 FJ*%
%‘J Y [P ET Y, L (55.49%) -

e ;M?FE&J‘}\ AUsEH N (69 88% - 93%) !
¥, 93.8% ;Jrﬁi@ﬂ‘ﬁﬂyf e | R
@%—\—‘J" I:Ii Jﬁ*gﬂﬂj °

P PO 83.3% @I H ferpL iy ¢
JFEQ / IE[H N EJIIF%@&F@J > Fl }\i r—= E o)
o @%J (58.3%) * T ‘F [JTH%L;ED%;
A Eﬁﬁww (44.2%)

SEPRS S BT, 15 Lﬂ'%@%@ﬁ“ﬁ’%}él ,&%\l ,
527@ﬁ%¥ﬁ?ﬁﬂﬁﬁg$ha%i_r rilfl gl
Fﬂi%flr ’Fﬂﬂng— ﬁfﬁﬂj(529%0
fiFE) < SRR DRI PSS (20.0%) ¥
Arposs), 135%) -

O L 4 Tk IS St P mp’*ﬁﬁ%i
%ﬁﬂﬁfﬁﬁﬁ%éﬁﬁﬂﬁ¢ﬁﬂﬂéi
gﬁﬂ (87.3%) ~ [RLE 7y Ry H AllE i B = U
(80.9%) * [l A ?%F%Z?E}%Ii’??ﬁ W (76.0%)
J[zn : jw | e RS o A ;wﬁﬁ
F[J Fl#
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to the previous surveys.

Awareness of IPD and its promotional
activities

While most of the business establishments
were aware that IPD was responsible for
“promoting awareness on IP rights protection”
(89.3%), “registration of trademarks” (79.1%),
“registration of patents” (78.4%), “public
education about IP” (73.3%) and “registration
of designs” (68.1%), about half were aware
that IPD was also responsible for “IP law
drafting” (51.8%) and “Government’s IP legal
advisor” (49.6%). The respective awareness
levels were relatively higher as compared with
the last survey.

On the other hand, considerable proportion of
the establishments misunderstood that IPD
was responsible for “investigating infringing
activities” (54.6%), “receiving complaints on
copyright piracy and trademark counterfeiting”
(53.1%) and “criminal enforcement of IP”
(43.0%).

When compared with the last survey (91.4%),
it was observed that slightly higher proportion
of establishments was able to give correct
answer (96.1%).

All  business establishments were asked
whether they had seen any IPD’s advertising
and promotional activities, or attended any
exhibition / seminar organised by IPD in the
past two years.

71.5% of the establishments had seen IPD’s
electronic  media  promotions /  print
advertisement / promotional materials, such as
promotions on “No Fakes Pledge” Scheme
(41.6%), the API series featuring Lee Lik Chee
(33.1%), Anti-Software Piracy in Business
(21.8%) and others (26.2%), and promotions
on “Copyright Ordinance - copying and
distribution offence” (16.9%). Moreover,

SRR W 2 B EEY A

R 2 ﬁ‘iﬁﬁ‘%ﬁ%@%’i 7 Fj—g[’,'m
/ iffﬁ?’u @H@J (89.3%) - ,» ﬁ_PJ
fiic 7 %J—TJ E73 30%) rqtga Eir:tp
(68.19%) » 74|~ F A M H Fl—gq
rﬁ%ﬂ'%@@i Bl (51.8%) = T [tm Fy
oIS AL EHRETD | (49.6%6) - fRAIfIUR A3
e - ;ﬁfﬁ?\ﬁut E

bl —tjﬁ[ : ?J LSRR | ST A

TH II;VF@??‘*JJ (54.6%) ~ " LU
brmfﬂ IEJ T (53.10) 1 I A
ot i%bﬁ ] (4 .0%) -

b Lpﬁﬁ?\ (91.4%) =il 5T | JF~
IS A= %wq“'ﬂ Fer[;;t (96.1%) -

Tt BRI Y T [y ‘fTE‘IFiiﬁﬁ'ﬂ%ﬁ
FRhE: JEJ?%[ 7y+[ B fy L 2 z
Bf?%ﬁuﬁgﬁ“ / %%f

71.5% piﬁ&ﬁz L3 s AR Elf‘a IS
E{ 1 FII *ﬁ P IS

= ﬂfet”ﬁ” IlEﬁ (41.6 ) 'lj\ ?Fﬁ
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about one-tenth had attended IPD’s exhibitions F

(10.6%) and visited IPD’'s website (10.9%)

respectively.
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In terms of the effectiveness of the
promotional activities held by IPD in raising
the awareness of Hong Kong businesses on
protecting IP rights, 66.6% of the business
establishments considered them “very / quite
effective”, which was similar to that of the last
survey (69.8%). On the other hand, 26.3%
considered “quite / very ineffective”.

Finally, 91.0% of the establishments
considered “TV / radio” as the most effective
ways to gather information from IPD, followed
by “newspaper / magazine” (61.1%), “Internet
| website” (55.0%) and “other promotion
channels (e.g. bus, activities in shopping
centres etc.)” (39.3%). It was also noted that
the proportion of “Internet / website” was
higher than those in the previous surveys
(about 33% - 37%).

Conclusion

Overall speaking, the survey findings were
quite consistent with those in the last survey.
Majority of the business establishments were
aware of intellectual property rights and
considered they were valuable properties to
the company.

They also considered that it was very / quite
necessary to protect IP rights in the business
environment of Hong Kong.

Furthermore, most of the establishments
considered that protecting / registering IP
rights was beneficial to the company, and had
positive  responses on the long-term
development of the IP rights.

Yet, not many establishments had heard about
the newly amended Copyright Ordinance -
regarding the offence of copying copyright =
works in large quantity and regularly for
business purpose. Further publicity may be
required. Also, only a few establishments
were aware of licensing schemes
(administered by copyright owners) authorising
copying of local newspaper articles and books
for use in business.

SIS GRS AR 1 M USR] R
i R B P 6, 6% R
ﬁ@th ELEJiSl‘/ &F[EJ%&‘J il l—— =5
IEU (69.8%) = T %l HE 26.3% o
IS I R a T

5% 0 91.0% Eﬁﬁ%ﬁgitz@ i r%ﬁl | ET F“‘ D
1B 1S s #I X i’sr, *l ni r %
ek (61.1%) " ?Z?Fﬁ I F1 ) (55.0%) *
g f*‘f;ﬁ’fﬁﬂﬁw (02 : rpﬂf%ipglwh
(39.3%) - FEiff i+ %ﬁﬂ“ = ] A
FY Py S ?..Erré‘*?aﬁ“ f (w‘ 33% - 37%) £h
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Besides, probably because of the effect of [l9f ’%iﬁiiﬁ T E FI‘J A Qﬁﬁmgpﬁ[
Financial Tsunami and the increased operation §33EiY % HF] FURYEF - "E *‘iﬁFﬁ PRI ;ﬁ
cost in the recent two years, the proportion of %[Jﬁ?ﬁf@ﬁ%ﬁgJPI’jﬁ J, o
establishments  which had registered

trademark, patent or design in Hong Kong was

decreased.

that IPD should keep using TV as a major LUTLFJIL':‘E WER Y BIRE [ ER A

With reference to the above, it is suggested 32| Hfi ﬁﬁ@ AN o H R A lﬂfﬁ ]
%T@kﬁhtﬂﬁa%ﬂjﬁ@}%ﬂ

channel for promotion, and it is expected that {71
business attitudes towards IP rights protection
and creation will be raised continuously.

Mercado Solutions Associates Ltd. -8- February 2011
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2 Introduction
1T

Background & Objectives

—mil

AR E 50

In order to provide insight into Government's % F' [RTEGE = r&iﬁkgﬂfﬁﬁ erR o )il

policy in establishing intellectual property as a frﬂjﬁ* iﬁ& 7@1& b I T J;[@#pﬁ
vital driving force towards a knowledge-based |’ {I%&ﬁ:?@ CTRHFIEEES Y 2
economy, the Intellectual Property Department ¥y bﬁ[l%iéé fip Jﬁn%ﬁﬁ%‘ K Faey

.L

(IPD) has been conducting surveys on ?*FTE[,E il CF 33E) y@,u S j:{s?%]—*ﬂ
Business Attitudes to Intellectual Property = &~ = 1_11%‘@ %ﬁglpﬁ Fol upr
since 2004. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct two ¢ [y bl S R e AR
surveys in 2008 and 2010. The key br.ﬂﬂ EN
objectives of the survey are:

. ; r&ﬁiﬁ“ﬁﬁ%%%%“imﬁ%&ﬁ%
* To examine current level of business F[JEL%EW?‘&E@ L
people’s awareness and attitude of

protection of intellectual property rights; . ]F‘[i[l%?%; REEHE Ry P A SV T R

* To examine businesses’ awareness and
the degree of maturity in using intellectual
property as an asset for business
development; and

e To evaluate IPD’s promotion work to the
business sector.

Mercado Solutions Associates Ltd. -9- February 2011
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Survey Methodology

The study was conducted by means of
deploying the mail survey between 10
November and 21% December 2010.
Questionnaires were sent out to 4 000
business establishments randomly selected
from the Central Registry of Establishments
maintained by the Census and Statistics
Department.  Excluding 687 invalid cases
(e.g. closed down, wrong address), in total,
1 009 business establishments had responded
by returning the completed questionnaires,
which constituted a response rate of 30.5%.
Based on the achieved sample size, the
degree of precision for the proportion
estimation would be +3.1% at 95% confidence
level. Data collected from the survey were
weighted to align with the industry and
employment size distribution of the population
(based on data of mid-2010 from Census and
Statistics Department) such that findings of the
survey were representative of the opinions /
views of the whole population of business
establishments. The sample and population
distribution were summarised in Appendixes.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there is significant difference between the
opinions of establishments in different
industries and in different sizes of
establishments.

In the tables, "p-value < 0.05" denotes that
there is statistically significant difference
between sub-groups, while “p-value > 0.05"
denotes that no statistically significant
difference is found.

Rounding of Figures

There may be slight discrepancies between
the sum of individual items and sub-totals /
totals as shown in the tables owing to
rounding.

i B

RAB 5 it
A E e B ey
wﬁ%%»wﬁ%@f4mo IS -
[%6£7W~¢%ﬁ#.07ﬁwwﬂw LA

FEE E] 1009 [ IS f
FE A 30. 5%0#«@%‘\ rgpﬂf:,z BeE! > - 95%
R fEE ™ | ylﬂﬂj*y@fé@ £ 3. 1%05&@“%\7
B B b o (R e
TS el [EFE(%;) I') Jp;@ijf&[ RS E
1= St |'1:LF‘F7\[FJuE FPy R PE | rﬁi =N

Zf T E| T

DR w/E

b BT ﬁiﬁbq?lﬁﬂﬁkﬁﬂ'ﬁ@- P'ff‘ e
2Ll S

AR R SR T
tp;;p@w}% AN l—"‘ ? IF_%E S

df /”il:l[ ’I—p Va|Ue<005J ]—L%{;‘lij [ \:I'\EI
D RIPOAR ST RS PR 0 ) T p- value >
0.05  F[Jsk= Al pseh B R L1 EJFIF S ]

grise

ﬂl?ﬁﬁﬁh|’iﬁﬁ#ﬁ”%H“IFWF¢$J
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3 Detailed Findings
= B B

3.1 IP Awareness and Knowledge
HIE @Fwé‘” HIW I

3.1.1 Knowledge about IP Rights
B MRS

The majority of the business establishments #1557 £ Aﬂiﬂf}ﬂ%ﬁ:?@@f %’?@J
were aware that intellectual property covered (9 .5%) - rﬁ@ £ 1(95.3%) ~ WJHF[J 1(92.3%)
“copyright” (96.5%), “trademarks” (95.3%), ' JI#I=EE | (82.5%) - EZ?BP If1 [ CUE
“patents” (92.3%) and “designs” (82.5%). hﬁﬁ@ AN P E FA

Overall speaking, the percentages were

slightly increased as compared with the last

survey.

Moreover, when comparing to the previous
surveys, the proportion of establishments %‘T
which was aware that “layout-design of ]
integrated circuits” was also covered in E
intellectual property was largely increased

from 4.1% in 2006 and 22.1% in 2008 to
51.2% in 2010.

\—.

//][ Eﬁa ﬁ'jé\&ﬁﬂjzﬁ:‘f%\’—‘—‘ﬁ,;p F%)}iy?—:
w?#awmj SR -
12006 & [ 4.1% » 2008 = [iU 22.1%
FI[% 2010 # 19 51.29% -

Fnl

Yet, relatively higher  proportion  of %plj ’E*'ﬂlﬁﬁ 2 ¥ AU ﬁﬁ‘%*ﬂit 0 E 31‘(? S
establishments misunderstood that intellectual #5757 ¢ i{'%ﬁ.@;@ Wi [Tu IEII@J
property covered “freedom of speech” (11.6%) (11.6%) * " *f# /| = 7@ (E4 7%) °

and “human [/ civic rights” (14.7%), as

compared with the previous surveys.

In summary, all of the establishments were %F:i?ﬁﬁnj% ) ﬁ”rﬂﬁ%ﬁﬁlﬁ%ﬁ:ﬁ% P [’[a{iﬁ“.g"%‘j
able to give at least one correct answer. % e

(Table 1) (# 1)

Mercado Solutions Associates Ltd. -11- February 2011
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Table 1: Knowledge about Intellectual Property Rights
1 SR EVREH

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Correct
I
Copyright
96.5 96.3 99.8 99.8 99.6
R
Trademarks
_ 95.3 95.0 98.8 98.7 99.9
i
Patents
92.3 92.1 98.5 98.3 97.2
#71
Designs 82.5 78.0 87.0 88.2 89.3
. f%?f . . . . .
Layout-design of integrated circuits 519 991 a1
R ] [T (5445) ' ' '
Trade Secrets* 38.2 212 18.2 18.0
Plant varieties protection right 171 116 125 117
H i | ' | '
Incorrect
I
Freedom of speech 116 3.1 15 14
I?;l ?pﬁﬁ“ o o . . . .
Human / Civic rights 14.7 . 17 19
™ . . . .
Don't know 0.2
—»I\ j:plﬁ .
Sample 1009 1001 1201 1206 1204
B4
Note: The sum of % may not add up to 100 as respondents could give multiple answers
R B R S T R 15T PSR 7  100% ¢

* No definition has been given in the questionnaire of the term “trade secret”. While certain elements of the law
protecting trade secrets are clearly closely related to intellectual property, other parts are not, therefore it was
considered that the classification of the protection of trade secrets can reasonably be interpreted as “correct”.

i hwmqeréiﬂejﬁwiﬂoeeewqwlw@%%%%iﬁmhmﬁﬂ%wwi@m%e@ )
T’“' ﬂ ]ﬂjpﬂ[ T;FEITJ PR R i%-é-% ,%%;Jﬁph L#PFEJ o
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Establishments were asked on different
situations whether they thought the acts were
infringement of IP rights. These situations
included:

a. Selling pirated DVD/VCD or computer

software

b. Using pirated DVD/VCD or
software for office operation

computer

c. An employee copies licensed software
from his/her office and brings it home for
his/her personal use

d. Making minor changes to others’ design in
order to produce his own product

e. Using anothers’ patented invention to

produce his own goods

f. A businessman puts a famous foreign
trademark on his product

g. Downloading photos / pictures / videos /
articles from the Internet without
authorisation and reproducing them for his
own business purpose

h. Uploading photos / pictures / videos /
articles without authorisation to company’s
website

I. Copying newspaper articles / articles from
books without authorisation for distribution
to staff for internal reference

More than seven-tenths of the business
establishments respectively considered the
following acts as infringement of IP rights:

“selling pirated DVD/VCD or computer
software” (98.9%)

- ‘“using pirated DVD/VCD or computer
software for office operation” (95.9%)

- “copying licensed software from office to
home for personal use” (85.7%)

- “making minor changes to others’ design
in order to produce his own product’
(71.1%)

- ‘“using others’ patented invention
produce his own goods” (92.7%)

to

- “putting a famous foreign trademark on

AN l%ﬁdi | RIS

IE 2 “[MT’ ‘: ?ﬂ}d Eljﬁ:[
%FE@”T% D TR

- e R P R TR 1
B/ BT e o e e f”“[pla; [
FohE]3E
d. /E{ﬁ‘ﬂ;J ﬁ:? ’f# U%JE‘{‘}EJ[[]:E[UI; ’ 7#1&41 l_fj?
%

F

e. ]E{F' JEL Py~ u[ﬁ:tPJFILJgEF e IpJF_‘;;FF[{

f.o = MRy o W BP9 B AR fre !
El]ifl:lf’{

9. THILEFIAE u%ﬁ}di [ Fﬁ Fh SRR A ]

q‘?ﬂlH /@” /@ﬁl BB R
h. T‘ﬂﬁ Mﬁﬁiﬁ?l}ﬂ U LIRS 1
o T«DTE};[ leilEs Fi ﬂhﬁﬁl
u[ij}}dT ?z%li&ﬁq /
Iflf[abil

i l:[jf{y E =]l

|E
ﬁlrﬁﬁ’%ﬂ ! T

—m|

53 B G o YRR 7 L

Eﬂ”ﬁ' £

- Fgﬁw%’%& R RN L (98.9%)

- DT R EGRIEAS R R R
(95.9%)

- R RIS I $
) (88.79%)

- r}{ﬁ’m— F?W#,p@%ﬁ%ﬁj [ER I GRS
& 4 (71.1%)

] IFU“ JEL P~ TR e T i
| (92.7%)

- /H[T (LT £ 9 B A e TR i
| (93.8%)

TR A
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own product” (93.8%)

- “downloading photos / pictures / videos /
articles  without  authorisation and
reproducing them for own business
purpose” (90.8%)

- ‘“uploading photos / pictures / videos /
articles without authorisation to company’s
website” (83.0%)

These demonstrated that most of the
establishments had a good knowledge on the
IP rights as they were able to identify the
situations that had infringed the IP rights.

Yet, only about half of the establishments
(53.0%) were aware that “copying newspaper
articles / articles from books without
authorisation for distribution to staff for
internal reference” was an infringement of IP
rights.

The findings were quite similar to the last
survey.

(Tables 2a —1i)
When analysed by industry sector and sizes
of establishments on these issues, no

significant difference was observed.

(Tables 3a—1 & 4a —i)

@ B Py 3 L (90.8%)

- r%%\i%ﬁf@ﬁ e S I A TR A
(e ﬂﬁ%ﬁ\f}gl 1 (83.0%)

HT L SO S M
£ iy 53 2 AL AL o S A

AR > P CE S FOBSES (53.0%) BRTA
,\T#ﬂ@p 2k / :J,ri_:p H R IF - e
ff“”*ﬁ fq_l?ﬂ”i[l IJl—rt'r .

AN ﬁ%’%}g} FAEE, o

(#2a-i)
= SR SR A g EETHIRE P E L
T2 L *iﬁw“ T

(Z3a-i ¥da-i)
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Table 2a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights
#2a: i‘—?\n;ﬁ' 43 £ B IS A R S (59 A Al

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

Yes fL 98.9 97.8 98.6 98.7 96.8
No T kL 0.5 1.3 0.4 0.2 0.7
Don't know / Hard to say T+ i[llﬁ | RS 0.7 0.9 1.0 1.1 2.5
Sample % 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f P F,ra (7 IR F 153 ESRAES T S5 100%

Table 2b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights
% 2b ¢ RUAREGE T (B R IO G B (Y A

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Yes fL 95.9 914 96.1 95.1 93.8
No Tkl 1.8 5.2 1.7 1.8 2.0
Don't know / Hard to say T+ ‘ﬂliﬁ T iE=A 2.3 3.5 2.2 3.1 4.2
Sample %4 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁz‘f Pl F,ra (7 (IR F 153 ESRAES T S5 100%

Table 2c: Whether consider an employee copies licensed software from his/her office and brings it home

for his/her personal use has infringed the IP rights

20 ¢ FLHRELENT B2 il B TSR I B (5 - B3R

2010 2008 2006 2005 2004

(%) (%) (%) (%) (%)

Yes fl. 85.7 80.0 86.2 84.7 74.7

No jil_ 6.4 8.3 4.2 3.3 4.7
Don't know / Hard to say 7> fﬂpfﬂ | RS 7.9 11.7 9.6 12.1 20.7
Sample &4 1 009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.

f' FlAS s ’*rﬁ" * (EWIRRRY 157 EfA RS T S0 100% -
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Table 2d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights
2 2d | JUHRIBHE- FREVEREDERIT . e % VISR

3

2010 2008 2006 2005 2004

(%) (%) (%) (%) (%)
Yes fL 71.1 68.9 68.1 62.4 61.0
No T kL 10.9 11.5 7.3 9.6 15.7
Don't know / Hard to say T+ i[llﬁ | RS 18.0 19.6 24.5 28.0 23.4
Sample % 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f P F,ra (7 IR F 153 ESRAES T S5 100%

Table 2e: Whether consider using anothers’ patented invention to produce your own goods

has infringed the IP rights
. 26 | RUARERDEH Py - SISEPRUELIETE FI IO Y A

2010 2008 2006 2005 2004

(%) (%) (%) (%) (%)
Yes fL 92.7 95.8 87.0 83.2 80.8
No Tkl 25 1.3 3.2 3.2 5.8
Don't know / Hard to say T+ ‘ﬂliﬁ T iE=A 4.7 2.9 9.8 13.5 13.4
Sample %4 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f Pl F,ra (7 (IR F 153 ESRAES T S5 100%

Table 2f: Whether consider a businessman putting a famous foreign trademark on his product

has infringed the IP rights
o : BLRFEG- (B H - (B SR B 1 RO Y I A

2010 2008 2006 2005
(%) (%) (%) (%)
Yes fL 93.8 935 97.9 97.8
No J kL 15 1.7 0.6 0.8
Don't know / Hard to say 7> fﬂpfﬂ | RS 4.7 4.9 1.5 1.5
Sample £ %4 1009 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
f' FlAS s ’*rﬁ" * (EWIRRRY 157 EfA RS T S0 100% -
Mercado Solutions Associates Ltd. -16 - February 2011
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Table 2g: Whether consider downloading photos / pictures / videos / articles from the Internet without

authorisation and reproducing them for your own business purpose has infringed the IP rights

# 29 ¢ RLAFERT T IOMBEOIIN Y o (G T BRI T R 1 SN T 3 RSl (R (R B R A A

2010 2008 2006 2005 2004

(%) (%) (%) (%) (%)
Yes Ll 90.8 89.9 88.8 88.3 78.2
No Tkl 2.6 3.6 2.4 2.9 7.8
Don't know / Hard to say T+ i[llﬁ | RS 6.6 6.5 8.8 8.8 14.0
Sample % 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EIRRAYF 153 AR T S 100% -

Table 2h: Whether consider uploading photos / pictures / videos / articles without authorisation

to company’s website has infringed the IP rights

# 2h - RLAREVAILE ARV o AR T R L R | Y3 AR 2 RIPVEEE BV A

2010 2008 2006 2005

(%) (%) (%) (%)
Yes Ll 83.0 84.7 90.7 90.4
No 7,@ 6.1 4.0 3.2 3.0
Don't know / Hard to say T+ ‘ﬂliﬁ T iE=A 10.9 11.4 6.1 6.6
Sample 5% 1009 1001 1201 1206

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EIRRAYF 153 AR T S 100% -

Table 2i: Whether consider copying newspaper articles / articles from books without authorisation

for distribution to staff for internal reference has infringed the IP rights

2i 1 FLH G MO - IR | B RS ELT (R Y I

2010 2008
(%) (%)
Yes Rl 53.0 50.5
No 7 kL 30.3 30.5
Don't know / Hard to say 1-#pi / (CUESEE 16.7 19.1
Sample &% 1009 1001
Note: Percentages may not add up to 100 due to rounding of figures.
RS T (BRI 13 R 0 100% -
Mercado Solutions Associates Ltd. -17 - February 2011
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Table 3a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

% 3a: FLARE B DWISATES FRILE BVIBE M - SR

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B R R R SR BRI USSR
Manufacturing  Construction  sEEN| 1BYRA - U/ R $9R ] gyR] o SRR
WEY bR BAREEE PAR¥ WP WY SRR R

(%) (%) (%) (%) (%) (%) (%)
Yes fiL 100.0 100.0 99.7 100.0 1000  99.0 99.1
No 4L - - 0.3 - - 1.0 0.9
Sample £ 38 3* 584 28* 29 204 117

x?=2.032; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
r,%t D@ ?ﬁ@ﬁﬁf&ﬁ » (IR 153 EREAES 20 100%
@ #W?’J'[ﬂ'ﬁ TR | S AV
* Caution: Small sample base
B RrRNEE D

Table 3b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights— bivariate analysis

%30 : RABINE T (= HR RS B PR - S

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

Ela-1] ’%7‘%%/ e T SIS N LS L I YR

Manufacturing  Construction  xEtTi[ TRYRA/ fph/ - R[He e S5k ) gyt = BRI

EEK e BAOSEER PRE P WEK SRR EK
(%) (%) (%) (%) (%) (%) (%)
Yes fl 97.4 100.0 97.9 100.0 100.0 99.0 96.5
No &L 2.6 - 2.1 - - 1.0 3.5
Sample 54 38 3* 576 28* 29* 199 114

x?=3.761; p-value > 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t : El il ?gr’j%ﬁf%ﬁ » IRRAYF 153 AR T %0 100% -

)
2) BRI PR | CUESRE pO -
* Caution: Small sample base

R B RERNEE D
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Table 3c: Whether consider an employee copies licensed software from his/her office and brings it home

for his/her personal use has infringed the IP rights — bivariate analysis

Z 3c : RLARELEI TN I~ 2 TSI HIRI R (BX C B2 EPY M - SRRCESIAT

Wholesale, Reta|l Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

98 F zrr iy Yt SR bl 2 HBESE R
Manufacturing Construction — 3&¢Ti[ 17 pA/ }?I/ Elfee 9% ggHl =3 /P‘“Fﬁ‘ﬁ /*f?
A R Y = G =G T R

() (%) (%) (%) (%) (%) (%)
Yes fiL 91.7 100.0 92.0 89.3  93.1 96.4 93.3
No 4L 8.3 - 8.0 10.7 6.9 3.6 6.7
Sample £ 36 3* 537 28* 29 193 105

x?=5.158; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
e rﬁﬁv  IRRAYF 153 ESEATEY T 2% 100% -
) #«1@% T TGRS [ .
* Caution: Small sample base
B RrRNEE D

Table 3d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights — bivariate analysis

#3d: ﬂ?,%ﬁ,}[é’ig J— ?%,Ft[}[,gm}%ﬁfgj [ERIdx » RBES T R PVAHERE — ST

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

U L AT
Manufacturing Construction 31| 1B7RA £/ E[Fh B9kl yH] I”?E;T/P‘”‘jﬁzf izl
A T S T G G A

(%) (%) (%) (%) (%) (%) (%)
Yes fL 81.8 100.0 85.2 87,5 1000 881 89.7
No 4L 18.2 - 14.8 12.5 - 11.9 10.3
Sample 4 33 3* 479 24 19 176 97

x?=6.047; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t: @ f :“t”‘FT;Jlu [ BIRR T 153 ESREATRS 127 100% -
(2) =Rl ‘@%‘ Al -
* Caution: Small sample base
EHC BRREEIED
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Table 3e: Whether consider using others’ patented invention to produce your own goods

has infringed the IP rights— bivariate analysis
2 3e : PUARGHELH 1~ SIEPIBOSIET {15 % L HEI R - SR

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B R R R SR BRI U
Manufacturing  Construction  sEEN| 1BYRA - U/ R $9R ] gyR] SRR ]
Hhp¥ HEE AR *JJY?@Z At SE TErs S R R T 4

() (%) (%) (%) (%) (%) (%)
Yes fiL 100.0 100.0 97.1 96.3 100.0  98.0 96.3
No 4L - - 2.9 3.7 - 2.0 3.7
Sample £ 35 3* 560 27 29* 198 109

x?=12.818; p-value > 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.

(

B (U PRS- BT AT 100
(2) e ol AR SR O

* Caution: Small sample base
B RrRNEE D

Table 3f: Whether consider a businessman putting a famous foreign trademark on his product

has infringed the IP rights— bivariate analysis

# 3 : RLAREL- Wy - (el S0 9 IR F e 9 b PP AR — SSECRSIAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

=t/ ?TY’F‘%/ SE T Y U LS Y S IE
Manufacturing  Construction ~ xEtTi[ TRYRA/ fph/ - [ S5k ) gyt = IS
EEK e BAUEER PRE HPK WEK BReRREK

(%) (%) (%) (%) (%) (%) (%)
Yes fL 94.7 100.0 98.6 100.0 93.1 99.0 99.1
No 4L 5.3 - 1.4 - 6.9 1.0 0.9
Sample 54 38 3 561 27 29 195 109

x?=9.973; p-value > 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.

ﬁz;t @ Afgjrﬁglr > (IR 153 ESA RS 7 0 100%
@ ]“W?V'[H'ﬁ THLE /TSR pV[EE

* Caution: Small sample base
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Table 3g: Whether consider downloading photos / pictures / videos / articles from the Internet without

authorisation and reproducing them for your own business purpose has infringed the IP rights

— bivariate analysis

# 39 * RLAFEVISE SOV - Al T EVEY /Y /S /R T (R R i Y

— SRR T
Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

R % zrr iy Yt SR bl 2 HBESE R
Manufacturing Construction — 3E¢Ti[ 17 pA/ }?1/ Rlfee 9% gg™l =3 /P‘“Fﬁ‘ﬁ /*f?
BEY  BEY MAVIEEX PRY ERE WK B ey

() (%) (%) (%) (%) (%) (%)
Yes fiL 100.0 100.0 97.1 100.0 1000 975 945
No 4L - - 2.9 - - 2.5 5.5
Sample £ 36 3* 546 25+ 27* 197 110

X?=5.427; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t: @ :“t”‘FT;Jlu [ BIAR T 153 ESREATRS 127 100% -
(2) i [ o R ii‘%.—%u g
* Caut|0n Small sample base
EHC BERREEIED

Table 3h: Whether consider uploading photos / pictures / videos / articles without authorisation

to company’s website has infringed the IP rights — bivariate analysis

F 3h - RLAGRERHIE ORIV o SR B A | Y DEEE 2 RIEAEE SRR AR - SRR

Wholesale, Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
355/ ’%T’F%/ $Ei /A Ay L ,'“ HREE 2 A
Manufacturing Construction — xZc1i[ 1B A/ }’?fl/ SEE Rl Y /P‘fr{]‘ﬁzf Fif] ”5‘? /
WE¥ a¥  BAGEEE PRE R Y el s
(%) (%) (%) (%) (%) (%) (%)
Yes fil 914 100.0 92.9 83.3 88.5 95.7 95.1
No T kL 8.6 - 7.1 16.7 11.5 4.3 4.9
Sample %4 35 3* 522 24* 26* 188 102
x*=7.684; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%t (1) fER FT;JI o IR 153 E AR T 597 100% ©
@ #ﬂ(ﬂ% [ﬂ're “THLE ﬁ‘%%u RIEE S
* Caution: Small sample base
R B RERNEE D
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Table 3i: Whether consider copying newspaper articles / articles from books without authorisation

for distribution to staff for internal reference has infringed the IP rights — bivariate analysis

3i + RLAREV I ORI o R | Y FESREET (B FPR Y RPVE R - SRRRSIAT

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B R R R SR BRI USSR
Manufacturing Construction — xZ¢1i[ 1B A/ }?I/ RlfR P9l gy~ =75 /Pﬂj‘%ﬁ /*f?/
SR B RAMEREE PR R X e

(%0) (%) (%) (%) (%) (%) (%)
Yes fiL 57.6 66.7 63.2 60.0  52.0 63.6 72.3
No 4L 42.4 33.3 36.8 40.0 480 36.4 27.7
Sample £ 33 3* 486 25% 25 176 94

x?=5.266; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
e ”Lrﬁl’  IRRAYF 153 ESEATEY T 2% 100% -
) We T TGRS [ .
* Caution: Small sample base
B RrRNEE D

Table 4a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

4 da: FLLE B DS RP B EBPUBE N - S

Size of establishments #$7&5448:

1-9 10-49 50+
(%) (%) (%)
Yes fl 99.5 99.1 100.0
No &L 0.5 0.9 -
Sample &% 877 109 18*
x%=0.508; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
Fomf r+rj,g| o TWHIARRYF 153 ESAES T 7 100% -
@ Wﬁ TR TR 1SR R
* Caution: Small sample base
EHE BRI D
Mercado Solutions Associates Ltd. -22 - February 2011
2011 &F 2 5]

%‘gn ]E}‘gxﬁ?ﬂ B‘L f[



Survey on Business Attitudes to Intellectual Property 2010
v O S MR A 2010

Table 4b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights — bivariate analysis
% 4b ify‘?\ll—%"%@&: [ P = IVPSSURREY BN (F BV E 8 — ST 4T
Size of establishments #§1& 142!

1-9 10- 49 50+

(%) (%) (%)
Yes fL 98.0 99.1 100.0
No kL 2.0 0.9 -
Sample f3: 4 861 108 18

x%=0.930; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
W fwrﬁl/ > [WIIARAYT 153 = SEAIES 7 277 100% -
(2) etz [H'F TR ST ARG
* Caution: Small sample base
B RrRNEE D

Table 4c: Whether consider an employee copies licensed software from his/her office and brings it home

for his/her personal use has infringed the IP rights — bivariate analysis

F 4c : RLARELEI N 2 Fl- 2 AU EIGIT Re[p S (B F BISR RN A — SRECE )T
Size of establishments #5415

1-9 10-49 50+
(%) (%) (%)
Yes fiL 93.1 92.3 94.4
No &L 6.9 7.7 5.6
Sample 5% 810 104 18*
x%=0.143; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%ﬁ S '“‘1‘*' o THIARAYE 153 ESRAES T S7 100% -
@) Wﬁ TR TR 1SR R
* Caution: Small sample base
EHEC R RERIE D
Mercado Solutions Associates Ltd. -23- February 2011
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Table 4d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights — bivariate analysis
#4d : RO ot ki PSR (BRI - g E S 2 i RPVIEE f — SHCRIAT
Size of establishments #§1& 1421

1-9 10-49 50+

(%) (%) (%)
Yes fL 86.9 84.4 93.3
No 4L 13.1 15.6 6.7
Sample £ 724 90 15*

x%=0.991; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
W fwrﬁl/ > [WIIARAYT 153 = SEAIES 7 277 100% -
(2) etz [H'F TR ST ARG
* Caution: Small sample base
B RrRNEE D

Table 4e: Whether consider using others’ patented invention to produce your own goods

has infringed the IP rights — bivariate analysis
. de ¢ RUARIEHEH P~ SIEPROEIE FI O h IR - ST
Size of establishments #54 4148L

1-9 10-49 50+
(%) (%) (%)
Yes Ll 97.1 98.1 100.0
No &L 2.9 1.9 -
Sample 5% 838 108 17+
x%=0.853; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
) ﬁﬁ' o THIARAYE 153 ESRAES T 7 100% -
2 Wﬂé [HI? SNV NS A ] R
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. -24 - February 2011
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Table 4f: Whether consider a businessman putting a famous foreign trademark on his product
has infringed the IP rights — bivariate analysis
F A RLAREL- W - B Bt BIEEh e R g FEPYVAHEEE Al - SHRCE T
Size of establishments £z 15

1-9 10- 49 50+

(%) (%) (%)
Yes fL 98.3 99.1 100.0
No kL 1.7 0.9 -
Sample f3: 4 839 106 17*

x%=0.597; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
AR ‘trﬂ“rﬁy  IRRAYF 153 ESEATEY T 2% 100% -
(2) etz [H'F TR ST ARG
* Caution: Small sample base
B RrRNEE D

Table 4g: Whether consider downloading photos / pictures / videos / articles from the Internet without

authorisation and reproducing them for your own business purpose has infringed the IP rights

— bivariate analysis

2. 49  PLATEEDE IS E JOMMEOTRI™ o A P AVECS [ B /A Y S e e R (5 T A

— E5E5y
Size of establishments #1 414EL
1-9 10-49 50+
(%) (%) (%)
Yes fL 97.3 96.2 100.0
No T kL 2.7 3.8 -
Sample 5% 821 105 18*
x%=0.963; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%ﬁ S r+rj,g| o THIARAYF 153 EAES T 7 100% -
@ W‘ﬁ [H'? TR L BEERY puER
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. -25- February 2011
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Table 4h: Whether consider uploading photos / pictures / videos / articles without authorisation

to company’s website has infringed the IP rights — bivariate analysis

F4h - RLAGREVEIE (ORI o AR B /gAY PRV X RIEVAREER BV I 1

= %fEJJJ r
Size of establishments #5141
1-9 10-49 50+
(%) (%) (%)
Yes gL 93.6 88.9 94.1
No Tkl 6.4 111 59
Sample £ % 785 99 17*

x%=3.112; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
W fwrﬁl/ > [WIIARAYT 153 = SEAIES 7 277 100% -
(2) etz [H'F TR ST ARG
* Caution: Small sample base
B RrRNEE D

Table 4i: Whether consider copying newspaper articles / articles from books without authorisation

for distribution to staff for internal reference has infringed the IP rights — bivariate analysis
ALV IS POV IRIN T > WIS | R BB YT (B IS SPV AR - SRRCESIAT
Size of establishments #51& 414EL

1-9 10-49 50+
(%) (%) (%)
Yes Ll 64.4 58.4 66.7
No &L 35.6 41.6 33.3
Sample 5% 738 89 15*
X%=1.267; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%ﬁ D) P ﬁﬁ' o THIARAYF 153 EAES T 7 100% -
@ ]“Wﬁﬁ [H'? TR L BEERY puER
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. -26 - February 2011
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3.1.2  Whether consider intellectual properties are valuable properties of a company

RLAT SV ARL Y FIpURTE YR

The vast majority of business establishments ,1\5”\%?[

i (97 9%) P I
(97.9%) considered intellectual properties ({y9[15% FH[f Jf %
RN
pd

ﬁ
/][g‘[ﬁmﬁ @uzu\ I&
£ Fjg“rﬁ: F]EP‘E\[’ﬁﬁtr 7’1“"":':|EIJ

(e.g. patents for invented products [/ i) RBL7 F g
f %] 2.1% lifﬁkf‘ﬁﬁ“@@ﬁ' o

technology, design, logo or brand name) were g\%h =
valuable assets of a company, which was

quite consistent to the previous surveys.

Only 2.1% of the establishments considered

the opposite.

No significant difference was observed in 7[5 Fjﬂéﬁ biflﬁipJ%g&qu*}lﬁrltﬂfgggfJﬁ'LEif?iQ"EJ
terms of industry sectors and size of P&
establishments on this issue. (A5-7)

E
jp

(Tables 5-7)

Table 5: Whether consider intellectual properties are valuable properties of a company

# 5 RLAREVHE ML plpVETEEYE

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Yes r?itl 97.9 98.3 97.1 96.1 95.0
No jl?iti 2.1 1.7 29 3.9 5.0
Sample £ %4 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR (RT3 FRIRS T S 100% -
Mercado Solutions Associates Ltd. -27 - February 2011
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Table 6: Whether consider intellectual properties are valuable properties of a company — bivariate analysis

% 6 1 LN L WELY PR EIRYE - SR

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

Eia7) ?TY'F%/ iyl Yt B bl 2 HBESE R

Manufacturing  Construction  sEEN| 1BYRA - U/ R $9R ] gyR] o R
A T = G = B TG QT AT T
(%) (%) (%) (%) (%) (%) (%)
Yes 545 97.4 100.0 98.1 100.0 100.0 96.1 98.3
No _T\I?;d?\r’i: 2.6 - 1.9 - - 3.9 1.7
Sample 154 39 3* 589 28* 29* 206 117

x?=4.567; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
SR - WHIREOT 53R ] 100% -
* Caution: Small sample base
R B RERNEE D

Table 7: Whether consider intellectual properties are valuable properties of a company — bivariate analysis
# 7 JUARSI A HEL S AIFUREI DY - S5 £
Size of establishments FS4= 4481

1-9 10-49 50+
(%) (%) (%)
Yes F?’é b 97.8 98.2 100.0
No jl?iti 2.2 1.8 -
Sample &% 882 110 18*
x?=0.443; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
g ”;‘éifﬁh’ [ BIAR T 153 BTS¢ 100% -
* Caution: Small sample base
R B RERNEE D
Mercado Solutions Associates Ltd. -28 - February 2011
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3.1.3  Whether consider “After | have obtained a business or company registration in
HK, no one else can use my company name as a trademark in HK” is true
e T g& ERHVETE [ DRI 12 s RS 2 £ s
F?’[@J ‘[L‘FE

Establishments were asked whether they Q*@}*}Fﬁﬁ@ﬁﬂ, —E”r’; : 5 *?%F*’Vr%lrpﬁ( /

considered the statement “After | have FJ?PJI& b E[CH E[ E N
obtained a business or company registration | t"zﬁ:tPJ AHiE ILJ%E?%'?f\_ 3 Y
(73.5%) = IF“fjr TR H?JHJ J

in Hong Kong, no one else can use my pﬂt%‘—jrﬁ
company name as a trademark in Hong Kong” =& (66% ' ) £ A o [g['*'féj 26.5%
was true. More than seven-tenths of the ip:ﬁiﬁﬁw TP T rFEo

establishments (73.5%) misunderstood that

the statement was true, which was higher

than the previous surveys (below 66%).

However, still 26.5% considered that was not

true.

When analysed by industry sector and size of ']~ ;ipftjjb%g&;ﬁtﬁﬁy énp IS i_nﬁﬁg
establishment, no significant difference was | 55372 12 F | PRIRE ﬁj” o
observed in terms of the awareness level of

the wrong statement. (#%8-10)
(Tables 8 — 10)

Table 8: Whether consider “After | have obtained a business or company registration in Hong Kong,

no one else can use my company name as a trademark in Hong Kong” is true
8 : Fb ré' i FHEVEEE [ SRR 127% *Frh%wfﬂﬁfﬁﬁ“w, il :ﬁﬁ?fﬁhn_P‘JF;ﬂ’lﬁJ RATE

£

2010 2008 2006 2005
(%) (%) (%) (%)
Consider as true & £% 1 ’p”g 73.5 65.0 54.3 53.1
Consider as false l?ifﬂ e ’p”é 26.5 35.0 45.6 46.9
Sample £ %4 1009 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR (RT3 FRIES T S 100% -
Mercado Solutions Associates Ltd. -29 - February 2011
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Table 9: Whether consider “After | have obtained a business or company registration in Hong Kong,

no one else can use my company name as a trademark in Hong Kong” is true

- bivariate analysis

2.0 b THZ S AMAVEERH [ Rl R 1) F e B R 2 Rl EPA (RSP R | LA T
- %fEJJJiE
Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
R 7 Ff iy eyt SR bl 2 HBSE R
Manufacturing Construction — xZ¢1i[ 1B A/ }?I/ RlfR P9l gy~ 575 /P‘“Fﬁ‘ﬁ /*f?/
WEY R BAREEE PR¥ ERY WY SRR
(%) (%) (%) (%) (%) (%) (%)
;9259695 true 74.4 66.7 74.1 821 793  68.0 75.4
\,_L*FE
g.onf'der as false 25.6 33.3 25.9 179 207 32,0 24.6
t'rj I FE
Sample
. 39 3* 588 28* 29* 206 118
Bt

x?=5.240; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
2o IR Fﬁl*  IRRAYF 153 ESEATEY 2% 100% -
* Caution: Small sample base
(W ) i A] e

Table 10: Whether consider “After | have obtained a business or company registration in Hong Kong,

no one else can use my company name as a trademark in Hong Kongqg” is true

— bivariate analysis
#10: nmlfn rdﬁ%ﬂ‘iﬁ‘-"m?&l*/, FI s I R - Ml - L ?ﬁﬁ“w, Fil £/ (B r%?'JF:M% f:':? i
— SR

Size of establishments F$4= 448

1-9 10-49 50+
(%) (%) (%)
Consider as true
= trv}ﬁf 73.2 75.5 66.7
§,°”§'der as false 26.8 24.5 33.3
t rj L FE
Sample
. 883 110 18*
Bt
x?=0.674; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
2o e r+rﬁv  IRRAYF 153 ESEATEY 2% 100% -
* Caution: Small sample base
(W ) 1 a] e
Mercado Solutions Associates Ltd. -30 - February 2011
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3.14 Whether register any trademark patent or design in HK

More than one-tenth of the business %% F‘/# m%{u&kf (15.6%) %= =13 F
establishments (15.6%) claimed that they had ?%Fﬂittl Mﬂ H [Jra& It %&%ﬁ ‘f 7]

registered trademark, patent or design in Hong

4%) ] %ﬂ nyJ ° E

Jﬂ SRR E

Kong, while the majority (84.4%) had not done rﬁﬁﬁ Y (28.6%) kT

so. The rate of doing so was dropped as
compared with the last survey (28.6%).

When analysed by industry sector, it was '} =3 &i[[[=7i 7 > 33%'@@*3**\[5@“1]@
observed that relatively higher proportion of 3 Ut (31.0%) * gjd Jlﬂﬂ }ngclpjfpp

establishments in the IT and communications 1% - ;JH? g&yf@ﬂ%ﬂr:ﬁﬁ

sector (31.0%) had registered their trademark,
patent or design.

Moreover, the larger the size of establishment, =} - fﬁ'{\gfﬁﬁﬁ#ﬁlﬁkﬁ—‘\ ) E iﬁjﬁrjtﬂ ‘Ef [JW
the higher the proportion that they had 7%@%%FIJP]7J¢#‘§§ (EHJF'&%ﬁEJ 12.9%

registered their trademark, patent or design E"qu 50.0%) -
(ranged from 12.9% for small-sized to 50.0%
for large-sized establishments).

Among those establishments which had #1587 I?%F%F

R JFIE O R

registered trademark, patent or design in Hong &ff J?&ktﬁrll’w‘ f= o1 (66.0%) FEM
Kong, about two-thirds (66.0%) had registered |[4rprirﬂ 2l ﬂ‘&yf@ﬂ%ﬂr 14.9% ZY7" 2 -3

1 trademark, patent or design; 14.9% had {; §JF 7.2% ﬁif '
registered 2 — 3; and 17.2% had registered 4
or more.

AR

Among those which did not register any &ﬂﬂﬁ‘? =] f'f?ﬁw[@ FJ’%I r& /}@Eiﬁru

trademark, patent or design, the major reason t;&tgrlr PO 2 I RLPRL T rF~
was “no such need” (91.3%). (91. 3%)
(%11 -15)
(Tables 11 — 15)
Table 11: Whether reqgister any trademark, patent or design in Hong Kong
11 TR RBEERITE - B R

2010 2008 2006 2005 2004

(%) (%) (%) (%) (%)
Yes ?J 15.6 28.6 30.0 22.9 12.5
No i;féj 84.4 71.4 69.9 77.1 87.5
Sample % 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
o PSR RAGE T IR 53 EEREAE T S 100% «
Mercado Solutions Associates Ltd. -31- February 2011
KB E L R 2011 = 27



Survey on Business Attitudes to Intellectual Property 2010
v O S MR A 2010
Table 12: Whether register any trademark, patent or design in Hong Kong — bivariate analysis
212 FH AMENGE - AP NEEE - ST

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B RS EfE R SR BRI USSR A
Manufacturing  Construction  sEEN| 1BV RA - U/ R $9R ] gyR] o SRR ]
Hhp¥ HEX  SARITER ?JJY?@Z S mat S 7S AT RSEGR LK VoS §

() (%) (%) (%) (%) (%) (%)
Yes 7| 17.9 25.0 18.0 10.7 310 9.2 111
No 2% 82.1 75.0 82.0 89.3  69.0 90.8 88.9
Sample £ 39 4 588 28* 29 206 117

x?=16.945; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
SR - WHIREOT 53R ] 100% -
* Caution: Small sample base
R B RERNEE D

Table 13: Whether register any trademark, patent or design in Hong Kong — bivariate analysis
213 T AT ARSI  BFE O ERE - ST
Size of establishments #5745 4151

1-9 10-49 50+
(%) (%) (%)
Yes | 12.9 31.2 50.0
No 2% 87.1 68.8 50.0
Sample &% 882 109 18*
x?=41.184; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
R _ i ”;‘éifﬁh’ [ BIAR T 153 BTS¢ 100% -
* Caution: Small sample base
R B RERNEE D
Mercado Solutions Associates Ltd. -32- February 2011
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Table 14: Number of registered trademark, patent or design

F 14 27 pESIERIPVEAR - BIFIE 9 BIEE

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

1 66.0 52.1 59.4 64.0 74.5
2-3 14.9 11.1 9.8 13.9 13.2
4+ 17.2 30.8 28.9 22.1 12.3
Refused to answer $Fiz&i[f! FAT 1.9 5.7 8.9 9.3 7.2
Sample: Among all establishments who registered trademark,
patents or designs in HK 158 286 360 276 151
B R M R R o
kistis 8
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f Pl F,ra (7 (IR F 153 ESEAES T S5 100%

Table 15: Reasons of not registering any trademark, patent or design in Hong Kong

.15 S AR EPEE - B BRI

2010 2008
(%) (%)
No such need 013 95.8
j\\”‘ld%% I ' '
Do not know where to register
s = 6.8 1.9
AT
Complicated procedures
e e 67 39
= IEH
Fee issue 6.0 31
T I ' '
Have registered in overseas 05
=R R '
Have already planned to apply
o 0.2 -
iy i
Have no confidence on the protection of registered trademark / patent / design 0.2
SRRy | A AR T R Lt '
Refused to answer 0.8
e '
o
Sample: Among all establishments who did not register trademark, patents or designs in HK 851 215
Bk @ A T R P AR~ I R PR R AL
Note: The sum of % may not add up to 100 as respondents could give muIt|pIe answers
A R R S [ TR 15T ESRTI O 100% ¢
Mercado Solutions Associates Ltd. -33- February 2011
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3.1.5 Whether consider HK is an important place to register trademark, patent or

design
RARSTHRL WE BT 20T HAID A @R
The majority of business establishments —* By'}ﬁ?ﬁ%t%ﬁﬁ (86.2%) —E’Jt'ﬁ“ - [HE

(86.2%) considered Hong Kong as an Eﬁ’—!% mﬁ ﬁr%u*/ /f@%}ﬁ iﬂﬂgm
r‘r;

important place to register trademark, patent [ (79 68% - 1%) £l ﬁj e
or design, which was higher than the previous ﬁé% (13. 8/o) E[[Jﬁjﬁ“iﬁﬁﬁ‘ °

surveys (about 68% - 81%). The remaining

(13.8%) considered the opposite.

Fil 7 S A J?f{m‘dﬁg IiIHﬁL RERUE L2 E
[ )

No significant difference was observed in 7
terms of industry sectors and size of [*

|

establishments on this issue. (# 16 - 18)

(Tables 16 — 18)

Table 16: Whether consider Hong Kong is an important place to reqgister trademark, patent or design

16 : MARISANEL- HEBISHE PR  BAD B

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

Yes @5 86.2 80.6 80.4 79.5 67.5
No 7 £% 13.8 19.4 19.5 20.5 325

Sample 4 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
7 AR+ WA 153 E AR 5 100% -

Mercado Solutions Associates Ltd. -34 - February 2011
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Table 17: Whether consider Hong Kong is an important place to register trademark, patent or design

— bivariate analysis

£ 17 FARSNA- FEORNE EPHE  BAPHERE - SRET

1
Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
B R EfE R SR BRI USSR
Manufacturing  Construction  sEEN| 1BV RA - U/ R $9R ] gyR] o RIS ]
BiEE K MAVEEX PRY IR BEE PR
(%) (%) (%) (%) (%) (%) (%)
Yes F?’d £ 87.2 75.0 86.8 78.6 96.6 84.5 86.3
No T I?;d £l 12.8 25.0 13.2 21.4 34 15.5 13.7
Sample £ % 39 4* 589 28* 29* 206 117

x?=5.128; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
SR - WHIREOT 53R ] 100% -

* Caution: Small sample base

g el e

=

Table 18: Whether consider Hong Kong is an important place to register trademark, patent or design

— bivariate analysis

# 18 RLARSEL A bR [WERIRT SRR - BB NABEE - SRR

Size of establishments 4= 4481

1-9 10-49 50+

(%) (%) (%)
Yes r?,é £ 86.5 83.6 94.4
No 6% 13.5 16.4 5.6
Sample &% 883 110 18*

x?=1.710 p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
g ”;‘éifﬁh’ [ BIAR T 153 BTS¢ 100% -

* Caution: Small sample base
CECRREIEED

=

Mercado Solutions Associates Ltd. -35-
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3.1.6  Whether consider the statement “If | have a trademark, patent or design
registered in the National Trademark or Patent Registry of PRC, it will
automatically be protected in HK” is true
F“” bR A *Dl?aﬁ‘ﬁwﬁ“‘/%ﬁﬂﬁ—t?ﬂ i JI*IJ“‘/’ﬁ BIEET A E R

PO TSI R

More than three-fiths of the business ?F,G@ﬂ‘ E‘yﬁjﬁ@i?ﬁ%‘»f (61.2%) ;[hA‘IHJ‘AHI_ﬁ' *
establishments (61.2%) know that the =4 ﬁl[ﬁi«'ﬁﬂffﬂp&ﬂl [Jﬁ%]ﬁﬁﬁtﬁ fi Jﬁjl FF*
statement “If | have a trademark, patent or JJ%I ﬁ& /f@éﬁ }-{ﬁj’g Y "FW%FV*UH%
design registered in the National Trademark [ J%iiiﬁﬁu¢[J J P[?Jﬁ;ﬁjr éVﬁpﬁﬁ@ fY (14
or Patent Registry of PRC, it will automatically 54% - 58%) ﬁﬁ BR MY (38. 8%§ Pl 3
be protected in Hong Kong” was false. Such i -

proportion was higher than those in the

previous surveys (about 54% - 58%). The

remaining (38.8%) considered the opposite.

No significant difference was observed in 7 IEE § btﬂﬁguﬁkiﬁgﬁlﬁﬁ IREA [l 2
terms of industry sectors and size of PHEFE] -
establishments on this issue. (#%19-21)

(Tables 19 — 21)

Table 19: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry of PRC, it will automatically be protected in HK" is true

F.19 ¢ e} URp 1 " AR R B P S P O P R ~ R 9 BRERT » R E VBRSO S

kL E[L—p_

2010 2008 2006 2005

(%) (%) (%) (%)
Consider as true ﬁé’: BT ’PTE 38.8 457 42.0 44.8
Consider as false Fﬁ’: 7 1 ’p”g 61.2 54.3 57.9 55.2
Sample =% 1 009 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -
Mercado Solutions Associates Ltd. -36 - February 2011
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Table 20: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Reqistry of PRC, it will automatically be protected in HK” is true — bivariate analysis
#20: n:JE“ Al PJ#L*D@'FF‘?VE?E‘/E#*IHP' &?EEEP'JEJ AR E‘#*IJ*/’?\‘E'%% A FIEERT R R A
iﬂ\ %*Emﬁ

Wholesale Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
1) E'TY’F%/ iyl Yt SR bl 2 HBESEE R
Manufacturing Construction — xZ¢1i[ 1B A/ }?I/ RlfR P9l gy~ 575 /Pﬂj‘%ﬁ /*f?
A R Y Y = G =G T TR
(%) (%) (%) (%) (%) (%) (%)
Consider as true 41.0 33.3 41.8 37.9 207 330 37.3
= tJ.LQFE
g.onf'der as false 59.0 66.7 58.2 621 793  67.0 62.7
t'rj I FE
Sample
. 39 3* 588 29* 29* 206 118
Bt

x?=9.444; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
2o IR Fﬁl*  IRRAYF 153 ESEATEY 2% 100% -
* Caution: Small sample base
(W ) i A] e

Table 21: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry of PRC, it will automatically be protected in HK” is true — bivariate analysis
#21: n,JE“ TR~ N ﬁ'@'ﬁiﬁﬁﬁjﬁﬂ?@% z?mftil' R E’#*U*f’ﬂg@':f A IR R fplEE
f:i_lp i %ﬁ L

Size of establishments FS4= 4481

1-9 10-49 50+
(%) (%) (%)
Consider as true
= trv}ﬁf 38.8 38.2 38.9
goggder as false 61.2 61.8 61.1
rj L#FE
Sample
. 883 110 18*
Bt
x?=0.018; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
2o e r+rﬁv  IRRAYF 153 ESEATEY 2% 100% -
* Caution: Small sample base
(W ) i A] e
Mercado Solutions Associates Ltd. -37 - February 2011
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Whether have heard about the newly amended Copyright Ordinance — regarding

the criminal liability that directors / partners may attract if their companies

MBS/ f9% - TR Rl S T

3.1.7
possess pirated software for business use
F[%’Jﬁ}ﬁ%l‘ﬁ %@ WJH' ’ —EJ
> PR IR
Nearly  three-fifths of the  business

establishments (58.0%) claimed that they had
heard about the newly amended Copyright
Ordinance - regarding the criminal liability
that directors / partners may attract if their
companies possess pirated software for
business use, which was higher than that in
the last survey (49.5%).

Among them, the major channels of learning
about the content of the provision were TV /
radio API (72.6%) and print advertisement in
newspapers / magazines (30.4%).

When analysed by industry sector, it was
observed that relatively higher proportion of
those in the IT and communications sector
(86.2%) claimed that they had heard about
the newly amended Copyright Ordinance.

No significant difference was observed in
terms of size of establishments on this issue.

(Tables 22 — 25)

J#Tﬂ E‘yﬁjﬁ@i?&&fﬁé (58.0%) .5t ﬁ%ﬁ}ﬁ’t
fO RIS o RAE A S e

}L:r,, ’:‘F ,ii;ujj [[*[ E {‘/\ ﬁf&H: F[F[ FJI'JEG °

Pyl - ”aﬁﬁ F“ (49.5%) Eify -

[l '/F [0 2 R IR fﬁ' J%@i%ﬁl

I F“ffl 171 (72.6%) W EACE | SRR
B (30.4%) ¢
INNEE & 111 Fa s 6@%'@55%24‘%[@73’7 [Fak 4

F[J&&?ﬁé (86.2%) AT ikl L fy)E %@:&ﬁ%
I'TFTTEJ‘JP?%I EI FL

T BB RS e R [ e 2 P
il -
(% 22 - 25)

Table 22: Whether have heard about the newly amended Copyright Ordinance —regarding the criminal

liability that directors / partners may attract if their companies possess pirated software for business use

F 22 ¢ F AR PHSTSMBIREIE - FRREE / A0 * eI e il SO OB IV > 0 DR

2010 2008
(%) (%)

Yes | 58.0 49.5

No 2% 42.0 50.5

Sample &% 1009 1001

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ:}: H RS i FTF“' (IR F 1o EfdA s T S0 100% -

Mercado Solutions Associates Ltd. -38- February 2011
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Table 23: Channels of learning about the content of the provision

% 23 ¢ HARERR HEVEH

2010 2008
(%) (%)
TV / radio API —_ e
Print advertisement in newspapers / magazines
V2 /N AT Pl L re. 304 424
FUEACE | {44
Newsletter issued by trade associations / government / non-governmental organisations 9.2
LI R = k1 ekl |
Leaflets 8.0 21
’J‘ PIJ;' ) '
Print advertisement in MTR 31 17
W | i ' '
News of mass media 59
AR '
Seminars 21 20
’JIZ:]‘ ;f“ ' )
Heard from by friends / relatives
1.8 1.1
=
Internet
Y wees 14 0.1
= J}‘ﬁ;ﬁlﬁ
Advertisement on bus body
R o 0.4 1.4
GalEl (B3 S b
. ]
Telemarketing / direct mailing
ez | mNYE - 0.4 0.4
RITH / :Blﬁfﬁ[%ﬁ!
Accountant / legal adviser .
(FH] 1 1 BT |
Others "
Y ) '
Can't remember 0.7 1.0
A ' |
e
Sample: Among all establishments who have heard about the newly amended Copyright Ordinance 585 496
A DA E | SRS °f i AR RS B RLE
Note: The sum of % may not add up to 100 as respondents could give multiple answers
ik i B 8 AR - WER 1 PRI 747 100% -
Mercado Solutions Associates Ltd. -39 - February 2011
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Table 24: Whether have heard about the newly amended Copyright Ordinance —regarding the criminal

liability that directors / partners may attract if their companies possess pirated software for business use

— bivariate analysis

F 24t F W BER P SEASHIAGI > F W) | G " REPIES 2 I SOSH VIR (IS - e PR,
- % 171
Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
B R
Manufacturing Construction — 2EHi[ IB7RM |/ RlfR P9l gy~ 575 /Pﬂj‘%ﬁ /*f?
WE¥  EX RanmEy ﬁaﬁzﬁ O G Ty R L
(%) (%) (%) (%) (%) (%) (%)
Yes | 57.9 75.0 55.6 60.7 86.2 62.6 54.7
No 2% 42.1 25.0 44.4 39.3 13.8 37.4 45.3
Sample £ % 38 4* 588 28* 29* 206 117

x?=13.741; p-value < 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
= e r+rﬁv  IRRAYF 153 ESEATEY 2% 100% -

* Caution: Small sample base

g el e

=

Table 25: Whether have heard about the newly amended Copyright Ordinance —reqgarding the criminal

liability that directors / partners may attract if their companies possess pirated software for business use

— bivariate analysis

#. 25 : T hEERFT ST AR | Elj%?:]i /g3 " FREDNED 7 il SO VATE IRASHEY g PR
- % 177
Size of establishments FS4= 4481
1-9 10-49 50+
(%) (%) (%)
Yes | 57.5 60.9 66.7
No 2| 425 39.1 33.3
Sample &% 882 110 18*
x?=1.034; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ARl ?“‘Hrﬁl/  (IRARYT 153 EEREA RS T 2005 100% -
* Caution: Small sample base
EEC A SEIEED
Mercado Solutions Associates Ltd. -40 - February 2011
2011 = 2 *]
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3.1.8

Whether have heard about the newly amended Copyright Ordinance — regarding

the offence of copying copyright works in large quantity and regularly for

business purpose

| BT ST

More than one-third of the establishments
(36.6%) had heard about the newly amended
Copyright Ordinance — regarding the offence
of copying copyright works in large quantity
and regularly for business purpose, while
more than three-fifths (63.4%) were not aware
of it.

Among them, the major channel of learning
about the content of the provision was print
advertisement in newspapers / magazines
(63.0%).

No significant difference was observed in
terms of industry sectors and size of

establishments on this issue.

(Tables 26 — 29)

PRI - ) %EJ“’\E LTI f’ﬁf;[h TR SNl

D=~ oV~ [V (36.6%) AR P

’ﬁ”ﬁ@l i % TJ*EWJLHF?EHH’?@IEFE
IEF? H A fpugtkmﬂ a1 Y (63.4%) [

™, ‘T j;p °

e [ l’—%@wlmfﬁwﬁ£iI
ﬁ?i}%ﬁq | =k IJ’?’[FI (63.0%) -

RN A J&wﬁé lﬁlt TPV E
% %ﬁ Wl -

(£ 26 — 29)

Table 26: Whether have heard about the newly amended Copyright Ordinance —regarding the offence of

copying copyright works in large quantity and reqularly for business purpose

%26 1 A BEEFTSTIOMIE I > BB SRR (B P R g
2010
(%)
Yes | 36.6
No 2% 63.4
Sample &% 1 009
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ:t FHAS ‘tn‘rjm. (B IARRAS 153 ERA TS T 26T 100% o
Mercado Solutions Associates Ltd. -41 - February 2011
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Table 27: Channels of learning about the content of the provision

% 27 © HARERIR HEVEH

2010
(%)
Print advertisement in newspapers / magazines .
IUﬁ#ﬁ?ﬁ’l | R J?ﬁ Fi
News of mass media 185
AR
Newsletter issued by trade associations / government / non-governmental organisations 165
R 2 AR U
Leaflets 8.0
, J 111 J I
Print advertisement in trade magazines of trade associations / professional bodies 5.2
R B BT |
Heard from friends / relatives 3.9
EZARIE IR
Seminars
TJET ¢ 1.2
Internet 05
I ﬁ‘:\"\lﬁ
Can t remember
= 0.4
?CIT\@
Sample: Among all establishments who have heard about the newly amended Copyright Ordinance 369
Bk @ AT BRI P SR (T RO BLE
Note: The sum of % may not add up to 100 as respondents could give multiple answers
EE R E AR A AR T A A 100% -
Mercado Solutions Associates Ltd. -42 - February 2011
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Table 28: Whether have heard about the newly amended Copyright Ordinance —regarding the offence of

copying copyright works in large quantity and reqularly for business purpose

— bivariate analysis

# 28 : B AR PSSR - RSB CRTRIEASHE (S (SR B SAVRLS - SSRCESIAT

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B RS EfE R SR BRI USSR A
Manufacturing  Construction  sEEN| 1BYRA - U/ R $9R ] gyR] o R ]
Hhp¥ HEY BRAarIREY *JJY?@Z At S 257 EATRSEGR LK VoS §

(%0) (%) (%) (%) (%) (%) (%)
Yes 7| 43.6 333 35.1 429 379 42.2 30.8
No 2% 56.4 66.7 64.9 571 62.1 57.8 69.2
Sample £ 39 3* 589 28* 29 206 117

x?=6.387; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
i gllﬁ?éfifﬁﬁfﬁ? IR 153 EREAIES 3 100%
* Caution: Small sample base
R B RERNEE D

Table 29: Whether have heard about the newly amended Copyright Ordinance —regarding the offence of

copying copyright works in large guantity and reqularly for business purpose

—bivariate analysis
£ 20 F A BTSSR CETHIEMSA (Bl (R P RVELS - SRRCESIAT
Size of establishments 4= 4481

1-9 10-49 50+
(%) (%) (%)
Yes | 36.2 40.0 38.9
No 2| 63.8 60.0 61.1
Sample &% 883 110 18*
x?=0.633; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
R _ i ”;‘éifﬁh’ (BRI 153 ESEATES 1 27T 100% -
* Caution: Small sample base
R B RERNEE D
Mercado Solutions Associates Ltd. -43 - February 2011
2011 = 2 *]

K H YRR L



Survey on Business Attitudes to Intellectual Property 2010

IR AT R G 2010

3.1.9 Whether aware that there are licensing schemes (administered by copyright
owners) authorising copying of local newspaper articles and books for use in
business
%ﬁ}iﬁ& [Fe=tEl (FAsgEE H#hs) 128 RIS BB EhHe | ?}%{“J”’Fﬁ'ﬁii’
;jjlzl 1 H

About three-quarters of the establishments ?'%‘“EJD“U'? &= ﬁlﬂﬁ&ffg (75.3%) j{h I“Eﬂfﬁ
(75.3%) were not aware that there were (AT | iﬁﬁﬁim) FofdE 2 Bl S A
licensing schemes (administered by copyright i&jﬂﬁyﬁi = *‘* i 55 IF'J o |l
owners) authorising copying of local 24. 7% ol it F' ip%g@%ln ﬁ?‘ﬁg\[p
newspaper articles and books for use in (27.4%) fr%r [Sﬂ 1"

business, while only 24.7% were aware of it.

The awareness level was slightly lowered

than the last survey (27.4%).

‘_mg \:‘{Z nLi

No significant difference was observed in 7[5 fjﬁ;{bfflﬁgu&kifg lF:FIL Eﬁu[ﬂl’%ﬁﬁ 13
terms of industry sectors and size of MR-
establishments on this issue. (#30-32)

(Tables 30 — 32)

Table 30: Whether aware that there are licensing schemes (administered by copyright owners)

authorising copying of local newspaper articles and books for use in business

# 30 : RLAVURE (RFFRIR] (FTASHBREE B ES) 190 RIFIETE R 8 | AT | O =]

2010 2008
(%) (%)
Yes #I3E 24.7 27.4
No T~#I3 75.3 72.6
Sample &% 1009 1001
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR (RT3 FRIES T S 100% -
Mercado Solutions Associates Ltd. -44 - February 2011
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Table 31: Whether aware that there are licensing schemes (administered by copyright owners)

authorising copying of local newspaper articles and books for use in business — bivariate analysis
#* 31 =f@?}¢['§$“_1’éj’ ST arat (F MR | HERS) $oi S RERE P ?{%‘l?ﬁ'ﬁiﬁﬁﬂllfﬁﬁ%
- &S

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B R R R SR BRI USSR A

Manufacturing  Construction  sEEN| 1EYRA - U/ E[E $9R ] gyR] R
BiE¥ X MAVEEX PRY IR BEE PR
(%) (%) (%) (%) (%) (%) (%)
Yes I 25.6 33.3 22.1 14.3 37.9 30.1 29.7
No T~#13 74.4 66.7 77.9 85.7 62.1 69.9 70.3
Sample 154 39 3* 589 28* 29* 206 118

x?=11.336; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
i gllﬁ?éfifﬁﬁfﬁ? IR 153 EREAIES 3 100%
* Caution: Small sample base
R B RERNEE D

Table 32: Whether aware that there are licensing schemes (administered by copyright owners)

authorising copying of local newspaper articles and books for use in business — bivariate analysis
* 32 1%?‘;*[&,%1‘%’ SErara] (AT HET) oS BRI PR A ?;%‘I?&'ﬁﬁiﬁ?ﬁllfﬁﬁﬂ
— SR

Size of establishments FS4= 4481

1-9 10-49 50+
(%) (%) (%)
Yes I 24.0 30.0 33.3
No 1l 76.0 70.0 66.7
Sample &% 883 110 18*
x?=2.592; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
R _ i ”;‘éifﬁh’ (BRI 153 ESEATES 1 27T 100% -
* Caution: Small sample base
R B RERNEE D
Mercado Solutions Associates Ltd. -45 - February 2011
2011 = 2 *]
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3.2 IP Compliance
AT 1 A AR T B
3.2.1

own trademark for goods / services

Whether would check the HK trademark register before using / adopting their

01 P R I B i i | SR SR = RO TP 3

While more than half of the establishments
(55.4%) would not check the Hong Kong
trademark register before using / adopting
their own trademark for their goods / services,
more than two-fifths (44.6%) would do so,
which was similar to that in the last survey
(42.2%).

When analysed by industry sector, it was
observed that relatively higher proportion of
those in the IT and communications sector
(79.3%) claimed that they would check the
trademark register before using / adopting.

Besides, the larger the size of establishments,
the higher the proportions that they would do
so (ranged from 43.0% for small-sized to
61.1% for large-sized establishments).

(Tables 33 — 35)

r”#%ﬁ”’r%&*’r? (5.4 27 (1 0 Ty
F /q’:‘ﬂﬁ 'Jﬁ%?F‘FFWFﬁij\ L‘[E f %F[JFF?
i“ 5 (44.6%) MG
F“Iﬂg‘ F‘ i [ (42.2%) AE

NESE €317 EAR ikl e N e IS ERESTIas 4
F{ﬂt{«‘wg (79.3%) frpﬁ ﬂrtﬁé P rf" o
H AR A e ?\Iﬁ:‘tPJIH

bIot - BGARpupa s - fﬁﬁﬁwwﬂﬁﬁﬁﬁ
('] EI5t 43.0% = KRV 61.1%) -

(33 - 35)

Table 33: Whether would check the HK trademark register before using / adopting their own trademark

# 33 : @ [ EIRARICR gl [ RS Rl A & E TR R R S

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Yes F i 44.6 42.2 54.6 48.8 40.6
No 2 F gk 55.4 57.8 43.4 51.2 59.4
Refused to answer jfﬁﬁl[p' 2.0 -
Sample 5% 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ S ‘tn“rj\;“. (Tt BIARRASI 153 ESA TS T 6T 100% o
Mercado Solutions Associates Ltd. -46 - February 2011
K HIEVRTEE I 2011 =+ 2 |
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Table 34: Whether would check the HK trademark reqister before using / adopting their own trademark

— bivariate analysis

# 34 O[PS R TR - ST

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B R R R SR BRI U A
Manufacturing  Construction  sEEN| 1BYRA - U/ E[E $9R ] gyR] R
HhpH HEE AP iREg *JJY?@Z At SE TErs S R R T 4

(%0) (%) (%) (%) (%) (%) (%)
Yes F| ik 41.0 333 46.5 310 793 41.7 37.6
No 2% | ik 59.0 66.7 53.5 69.0  20.7 58.3 62.4
Sample £ 39 3* 589 29+ 29 206 117

x?=20.504; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
SR - WHIREOT 53R ] 100% -
* Caution: Small sample base
R B RERNEE D

Table 35: Whether would check the HK trademark register before using / adopting their own trademark

— bivariate analysis
235 @7 QAIEEAE 1 TR U RIS - ST
Size of establishments FS4= 448!

1-9 10-49 50+
(%) (%) (%)
Yes F | 43.0 56.4 61.1
No 2 ¢ g 57.0 43.6 38.9
Sample &% 883 110 18*
x?=8.996; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
R _ i ”;‘éifﬁh’ [ BIAR T 153 BTS¢ 100% -
* Caution: Small sample base
R B RERNEE D
Mercado Solutions Associates Ltd. -47 - February 2011
2011 = 2 *]
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3.2.2 Whether have employees specifically responsible for IP management
Eﬁﬁﬁiﬁﬁﬁﬁﬁﬁﬁﬁﬁﬁmim

While more than nine-tenths of the uE‘pr & (92.2%) 2 E F H -Fﬁ

establishments (92.2%) did not have any iﬁ&[}ﬁ?ﬁ@g [z &> Sﬁiu (7. 80/) EPYEL%

employee  specifically  responsible  for Eﬁ;,rF EEFGIHWJWJ quj{ o 244 Elﬂ

intellectual property management, some g\gu (10% p5I) 1) hEET e

(7.8%) had deployed staff specifically

responsible to do so, which was lower than
those in the previous surveys (10% or more).

While no significant difference was observed
in terms of industry sectors on this issue, it
was observed that the larger the size of
establishments, the higher the proportions
that they had deployed staff specifically
responsible to do so (ranged from 6.2% for
small-sized to 31.6% for large-sized
establishments).

establishments that had
employees  specifically responsible for
intellectual property management, many
claimed that the staffs were responsible for
“registration of trademarks, patents or
designs” (73.6%), followed by “monitoring
employees’ use of other people’s IP rights”
(47.6%), “monitoring the IP rights of the
company” (47.0%) and “licensing / trading IP
rights of the company to others” (45.0%).

Among those

(Tables 36 — 39)

T et N el i
g R e
IET Frog e gospu EpTiem Ay (1 BB A P
szF%ﬁ«ngu 31.6%) - i a

T M EEE E\# % —Fﬂ [N U*&‘*i‘f?

Hi> SLEHIRA T RLETH FHI% IR
\flj Ayt %;h (73. 6%) fa s 3l i_
T b o e (47.6%) rw

I ) (47.0%) > THEE 2 Rl
E%JEE Uﬁ Fllyette | 2 phEidr | (45.0%) -

(£ 36 — 39)

Table 36: Whether have employees specifically responsible for intellectual property management

36 1 LTI B AEHBE MR (2

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Yes | 7.8 155 22.6 18.9 10.0
No J2F| 92.2 84.5 77.3 81.1 90.0
Sample %4 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
il ”,{gjrﬁ%l' > BRI 153 =SS T 27 100% -
Mercado Solutions Associates Ltd. -48 - February 2011
KB E L R 2011 = 27
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Table 37: Whether héve emplovees specifically responsible for intellectual property management
— bivariate analysis

37 - RLAEET B VB R MRV (B - SSRRCRSIAT

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
5 % zrr] iyl Yt B bl 2 HUBEE R
Manufacturing Construction — 2E1i[ IBYRM |/ EEN el Y /L*‘“rﬁ‘jﬁ ililEza

Wi CHRE MAVEEX DK g AP aBvanipnd
(%) (%) (%) (%) (%) (%) (%)
Yes | 7.7 - 8.3 6.9 20.7 5.4 6.0
No J2 % 92.3 100.0 91.7 93.1 79.3 94.6 94.0
Sample £ % 39 3* 588 29* 29* 205 117

x?=9.524; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
2o IR Fﬁl* ARV 153 ESEATEY T 2% 100% -
* Caution: Small sample base
(W ) 1 A] e

Table 38: Whether have employees specifically responsible for intellectual property management
— bivariate analysis
2.38 1 fLAE BV B GE I MR (B - SRR
Size of establishments 4= 448

1-9 10-49 50+
(%) (%) (%)
Yes t £ 6.2 16.4 31.6
No 2% 93.8 83.6 68.4
Sample &% 882 110 19*
x?=29.108; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
2o IR Fﬁl* o IRRAYF 153 ESEATEY T 2% 100% -
* Caution: Small sample base
(W =y 1 a] e
Mercado Solutions Associates Ltd. -49 - February 2011
2011 = 2 *]
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Table 39: In what aspect were the staff responsible for
#39: BT FJI#?‘J EFFE LAY (&

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Registration of trademarks, patents or designs
73.6 62.2 67.6 67.2 82.5

l'%“ MR % IR B
Momtormg employee s use of other people’s
intellectual property rights 47.6 53.1 58.5 61.7 45.8
RS BT (R P S POk A
Monitoring the intellectual property rights of the company
% 2 Filp I A
Licensing / trading intellectual property rights of the company
to others 45.0 37.2 35.6 41.4 47.5

B 2 i i A (IR [ P

47.0 41.0 47.8 45.6 50.8

Sample: Among all establishments who had employees
responsible for IP management

Bk L R R (e
Pt FL LB

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
TR i S (AR 15 SRR e 100% -

79 155 272 228 120

Mercado Solutions Associates Ltd. -50 - February 2011
+ Fap Eﬁ’%'ﬁ]&l £ f‘ 2011 = 2 *]
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3.2.3  Whether prohibit the staff from using the company computers in uploading or

downloading files for personal use du

B EEIEY T T S R P R R

Of all the business establishments, they were
asked whether their company prohibited the
staff from using the company computers in
uploading or downloading files for personal
use during the office hours. More than
two-fifths of the establishments (41.5%)
claimed that they prohibited their staff to do
so, which was lower than the previous
surveys (more than 48%). Still, about equal
proportion (42.7%) claimed that they did not
do so. The remaining 15.8% claimed that
there is “no computer / no Internet connection
accessible by staff in the company”.

There is no significant difference between
different industry sectors and size of
establishments.

Of the establishments who claimed that they
had taken measures to prohibit their staff to
do so, most of them (69.9%) said that they
“set up internal rules / guidelines”, followed by
“monitoring by the company” (34.8%).

(Tables 40 — 43)

ring the office hours
FEVES N EVIE (R ¢ B2

”’I”T"E”ﬁpﬂiig&;f—g - {“:ﬂ%l}& i EJMLFF ~ B
B EjﬁF H[” IEI“J T Ay B (e -

HI3E o5 “I#yquﬁz& (41.5%) F5ilve i fﬁﬁi
i PRy e fﬁﬁw( i 48%)

g o,E,v'JEJ 7 ﬁl[ EF (4 7%) Foad IF'EJ
12t JZ—?‘[I— g4 15. 8% Foa TR
F F[J ”H’gfg }%E( "1Fﬁj

IO B SR B IR B -

TEHPET R E R fWV}ﬁFMJ_F i fﬁilml Jﬁj{\%‘fi
Hro I’“jIFEJJ\!/ (69.9%) #1 57 I [[Jg
i‘fl{. / ‘TPF’FJIJ’i[ I»/E_rlfll %7\J(34 80/03O

(# 40 -43)

Table 40: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours

40 TAFIRET BRI PR FIATE A AR (2R P

2010 2008 2006 2005
(%) (%) (%) (%)

Y

475 415 48.4 58.0 49.4

E

No

12t 42.7 33.7 30.6 35.4

< E

No computer in the company / no Internet connection accessible by staff in

the company 15.8 17.9 11.4 15.3

= 'F[Jiéﬁjfrh,}iﬁ}i‘, I Bz %ﬁ“}i",iéﬁjfﬁfﬁﬁiﬁi

Sample 1009 1001 1201 1206

A

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ S ‘tn“rj\;“. (B IARRAS 153 ESA TS T 6T 100% o

Mercado Solutions Associates Ltd. -51- February 2011

KB E L R 2011 = 27
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Table 41: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours — bivariate analysis
241 AR BER P[5 S RIS N S (SR} R SRE AT

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

98 % Ff iyl Yt SR bl 2 HBESE R
Manufacturing Construction  2EHi[ IBYRM |/ Elfee 9% gg™l =3 /P‘“Fﬁ‘ﬁ /*f?
WE¥  EX RAanEx bl EPY OWEE oY

(%0) (%) (%) (%) (%) (%) (%)
Yes 7| 48.6 66.7 47.7 60.0 483 55.2 44.1
No 2% 51.4 33.3 52.3 400 517 44.8 55.9
Sample £ 35 3* 474 25 29* 192 93

x?=5.707; p-value > 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.

e O PSSR REE > (HIREYT 1T LSRR T S0 100% -
Z)WQ TR A R BT R A pu
* Caution: Small sample base
R R YR D

Table 42: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours — bivariate analysis
F 42 E AR A SE AP0 IR A N BV (R L B - SRS AT
Size of establishments #1 414EL

1-9 10-49 50+

(%) (%) (%)
Yes ?J 48.3 53.9 66.7
No i;‘i“éj 51.7 46.1 33.3
Sample &% 731 102 18*

x%=3.341; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.
ﬁéii (D) Pty ‘tn‘rjm. ) wmﬂ%ﬁlﬁﬁ PERAATES 275 100% -
(2) ffi [H' AU AR OB RS E) g p R
* Caution: Small sample base
EHE BRI D

February 2011

Mercado Solutions Associates Ltd. -52 -
2011 = 2 k]
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Table 43: By what means to prohibit the staff from using the company computers

in uploading or downloading files for personal use during the office hours
43 ¢ [{°E Pt AN R T RS D [0 IR R T AR (R R R

2010 2008 2006 2005
(%0) (%) (%) (%)
By internal rules / guidelines - 8.8 251 .
AT | 3R] ' | | |
Momtormg by the company
o e 34.8 43.5 57.3 58.9
Flit il
Regular checking of computer hard disks 14.7 29.3 40.4 378
LI PR ' ' ' '
Install software for prohibiting uploading / downloading files
. o gt 12 13.5 5.9 - 0.1
£ IR 17 & Sl ik
Employment contract
11.8 9.7 11.4 12.2

it (B (179 7

Sample: Among all establishments who prohibited their staff from uploading /
downloading files for personal use 419 485 696 595
B P R T REVES N AR (SR SRR R

Note: The sum of % may not add up to 100 as respondents could gi'\/e multiple answers.

ﬁ:t f 15”1@3??4 L 2 ;4( Ti53 F“%?iﬁ'ﬁ?%ﬁl*ﬁ? 100% o
Mercado Solutions Associates Ltd. -53- February 2011

F R L 2011 & 2 |
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3.2.4
using pirated computer software

AR B P AR i

When being asked whether their company
prohibited the staff from installing or using
pirated computer software, about three-fifths
of the establishments (60.8%) claimed that
they prohibited their staff from doing so, which
was decreased when compared with the last
round (71.6%). On the other hand, 22.5%
claimed that they did not do so.

When analysed by industry sector and size of
establishment, it was observed that relatively
higher proportion of those establishments in
the IT and communications sector (100.0%)
and large-sized establishments (94.4%) had
taken measures to prohibit their staff from
doing so.

Of the establishments which claimed they had
taken measures to prohibit their staff from
doing so, similarlyy, many said that the
measures were “by internal rules / guidelines”
(64.9%), “monitoring by the company” (42.1%)
and “regular checking of computer hard disks”
(21.2%).

(Tables 44 — 47)

Whether prohibit the staff from using the company computers in installing or

Hi LRy A8 b Sl i S
FERS > i RS (60.8%) R LR G
Fsfic> Ll f»’%ﬁ i (71.6%) J P -
Pl H o ) 22.5% Fea PR E A

) RSP SR YR
TR (100.0%) B AT (94.4%) [UESEE)
B RV I SR

[ SETE D FORL - P ) it TR gy
L o 2 RIP AR 1 5T] 5 (84.9%) T
SR ) (42.1%) T FRRIRIT
(21.2%) -

PR RS 5 %l’fﬁﬁmﬁ‘}“{?

(3 44 — 47)

Table 44: Whether prohibit the staff from installing or using pirated computer software

F 44 1 E AR T DRER I IS B

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

YETS 60.8 71.6 70.8 63.1 49.1

No

e 22.5 13.6 18.3 22.9 28.5

No computer in the company / no Internet connection

accessible by staff in the company 16.7 14.8 10.7 14.0 22.4

n 'F[Jis‘i? J%ﬁ}i‘, I Bz Fﬁ?ﬁ}ﬁsﬁ? | A

Sample 1009 1001 1201 1206 1204

5

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t D ?i%firﬁ%l’eﬁ [ BARRRYE 155 EEEAIES T 20 100%

Mercado Solutions Associates Ltd. -54 - February 2011
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Table 45: Whether prohibit the staff from installing or using pirated computer software — bivariate analysis

#. 45 B IEL T SR WIS ERINEL S — ST

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

98 % zrr iyl Yt B bl 2 USSR
Manufacturing Construction — 2EtHi[ IB7RM |/ Elfele 2931 gg™] =3 /P‘“Fﬁ‘ﬁ /*f?
Rer CHEE wAVEEY DR g T Swvenik

() (%) (%) (%) (%) (%) (%)
Yes 7| 743 66.7 68.0 79.2 1000  80.1 73.1
No 2% 25.7 33.3 32.0 20.8 - 19.9 26.9
Sample £ 35 3* 466 24* 29 191 93

x?=22.026; p-value < 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.

)
g erﬁl/ W IARRYT 15 F*ﬁﬂlp&jﬁw 100% -

(2) R ol oy 2 R E R LR R AR PO
* Cautlon Small sample base
B RrRNEE D

Table 46: Whether prohibit the staff from installing or using pirated computer software — bivariate analysis
46 1 B AERIFEI T SRR I E ISR - SR
Size of establishments #1411

1-9 10-49 50+

(%) (%) (%)
Yes ?J 71.6 79.4 94.4
No %) 28.4 20.6 5.6
Sample 5% 722 102 18*

X%=7.044; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.
ﬁéii (D) Pty ‘tn‘rjm. ) wmﬂ%ﬁlﬁﬁ PERAATES 275 100% -
(2) ff [H' AU R OB RS E) e p R
* Caution: Small sample base
EHE BRI D

-55 - February 2011
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Table 47: By what means to prohibit the staff from installing or using pirated computer software

A 47 (PR R SR [P AT R

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
By internal rules / guidelines e 6.4 212 - .
AT | 3R] ‘ ' ' ' ‘
Monitoring by the company
s 42.1 52.4 58.2 59.9 71.7
Fl Rl
Regular checking of computer hard disks 219 328 38.3 377 323
R R ' ' | | |
Employment contract
8.3 9.2 9.1 8.9 6.8

N g& Es HET

Setting a‘ccess rilght password, that only designated staff can
install software 0.7 0.7 - - -
DR > B e O P

Refused to answer

SR - 1.3 - - -
e p s
o
Sample: Among all establishments who prohibited their staff
from installing / using pirated computer software
613 717 851 761 591

Bk < LA LT Y T R AT
P R LB

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

o R E R S R 0T R A 100% -

Mercado Solutions Associates Ltd. -56 - February 2011
+ Fap ﬁgf*]%l £ f' 2011 = 2 *]
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3.25
?J"F‘}fi;ﬁfﬁi%f’? P R

While nearly three-quarters of the business
establishments (74.9%) did not carry out
research and development in Hong Kong and
some (17.2%) claimed that their businesses
had no such need, only 7.9% had carried out
research and development in Hong Kong,
which was slightly lowered when compared
with the last survey (9.2%).

When analysed by industry sector, it was
observed that relatively higher proportion of
those establishments in the |IT and
communications sector (52.2%) carried out
research and development in Hong Kong.

Whether carry out “research and development” in HK

P = F”F?iﬁ‘%ﬁ (74.9%) 1277 FliﬁEF
%—f:f}ﬁ»'r)""bf JENEEANS %[71 (17.2%) %“ ‘_FJ
iﬁﬂ;ﬂ P pUE £| 7.9% ?J& ,i{f\wﬁfpﬂi
L IR > E{ERE - ﬁﬁﬁpi (9.2%) %o

NS €117 Eag el = A e i mATS EE L STIAL 4
(52 290) [ORPEE [ LT T RS
EGiE

No significant difference was observed in 1 [H 2l Jig&{rg IF:HL TPy RV 12 PR
terms of size of establishments on this issue.  }|| -
Among those establishments which carried 7 #[i=% Ejﬁm’ﬁlﬂ“bf FE PSS Hl » AN ZHE
out research and development, most of them (64.3%) ;—f @%E{s;[rﬂjitﬁ » I Fe ﬁ[;ﬁ”[ﬂj
(64.3%) would search the patent register to * [iY 5% [/] FIo3 B B— 03 3#3 ]
ensure that they would not infringe other’s (78.1%) *[&E " o
inventions. Such percentage was lower than (# 48 - 51)
the last survey (78.1%).
(Tables 48 — 51)
Table 48: Whether carry out “research and development” in HK
.48 A HGE SR A
2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
YETS 7.9 9.2 9.9 9.3 7.1
?‘;i 74.9 64.0 63.4 60.9 67.4
No ‘research and development” needs for the business
AT A B E'@%’Tf%" 17.2 26.7 26.6 29.8 25.5
Sample
Bt 1009 1001 1201 1206 1204
Note Percentages may not add up to 100 due to rounding of figures.
[ B (IR 1 73 LR 3% 100% o
Mercado Solutions Associates Ltd. -57 - February 2011
KB E L R 2011 = 27
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Table 49: Whether carry out “research and development” in HK — bivariate analysis

%49 | E AT AMNE FPAVHIR - ST

Wholesale, Retalil Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

98 % zrr iyl Pt SR bl 2 HBSEE R
Manufacturing Construction — 2EHi[ IBYRM |/ Elfee 9% ggHl =3 /P‘“Fﬁ‘ﬁ /*f?
REE " REY MAGEDY DA¥ AR 5

() (%) (%) (%) (%) (%) (%)
Yes 7| 14.3 - 9.3 - 52.2 6.0 7.4
No 2% 85.7 100.0 90.7 100.0 47.8 94.0 92.6
Sample £ 35 3* 492 24* 23 166 95

x?=55.088; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no R&D needs for the business” were excluded.
W PSR WHIROT F*mﬁlpﬁxfw 100% -
(2) etz [H'* "I REORRRE P R R Ug‘ﬁ%l" AR -
* Caution: Small sample base
B RrRNEE D

Table 50: Whether carry out “research and development” in HK — bivariate analysis

250 : B n AEhE S PR — ST

Size of establishments #$7&5448:

1-9 10-49 50+
(%) (%) (%)
Yes | 9.3 10.3 17.6
No 2 F| 90.7 89.7 82.4
Sample 5% 723 97 17+
x%=1.421; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2 )Those answered “no R&D needs for the business” were excluded.
ﬁéii (D) Pty ‘tn‘rjm. ) wmﬂ%ﬁlﬁ;} PERAATES 275 100% -
(2) ff [F'[FA “IT OB [P R AR Hgﬁ%l Aol -
* Caution: Small sample base
EHE BRI D
Mercado Solutions Associates Ltd. -58 - February 2011
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Table 51: Whether would search the patent register to ensure not infringing other’s inventions

A 510 PWEFRR DR QR B

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
%TS 64.3 78.1 69.7 77.9 80.9
?,, 35.7 219 30.3 22.1 19.1
T
Sample: Among all establishments who carried out R&D in
HK
ft ARt J'l‘j; FI&F’ I~ ‘TJ—E‘}[L‘—}S/FIE 5 IlE[‘J J;&g%% 80 92 119 112 86
AL

Note: Percentages may not add up to 100 due to rounding of figures.

ot TSRS R o TRRIRET 13 ESRA T S75 1009% -

Mercado Solutions Associates Ltd. -59 - February 2011
+ Fap ﬁ%'ﬁ]&l £ f‘ 2011 = 2 *]



Survey on Business Attitudes to Intellectual Property 2010

IR AT R G 2010

3.3 Perception of IPR Situation in HK
S WS A O

3.3.1 Whether consider necessary to protect IP Rights
R REABE TR ST Y

More than nine-tenths of the establishments =2I'] =84 & A% F' n\EFF/\'ﬁ“' § ST LR PO
(96.0%) considered that it was very / quite (96. 00/) ﬁé’it@ I%@@'i Hipﬁﬁ*ﬁg
necessary to protect IP rights in the business Jl? EjEen &E %l” *U]{;\%ﬂj o fIE ) 1.7%
environment of Hong Kong, which was quite Fﬁ [@%LEL o

similar to the previous surveys. Only 1.7%

considered the opposite.

No significant difference was observed in 7[5 FJ#
terms of industry sectors and size of P&
establishments on this issue. (# 52 —54)

gﬁbtpﬁ;ﬁﬂg&ﬁ g RV L T

(Tables 52 — 54)

Table 52: Whether consider necessary to protect IP rights

3 52 : ALAR B BRI M

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Very necessary ’JE’[H’”‘ e ’FZ,I 45.2 53.6 51.6 53.8 55.1
Quite necessary %1t £ P'JE[ 50.8 40.1 451 41.7 39.9
Quite unnecessary % 1 3|= [ 1.4 2.4 1.7 2.9 2.3
Not necessary at all 5t = j ﬁﬁ;l 0.3 - - - -
Don't know / Hard to say T+ i[lfﬂ | RlEESE 2.3 3.9 1.6 1.6 2.7
very / quite necessary 96.0 93.7 96.7 95.6 95.0
,leﬁlj / E{E?J%T’El ' ' ' ' '
Quite unnecessary / not necessary at all 17 24 17 29 53
T HE | E 2 T
Sample 5% 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t S Elis ﬁrﬂ. (IR F 1o AR T S0 100% -
Mercado Solutions Associates Ltd. - 60 - February 2011
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Table 53: Whether consider necessary to protect IP rights — bivariate analysis

# 53 : RAREHE MERITIHE - SR

Wholesale, Reta|l Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

98 % zrr iyl Pt SR bl 2 HBSEE R
Manufacturing Construction — 3&¢Ti[ &7 pA/ }?1/ Elfee 9% ggHl =3 /P‘“Fﬁ‘ﬁ /*f?
WE¥  a¥  WAGEEY PR R Y o 1Y

(%) (%) (%) (%) (%) (%) (%)
Very | quite necessary
’Eﬁj | e 32%[ 100.0 100.0 97.7 100.0 100.0 99.0 98.2
7]

Quite unnecessary /
not necessary at all

'T 3:1%[ - - 2.3 - - 1.0 1.8

S

Sample

. 36 3* 576 28* 28* 203 114
Bt

x%=3.293; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%ﬁ SN '“‘1‘*' o THIARRYF 153 ESRAES T S7 100% -
@ #«ﬁé T TR R O
* Caution: Small sample base
EHE BRI D

Table 54: Whether consider necessary to protect IP rights — bivariate analysis
54 pLARE H'%@@%EIJ’FW% SHRE I AT
Size of establishments #§1& 41421

1-9 10-49 50+
(%) (%) (%)
Y;%’IJ/ ?”g;ge%isgf‘ry 98.4 98.1 100.0
Qune unnecessary/ not necessary at all 16 19 i
T 3=§,l I3 =7 3=F£,l
z%p'e 862 107 18*
x?=0.338; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Iit : (1) firsE it FT‘“« (=]l IJHIN F‘L&?{ﬁlﬁk}j = 100% o
@ }ﬁ(ﬂ% [F"F PHANE Y PO
* Caution: Small sample base
DE WY = il ki
Mercado Solutions Associates Ltd. -61- February 2011
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3.3.2
improving the protection for IP rights

LA AR T g BRIV € 5

When being asked whether agree that the
measures of the Government had been
effective in improving the protection for IP
rights in Hong Kong in the past two years,
nearly seven-tenths of the establishments
(69.1%) “strongly agree / agree”, while 14.8%
considered the opposite. The remaining
16.1% claimed “don’t know / hard to say”.
The findings were similar to the last survey.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

(Tables 55 — 57)

Table 55: Whether agree the measures of the Governm

Whether agree the measures of the Government have been effective in

in HK in the past two years
EIRLA Tl

0, v (R A
;Ei E,errﬁ‘ ,ilﬁ;f F FR IVR J;cﬁ
SL‘EISF_F Igﬁp@\ ;p%@@gu[ﬁﬁdﬁ’ﬁ-
WS URSHE (69.1%) 14 TRl ) il 7oy
14.8% Fift~Hipl o HEx 16.1% %‘m rj\;p
PR - R R A

L PSR

|L TPV E
PEIRE )

—Em

(£ 55— 57)

ent have been effective in improving the protection

for IP rights in HK in the past two years

% 55 ¢ RLAFEITER v i Ry SRSV F5ee 7 W (TR A b
2010 2008
(%) (%)
Strongly agree f'li’ﬁfj' {ﬁjjén 9.4 9.8
Agree [ﬁjﬁl 59.7 58.8
Disagreej [Fil 12.6 9.8
Strongly dlsagree lefd i jsi 2.2 0.9
Don't know / Hard to say T / (NS 16.1 20.7
Strongly agree / agree ’Jli‘ﬁ’JTfJ i/ [Fjjé 69.1 68.6
Disagree / strongly disagree -y [rlAE leﬁﬂ {ﬁjﬁl 14.8 10.7
Sample &% 1 009 1001
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ:}: H RS i FTF“' (IR F 1o EfdA s T S0 100% -
Mercado Solutions Associates Ltd. -62 - February 2011
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Table 56: Whether agree the measures of the Government have been effective in improving the protection

for IP rights in HK in the past two years — bivariate analysis

% 56 : RLAFEIZER v 3ET Ry SrERIVAVES S5 o W (TR ARV N —

s MaPAY iy

Wholesale Retalil Fmancmg, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

5 % zrr iy Yt ER e
Manufacturing Construction — xZ¢1i[ 1B7 A/ :f |/ SE Tl Y
@)

OSSR 2
|—J‘L /LA}"’-{]‘FFIV /ﬁ"f?

BEEY O BEY mARERER PORY R Y BB T
(%) (%) (%) (%) (%) (%) (%)
Strongly agree / agree
?E’ﬁfj’fﬁJ?‘l’L / W'jél 81.3 100.0 82.5 78.3 77.8 79.1 90.6
Disagree /
strongly disagree 18.8 . 175 217 222 209 9.4
TRl
Zi T
Sample
. 2 * 491 23* 27* 177
Bt 3 3 9 3 96

X%=7.167; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁgi‘ @) e E}rdl o (IR T 153 RS 1 9% 100% -
o i mf Tﬁ;ls@%‘uﬁi
* Caution: Small sample base
EHE BRI D

Table 57: Whether agree the measures of the Government have been effective in improving the protection

for IP rights in HK in the past two years — bivariate analysis

# 57 : RLAREITER T 3ET Ry BBV S5 o W (TR ARV N —

s MaPAY iy

Size of establishments £$#5 /151

1-9 10-49 50+
(%) (%) (%)
Strongly agree / agree
82.1 85.4 81.3
JRTRIR 1[I
Disagree / strongly disagree
L Sk el 17.9 14.6 18.8
PRI EHT [fil
Sample .
B 744 89 16
x?=0.603; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁé;t D) iR FTJ B o (R HIRRYT 153 E AR 1 S0 100% -
@ Wﬂ% [F'IF TR ST VR
* Caution: Small sample base
R A BRI D
Mercado Solutions Associates Ltd. -63 - February 2011
2011 = 2 *]
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3.3.3 Most important stakeholder in reducing IP rights infringement in HK

IR A W R IR )

For the stakeholder which was considered the £ ?t{&ﬁg“t“ b s ,PéFIQ ’“J;I'%FE*F@[?EW
most important in reducing IP rights HI ’ |1 [F p[’%}}% }%gmug 1> 47.5% [N
infringement in Hong Kong, 47.5% of the (f s rﬂﬁg EFEH R E Ry e
establishments considered that “the 18 8% Mt‘f%“ﬂﬁé g IE &1fl Jf\_”ﬁ@}%
Government” should play the most important ﬂﬂ’ﬂ i r [EU?E}J (16.5%) pJE
role. 18.8% considered that “rights-owners” EZFEE]: = w?%‘%‘: - ﬂﬁﬁg‘ﬂiﬁ‘
should play the most important role, and such

proportion was higher than that of “education

institutions” (16.5%). Overall speaking, the

findings were quite similar to the last survey.

No significant difference was observed in 7[5 FJ#
terms of industry sectors and size of P&
establishments on this issue.

¥ Wi'ﬁﬂ B TSI 2

—Euf

(# 58 —60)
(Tables 58 — 60)

Table 58: Most important stakeholder in reducing IP rights infringement in Hong Kong

% 58 ¢ B A VR IR B

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Government Fﬁﬁ]‘ 47.5 46.0 55.9 54.9 58.9
Rights-owner {5 g | 18.8 17.8 14.1 14.2 14.2
Education Institutions ?f?ﬁjiﬁﬁ,ﬁ 16.5 19.1 14.0 13.8 9.1
Consumers iﬁﬁ’#:{ﬁ 12.6 10.3 8.3 9.2 15.0
Retailer ’%{%ﬁﬂ 4.7 6.8 7.7 7.9 2.8
Sample %4 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t i ﬁrjl. (IR F 1o AR T S0 100% -
Mercado Solutions Associates Ltd. -64 - February 2011
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Table 59: Most important stakeholder in reducing IP rights infringement in Hong Kong — bivariate analysis

# 59 : @ H i VAR BIEFIVEE RIS - SRR

Wholesale, Reta|l Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

98 % zrr iyl Yt B bl 2 HUBEE R
Manufacturing Construction — 2E1i[ IBYRM |/ Elfee 9% ggHl =3 /P‘“Fﬁ‘ﬁ /*f?
Rer CHAE wAVEEY DR g T awvenik

%) (%) (%) (%) (%) (%) (%)
Government 46.2 50.0 47.0 333 517 481 50.9
i)
Rights-owner
w 103 - 19.9 233 138  16.0 216
ottt | ¥
Education Insfitutions 205 25.0 16.1 200 207 175 121
S
Consumers 15.4 25.0 12.7 133 138 136 103
I
Retaler 7.7 . 4.2 100 - 4.9 5.2
:‘Tflﬁﬂ
Sample
; 39 4% 589 30 20 206 116
Bt

X*=14.825; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
& : PETi FT;JI 7o (I IAEEYE 153 PSR T S5 100%
Cautlon SmaII sample base
EEC B RN D

Table 60: Most important stakeholder in reducing IP rights infringement in Hong Kong — bivariate analysis

3 60 ¢ o= Rl VAR RIFNEVE G RIE 6 — SRR
Size of establishments $84= 4151

1-9 10-49 50+
(%) (%) (%)
Government
Py 46.8 50.9 55.6
Rights-owner
o 19.3 15.5 11.1

Pttt Y
Eudrue?;g)rllnstltutlons 16.5 16.4 111
. likedi

onsumers
e 12.6 13.6 16.7
e
Zetgle_r 4.9 3.6 5.6
AR
Sample

. 883 110 18*
Bt

= 2.892; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
=g ?i%r’ffj%f&ﬁ > IR 153 SRR T 2757 100% -

Caution: Small sample base

B RrRNEE D
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3.3.4  Most effective ways to improve the situation of IP infringement in HK

Feelrss, o vk (2 I AR P
i !

Regarding the most effective ways to improve ¥fF=3E t"r;iéﬁ £ T HE R J“J{I%F}f@[ﬁmgu
the situation of IP infringement in Hong Kong, 1% D“DEI:EEL pfﬁi pUgE=T rré‘dﬁpﬁﬁ i
the top four suggestions were the same as EfﬂFE'[ H“j:i r?ﬁﬁﬁk FIES ARG
those in the previous surveys, which were: élg‘;f”ﬁgj | (76 1%) 4y ET FFIE "“F?%W [
“raising awareness of IP rights protection / (71.0%) ~ " JpEIME], (57.6%) W T = J?ﬂ?ﬁg
strengthening education” (76.1%), “lower price i ¢ ; [g,bf'?b EA EFF[E,J (55.4%) -
of genuine goods” (71.0%), “increase (# 61)
penalties” (57.6%) and “full-scale enforcement
action against the sale of pirated and
counterfeit goods” (55.4%).

(Table 61)

Table 61: Most effective ways to improve the situation of IP infringement in Hong Kong

A 61 1 JT I o A MR i

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

Raising awareness of IP rights protection /
Strengthen education 76.1 63.8 76.7 76.4 77.8
) MR ARG | ST

Lower price of genuine goods

e g 71.0 69.0 81.9 80.5 87.1

TS 6T R ,

Increase penales 57.6 36.7 52.4 52.1 51.2
PR ,

Full-scale enforcement action against the sale of pirated and

counterfen goods 55.4 36.3 60.9 62.2 54.4

= TR SIS R P E T _

Others

1y 0.2 0.2 - - -

Don't know / Hard to say

T | e 1.0 1.9 0.5 0.3 | 0.1

Sample 1009 1001 1201 1206 1204

Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

B R 2H— [ RESNIR ol Y14 100% ¢

Mercado Solutions Associates Ltd. - 66 - February 2011
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3.35

ARG | FERI B
The vast majority of establishments (93.8%)
considered that protecting / registering IP
rights was beneficial to the company, which
was quite similar as in the previous surveys.
Only 6.2% considered the opposite.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

Among the establishments which considered
it beneficial to the company, 83.3% thought
that the benefit was to “prevent others from
copying / using the company’s intellectual
property”, followed by “enable the company to
build up reputation or goodwill” (58.3%) and
“can earn income from the company’s
intellectual property” (44.2%).

(Tables 62 — 65)

Whether consider protecting / registering IP rights is beneficial to the company

IR

?ﬁf%ﬁﬁ$W?%w T
(93.8%) IR L e ﬁFiﬂiﬁﬁﬁt
FiLRLE Y < FLF 6.2% FIE H -

jwﬂibaﬁw%%&@&@mw%ﬂw*
HEEEE Bl -

[iﬂwj? AN E N f J§[+M[J7E{&7Fﬁfll’83 3% =
ERE R Rl TS FIB’FJH *?54%[ / IEIF' N Fuip%
E X Uir% ”jiyiﬁ f j?‘;EJ(58 3%) &
Nl Jil“%iﬁ?%‘:*@' JFVET [ (44.2%) -

(# 62 — 65)

Table 62: Whether consider protecting / registering IP rights is beneficial to the company

2 62 : fLNRERGIRY | SR RSN R
2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

Yes f?itl 93.8 92.1 92.5 93.0 88.4

No jl?iti 6.2 7.9 7.5 7.0 11.6

Sample 5% 1 009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ:t FIAS ‘tn‘rjm. (Tt BIARRAS 153 ESRA S T 6T 100% o

Mercado Solutions Associates Ltd. -67 - February 2011
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Table 63: Whether consider protecting / registering IP rights is beneficial to the company

— bivariate analysis

# 63 : RLAREL I / FRIHE WAl g - SRR

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/

& Bus. Serv. community/ Social services

tourism Logistics comm.
B R R R SR BRI USSR A
Manufacturing  Construction  sEEN| 1BV RA - U/ R $9R ] gyR] o R
BE¥ B RAMEEE PR R WK Ry
(%) (%) (%) (%) (%) (%) (%)
Yes Fg,i £ 89.5 100.0 95.2 96.6 100.0 89.8 93.2
No T I?;d £ 10.5 - 4.8 3.4 - 10.2 6.8
Sample 154 38 3* 589 29* 29* 205 117

x?=11.783; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
SR - WHIREOT 53R ] 100% -
* Caution: Small sample base
R B RERNEE D

Table 64: Whether consider protecting / registering IP rights is beneficial to the company

— bivariate analysis

64 1 FLNE RN/ SRR S I

SRR T

Size of establishments 4= 4481

1-9 10-49 50+

(%) (%) (%)
Yes F?’d £ 93.4 97.2 94 .4
No - £% 6.6 2.8 5.6
Sample &% 883 109 18*

x?=2.463; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
g ”;‘éifﬁh’ [ BIAR T 153 BTS¢ 100% -
* Caution: Small sample base
R B RERNEE D

Mercado Solutions Associates Ltd. - 68 -
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Table 65: Perceived benefit(s) of a company in seeking protection / reqistration of IP rights

% 65 : FERIVH (I / SR BEWEL N HIPOH

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

Prevent others from copying / using the company’s
intellectual property 83.3 81.7 86.5 87.5 78.6
SR {5 ~ HEg ] DR I A

Enable the company to build up reputation or goodwill

58.3 44.3 69.5 70.5 70.6
El”jjﬁﬂ S RIpVERE
Can earn mcome from the company’s intellectual property 44.2 32.9 39.9 419 40.9
2R AR RS ' ' ' ' '
Others 0.2
H Y ' ) ) ) )
Sample: Among all establishments who considered protecting
| registering IP rights was beneficial to the company

947 922 1111 1122 1 065

Bk < DI RALHGY (R
IR R L

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

R = MR F 1T PRI A 100% ¢
Mercado Solutions Associates Ltd. - 69 - February 2011
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3.3.6 The perceived most serious consequence for a company which infringed the IP
of others

Y - IR AR B

Establishments were asked about their ’%Jﬂa‘”[?,:tﬁ[;’” [~ S A J%ﬁ%}g&%’ i%
perceived most serious consequence for a S J(pﬁ@wfg (52.7%) Kb is BFE] [ﬁha L
company which infringed the IP of others. It ﬁl i '—JIJZJFU S E N [y
was observed that more than half (52.7%) frﬂ*' o tl »i F%IF[ F#qi—:ﬁ = (20 %\
considered the most serious consequence r,‘ FJpJ?%;,TEJJ (13. 5%)

was “criminal liability”, which was similar to (# 66)
that of the last survey. It was followed by

“civil liability” (20.0%) and “damage to

company’s reputation / goodwill” (13.5%).

(Table 66)

Table 66: The perceived most serious consequence for a company which infringed the IP of others

2. 66 : ;a,gm Uy~ AT AR AR

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Criminal liability
OGS e 2.7 2. 13. 12.4 A
P ,HJE'F»LHIJQ‘?U o 5 52.9 3.3 _ 50
Civil liability (e.g. Large amount of compensation paid)
€ 20.0 17.8 20.0 19.0 21.6
fol {1 ESE (O (] S REROE ) _
Damage to company'’s reputation / goodwnl
13. 15. 21. 25. 14.7
,HF'@?‘%%'TFJ 35 5.6 8 5.0 _
Disruption to the running of the business/ trade
= 7.8 5.4 171 16.7 6.2
2 i I RE SERNE S iFIE}J%TT%'ﬂﬁE}f fr ik -
Loss of money mvested in the ‘business / infringing goods
ARSEIARS SORaN s 211EY 3 iy e 6.1 8.3 27.1 268 73
Don t know / Hard to say 08
T/ e ' ' | ' '
Sample
. 1009 1001 1201 1206 1204
Bt

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ > (EIRRAYF 153 AR T S 100% -

Mercado Solutions Associates Ltd. -70 - February 2011
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3.3.7
B W R R VR L

In terms of the long-term development for IP
rights, the majority of business establishments
considered that the protection of IP rights was
very [/ quite helpful to enhance the
development of local creative industries
(87.3%), the creation of business opportunity
and wealth (80.9%) and the overall
development of Hong Kong's economy
(76.0%). The findings were quite consistent
to the previous surveys.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

(Tables 67a — 69c)

Attitudes towards long-term development for IP rights

HIE G ID%??F @pﬁia?ﬁig : 4\% R
@‘4%1%@% l%&‘,}* @iﬂ)f_ ﬁg i;ljgﬂ %@fbif
33 (73%) L“‘r&?{ﬁ%ﬁf% Bty

(80 9%) W (Rl WA L (76.0%)
E VRIS | FID e AR 8 S
F[J FI# " °

T

IS RS R R
F

il

\\H

N
i

jpm——

(# 67a—69c)

Table 67a: Whether consider the protection of IP rights could enhance the development of

local creative industries

Z 67a | R GEEAHE S ELEF MR H BN E R
2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Very helpful ng EJbI”‘JJ 42.5 40.7 51.4 53.7 49.5
Quite helpful %1 &= 44.8 43.8 38.4 35.9 35.9
Average — & 8.8 10.4 8.4 9.1 11.2
Not quite helpful F{=h 1 1.7 2.7 0.9 0.6 0.9
Not helpful at all 5& = 2 & | F{=] 0.9 0.5 0.1 0.1 0.2
Don't know / Hard to say 1-#1if1 / (CUESEE 1.3 1.9 0.8 0.6 2.3
Very / quite helpful J'EF'J IR OMTE D 87.3 84.5 89.8 89.6 85.4
Not quite / not helpful at all j‘”ﬂ A FEISE ?‘}“E’jj 2.6 3.2 1.0 0.7 1.1
Sample 5% 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -
Mercado Solutions Associates Ltd. -71- February 2011
B FE' gj53s f[ 2011 = 2 F]
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Table 67b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth

3 67b : FEL WRPTH E M ELE TR H AlE R > M iR (2D

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Very helpful J[gm EJbI”‘JJ 28.7 27.3 29.6 32.0 31.8
Quite helpful %1% | &= 52.2 50.3 45.4 41.4 43.8
Average — & 154 15.5 20.8 21.1 16.4
Not quite helpful F{=b 7 2.0 3.5 2.1 3.1 3.7
Not helpful at all %’Eigfjﬁ?jj 0.5 0.7 0.2 0.1 0.2
Don't know / Hard to say 1-#1fi / (ST 1.2 2.7 1.9 2.3 4.1
Very / quite helpful JIEFIJ FIREED L OMTE D 80.9 77.6 74.9 73.4 75.6
Not quite / not helpful at all ﬁ”jjj A wEIEE ﬁ]“?jj 2.5 4.2 2.4 3.3 3.9
Sample £ % 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
o SR IR - TR 153 LRI T 100% -

Table 67c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy
F 67c | REHFARE S ELE N PR PR SRl I T RI2D

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)

Very helpful J[E'IF{I EIRED 26.8 24.6 29.6 26.8 25.1
Quite helpful %1% | &= 49.2 47.7 46.2 44.3 42.1
Average — & 18.7 18.6 21.1 22.1 20.5
Not quite helpful F{=h 1+ 2.8 5.3 4.1 4.4 6.6
Not helpful at all 5t = 2 & | F{=] 1.0 0.7 0.3 0.2 0.7
Don't know / Hard to say 1-#1fi / (WSS 1.4 3.1 1.7 2.2 5.0
Very / quite helpful Jl?f{l RISl 1 OMTE D 76.0 72.3 72.9 71.1 67.2
Not quite / not helpful at all ﬁ”jjj A REIEE ﬁ]“?jj 3.8 6.0 4.4 4.7 7.3
Sample 154 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁéji 3 ’*FTJ[. (IR 1o ESfATES T S0 100% -
Mercado Solutions Associates Ltd. -72- February 2011
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Table 68a: Whether consider the protection of IP rights could enhance the development of

local creative industries — bivariate analysis

3 68a R (AHTHE MBS PLE S MR KA E R — SRR

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

G HE S SRR R R A
Manufacturing Construction — x&¢1i[ 17 b/ }?'/ el Y /LJF{TIF'E[ /wffll
WE¥  Ba¥  KAVEEX PRE UPE K R

(%) (%) (%) (%) (%) (%) (%)

Very / quite helpful
ZEHEE RN 89.5 100.0 87.8 96.6  89.7 86.2 92.2
e D
/f"%gge 7.9 - 8.6 34 103 128 5.2
Not quite /
not helpful at all
2k 2.6 - 3.6 - - 1.0 2.6
FEIRE R
Sample

; 38 3* 581 29* 29* 203 116
Bt

x%=12.952; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
T (1) s ‘t”“FT;Jlu [ BIRR T 153 ESREATRS 127 100% -
(2) it [H'A TN ‘@‘5?% g
* Caution: SmaII sample base
R (WE = vl

Mercado Solutions Associates Ltd. -73- February 2011
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Table 68b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth — bivariate analysis

% 68b : n:u

b (pl B S ELE T R ALE S - B B RL A E | BY2)- SHRCRSTAT

Wholesale, Reta|l Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
3R % zrr iyl Pt SR bl 2 HUBSE R
Manufacturing Construction — Zt1i[ 7 pb/ }?1/ RlfR P9l gy~ =75 /P‘“Fﬁ‘ﬁ /*fjf‘ /
A R Y Y = G =G T R
(%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
?Eﬁfj’?ﬁﬁb / 78.9 66.7 81.6 89.3 67.9 81.2 87.8
H{EI EJ?‘E"L
/f"%gge 18.4 33.3 15.6 107 321 168 8.7
Not quite /
%I??f%pfﬂa; al 2.6 . 2.7 . . 2.0 35
HEVLE D
%ﬂp'e 38 3* 583 28* 28 202 115
x*=13.645; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
Fr (1) fEs ‘t”“FT;Jlu [ BIRR T 153 ESREATRS 127 100% -
(2) ¥t [H'A TR ii‘%%u ilEE
* Caution: SmaII sample base
EEC A SEIEED
Mercado Solutions Associates Ltd. -74 - February 2011
2011 &F 2 5]
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Table 68c: Whether consider the protection of IP rights could enhance the overall development of

A 68c :

HK’s economy — bivariate analysis

o (U RPTR  AE RLE R M IPIRAE E SR L W E | R — SRRCRSIAT

Wholesale Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
R 7 zrr iyl Yt SR bl 2 HBSE R
Manufacturing Construction — xZ¢1i[ 1B A/ }?I/ RlfR P9l gy~ 515 /P‘“Fﬁ‘ﬁ /*f?
A R Y = G =G T R
(%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
?Eﬁfj‘fﬁ% / 73.7 66.7 76.5 885 78.6 75.5 82.1
H{EI EJ?{‘IE")J
f"%ﬁge 15.8 33.3 19.9 115 143 210 145
Not quite /
not helpful at all
HEb T 10.5 - 3.6 - 7.1 35 3.4
HEVLE D
Sample
: 38 3* 583 26* 28* 200 117
Bt

x%=11.094; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

@
E ()
(2) ¥t

* Caution: SmaII sample base

= F

DR ETEIEED

Those answered “don’'t know / hard to say” were excluded.
2! ‘t”‘FT;Jl. > (IR
SR R e

T 107 PSEAIEY 2% 100%

RIEE S

Table 69a: Whether consider the protection of IP rights could enhance the development of

local creative industries — bivariate analysis

3 69a : REVGRATHE S PLET PAFE KB HELATRZD - SRR
Size of establishments £$4= 448
1-9 10-49 50+
(%) (%) (%)
Very / quite helpful Jli‘ﬁr EIRLED 1 ORTE D 88.3 88.9 94.4
Average — & 8.8 10.2 5.6
Not quite / not helpful at all ?}“?ﬁJj\J\ | F =8 “I”jj 2.9 0.9 -
Sample =% 871 108 18*
= 2.377; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁ%t (1) fER ijilu [ BIRRF 153 ESREATRS 1 27T 100% -
)#@e [fl'rb LR ﬁ‘%%u AOfg -
* Caut|0n Small sample base
R B RERNEE D
Mercado Solutions Associates Ltd. -75 - February 2011
2011 = 2 *]
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Table 69b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth — bivariate analysis
3 69b : b 0 (I A RLE T H Bl B vkl 2 VEIRE- SEERI T
Size of establishments #§1& 142!

1-9 10-49 50+
(%) (%) (%)
Very / quite helpful JIEFI RISl 1 OMTE D 81.7 83.3 83.3
Average — & 15.7 14.8 11.1
Not quite / not helpful at all j‘”ﬂ A “ﬁéjj‘”ﬁ 2.6 1.9 5.6
Sample &% 873 108 18*

x%=1.154; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
SRR '“‘1‘*" > (IR 15 ESA RS 7 0 100%
@) Wﬁ TR TR 1SR R
* Caution: Small sample base
(WY =y a i) vl

Table 69c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy — bivariate analysis
# 69c : a%” b (T B A A Rl o Y PP N WAL Ay RS - SRR
Size of establishments #1141

1-9 10-49 50+
(%) (%) (%)
Very / quite helpful JIE:’FI PRI ORI 76.3 83.0 83.3
Average — & 19.6 14.2 16.7
Not quite / not helpful at all j‘”ﬂ =R EJ?[EWJ 4.1 2.8 -
Sample 5% 873 106 18*
x%=3.292; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
RN '“‘1‘*" o IR 153 SRR T 277 100% -
@ ]“Wﬁﬁ [H'* TR L BEERY puER
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. -76 - February 2011
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3.4 Awareness of IPD and Its Promotional Activities

SIS R Y H FL" 3“;1*1&1 Sl

3.4.1 Awareness of IPD and its duties

SRR I T (iR

While most of the business establishments ai’ﬁ‘fﬁ*‘” i[[;”}p%ﬁ;ﬁ@&?’iﬁﬁ rj;h’fﬂ“l
were aware that IPD was responsible for / &5 il AnEk | (89.3%) ~ r F'*PJ
“promoting awareness on IP rights protection” (79.1%) - H %]J:t{l (78.4%) ~ %fﬂl%:@%
(89.3%), “registration of trademarks” (79.1%), ?F@piff«lﬂf ] E73 3%) = 9 @F‘E ?riil
“registration of patents” (78.4%), “public (68.1%) - %%VE F A A A E FI—FG
education about IP” (73.3%) and “registration " Er{EA @# 7l (51 8%) T [‘pt TRl
of designs” (68.1%), about half were aware p =G )k .3.1%7@&; 1(49.6%) - {EHIIE J]?J;D?E
that IPD was also responsible for “IP law /& 5 - hﬁﬁg\putnﬁ °

drafting” (51.8%) and “Government’s IP legal

advisor” (49.6%). The respective awareness

levels were relatively higher as compared with

the last survey.

On the other hand, considerable proportion of £}- %E[ , "EJ EEES T“ B BRI A

the establishments misunderstood that IPD E“JFIEf H;ﬁ@i"@ (54.6%) ~ Ty
was responsible for “investigating infringing EVi IU%%J (53 1%) & TSP
activities” (54.6%), “receiving complaints on [~ ﬂI :Ji mi ] (45 0%) -

copyright piracy and trademark counterfeiting”
(53.1%) and “criminal enforcement of IP”
(43.0%).

When compared with the last survey (91.4%), == - “%j Jﬁﬁﬁ (91.4%) ks 5§$I*JE”§JP‘~
it was observed that slightly higher proportion  fyifi J?E%‘MFTEJF )}‘uhf I Fer[:ji (96.1%) -

of establishments was able to give correct

answer (96.1%).

No significant difference was observed in 7 [fi Fjﬂibiﬂﬁﬁu&kiﬁg lilﬁﬁL EETEH[F[W?" ?3
terms of industry sectors and size of PHEEEf] -
establishments on this issue.
(Z70-73)
(Tables 70 — 73)

Mercado Solutions Associates Ltd. -77 - February 2011
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Table 70: Awareness of the duties of IPD
2 70 : FIFEE % [SRRIPVRA

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Correct
T
Promote awareness on IP rights protection
89.3 88.1 92.9 90.5 86.0
P R A _
Reg|strat|on of trademarks
79.1 67.3 717 71.7 68.1
WFQHJJ _
Registration of patents
78.4 66.2 71.9 715 71.1
Byl ,
Publié education about intellectual property
. 73.3 69.2 75.7 71.7 61.0
rﬂyg:cp%@@ NN *Jés@,;[ 7
Registration of designs
68.1 52.9 57.0 58.6 55.2
It E R _
Intelléctual Iproperty law drafting
- 1. 45, 1. 2.7 -
£ S A 1) >18 >3 °1.0 27
Government's intellectual property legal advisor
(T PO A FF 49.6 43.1 50.6 48.4 | 48.0
Incorrect
T
Investigate infringing activities
54.6 46.1 43.7 46.2 46.4
it i AR _
Recemng complamts on copyright piracy and trademark
counterfemng 53.1 51.6 55.6 58.4 55.2
EE 0 bl il A A L
Criminal enforcement of intellectual property
Sy AT 43.0 33.2 325 33.5 7
Don't know
N 3.4 7.1 2.4 3.4 4.1
T |
Sample
. 1 009 1001 1201 1206 1204
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
EE R E AR A R T LRI A 100% -

Table 71: Awareness of the duties of IPD
F 71 EEHE RS SRRV

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
Aware @\ Ifeast one:orrect answer) 96.1 91.4 97.2 96.2 942
R (= [GRSTEES)
NoE a\!\lfre (Tg cclrrfft answer or declaregj 9B,r’ltknow) 3.9 86 o3 38 58
TR (RE IR R )
Sample 1009 1001 1201 1206 1204
Bt
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t D3t i rﬁl o (IR 153 SRS 205 100% -
Mercado Solutions Associates Ltd. -78 - February 2011
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Table 72: Awareness of the duties of IPD — bivariate analysis

3 72 | FEE R (BRRIPVRA - SR
Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
R 7 zrr iyl Yt B bl 2 USSR
Manufacturing Construction  3&¢Ti[ &7 pA/ }?1/ Elfele 2931 gg™] =3 /P‘“Fﬁ‘ﬁ /*f?
A R Y = G =G T R

(%) (%) (%) (%) (%) (%) (%)
Aware #15F1 100.0 100.0 95.6 93.1 100.0 96.6 95.8
Not aware 7 #1i¢1 - - 4.4 6.9 - 34 4.2
Sample £ % 38 3* 589 29* 29* 206 118

x?=4.065; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
= & n‘ﬁ%l,  (IRARYT 153 EEREA RS T 200 100% -
* Caut|0n Small sample base
EEC R SEIEED
Table 73: Awareness of the duties of IPD — bivariate analysis
3 73 | FAHE R [(ERRIPVRA - SR
Size of establishments 4= 448
1-9 10-49 50+
(%) (%) (%)
Aware #15F1 95.9 97.3 94.7
Not aware 1>+ 4.1 2.7 5.3
Sample &% 883 110 19*
x?=0.557; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
F ST R > TROJIREOT 153 RIS 1 100% o
* Caut|0n Small sample base
EEC A SEIEED
Mercado Solutions Associates Ltd. -79- February 2011
2011 = 2 *]
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3.4.2  Publicity and public education efforts of IPD
SR AR 0 RS S

\_"'J

¥ DS TR

All  business establishments were asked ’?I*EJ%?F%,EJF&F’LJ rjlﬁﬁ [ﬁj T
i S

whether they had seen any IPD’s advertising 5[~
and promotional activities, or attended any %%%\%ﬂa%ﬁi Fil / n@# o
exhibition / seminar organised by IPD in the

past two years.

More than seven-tenths of the establishments ?E,IH R EUESES (71.5%) * £l hls EJ{I%@?@
(71.5%) had seen IPD’s electronic media F = t%‘ﬁﬁ'ﬁ; By / H U?[ , /“Jr[ [Ehf}ﬂFF[{, Iﬂi/D
promotions / print advertisement / promotional " 451~ E“ﬁé-’u —fE,[jﬁJ I [E (41 6%) %
materials, such as promotions on “No Fakes 4§~ Jii (33. 1%) TJ QilERE €53t “%F[l
Pledge” Scheme (41.6%), the API series ]E{” iﬁ‘«f’?ﬁj [ )(21.8%) "= &l {5p% (26. 2%) i
featuring Lee Lik Chee (33.1%), Anti-Software EFJ;F[ [ 23] T PR “?&%lk’/ 73
Piracy in Business (21.8%) and others éﬁgﬁmﬁug{ fE (16 9%) - =9} > STH[IE E| A
(26.2%), and promotions on “Copyright E‘/p J&Wﬁg r“—:&?,'a*@ﬂiﬁf % UL ET (10.6%)
Ordinance — copying and distribution offence” Y%JET*‘;H# {VAffE! (10.9%) -

(16.9%). Moreover, about one-tenth had

attended IPD’s exhibitions (10.6%) and visited

IPD’s website (10.9%) respectively.

As compared to the last survey, similar =* - ZCRUSEA RN EE S FAEE Hﬂlﬁﬁ%ﬁm
proportions of establishments were aware of [ff|f&y = % ’gﬂ ;p;p%:@;@ 1 JE[ e
IPD’s promotions by the two major media, i.e. i/ (65.3%) ~H] J‘EJ?[ ! ﬁ; [EﬁfVJFF[! (34. 9%)
TV (65.3%) and print advertisement /

promotional materials (34.9%).

No significant difference was observed in [fil =3 b A8 B o g (RIRE [l B 12 F
terms of industry sectors and size of PHEEE ] -
establishments on this issue. (Z74-77)

(Tables 74 - 77)

Mercado Solutions Associates Ltd. -80 - February 2011
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Table 74: Whether seen IPD’s advertising and promotional activities, or attended IPD’s seminar / exhibition

in the past two years

F 74 1 YEI P ST PUEAEHTE PV £ VB IRy » UV | SR ATREVET | ST

2010
(%)
Electronic media promotions / Print advertisement / Promotional materials 15
B GREER | HIRE | P
Promotions on “No Fakes Pledge” Scheme 416
CIYIET ﬁ[ o P
- TV API (featunng Hins Cheung) 9.2
PV I (IR i)
- Advertisement in newspapers & magazines 118
BRI
- Stickers / tent cards / posters |n shops 10.7
ET LY P B ARRT [ A [ R
- Adt/ertisement in MTR stations I 97
KO A '
- Advertisement in HKl International Airport 56
EEEERR T VR '
- Advertisement in Travel Guides 97
ST
TV API (featuring Lee Lik Chee) 33.1
PO I (12 = 9)
Other TV APIs 26.2
H P
TV API on Anti-Software Piracy in Business 218
It LSS PR 0 2 RS ) P
Promotions on "Copyright Ordinance - copying and distribution offence" 16.9
CISHIRET) ™ BRI 55 i o
- Print advertisement in newspapers / business magazines e
IR Y ?l Fi
- Newsletters issued by trade asso<:|at|ons / government / non-governmental organisations 3.2
R~ B I R |
- Print advertisement in trade magazines of trade associations / professional bodies
_ et - . 3.0
RO R BRSO
Newspaper supplements about the “World IP Day” 6.9

AR EIEN T PR AT R H
Print advertisement on "Intellectual Capital Management Consultancy Programme" in newspapers /
trade associations magazines 4.9
g %ﬁ’t“ﬁnﬁ%ﬁtﬁ CHIRFY 4 BB D Fr
Booklets “Intellectual Property in Hong Kong” / “Patent Protection in Hong Kong” / “Design Protection in Hong Kong” /
“Trademark Protection in Hong Kong” 4.4

CRfoEAR) | CRaHig ﬂ*]Jltk¥>> I CR IR ) 1 CRs o a1

Sample 1009
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

ﬁig : prt?téz?ﬁ%p‘tﬁ# 'ﬁt' P FI0) f‘iﬁ?ﬁ@ﬁ«t? 100% -

Mercado Solutions Associates Ltd. -81- February 2011
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Table 74: Whether seen IPD’s advertising and promotional activities, or attended IPD’s seminar / exhibition

in the past two years (cont’)

# 74 - 3E3 P F ST PURAEHE VR S P IR BUVE | SEEE S TRERVET | HET (R

2010
(%)
Electronic media promotions / Print advertisement / Promotional materials
B ARRE R | HIFIRE | Yk
Leaflet of Intellectual Cap|tal Management a1
IR 4 R 192 '
"Information column on The Art of War and Intellectual Property Protection" in newspapers 34
I (T SR AN J“"r*‘i@%’ﬂ i '
E-DMs of Intellectual Cap|tal Management o5
El JT;J;]:I%; N **{Ip V= T '
A concise Booklet on InteIIectuaI Property Rights of Guangdong, Hong Kong and Macao 11
PR S AR '
Hong Kong's Amended Copyright Law - "Guidance Note on Prevention of End-user Piracy in Business" 0.8
(S5 BT - PRI B 7 R ) TP '
Exhibitions
ST 10.6
Hong Kong Computer & Communications Festival 53
World SME Expo 31
R -1 BE '
Hong Kong Llcensmg Show 29
I E e :
Inno Design Tech Expo 27
QTR R i |
Entrepreneur Day 12
AL
Seminars 53
FRigpAE '
" World Intellectual Property Organisation (WIPO) Regional Symposium on Management of Intellectual Capital,
Intellectual Assets and Intellectual Property 2.0
P IR MRS O R IR R A AR %Eh’ﬁ’:iff“
Seminar on "Recent Amendment to Hong Kong Copynght Law concerning Business End User of Copyright Works" 16
TEEROTTRAST M ELEL ﬁ'mJF' U AR ‘/E%”SFJ ’ﬁﬁﬁ E" '
Seminars co-organised with trade ‘associations and non- governmental organlsatlons 16
AT SR |
2010 Guangdong / Hong Kong Seminar on Intellectual Property (IP) and Development of SMEs (Guangzhou) —
"IP as a Tool for Facilitating Restructuring and Upgrading” 1.4
2010 P AR IR AR T AR () ’T’:T €7 - 1) A AR R (R | S
Intellectual Capital Management Seminars 13
SRR RN -
Hong Kong Trade Development Council Entrepreneur Day Seminar - Experience Sharing on Start-up Business 09
FYPRY b AR AR | W’:T ré‘ GBI iTs Pk '
2009 Guangdong - Hong Kong Intellectual Property (IP) and SMEs Development Seminar (Zhongshan) —
"IP as a Tool in Developing Business Opportunities" 0.2
2009 PV MER T (- () PRI - I M
Sample
eh 1009
Note: The sum of % may not addupto 100 as respondents could give multiple answers.
B R S ORI A 100% o
Mercado Solutions Associates Ltd. -82- February 2011
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Table 74: Whether seen IPD’s advertising and promotional activities, or attended IPD’s seminar / exhibition

in the past two years (cont’)

# 74 - 3E3 P F ST PURAEHE VR S P IR BUVE | SEEE S TRERVET | HET (R

2010
(%)

Other promotion channels 116
H P9 R

IPD website 10.9

IS MRS

IPD Database for Guangdong, HK and Macao 21

PR G AR
Do not remember / Have not seen any IPD’s advertising and promotional activities, nor attended any IPD’s semlnar/
exhibition in the past two years 27.2
P E 1S S SUE R VR I - LR | SBR[ R
Sample 1 009
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

FE TR P H A W 1) ERREAT 8 100 -

Table 75: Awareness of IPD’s advertising and promotional activities, or seminar / exhibition — by media

.75 1 SRR MHIVEE VIR A | SR - FEIEHL

2010 2008 2006* 2005* 2004*
(%) (%) (%) (%) (%)
TV
65.3 67.0 61.3 57.3 47.4
Print advertisement / promotional materials 34.9 36.8 45.8 46.0 40.9
HJTQJ”I?I Ilf_"l / j'é‘l’ I’E}#‘}U!:ﬁlﬁl . . . . .
Outdoor Advertising
B 12.3 21.5 15.8 12.5 -
Fit ?IFI
Exhibitions / seminars 114 111 17.8 211 44
Radio
s - 6.2 18.1 20.8 11.6
FF
Others 116 5.4 9.2 113
E[ ],—Uj . . . . =
Do not remember whether ever seen / heard; or
Haven't seen / heard of any promotions by IPD
A T ELE TRy 27.2 26.1 25.5 28.3 39.7
FIer JIE DU 1B
VEE S | B (Y
Sample
. 1009 1001 1201 1206 1204
bt
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
=k pvﬁ??ﬁzﬁéﬁ»{ B HH 2470~ {fH “*41 T153 F~"F&f%pg9 7 A4 100% -

* Those answered “can't remember which one was seen [ heard / attended” were excluded.
R T OB L VREPT ol

Mercado Solutions Associates Ltd. -83- February 2011
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Table 76: Awareness of IPD’s exhibition / seminar, or advertising and promotional activities

— bivariate analysis

76 : SPTRHEARHEVARET | % 0 @R P ENREVRA - SRCRITAT

Wholesale, Retail Financing, Public utilities/
&IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B R R R SR BRI U A
Manufacturing  Construction  sEEN| 1BYRA - U/ E[E $9R ] gyR] R

A=r"1

B B RANEREE PUE R X o Y

(%0) (%) (%) (%) (%) (%) (%)
Aware 1 87.2 75.0 71.3 759 724 733 74.4
Not aware - 74 12.8 25.0 28.7 241  27.6 26.7 25.6
Sample £ 39 4 588 29+ 29 206 117

x?=5.100; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
SR - WHIREOT 53R ] 100% -
* Caution: Small sample base
R B RERNEE D

Table 77: Awareness of IPD’s exhibition / seminar, or advertising and promotional activities

— bivariate analysis
77 : FABRMRIVHET | R o @R OV IERVRA - SR
Size of establishments FS4= 448!

1-9 10-49 50+

(%) (%) (%)
Aware l?i;p 72.4 75.5 83.3
Not aware T I?,'diﬂp 27.6 245 16.7

883 110 18*

Sample &%
x?=1.482; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
g ”;‘éifﬁh’ [ BIAR T 153 BTS¢ 100% -
* Caution: Small sample base
R B RERNEE D

February 2011
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3.4.3 Effectiveness of the promotional activities held by IPD in raising the awareness
of HK businesses on protecting IP rights

SR MY H 017 LA 7738 7y Y BT AR R

In terms of the effectiveness of the SEpF>aiE sy IJ;Eh ]’E“d“‘hamﬁﬂvﬁ[*%ﬁ? b i
promotional activities held by IPD in raising {'%?F@%{L%FH EEzi L N NS S E 4
the awareness of Hong Kong businesses on T;& (66.6%) Zkn T Euﬁsr/ EFJEJ?’VJ =]
protecting IP rights, two-thirds of the business == - Lﬁﬁk PV T % o bl R ) 26.3%
establishments (66.6%) considered them f%”t rj *"‘ ‘ﬁ/ F iéi"EJ}k'ﬂ °

“very / quite effective”, which was similar to

that of the last survey. On the other hand,

26.3% considered “quite / very ineffective”.

Iy tN

No significant difference was observed in [l 7% &4 J?E*Wﬁ? 'ilr_[,ﬁll TRV E|
terms of industry sectors and size of PR -
establishments on this issue. (# 78 - 80)

(Tables 78 — 80)

Table 78: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights
# 78 : M1 RO o 05 B BHELF] ) P (R MR GV E Y

2010 2008 2006 2005 2004

(%) (%) (%) (%) (%)
Very effective ©LE 3% 9.5 7.6 6.8 5.9 7.7
Quite effective Hiﬁ?ﬁ'f 57.1 62.2 41.5 37.4 37.8
Quite ineffective > A% 3% 24.7 19.3 42.4 47.5 46.4
Very ineffective 5k ¢z§f€ ¥ 1.6 1.3 1.4 1.1 1.4
Don't know / Hard to say 1-#1fi / (WSS 7.0 9.6 7.9 8.1 6.7
Very / quite effective (SLF | #5 [ BTE | #5 66.6 69.8 48.3 43.4 45.5
Quite / very ineffective T AE g ¥ | 5 “i‘“J 26.3 20.6 43.8 485 47.8
Sample % 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -
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Table 79: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights — bivariate analysis

F 79 : R B Y B A SHE A 7 iy (PSR GBIV Y - SRRRSIAT

Wholesale Retail
&IE trades/  Transport,
Restaurants & Storage & IT&
tourism Logistics comm.

e

Financing,
Insurance,
Real estates

SR R

Public utilities/
Entertainment/ Public
adm./ gov./ Edu/
& Bus. Serv. community/ Social services
S L S

Manufacturing Construction — 3E¢Ti[ 7 pA/ }?I/ Rl 9% ggHl =3 /P‘“Fﬁ‘ﬁ /*f?
WEY R BAREEE PR¥ ERY WY SRR

(%) (%) (%) (%) (%) (%) (%)
Yigj;“;";eggijt;’f 77.8 75.0 74.4 500 714 683 65.5
Quite / very ineffective
RNy 22.2 25.0 25.6 500 286 317 345
ST S
;‘i‘g"'e 36 4> 551 26 28* 186 110
B

x?=11.833; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
P ) PSR T 53 PRI R 100% -
)Wﬁé T P t@%‘ ol g -
* Cautlon Small sample base
(WY =y /o oi)

Table 80: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights — bivariate analysis

# 80 : I B Y S ) H Y (NP B GBIV Y - SHRRSTAT

Size of establishments £$#5 /151

1-9 10-49 50+
(%) (%) (%)
Very | quite effective
L | e g 72.2 66.0 72.2
Quite / very ineffective
I | R R 27.8 34.0 27.8
Sample
. 823 100 18*
Bt
x?=1.674; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
S (1) Rt i (A BIABIAST 153 E=5RATES TS 100% o
@ Wﬂ% [H'F“ TR ST VR
* Caution: Small sample base
DE WY = il ki
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Finally, establishments were asked to give &% > 7 TM@H{W{I%@@ FOR R Ej}f@*f
suggestions on the most effective ways to |”' » Ak &Mf‘g (91.0%) Jr:f]%t" r?@ﬁl | & B
obtain information from IPD. The majority of 7 ;& EJW’ HOVRL TERAT [ #53E | (61.1%) ~

the establishments (91.0%) considered “TV / Wf?’f}iﬁ[ﬁ I AfEr 5 (55.0%) = T [L’J{Eh [E“léz%;r

—\

radio” as the most effective way, followed by (9114 ~ FHIEIF ) 4 (39.3%) - i A
“newspaper / magazine” (61.1%), “Internet / Hf=- r;??[’:,,%iﬁ ;a[ﬁg[ [JF~|7§_‘£1H{:;M£P Fﬁﬁﬁ
website” (55.0%) and “other promotion F{%%ﬁ“ °

channels (e.g. bus, activities in shopping (#81)
centres etc.)” (39.3%). It was also noted that

the proportion of “Internet / website” was

higher than those in the previous surveys.

(Table 81)

Table 81: The most effective ways to obtain information from IPD

281 BEFPBIBR AT

2010 2008 2006 2005 2004
(%) (%) (%) (%) (%)
TV/ radio 91.0 89.6 87.8 84.2 82.2
%ﬂ}?J / %“':’,Fl . . . . .
Newspaper / magazine
) _ 61.1 56.2 50.1 49.2 51.2
Internet / website
. 55.0 36.0 37.4 35.2 32.7
= 3 A
Other promotion channel (e.g., bus, activities
in shopping centres, etc.) 39.3 31.7 35.9 35.6 39.0
Py S (B ﬁﬂ%iﬁéﬁ%ﬁ
Promotion booklet / leaflet / newsletter 24.9 16,5 20.1 185 16.5
FrEcl =T L EER R ' ' ' ' '
Trade association network
e 17.1 - - - -
_fypﬂ I@mﬁﬁmﬁ
Exhibition / seminar 15.9 118 15.6 13.3 10.2
Wl | B . . . . .
Education institutions 05 0.9
School
w5 - - 0.1 - -
Don't know / Hard to say 13 3.9 35 55 6.5
> jFUiE | e . . . ) .
Sample
. 1009 1001 1201 1206 1204
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
Mention(s) with less than 0.05% was not shown.
SRR R S R T R A 100% -
iQ?Jm\EH ‘A 0.05% )E%%ﬁjfﬁbgu ;jz
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K a3 lgﬁﬂ'ﬁ]&l £ f‘ 2011 = 2 *]



Survey on Business Attitudes to Intellectual Property 2010

i iﬁﬁ?ﬁ’%ﬁﬁlﬁﬁ@ﬁx%&ﬁﬁ 2010

Appendix 1: Sample & population distribution
fifehe A AR <[ 15T

Sample Population
B4 %ﬁﬁ ML
No. of No. of
establishments (%) establishments (%)
odisL Frinks G Frike
Industry
e
Manufacturing
. 105 10.4 12 506 3.8
SE¥
Construction
e 52 5.2 1081 0.3
Y
Wholesale, retail, import & export trades,
restaurants & tourism 457 453 190195 583
5 FE | S R L | AR AR T
Transport, storage, logistics 36 3.6 9130 )8
Sy | (V| PR | |
IT & communications
20 2.0 9430 2.9

YRV

Financing, insurance, real estate & business
services 164 16.3 65 929 20.2
£ WA R T WA LI 4
Public utilities/ entertainment/ public
administration/ government departments/
education/ community/ social services 175 17.3 37 874 11.6
ST S ) S H S

I BRI fivﬁwfi%‘?’%ﬁﬁ'%ﬁi

Employment Size

AR s
1-9 712 70.6 284 762 87.3
10+ 297 29.4 41 383 12.7

Total 1009 100.0 326 145 100.0

R ' '
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Appendix 2: Sample distribution
GEE < By

Sample
B
2010 2008 2006 2005 2004
No. of No. of No. of No. of No. of
establishments| (%) |establishments| (%) |establishments| (%) |establishments| (%) [establishments| (%)
PRt [ Friof| FOEReE ! [ Friof| BSEREE | Friore] BREREE | Fiiore] MR | Fiinr
No. of years the
company had
established
i %
0 — 2 years
145 14.4 45 4.5 9 0.7 47 3.9 74 6.1
0-2 =
3 —5years
3_5 & 207 20.6 160 16.0 181 15.1 179 14.8 203 16.9
6 — 10 years
6_10 & 274 27.2 156 155 210 175 248 20.6 303 25.2
11 — 20 years
261 25.8 381 38.1 458 38.1 345 28.6 359 29.8
11-20 =
20+ years
120 11.9 259 25.9 331 27.6 387 32.1 265 22.0
20+ &F
Refused to answer
e 1 0.1 - - 12 1.0 - - - -
G I[f[[ﬁ
Capital
TS
Local based
- 920 91.2 918 91.7 1019 84.8 1027 85.2 1106 91.9
=Rl
Foreign based
e 71 7.0 73 7.3 157 131 156 12.9 85 7.1
JHer s FIJ
PRC based
e 18 1.8 10 1.0 21 1.7 23 1.9 11 0.9
FEy il
Local & Foreign
based - - - - - - - - 2 0.2
F RGN
Refused to answer
e - - - - 4 0.3 - - - -
A [[H[ﬁ
Total
e 1009 100.0f/ 1001 -100.0f 1201 :100.0f 1206 :100.0f 1204 :100.0
R
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