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1 Summary of Findings

pAE
Introduction

In order to provide insight into Government's
policy in establishing intellectual property as a
vital driving force towards a knowledge-based
economy, the Intellectual Property Department
(IPD) has been conducting surveys on
Business Attitudes to Intellectual Property
since 2004. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct the
survey between 12" November and 12"
December 2012. In total, 1 001 business
establishments were successfully enumerated
by means of mail survey. The overall

response rate achieved was 30.1%. This
executive summary highlights the major
findings of the survey.

Knowledge and Attitudes toward IPR

The majority of the business establishments
were aware that intellectual property (IP)

covered “copyright” (97.4%), “trademarks”
(96.7%), “patents” (88.6%) and “designs”
(82.9%). Overall speaking, the percentages

were similar to the last survey (about 83% -
97%).

Moreover, a considerable proportion of
establishments (38.4%) were aware that
“layout-design of integrated circuits” was also
covered in intellectual property, although
decreased as compared to the last survey
(51.2%).
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Besides, most of the establishments (about %J'ﬁ *%Elﬁi&ﬁ? (7= 74% - 9%) fﬂj s

74% - 99%) were able to identify the different 7 [fi ilﬂ'im |§1 TSI A o A

situations that had infringed IP rights. Yet, 55 2° HIE r%w?&’@(‘ JFE%J%:"I / PRk |

only 55.2% were aware that “copying ‘\f’“‘[é&fﬁ”f[ T ﬁ 5 fu;ﬁ““ﬂ[l%

newspaper articles / articles from magazines %% INFER ?E'E%Jﬁ’ - *%‘ﬁ VAR,

or books without authorisation for distribution

to staff for internal reference” was an

infringement of IP rights. The findings were

quite similar to the last survey.
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95.9% of the establishments considered
intellectual properties (e.g. patents for invented
products / technology, design, logo or brand
name) were valuable assets of a company,
which was similar to the previous surveys
(about 95% - 98%)).

Establishments were asked whether they
considered the statement “After my company
has obtained a business registration or
company registration in Hong Kong, no-one
else can register my company name as a
trademark in Hong Kong” was true. 73.6% of
the establishments misunderstood that the
statement was true, which was quite
consistent to 73.5% in the last survey.
However, still 26.2% aware that was not true.

16.0% of the establishments claimed that they
had registered trademark, patent or design in
Hong Kong, which was quite similar to 15.6%
in the last survey. Conversely, 84.0% had not
done so.

Among those establishments which had
trademark, patent or design registered, 55.6%
had registered 1 trademark, patent or design;
24.6% had registered 2 — 3; and 18.5% had
registered 4 or more.

88.5% of the establishments considered Hong
Kong as an important place to register
trademark, patent or design, which was similar
to 86.2% in the last survey.

66.1% of the establishments know that the
statement “If | have a trademark, patent or
design registered in the National Trademark or
Patent Registry on the Mainland, it will
automatically be protected in Hong Kong” was
false, which was higher than those in the past
surveys (about 54% - 61%). On the other
hand, 33.2% misunderstood that the statement
was true.

70.8% of the establishments claimed that they
know about the Copyright Ordinance
regarding the criminal liability that directors /
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possess pirated software for business use,
which was higher than 58.0% and 49.5% in
2010 and 2008 respectively.

67.4% of the establishments know about the
Copyright Ordinance — regarding the criminal
liability that directors / partners may attract if
their companies frequently or regularly make
copies of a large quantity of copyright works
for business purpose, which was largely
higher than 36.6% in the last survey. The
remaining 32.6% were not aware of it.

44.0% of the establishments were aware that
there were licensing schemes (administered
by copyright owners) authorising copying of
local newspaper articles and books for use in
business, which was higher than 24.7% and
27.4% in 2010 and 2008 respectively. On the
contrary, 56.0% were not aware.

IP Compliance

While 55.1% of the establishments would not
do a trademark search to see if the trademark
has been registered in Hong Kong before
using a trademark for their goods / services,
44.6% would do so, which was quite
consistent to that in the last survey (44.6%).

Only 6.2% of the establishments had deployed
staff  specifically  responsible  for IP
management (similar to 7.8% in the last
survey). Among them, many claimed that the
staffs were responsible for “registration of
trademarks, patents or designs” (80.2%),
followed by “monitoring the IP rights of the
company” (50.8%), “monitoring employees’
use of other people’s IP rights” (40.9%) and
“licensing / trading IP rights of the company to
others” (38.6%).

40.5% of the establishments claimed that they
prohibited their staff from using the company
computers in uploading or downloading files

for personal use during the office hours (quite

consistent to 41.5% in the last survey).
Besides, 60.9% claimed that they prohibited
their staff from installing or using pirated
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computer software (quite consistent to 60.8%
in the last survey).

Among the 40.5% and 60.9% of the
establishments, the common measures taken
were: “setting up internal rules / guidelines”
(62.7% and 55.3% respectively) and
“monitoring by the company” (42.5% and
50.5% respectively).

71.5% of the establishments did not carry out
research and development (R&D) in Hong
Kong and 22.6% claimed that their businesses
had no such need, only 6.0% carried out R&D
in Hong Kong, which was similar to the
previous surveys (about 7% - 10%).

Among the 6.0%, most of them (77.8%) would
conduct a patent search to ensure that other

people’s inventions would not be infringed.

Perception of IPR Situation in HK

94.8% of the establishments considered that it =
was very / quite necessary to protect IP rights
in the business environment of Hong Kong,
which was quite similar to the previous
surveys (about 94% - 97%).

When being asked whether agree that the
measures of the Government had been
effective in improving the protection for IP
rights in Hong Kong in the past two years,
68.6% of the establishments “strongly agree /
agree”, while 11.3% considered the opposite.
The remaining 20.2% claimed “don’t know /
hard to say”. The findings were similar to the
last two surveys.

For the stakeholder which was considered to
be the most important in reducing IP rights
infringement in Hong Kong, 50.2% of the
establishments considered that “the
Government” should play the most important
role. It was followed by “rights-owners”
(23.0%; vs. 18.8% in the last survey),
“education institutions” (10.9%; vs. 16.5% in
the last survey) and “consumers” (8.1%; vs.
12.6% in the last survey).
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Regarding the most effective ways to improve
the situation of IP infringement in Hong Kong,
the top four suggestions were the same as
those in the previous surveys, which were:
“lower price of genuine goods” (65.5%),
“raising awareness of IP rights protection /
strengthening education” (60.1%), “full-scale
enforcement action against the sale of pirated
and counterfeit goods” (51.0%) and “increase
penalties” (47.2%).

90.0% of the establishments considered that
protecting / registering IP rights was beneficial
to the company, which was quite similar as in
the previous surveys (about 88% - 94%).

Among them, 83.5% thought that the benefit
was to “prevent others from copying / using the
company’s intellectual property”, followed by
“enable the company to build up reputation or
goodwill” (48.3%) and “can earn income from
the company’s intellectual property” (39.1%).

Establishments were asked about their
perceived most serious consequence for a
company which infringed the IP of others.
56.8% considered the most serious
consequence was “criminal liability”, which was
similar to 52.7% in the last survey. It was
followed by “civil liability” (18.5%) and “damage
to company’s reputation / goodwill” (12.4%).

Only 3.9% of the establishments claimed that
they would consider engaging in IP trading in
the coming 12 months, while 96.0%
considered the opposite.

Yet, most of the establishments (61.4%)
considered that IP trading was very / quite
helpful in enhancing the development of Hong
Kong’s economy. Only 3.7% considered the
opposite.

In terms of the long-term development for IP
rights, the majority of establishments
considered that the protection of IP rights was
very |/ quite helpful to enhance the
development of local creative industries
(82.3%), the creation of business opportunity
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and wealth (76.0%) and the overall
development of Hong Kong's economy
(72.4%). The findings were similar to the
previous surveys.

Awareness of IPD and its promotional SRt s H ﬁl ui (I J?,:’i[l
activities

Similar to the previous surveys, most of the IHr—pJ ﬁlu ir fﬂﬂl LIRS % A
establishments were aware that IPD was ~z'i Jr[ fEx Tj R
responsible for “promoting awareness on IP (77. 8%) ﬁwl@:tfl 1 (76.4%) ~ HJJ%[ IRSRE
rights protection” (77.8%), “registration of (74.6%) " /f@ﬁ[%‘ ﬁgP 1 (60.2%) & [ FTJ
trademarks” (76.4%), “registration of patents” ;D%FE%@F” NP (54.4%)  =9F > B
(74.6%), “registration of designs” (60.2%) and 53 1/~ HHEHIGH & AL F- T E1F F?I%ﬁﬁi@
“public education about IP” (54.4%). In AEER], (36.1%) * r|‘ﬁt LI YIS A
addition, more than one-third were aware that @E{JFH 1 (35.6%) -

IPD was also responsible for “IP law drafting”

(36.1%) and “Government’s IP legal advisor”

(35.6%).

On the other hand, considerable proportions l— “UEI J ”EJ EE Jﬁ%ﬁﬁ'l ’;%I%&@E@
of the establishments misunderstood that IPD ~"/'F ﬁﬁg‘[ IQ@iF“‘*JJ (38.9%) ~ " x4y
was responsible for “investigating infringing fﬁ Eﬁlﬁu 1 (36.8%) SIS
activities” (38.9%), “receiving complaints on [ HI'JZJi Wk 4%)

copyright piracy and trademark counterfeiting”

(36.8%) and “criminal enforcement of IP”

(35.4%).

The proportion of establishments which were ﬁ:gﬁ;;’(‘ ’Ij” P 4 J?&WF“ il (94 6%) ==
able to give correct answers (94.6%) were rg?ﬁ 1ENCE 51%- 7%) A%

similar to the previous surveys (about 91% -

97%).

All  business establishments were asked Ffr"E iﬁé&‘ivrﬁﬁ—i?ﬁéﬁﬂ 7}1@ Y ﬁTF Ei;@ip%‘g;
whether they had seen any IPD’s advertising L J?@[ kmﬁ LIS ﬁ& ] SRl EIIEj’,
and promotional activities, or attended any Lf?%ﬁliﬁ?/ %E‘E

exhibition / seminar organised by IPD in the

past two years.

80.4% of the establishments had seen IPD's  80.4% {4 T ) bl il S & A8 5 1 P~ A i
electronic media promotions /  print 5‘[ e/ jzﬂ ff, / fj ﬁlf}ﬂ@} s BT TS
advertisement / promotional materials, such E“yéb*u ;fE, JHE (58.1%) ~ (~ ﬂ'ﬂ}%ﬁ -
as promotions on “No Fakes Pledge” Scheme & ﬂ[ ‘*PJ;M ‘?FF# ) PR R
(58.1%), the TV and radio API of “don’t sell 59 3%) 2 Fﬁ iﬁ (26.3%) ~ FTJ (Jh -
counterfeits and pirated goods over the #-H5 4’5}1@ =] ﬁﬁ%’?ﬁf« ) (18.1%) K1 [La
Internet” (59.3%), the TV API series featuring {9 (12.9%) Fif! fﬁ [ 5] e F=9E > STHIE

Lee Lik Chee (26.3%), Anti-Software Piracy in 5% — A% pJﬁWF RS ﬁF" 2 ] S I?} Y ﬁiﬁ'
Business (18.1%) and others (12.9%). (14.5%) b?ﬂ% r“‘i YA (10 4%) o
Moreover, about one-tenth had attended IPD’s

Mercado Solutions Associates Ltd. -6 - March 2013
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exhibitions (14.5%) and visited IPD’s website
(10.4%) respectively.

In terms of the effectiveness of the
promotional activities held by IPD in raising
the awareness of Hong Kong businesses on
protecting IP rights, 65.2% of the
establishments considered them “very / quite
effective”, which was similar to 66.6% in the
last survey. On the other hand, 26.8%
considered “quite / very ineffective”.

Finally, 88.5% of the establishments
considered “TV / radio” as the most effective
ways to gather information from IPD, followed
by “Internet / website” (49.2%), “newspaper /
magazine” (41.9%), “other promotion channels
(e.g. bus, activities in shopping centres etc.)”
(24.4%) and promotion booklet / leaflet /
newsletter (21.9%).

Conclusion

Overall speaking, the survey findings were
guite consistent with those in the last survey.
The majority of business establishments were
aware of intellectual property rights and
considered they were valuable properties to
the company.

They also considered that it was very / quite
necessary to protect IP rights in the business
environment of Hong Kong.

Moreover, most of the establishments
considered that protecting / registering IP
rights was beneficial to the company, and had
positive  responses on the long-term
development of the IP rights.

Furthermore, more establishments know about
the Copyright Ordinance regarding the
possessing of pirated software and making
copies of copyright works, as well as the
licensing schemes authorising copying of local
newspaper articles and books.

AHE! ) (49. 2%) "

i b
F[ J)&WFE

Ay

SEEEO A A O S 75
;D%?E%@ﬂ%ﬂm FHLE 5 65. 2;
’—l‘\LEJ—'}f‘T/ H(FIE ifj [ S
66 6% = T w%— T ) 26.8%
FpEE R ERE R e

&% 88.5% ﬁlﬂﬁ&?ﬁaf] 2t Jﬂllﬁ'} FF{T‘JTIFJ | 1
G M) E Epe HARLT T 5w
Sy / HSE | (41.9%) T H
g e rpfrji%ﬂgwﬂj (24.4%)
WS ] IR SR (21.9%) ¢

%?Wfﬁ’ﬁ. s e v
k {i‘ 53T %ffﬁ S M 2
£32 bL2 IR e

P 1 G TGRS A 5 W 3 £ RLZ
et/ f’“gz%“ E| R

=9t % %ﬁliﬁk#?@t ;E.g IEE G
A FIRLE il%nﬂi’ﬁ ! T“&k AT A

s me,ﬁ%‘w Ejrl} IEJ[HUE °

AIL o R SR IR
ﬁﬁ“»%ﬁ#wmﬁ%@ﬁﬁ Al
SRS IR B 1 R

\

l

|

hmg

: T

7)

i
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Although only few establishments would El"gﬂﬁf,\l*éj 'pglmgﬁqﬂf.i;;¢4 T OEEES
consider engaging in IP trading in the coming G 87 p) > (I 2HrS i1 d[?% I e A
12 months, most of the establishments ¥/ ﬁb%ﬁj}:ﬁﬁﬁiﬁ%\:% %;Ejf}fﬁ °
considered that IP trading was helpful in

enhancing the development of Hong Kong's

economy.

Finally, while keeping to use TV as the major & » [#]') ) {4 5L (SR M LU
channel to deliver messages of protecting IP = fIi® @ /} LRz it | 5 “ﬁfjglmﬁépﬁiﬁ £
rights, as Internet / website has become the sﬁ”ﬂ*ﬁlﬁ’ﬂlaf b I AR T J[@FumH
second highest perceived most effective Ejaq“ B E‘, |ﬁ“l7y—sr7’§ ,;1%; o

channel, IPD may consider to enhance the

promotional and educational activities through

the Internet.

Mercado Solutions Associates Ltd. -8- March 2013
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2 Introduction
il

Background & Objectives

—mil

AR E 50

In order to provide insight into Government's £} F' ﬂr(ﬁﬁ_{ﬁ g ng&‘s PSR > I
policy in establishing intellectual property as a >/ iﬁ& 7@1& i[%q.ﬁ:ffﬁl J;[@#pﬁ
vital driving force towards a knowledge-based |’ {I%&ﬁ:?@ CTRHFIEEES Y 2

l>

T

economy, the Intellectual Property Department ¥ 4% bfﬂl%@@ﬂiﬁﬁﬁaﬁjﬁ By
(IPD) has been conducting surveys on ?Aﬁf (7}@}, )yx, =HT *J’— =
Business Attitudes to Intellectual Property = 3%/~ g\ ﬁﬁﬁ EJ#EI BIJ?H

since 2004. Mercado Solutions Associates

Ltd. (MSA) was commissioned to conduct the }%g%g P A SRR MG
AT 5

survey in 2012. The key objectives of the 4=
survey are:
B i et O
 To examine current level of business PUBGE P RS 0
people’s awareness and attitude of
protection of intellectual property rights; . |F‘[i[l%$ﬁ;$@5“/'#ﬁ9 S 5 (T [

* To examine businesses’ awareness and
the degree of maturity in using intellectual
property as an asset for business
development; and

e To evaluate IPD’s promotion work to the
business sector.

Mercado Solutions Associates Ltd. -9- March 2013
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Survey Methodology

The study was conducted by means of
deploying the mail survey between 12
November and 12" December 2012.
Questionnaires were sent out to 4 000
business establishments randomly selected
from the Central Registry of Establishments
maintained by the Census and Statistics
Department. Excluding 676 invalid cases
(e.g. closed down, wrong address), in total,
1 001 business establishments had responded
by returning the completed questionnaires,
which constituted a response rate of 30.1%.
Based on the achieved sample size, the
degree of precision for the proportion
estimation would be +3.1% at 95% confidence
level. Data collected from the survey were
weighted to align with the industry and
employment size distribution of the population
(based on data of mid-2012 from Census and
Statistics Department) such that findings of the
survey were representative of the opinions /
views of the whole population of business
establishments. The sample and population
distribution were summarised in Appendixes.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there is significant difference between the
opinions of establishments in different
industries and in different sizes of
establishments.

In the tables, "p-value < 0.05" denotes that
there is statistically significant difference
between sub-groups, while “p-value > 0.05"
denotes that no statistically significant
difference is found.

Rounding of Figures

There may be slight discrepancies between
the sum of individual items and sub-totals /
totals as shown in the tables owing to
rounding.

i
S T

EA"’F. 134/\# %—
] I N Lk
wﬁ%%»wﬁ%@f4mo IS -
B%6%Mﬁ~¢%ﬁ#.07ﬁwwﬂﬁ LA
SIS F) 1001 S IS o
FE A 30. 1%0#@%\ r%ﬁuif:,z BeE! > - 95%
R fEE ™ | ylﬂﬂj*y@fé@ £ 3. 1%05&@“%\7
s L ) (EUSE
T [EFE@%Z) I JU@_‘BT‘K‘[ s E’
]EU%L

%] T K]

#zl,r—:

1= S lﬁpﬁ\[ﬁ“E ISPy PRATE | R R

b BT ﬁiﬁbq?lﬁﬂﬁkﬁﬂ'ﬁ@- P'ff‘ e
2Ll S

AR R SR T
tp;;p@w}% AN l—"‘ ? IF_%E S

df /”il:l[ ’I—p Va|Ue<005J ]—L%{;‘lij [ \:I'\EI
D RIPOAR ST RS PR 0 ) T p- value >
0.05  F[Jsk= Al pseh B R L1 EJFIF S ]

grise

PSS o R 7 rﬂi%f[ﬁﬁ&ﬂl  (WHIFEE TR
TR TR R B
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3 Detailed Findings
= B B

3.1 IP Awareness and Knowledge
HIE @Fwé‘” HIW I

3.1.1 Knowledge about IP Rights
B MRS

The majority of the business establishments #1557 £ Aﬂiﬂf}ﬂ%ﬁ:?@@f %’?@J
were aware that intellectual property covered (9 4%) " FyiE 1 (96.7%) - WJHF[J 1(88.6%) &
“copyright” (97.4%), “trademarks” (96.7%), ' JI#IE5f J(82 9%) EZ?BP If1 I e
“patents” (88.6%) and “designs” (82.9%). haﬁg‘n?%‘

Overall speaking, the percentages were

similar to the last survey.

Moreover, a considerable proportion of
establishments (38.4%) were aware that
“layout-design of integrated circuits” was also
covered in intellectual property, although
decreased as compared to the last survey
(51.2%).

\—

Kt o E AR (38 A%) HLE " & Y
%m 'ar@W%J I AR -
HER mgf\r e Y (81.29%) D

ﬂ' lﬁﬂtﬁ

Besides, only few establishments 19} » EJE J@ﬁ;&ﬁﬂr VIR A g T
misunderstood that intellectual property f# / *5A#E (9.4%) ~ FIFTFUEIEI@J@ .6%) °
covered “human / civic rights” (9.4%) and

“freedom of speech” (4.6%).

In summary, all of the establishments were %Féihﬁlj?l ) ’:'l’?EJté%%ﬁﬂﬁifzﬁlﬁ% P f[ﬁ{ﬁ—’ﬁéﬁ
able to give at least one correct answer. %o

(Table 1) (£ 1)

Mercado Solutions Associates Ltd. -11 - March 2013
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Table 1: Knowledge about Intellectual Property Rights
1 SR EVREH

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Correct
e
Copyright
97.4 96.5 96.3 99.8 99.8 99.6
i
Trademarks
_ 96.7 95.3 95.0 98.8 98.7 99.9
i
Patents
88.6 92.3 92.1 98.5 98.3 97.2
#71
Designs 82.9 82.5 78.0 87.0 88.2 89.3
. ?EEJF . . . . . .
Layout-design of integrated circuits 38.4 519 991 41
R ] [T (5445) ' ' ' '
Tiae et 32.9 38.2 21.2 18.2 18.0
Plant varieties protection right 1.9 171 116 125 117
K ' ' ' ' '
Incorrect
I
Human / Civic rights 0.4 14.7 26 17 19
™ . . . . .
Freedom of speech 46 o 31 15 14
B 11 | | | | |
Don't know 0.2
Sample
1001 1009 1001 1201 1206 1204
B4
Note: The sum of % may not add up to 100 as respondents could give multiple answers
S B R S T R 15T ESRTI  100% ¢

* No definition has been given in the questionnaire of the term “trade secret”. While certain elements of the law
protecting trade secrets are clearly closely related to intellectual property, other parts are not, therefore it was
considered that the classification of the protection of trade secrets can reasonably be interpreted as “correct”.

i hwmq@réiﬂ%Jﬁwiﬂoﬁékwqwlw@%%%%iﬁmhmﬁﬂ%wwi@m%@@ )
T’“' ﬂ ]ﬂjpﬂ[ T;FEITJ PR R i%-é-% ,%%;Jﬁph L#PFEJ o
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Establishments were asked on different
situations whether they thought the acts were
infringement of IP rights. These situations
included:

a. Selling pirated DVD/VCD or computer
software

b. Using pirated DVD/VCD or
software for office operation

computer

c. An employee copies licensed software
from his/her office and brings it home for
his/her personal use

d. Making minor changes to others’ design in
order to manufacture own product

e. Using others’ patented invention to

manufacture own product

f. A businessman using a famous foreign
trademark on his product

g. Downloading photos / pictures / videos /
articles from the Internet without
authorisation of the copyright owner and
reproducing them for own business
purpose

h. Uploading photos / pictures / videos /
articles to company’s web site without
authorisation of the copyright owner

i. Copying newspaper articles / articles from
magazines or books without authorisation
for distribution to staff for internal
reference

More than seven-tenths of the business
establishments respectively considered the
following acts as infringement of IP rights:

“selling pirated DVD/VCD or computer
software” (99.3%)

- ‘“using pirated DVD/VCD or computer
software for office operation” (93.3%)

- “copying licensed software from office to
home for personal use” (84.9%)

- “making minor changes to others’ design
in order to manufacture own product”
(74.3%)

Fn@‘ el TR T [l l%ﬁdi | B

REr=HE g ‘: Fiﬁdeﬁ[

a. F%FEHM”? fi i PN 1

b [ R RS BRI

c. fiT ‘—j fil= 2 ISR R A T
KRR

d. 8 P EOT SRS 0 RS
FIe A i)

e. [URIH gt SR o it A
F'@Ff?ppl#[

fo = 1 *}H (6 | E1FY It B A A e |
p@}ﬂ

g. i ? HE U%’??@}‘aj“ "FIJ JH > %ﬂﬁffF
15&@% / %IH / @H % ™ ?“gg]
(ISR

h. [ﬂ;f H= Uﬁ”ﬂ@}fﬁ‘* ka[ JECS R S
Ea'“ /@H /?l/%ﬁ FEW N “H ﬁhﬁf}gl

T G
;Ff‘l%%@ﬁ‘ﬁﬁrﬂﬁ i Jﬁ“jﬂ%

o3 JIE | S 5 O R AR R

@,;wip Fj:?f@

- T AT R N L (99.3%)

- rj R U R E A R T E
(93.3%)

- DR RIS B R e
= (84 9%)

- F;Hfﬂ RN it EEH R R 4 F
Fle [F”Efkppﬁu (74. 3F%)

- TR P S SRR e T
fil s (92.3%)

l_fti_
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“using others’ patented invention to

manufacture own product” (92.3%)

- ‘“using a famous foreign trademark on own
product” (92.5%)

- “downloading photos / pictures / videos /
articles  without  authorisation  and
reproducing them for own business
purpose” (91.1%)

- ‘“uploading photos / pictures / videos /
articles to company’s web site without
authorisation” (82.2%)

These demonstrated that most of the
establishments had a good knowledge on the
IP rights as they were able to identify the
situations that had infringed the IP rights.

Yet, only about half of the establishments
(55.2%) were aware that “copying newspaper
articles / articles from magazines or books
without authorisation for distribution to staff for
internal reference” was an infringement of IP
rights.

The findings were quite similar to the last
survey.

(Tables 2a — i)
When analysed by industry sector and sizes
of establishments on these issues, no

significant difference was observed.

(Tables 3a—1 & 4a —)

R S A
- ,7(92.5%)

S 5 IO S A U A i
YRR E S (91.1%)

- r%ﬁ&@NWWH/$w+/@H/w
F" ie'Ea ﬁ‘ffl Eﬂﬁf}gu (82.2%)

ﬂrﬁj 4\%%\77%‘ F%ﬁ*fﬂ‘%@@ ﬁlrg'[lz
' R L L+

9 B 1 T

SRy > B UE R A PSR (55 206) R
%:?ﬂ@ﬁ et W (e ;
— I‘[:[ Fli[ae:ElJ i];jijﬁ:[’_[%;% Uljty, o

AP e R A -

(#2a-1i)

Rl bﬁ“"ﬁﬁ*ﬁ'ﬁm Frg gL -
LR PEEEE ] -

(#3a—i ¥4a—i)
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Table 2a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights
#2a: fy‘?\llﬁ%’ 43 £ B IS A R S (59 A Al

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes fL 99.3 98.9 97.8 98.6 98.7 96.8
No T kL 0.5 0.5 1.3 0.4 0.2 0.7
Don't know / Hard to say T+ i[llﬁ | RS 0.2 0.7 0.9 1.0 1.1 2.5
Sample % 1001 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f P F,ra (7 (IR F 153 ESEAES T S5 100%
Table 2b: Whether consider using pirated DVD/VCD or computer software for office operation
has infringed the IP rights
% 2b ¢ BLALE 7 (' R WS R B B A
2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes fL 93.3 95.9 914 96.1 95.1 93.8
No Tkl 5.2 1.8 5.2 1.7 1.8 2.0
Don't know / Hard to say T+ ‘ﬂliﬁ T iE=A 1.5 2.3 3.5 2.2 3.1 4.2
Sample %4 1001 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f Pl F,ra (7 (WY F 153 ESRAES T S5 100%

Table 2c: Whether consider an employee copies licensed software from his/her office and brings it home

for his/her personal use has infringed the IP rights

20 ¢ FLHRELENT B2 il B TSR I B (5 - B3R

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)

Yes fl. 84.9 85.7 80.0 86.2 84.7 74.7

No jil_ 7.2 6.4 8.3 4.2 3.3 4.7
Don't know / Hard to say 7> fﬂpfﬂ | RS 7.8 7.9 11.7 9.6 12.1 20.7
Sample &4 1001 1 009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.

f' FlAS s ’*rﬁ" * (EWIRRRY 157 EfAIES T S0 100% -
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Table 2d: Whether consider making minor changes to others’ design in order to manufacture own product

has infringed the IP rights
# 2d : RLAREGHE P * POR gL Et A (SR SRS & E e VR L RV AT 1

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Yes fL 74.3 71.1 68.9 68.1 62.4 61.0
No T kL 8.3 10.9 11.5 7.3 9.6 15.7
Don't know / Hard to say > #i3E1 / (S5 17.4 18.0 19.6 24.5 28.0 23.4
Sample % 1001 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f P F,ra (7 (IR F 153 ESEAES T S5 100%

Table 2e: Whether consider using others’ patented invention to manufacture own product

has infringed the IP rights
# 2e : RLAGERESF Py P SIEREOSET > SRS I VR b DY IR AR

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Yes fL 92.3 92.7 95.8 87.0 83.2 80.8
No Tkl 3.3 25 1.3 3.2 3.2 5.8
Don't know / Hard to say T+ ‘ﬂliﬁ T iE=A 4.3 4.7 2.9 9.8 13.5 13.4
Sample %4 1001 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁz‘f Pl F,ra (7 (WY F 153 ESRAES T S5 100%

Table 2f: Whether consider a businessman using a famous foreign trademark on his product

has infringed the IP rights
o BLRFE- (B H - (] SO B O 1 O P I A

2012 2010 2008 2006 2005

(%) (%) (%) (%) (%)
Yes £l 92.5 93.8 935 97.9 97.8
No jil_ 3.2 1.5 1.7 0.6 0.8
Don't know / Hard to say 7> fﬂpfﬂ | RS 4.3 4.7 4.9 1.5 1.5
Sample &4 1001 1009 1001 1201 1206

Note: Percentages may not add up to 100 due to rounding of figures.
RS T (BRI 13 R 0 100% -
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Table 2g: Whether consider downloading photos / pictures / videos / articles from the Internet

without authorisation of the copyright owner and reproducing them for own business purpose

has infringed the IP rights
%20 1 {NREGTE WEATHE ) PUREC o R AN ) P | e I P R

J

[ I35 Al
2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes Ll 91.1 90.8 89.9 88.8 88.3 78.2
No Tkl 2.5 2.6 3.6 2.4 2.9 7.8
Don't know / Hard to say T+ {lﬁ | RS 6.3 6.6 6.5 8.8 8.8 14.0
Sample % 1001 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t D F%JIT » [ EIRRAYF 153 AR T S 100% -

Table 2h: Whether consider uploading photos / pictures / videos / articles to company’s web site

without authorisation of the copyright owner has infringed the IP rights

F 2h - RLAREV I WEWSHERE * P[RR o e0EH R [ A 1 CERE IR B A

2012 2010 2008 2006 2005

(%) (%) (%) (%) (%)
Yes Ll 82.2 83.0 84.7 90.7 90.4
No 7,@ 8.4 6.1 4.0 3.2 3.0
Don't know / Hard to say T+ ‘ﬂliﬁ | RlEESE 9.4 10.9 11.4 6.1 6.6
Sample =% 1001 1009 1001 1201 1206

Note: Percentages may not add up to 100 due to rounding of figures.
T r@.’ > TIPS 153 ESA S 5 100% -

Table 2i: Whether consider copying newspaper articles / articles from magazines or books

without authorisation for distribution to staff for internal reference has infringed the IP rights

# 21 - RLAGEVG ILE SRRV o WIS [ FEGE | R ARG B (B0 (e B AR AR

2012 2010 2008
(%) (%) (%)
Yes fL 55.2 53.0 50.5
No J kL 26.1 30.3 30.5
Don't know / Hard to say 7> fﬂpfﬂ | RS 18.7 16.7 19.1
Sample &% 1001 1009 1001
Note: Percentages may not add up to 100 due to rounding of figures.
f' FlAe s ’*rﬁ" * (EWIRRRY 157 EfAIES T S0 100% -
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Table 3a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

# 3a : AR E DT TR FABIT BV 8 - e

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
i) ’%Jf‘%/ éﬁ!?/ ?’h?* 2 H l'i\'[‘éﬁ/ :ﬂ/ '“%%qii/;
Manufacturing Construction — xEcTi[ 1E7 kA ?1/ SE e Y I?P“/P‘fr{]‘ﬁzf Rl
WX REE . HAMEEY MK AR K SRR
(%) (%) (%) (%) (%) (%) (%)
Yes fil 100.0 100.0 99.6 100.0 100.0 99.5 99.2
No T kL - - 0.4 - - 0.5 0.8
Sample %4 34 3* 566 28* 30 215 122

x*=0.973; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%t (1) pER FT;JIV [ BIARF 153 ESREATRS 1 27T 100% -
@ #ﬂ(ﬂ% [fl'rb “THGE ﬁ‘%%u RIEE S
* Caution: Small sample base
R B RERNEE D

Table 3b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights— bivariate analysis

3. 3b : pLAREE T (B CREIMURED BRI BV - SR

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
) SN L ﬁﬂ/ '“%';qiﬁ'/ A
Manufacturing Construction ~ xECHi[ 7B/ }’EI/ Rl 293 7yH] /L*‘“rﬁ‘jﬁ il
W ¥ BACERER PR R K Tﬂa%#mw
(%) (%) (%) (%) (%) (%) (%)
Yes fL 97.1 100.0 92.8 100.0 100.0 93.9 96.7
No Tkl 2.9 - 7.2 - - 6.1 3.3
Sample 5% 34 3* 558 28* 30 212 121

x?=7.486; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Iit : (1) st FT‘“« » Y IJHIN F‘L&?{ﬁlﬁk}j = 100% o
@ }ﬁ(ﬂ% [plrff PHANE Y POTHEY
* Caution: Small sample base
R A BRI D
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Table 3c: Whether consider an employee copies licensed software from his/her office and brings it home

for his/her personal use has infringed the IP rights — bivariate analysis

Z 3c : RLARELEI TN I~ 2 TSI HIRI R (BX C B2 EPY M - SRRCESIAT

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
{5 F leﬁa%/ AT TRV SEIE SR
Manufacturing Construction — xEcTi[ 1E7 kA ?I/ SE gl Y I?P“/P‘”{]‘ﬁzf Fif] *‘? Y
WEE WEE RaeeEy AP R R L ¢ )
(%) (%) (%) (%) (%) (%) (%)
Yes fil 93.3 100.0 91.3 95.8 100.0 87.8 94.7
No T kL 6.7 - 8.7 4.2 - 12.2 5.3
Sample %4 30 3* 527 24* 30 197 114

x?*=8.741; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%t (1) pER FT;JIV [ BIARF 153 ESREATRS 1 27T 100% -
) }%(ﬂ% Tt P ﬁfg.%u ISlEE S0
* Caution: Small sample base
R B RERNEE D

Table 3d: Whether consider making minor changes to others’ design in order to manufacture own product

has infringed the IP rights — bivariate analysis

% 3d : BLAERHE P A U EDSIIER 2 SREY K FIE IR EDIBE M - ST

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
) SN L ﬁﬂ/ '“%';qiﬁ'/ A
Manufacturing Construction ~ xE¢Hi[ 7B/ }’EI/ Rl 293  fyH] /L*‘“rﬁ‘jﬁ il
W E¥  BACERER PWE R K T+ewr+mw
(%) (%) (%) (%) (%) (%) (%)
Yes fL 88.0 100.0 90.4 95.0 92.6 86.7 92.5
No Tkl 12.0 - 9.6 5.0 7.4 13.3 7.5
Sample 5% 25* 2% 489 20* 27* 165 107

x?=3.985; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
i (1) [ressnt rjﬁuf > (IR 153 SRR T 757 100% -
@ Wﬂ% [H'Ff TR ST VR
* Caution: Small sample base
R A BRI D
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Table 3e: Whether consider using others’ patented invention to manufacture own product

has infringed the IP rights— bivariate analysis

Z 3e : RLAREG{EH Py P SEEREVRP] - R EE VR gL RV AR AR - SRR

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 F fiﬁ?/ B = R TRV EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?1/ SE gl Y I?P“/Pﬂ]‘ﬁ‘fﬁ el
WX BEE HMAMEEX MK AR WK SRR

(%) (%) (%) (%) (%) (%) (%)
Yes fiL 97.0 100.0 96.3 962  96.3 95.7 97.5
No 4L 3.0 - 3.7 38 37 4.3 2.5
Sample 4 33 3* 543 26*  27* 210 119

x%=0.829; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%t D1 s ”‘FT;JI. [ BIARF 153 ESREATRS 1 27T 100% -
)#ﬂ(ﬂ% it ii‘%.—%u g -
* Caut|0n Small sample base
R B RERNEE D

Table 3f: Whether consider a businessman using a famous foreign trademark on his product

has infringed the IP rights— bivariate analysis

# 3 RLAREL- W - W) EA BRI R R 1 R gl FEPYVAHESE A - SHRCEIT

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
T A ;*ﬂ/ 'E'S*;ﬁww ol
Manufacturing Construction — xEcTi[ 1E7 kA }’EI/ el Y /L*‘“rﬁ‘jﬁ ililEza
WEx T R RAVEEY OWX R W By

(%) (%) (%) (%) (%) (%) (%)
Yes fL 97.0 100.0 97.1 88.9 93.3 95.1 99.1
No Tkl 3.0 - 2.9 11.1 6.7 4.9 0.9
Sample % 33 3* 544 27* 30 206 117
x?=9.856; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t: @ :“t”‘Fleu [ BIAR T 153 ESREATRS 17T 100% -
(2) =2l A ﬁ‘%%u AUfg o
* Caut|0n Small sample base
EHC BERREEIED

Mercado Solutions Associates Ltd. -20 - March 2013
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Table 3g: Whether consider downloading photos / pictures / videos / articles from the Internet

without authorisation of the copyright owner and reproducing them for own business purpose

has infringed the IP rights — bivariate analysis
% 3¢9 2%?}}:&% I ISR T pEEC o M E AP B g Y TR R
[ — SEECE )T

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 F fzﬁff/ RS- TRV L = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/P‘”{]‘ﬁ‘fﬁ el
WEE WEE RaeeEy P R R L ¢ )

(%) (%) (%) (%) (%) (%) (%)
Yes fiL 93.8 100.0 98.0 96.0 1000 975 97.2
No 4L 6.3 - 2.0 4.0 - 2.5 2.8
Sample 4 32 3* 538 25* 30 204 107

x?=3.546; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁéii N (VN '*FTJ[. (A HIARIAYE 153 ESSRES T S5 100%
(2) #4827 [ AL ﬁ%‘ ol
* Caution: SmaII sample base
(W =/ a oi) vl

Table 3h: Whether consider uploading photos / pictures / videos / articles to company’'s web site

without authorisation of the copyright owner has infringed the IP rights — bivariate analysis
#3h: f:‘_?mw«kﬂ I R EASHERE) " PR o R A /s [ Y FERE 2 EIEAEE
(3 ’“JfEU%&E%% - SRR

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

B R R R SR BRI U
Manufacturing Construction N[ 1B7RM £/ E[Fh B9/ fy*] I;LJ/L*"F(T?[ izt
W ¥ BACEEE PRE R K vl (17

(%0) (%) (%0) (%) (%0) (%) (%)
Yes fL. 90.3 100.0 89.1 95.7 933 90.4 92.0
No 4L 9.7 - 10.9 43 67 9.6 8.0
Sample 54 31 3* 523 23* 30 187 112

x%=2.515; p-value > 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.

ﬁ%ﬁ (D) e ﬁra[« (A HIARA 153 ESSRA S T S5 100%
@

2 W‘ﬁ T RN | Y [ .
* Caution: Small sample base
R A BRI D

Mercado Solutions Associates Ltd. -21- March 2013
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Table 3i: Whether consider copying newspaper articles / articles from magazines or books

without authorisation for distribution to staff for internal reference

has infringed the IP rights — bivariate analysis
% 3i iu'? I%”t LIS E PO T - WIS | FERE | ;‘%ﬂ'fn a\nE’r* f'Er‘li‘I?’é“*‘
R — SRR

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 F fiﬁ?/ R AR B S A
Manufacturing  Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/Pﬂ]‘ﬁ‘fﬁ Eail
WEE WEE KaeeEy P R R L 4 )

(%) (%) (%) (%) (%) (%) (%)
Yes fiL 70.4 50.0 68.5 609 714 60.6 733
No 4L 29.6 50.0 315 39.1  28.6 39.4 26.7
Sample £ 27* 2 476 23+ 21* 170 101

x?*=6.403; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%t D1 s ”‘FT;JI. [ BIAR T 153 EREATRS 1 57F 100% -
)}%(ﬂ% T AR %i%.%u R -
* Caut|0n Small sample base
R B RERNEE D

Table 4a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

# 4a : pLAFEL B RNV ARRE BN [ BOVIBE AR — SRR
Size of establishments #$#54451

1-9 10-49 50+
(%) (%) (%)
Yes fL 99.5 99.0 100.0
No Tkl 0.5 1.0 -
Sample % 876 105 17*
x?=0.549; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
FoQ) e ijalf TR 153 ESSRA S T S5 100%
@ F‘Wﬂﬁ [H'“* TR L BEERY puER
* Caution: Small sample base
R A BRI D
Mercado Solutions Associates Ltd. -22 - March 2013
2013 = 3 *]
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Table 4b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights — bivariate analysis
% 4b :ﬁ?\ll—?ﬁ%@&: [ P = IVPSSURREY BN (F BV E 8 — ST 4T
Size of establishments #§1& 4142L

1-9 10-49 50+

(%) (%) (%)
Yes Rl 94.1 96.2 94.1
No 7 kL 5.9 3.8 5.9
Sample 154 863 104 17+

x%=0.737; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
W fwrﬁl/ > [WIARAAYT 153 = SEAIES 7 277 100% -
(2) etz [H'F TR ST ARG
* Caution: Small sample base
B RrRNEE D

Table 4c: Whether consider an employee copies licensed software from his/her office and brings it home

for his/her personal use has infringed the IP rights — bivariate analysis

F 4c : RLARELEI N 2 Fl- 2 AU EIGIT Re[p S (B F BISR RN A — SRECE )T
Size of establishments #4115

1-9 10-49 50+
(%) (%) (%)
Yes fiL 90.9 95.8 93.8
No &L 9.1 4.2 6.3
Sample 5% 813 96 16*
x%=2.787; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%ﬁ S '“‘1‘*' o THIARRYF 153 ESRATES T 7 100% -
@) Wﬁ TR TR 1SR R
* Caution: Small sample base
EHEC R RERIE D
Mercado Solutions Associates Ltd. -23- March 2013
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Table 4d: Whether consider making minor changes to others’ design in order to manufacture own product

has infringed the IP rights — bivariate analysis
F4d - pl2 %’n"ﬁ"ﬂ”f‘ f9 * P gL ETI(ER IS > JRie s & FLe AV VAR — SHRCRIAT
Size of establishments #§1& 41421

1-9 10-49 50+

(%) (%) (%)
Yes fL 90.1 88.2 93.3
No 4L 9.9 11.8 6.7
Sample £ 736 85 15*

x%=0.481; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
AR ‘ﬁrﬂ“rﬁy  IRRAYF 153 ESEATEY T 2% 100% -
(2) etz [H'F TR ST ARG
* Caution: Small sample base
B RrRNEE D

Table 4e: Whether consider using others’ patented invention to manufacture own product

has infringed the IP rights — bivariate analysis
F de : pLARELERH Py P SIREOGEPT > SRS R (VR gL EPYV DR - SRR
Size of establishments #4414EL

1-9 10-49 50+
(%) (%) (%)
Yes Ll 96.7 94.0 100.0
No &L 3.3 6.0 -
Sample 5% 843 100 17+
x%=2.513; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
RN '“‘1‘*' o TWHIARAYF 153 ESRAES T 7 100% -
2 Wﬂé [HI? SNV NS A ] R
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. -24 - March 2013
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Table 4f: Whether consider a businessman using a famous foreign trademark on his product

has infringed the IP rights — bivariate analysis
% Af 2%}?}}—%’%@— il el 0 o A A PV g CEPVE R — SHRTAT
Size of establishments #§1& 1421

1-9 10- 49 50+

(%) (%) (%)
Yes fL 96.8 95.1 100.0
No kL 3.2 4.9 -
Sample f3: 4 840 102 17*

x?%=1.401; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
AR ‘trﬂ“rﬁy  IRRAYF 153 ESEATEY T 2% 100% -
(2) etz [H'F TR ST ARG
* Caution: Small sample base
B RrRNEE D

Table 4g: Whether consider downloading photos / pictures / videos / articles from the Internet

without authorisation of the copyright owner and reproducing them for own business purpose

has infringed the IP rights — bivariate analysis
# 49 : f; T e b WG 2 2 W i T (N 2l A WA A7 M- (10 -1 ol [ A 1 0 <
IR M — SRR T

Size of establishments #$4&448:

1-9 10-49 50+
(%) (%) (%)
Yes Ll 97.6 96.9 100.0
No &L 2.4 3.1 -
Sample 5% 825 98 17+
x%=0.583; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
Fomf r+rj,g| o TWHIARAYF 153 ESRATES T 7 100% -
@ ]“Wﬂﬁ [H'? TR L BEERY puER
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. -25- March 2013
2013 = 3 *]
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Table 4h: Whether consider uploading photos / pictures / videos / articles to company’s web site

without authorisation of the copyright owner has infringed the IP rights — bivariate analysis
% 4h 2%?”%1#“ TH{EE A EREREE) VR o RS B A/ Y3 FEE  RIREE
[ — SEECE )T

Size of establishments #4545t

1-9 10 - 49 50+

() (%) (%)
Yes fl. 89.7 92.6 94.1
No T 10.3 7.4 5.9
Sample #: 4 797 95 17+

x%=1.125; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
W ftr+rﬁ|/ > [WIARAAYT 153 = SEAIES 7 277 100% -
(2) $f® ol AN SR PR
* Caution: Small sample base
B RrRNEE D

Table 4i: Whether consider copying newspaper articles / articles from magazines or books

without authorisation for distribution to staff for internal reference

has infringed the IP rights — bivariate analysis
41 FUARSLTAT IO WIS | B AL (2P
(S Al — %ﬁ*&inﬁ

Size of establishments #4548

1-9 10-49 50+
(%) (%) (%)
Yes Ll 67.5 65.9 66.7
No &L 32.5 34.1 33.3
Sample 5% 722 82 15*
x%=0.088; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁgi‘ Do) s '*E}vdlf*  (RBIRR T 153 ESRURS 1 57 100% -
@ (NG
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. - 26 - March 2013
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3.1.2  Whether consider intellectual properties are valuable properties of a company

RLAT SV ARL Y FIpURTE YR

The vast majority of business establishments ,1\5”\%?[ xé %ﬁ (95 9%) TR R HIGH % il
(95.9%) considered intellectual properties (f[9[15% FHp~ Jf It @f%ﬁ TR
(e.g. patents for invented products / i) i IV fFJ E“rﬁ‘% A ;N?FEJ
technology, design, logo or brand name) were g‘ﬁl o flE4.1% | lif&k#ﬁﬁ“@%ﬁ' o
valuable assets of a company, which was

similar to the previous surveys. Only 4.1% of

the establishments considered the opposite.

—v—v_"'[‘

No significant difference was observed in 1 [q Fjﬂibiﬂﬁﬁu&kﬁé lilﬁﬁL BEPVELLT 2 E

terms of industry sectors and size of PHEEE ] -

establishments on this issue. (Z5-7)
(Tables 5 -7)

Table 5: Whether consider intellectual properties are valuable properties of a company

# 5 RLAREVHE ML plpVETEEYE

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes f?”f 95.9 97.9 98.3 97.1 96.1 95.0
Noj Nt 4.1 2.1 1.7 2.9 3.9 5.0
Sample %4 1001 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR (RT3 FRIRS T S 100% -
Mercado Solutions Associates Ltd. - 27 - March 2013
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Table 6: Whether consider intellectual properties are valuable properties of a company — bivariate analysis

# 6 : R AREVHE ML BIAVErEIEYE - SRRESIAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
Eia:7) ?TJ—’F%/ fjﬁ?/ ?’h?* 2 H @ME/ :il/ '“%%qii/;
Manufacturing Construction — xECH[ 7 pA/ ?1/ Rl 293 fy-] I?P“/P‘fr{]‘ﬁzf Rl
HE¥  E¥ ARy %‘Jiﬁi AL QU0 QU ML L T
(%) (%) (%) (%) (%) (%) (%)
Yes 5245 97.1 100.0 95.4 100.0 100.0 95.3 95.1
No jl?dti 2.9 - 4.6 - - 4.7 4.9
Sample %4 34 3* 567 28* 32 215 122

x?*=3.276; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
= PEIi FT;JI 7o (IR E 153 PSR T S5 100%
* Cautlon SmaII sample base

B RERNEE D

Table 7: Whether consider intellectual properties are valuable properties of a company — bivariate analysis

F 7 R AREVHE ML BIAVErEIEYE - SRRESIAT

Size of establishments #4545t

1-9 10-49 50+
(%) (%) (%)
Yes ﬁ%{ Eb 95.2 99.0 100.0
No T I?;d B 4.8 1.0 -
Sample % 879 105 17+
x*=4.116; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
= PEIi FT;JI 7o (IR E 153 PSR T S5 100%
* Caut|0n Small sample base
PE (W = 711 g
Mercado Solutions Associates Ltd. -28 - March 2013
2013 = 3 *]
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3.1.3

Whether consider “After my company has obtained a business registration or

company registration in Hong Kong, no-one else can register my company

name as a trademark in Hong Kong”
bl FFI‘&EJ T riﬁ‘fﬁgvrﬁlﬁﬁi’ *F“[ /
:?ﬁ? /' fllcﬁﬁ:til |5 £3 F?@Ji_ ik

Establishments were asked whether they
considered the statement “After my company
has obtained a business registration or
company registration in Hong Kong, no-one
else can register my company name as a
trademark in Hong Kong” was true. Nearly
three-quarters of the establishments (73.6%)
misunderstood that the statement was true,
which was quite consistent to the last survey
(73.5%). However, still 26.2% aware that
was not true.

When analysed by industry sector, it was
observed that relatively higher proportion of
establishments in the IT and communications
sector (43.8%) know that the statement was
not true.

When analysed by size of establishment, no
significant difference was observed in terms of
the awareness level of the wrong statement.

(Tables 8 — 10)

FioE

istrue
SRR Hf S BT RS S O
Bt =S4 Ii&pj*’ T A HIV
rﬁ;‘?q{ I J}. i st i e
li&EJg}un g%d FJ FPEZ Y £ FFWFEUE“

?ifq_l:\lj_— EO'I’—rDU[]J V=R Jfﬁ&?f‘ﬁ (73.6%) =L
Il [Pi}ffgpj Bl (=S ﬁﬁﬁﬁ F[LJ
(73 5%) B e (T 26.2% HELg i
I

INESE & (lIIR=28 sl = el S R SR
di U*@“’*’Fﬁ (43.8%) FH AR B E A
]ﬂ;p HH iffﬁiﬁj o

l;;ﬁ%&rfﬁ Jﬁgjﬂhlj ;p = iﬁﬁ |JF~[7 Bl
AT P R
(#8-10)

Table 8: Whether consider “After my company has obtained a business registration

or company registration in Hong Kong, no-one else can register my company name

as a trademark in Hong Kong” is true

*8: FM?.Y%, r:dr}‘fVElfJFﬁJr AHEVEFHEE ‘ﬁﬁ‘ / ﬁﬁJﬁF'J % o B Py " R gow A R CYAOROT ¢ [ 2l €
I%EP‘JM ey FLA T
2012 2010 2008 2006 2005
(%) (%) (%) (%) (%)
Consider as true 2250 1" ’PTE 73.6 73.5 65.0 54.3 53.1
Consider as false 75 T 1 ’Fj: 26.2 26.5 35.0 45.6 46.9
Don'tknow {131 0.2 - - - -
Sample £ %4 1001 1009 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t PR rjm. (IR 153 EREA S T S5 100% o
Mercado Solutions Associates Ltd. -29- March 2013
F BRI E L R 2013 & 3 7|
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Table 9: Whether consider “ After my company has obtained a business registration

or company regqistration in Hong Kong, no-one else can register my company name

as atrademark in Hong Kong” is true — bivariate analysis
%”t" rdfﬁ‘&ﬁif Fljrﬂﬁiﬁﬁ‘fvﬁﬁﬁf**‘ [ = nFtP'J.& 1 e a1 E[%F'ﬂﬁﬁf?ﬁ?ﬁﬁ | 2R 88
:tP'JE% ﬁ?l’l%'hfc— V[ — SRS

Wholesale, Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 F fzﬁff/ RS- R TRV EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/P‘”{]‘ﬁ‘fﬁ Eail
WEE WEE Raeesy AP R R L 4 )

(%) (%) (%) ) (%) (%) (%)
;ng'ffr astue 70.6 66.7 785 643 563 665 74.4
on5|der as false 29 4 33.3 215 35.7 43.8 335 25.6
FH U
Sample * *
el 34 3 568 28 32 215 121

x?=19.225; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
A ?g@ﬁﬁg,}f (R WIRRY 157 ESfA RS T S0 100% -
* Caution: Small sample base
B RrRNEE D

Table 10: Whether consider “After | have obtained a business or company registration in Hong Kong,

no one else can use my company name as a trademark in Hong Kongqg” is true

— bivariate analysis
#1045 THEE FWIVETR | R IR E 19 VRS HERR I R (R i R T
— SR

Size of establishments #4481

1-9 10-49 50+
(%) (%) (%)
C?“f'ﬂeLas frue 74.5 72.6 64.7
= £ J.LQF
onsider as false
gJET LJF% 25.5 27.4 35.3
Sample .
Bt 877 106 17
x?=0.958; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
= 3 r+r7m o (IR 153 PRI 0 100% -
* Cautlon SmaII sample base
R A BRI D
Mercado Solutions Associates Ltd. -30 - March 2013
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3.14

More than one-tenth of the establishments
(16.0%) claimed that they had registered
trademark, patent or design in Hong Kong,
while the majority (84.0%) had not done so.
The rate of doing so was quite similar to the
last survey (15.6%).

When analysed by industry sector, it was
observed that relatively higher proportion of
establishments in the manufacturing (29.4%)
had registered their trademark, patent or
design.

Moreover, the larger the size of establishment,
the higher the proportion that they had
registered their trademark, patent or design
(ranged from 12.9% for small-sized to 52.9%
for large-sized establishments).

Among those establishments which had
registered trademark, patent or design in Hong
Kong, more than half (55.6%) had registered 1
trademark, patent or design; 24.6% had
registered 2 — 3; and 18.5% had registered 4
or more.

Among those which did not register any
trademark, patent or design, the major reason

Whether register any trademark patent or design in HK

szE a&pm&& (16.0%) %= =557 .?ﬁ(ﬁ
g ﬂrk NEIFE *‘ﬁn (84.0%)

E‘lﬁm =] ° EJLHEQI N pars 3= Sl ﬂ%‘ﬁru

(15.6%) (<Uflfl] -
) 1T LY
20.4%) L7 P R - iy FIIpS
S R

F5h BB « 2RI - I
ﬁ@ﬁ%ﬁﬂﬂ~ﬁﬁhﬁﬁ | RS RRY 12.9%
®[fiv 52.9%)

AT TR irwﬂ@%
wtruferﬁrlér 4 (5h.6%) B iy
16~ FIFIES 9 BT E © 24.6% :r:rl 23

Pt ss%ﬁtj EYCIANEE

o HIETLE A R Fﬁl [F5 7 /t%t'ftr“
BHRE I POIPTHR = ot R PRL T rt“

TN~

was “no such need” (92.7%). (92. 7%)
(Tables 11 — 15) (fﬂ 11 - 15)
Table 11: Whether reqister any trademark, patent or design in Hong Kong
211 E A ARSI TE - A EEE

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Yes ?J 16.0 15.6 28.6 30.0 22.9 125
No i;‘féj 84.0 84.4 71.4 69.9 77.1 87.5
Sample £ 7% 1001 1 009 1001 1201 1206 1204
Note Percentages may not add up to 100 due to rounding of figures.
=t AR ﬁrjr T (IR 155 F“?‘ﬂlfrﬁ 2 100% o
Mercado Solutions Associates Ltd. -31- March 2013
F BRI E L R 2013 & 3 7|
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Table 12: Whether register any trademark, patent or design in Hong Kong — bivariate analysis

212: i hn AWEREE - AR BRE - ST

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

=5 fiﬁ?/ B = TR EaE VI EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?1/ SE T Y I?P“/Pﬂ]‘ﬁ‘fﬁ il
WX REE MAMEEX MK AR K SRR

(%) (%) (%) (%) (%) (%) (%)
Yes 7| 29.4 25.0 15.8 179 194 135 115
No %% 70.6 75.0 84.2 821  80.6 86.5 88.5
Sample 4 34 4 568 28* 31 215 122

x*=8.007; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=k il FTFJI A T H AR |7J ’“‘-T?‘ﬂ'flk/'j % 100% o
* Cautlon SmaII sample base
B RERNEE D

Table 13: Whether register any trademark, patent or design in Hong Kong — bivariate analysis
213 E v AW MR - JAP B - SR IAT
Size of establishments #$#5 %45t

1-9 10-49 50+
(%) (%) (%)
Yes | 12.9 30.5 52.9
No J2 % 87.1 69.5 47.1
Sample % 878 105 17+
x%=41.021; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : T b ﬁrﬁ. (e IRRY 1o EfATES T 06 100% -
* Caut|0n Small sample base
PE (W = 711 g
Mercado Solutions Associates Ltd. -32- March 2013
2013 = 3 *]
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Table 14: Number of registered trademark, patent or design

F 14 27 pESIERIPVEAR - BIFIE 9 BIEE

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)

1 55.6 66.0 52.1 59.4 64.0 74.5
2-3 24.6 14.9 11.1 9.8 13.9 13.2
4+ 18.5 17.2 30.8 28.9 22.1 12.3
Refused to answer $Fiz&i[f! FAT 1.3 1.9 5.7 8.9 9.3 7.2
Sample: Among all establishments who
registered trademark, patents or designs in
HK 161 158 286 360 276 151
B o P U PR B
F 7 R R F&LEF
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSR - TR 3 BT T S5 100% -

Table 15: Reasons of not registering any trademark, patent or design in Hong Kong

# 15 : 7 PR B SRR

2012 2010 2008
(%) (%) (%)
No such need 92.7 913 958
,H\IF%? | . . .
Fee |ssue 56 6.0 31
[Ralitile] o ' '
Complicated procedures
5.1 6.7 3.9
S
Do not know where to register 48 6.8 19
T PRI S ' '
Have registered in overseas 01 0.5
A Ch AN o '
Have already planned to app!
ey yP PPy 0.1 0.2 -
R
Have no confidence on the protection of registered trademark / patent / design 0.2
SfERIORE | A AR TRt e '
Refused to answer
o e - - 0.8
fmeipry
Sample: Among all establishments who did not register trademark, patents or designs in HK 840 851 215
BA C TJEE T A I M e HﬂJﬁ& b dnil UE R EL LB
Note: The sum of % may not add up to 100 as respondents could give multlple answers
ﬁ* S ﬁ??&l?f{ﬁ fr R 2t “*:;t F1o5 A Fﬂﬁlp&ﬁ*ﬁﬁ 100% -
Mercado Solutions Associates Ltd. -33- March 2013

F BT E L 2013 # 3 f|



Survey on Business Attitudes to Intellectual Property 2012

IR R S R G 2012

3.1.5 Whether consider HK is an important place to register trademark, patent or

design
HAR AR HEOREE R - B R
The majority of establishments (88.5%) ,B;Mﬁ%&frf (88.5%) Jr:f?’t“ﬂ“ - HER!

considered Hong Kong as an important place i =] W[@ ﬁ;ﬂjﬁ& 71[@%}?{ [alE=
to register trademark, patent or design, which — “*Ff &y (86.2%) 15, - [ &RV (11.5%)
was similar to the last survey (86.2%). The Elljﬁfrﬂ Hifl o

remaining (11.5%) considered the opposite.

No significant difference was observed in j[ﬁj ibéﬁlﬁpuig&ﬁ ,ilﬂrﬁjfggg Eif?jéﬁj

terms of industry sectors and size of MR-

establishments on this issue. (# 16 - 18)
(Tables 16 — 18)

W

Table 16: Whether consider Hong Kong is an important place to reqister trademark, patent or design

16 : MARIGANEL- HEBISHE. PR IS B

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)

Yes @5 88.5 86.2 80.6 80.4 79.5 67.5
No -t 115 13.8 19.4 19.5 20.5 325

Sample 4 1001 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -

Mercado Solutions Associates Ltd. -34 - March 2013
F BRI E L R 2013 & 3 7|
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Table 17: Whether consider Hong Kong is an important place to register trademark, patent or design

— bivariate analysis

#17 JUAR S FOBMRE FHGE  BADIEES - S

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

=5 fiﬁ?/ B = R TRV EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?1/ E el Y I?P“/Pﬂ]‘ﬁ‘fﬁ el
HEY | BEE RAREY DK MR RRY SR

(%) (%) (%) (%) (%) (%) (%)
Yes 1% 91.2 100.0 88.2 89.3  90.3 88.8 86.9
No e E% 8.8 - 11.8 107 9.7 11.2 13.1
Sample 4 34 3* 567 28* 31 215 122

x%=1.121; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=k il FTFJI A T H AR |7J ’“‘-T?‘ﬂ'flk/'j % 100% o
* Cautlon SmaII sample base
= BRRERNEE D

Table 18: Whether consider Hong Kong is an important place to register trademark, patent or design

— bivariate analysis
%18 JLARSAWEL FERERE EPEE GBI ERE - SeEin
Size of establishments #§1& 41421

1-9 10-49 50+
(%) (%) (%)
Yes ﬁ%{ Eb 87.7 92.4 94.4
No T I?;d B 12.3 7.6 5.6
Sample % 879 105 18*
x%=2.647; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : b ﬁrﬂ. (IR F o7 EfATES T 06 100% -
* Caut|0n Small sample base
PE (W = 711 g
Mercado Solutions Associates Ltd. -35- March 2013
2013 = 3 *]
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Whether consider the statement “If | have a trademark, patent or design

registered in the National Trademark or Patent Registry on the Mainland, it will

is true

= by rmf#rwa@wHwﬁwgﬁPwiPaﬁ FIFIR HBIRERt e

3.1.6
automatically be protected in Hong Kong”
VIU s RLA I
Nearly two-thirds of the establishments

(66.1%) know that the statement “If | have a
trademark, patent or design registered in the
National Trademark or Patent Registry on the
Mainland, it will automatically be protected in
Hong Kong” was false. Such proportion was
higher than those in the previous surveys
(about 54% - 61%). On the other hand,
33.2% misunderstood that the statement was
true.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

(Tables 19 — 21)

ﬁ}ﬁw:ﬁﬁﬁ§®6wwﬁﬁfmﬁVH

m@@aJﬁﬁﬁwaﬁﬁm@ sl
WIS ISR (O
SR LI A3 O (59 54% -
61%) %ET Pi= o F33.2% gJu?&Fﬁ‘rFu
=y ﬂj-’ﬁ‘gf[\ J o

A

Al P IRV R
] EE?%&JIJ R

(% 19 — 21)

Table 19: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry on the Mainland, it will automatically be protected in Hong Kong” is true

F 19 : B T AT R [PYRRAR S B A S P

e PR - AR BT N E B RO R NG RLA TR

2012 2010 2008 2006 2005
(%) (%) (%) (%) (%)
Consider as true 3 EJIJPTE 33.2 38.8 457 42.0 44.8
Consider as false 72 £} > ¢ 66.1 61.2 54.3 57.9 55.2
Don't know 1>+l 0.7 - -
Sample &% 1001 1009 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ:}: H RS i FTF“' (IR F 1o EfA s T S0 100% -
Mercado Solutions Associates Ltd. -36 - March 2013
F R E I 2013 % 37|
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Table 20: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry on the Mainland, it will automatically be protected in HK” is true

— bivariate analysis

F 20 : GBS T AT PR PR B FIE A S FVE R B B FIE O BRERT N B S AT

— EEac EJJJ fﬁ
Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 F fiﬁ?/ RS- TR TRV EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y wa/p‘f“{jﬁf[ﬂ ilEzaill
BAE | REE GASEEE PWE R B BRSenii

(%) (%) (%) (%) (%) (%) (%)
;ng'ffr astive 32.4 33.3 35.7 250 281  26.0 38.3
on5|der as false 67.6 66.7 64.3 75.0 71.9 74.0 61.7
FH U
Sample * *
Bt 34 3 563 28 32 215 120

x?=9.196; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
A ?g@ﬁﬁg,}f (R WIRRY 157 ESfA RS T S0 100% -
* Caution: Small sample base
B RrRNEE D

Table 21: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry on the Mainland, it will automatically be protected in HK” is true

— bivariate analysis

%20 ¢ R T P B R R P P e B B P e ST A B

— SR
Size of establishments #544I48L
1-9 10-49 50+
(%) (%) (%)
Conoider as e 335 31.7 235
KR |1
;nf'der as false 66.5 68.3 76.5
B
Sample .
B 872 104 17
x?=0.849; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=3 3 r+r7m o (IR 153 PRI 0 100% -
* Cautlon Small sample base
A BR HrRE D
Mercado Solutions Associates Ltd. - 37 - March 2013
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3.1.7 Whether know about the Copyright Ordinance —regarding the criminal liability
that directors / partners may attract if their companies possess pirated software

for business use

R TR AT %ﬁf:}& ISt RN S R ORI WS P

F‘[ _l—JI ’JEFI*J

About seven out of ten establishments
(70.8%) claimed that they know about the
Copyright Ordinance — regarding the criminal
liability that directors / partners may attract if
their companies possess pirated software for
business use, which was higher than that in
the last survey (58.0%).

The larger the size of establishment, the
higher the proportion that they know about the
concerned issue in the Copyright Ordinance.
(ranged from 68.7% for small-sized to 82.4%
for large-sized establishments).

No significant difference was observed in
terms of industry sector on this issue.

(Tables 22 — 24)

L5 Jﬁwfﬁ (70.8%) - HISpiFl 45 i
i iEEES. "gﬁ

PERIF e EREEH 1 AR -
”“?E“ it E P )
ﬁﬁﬁﬁu (58.0%) i -

if -

;g&;ﬁ%gmiﬂﬁgﬁﬁ& érpiﬁ%’?frél BIFpeE TH kY
PULSRIERR (11T RIS 68.7% = AT

i 82.4%) -

il l"?iﬁfiﬁ%%&iﬁﬁ! REF [ ey 2 F | R
Hl -

(# 22 - 24)

Table 22: Whether know about the Copyright Ordinance —regarding the criminal liability

that directors / partners may attract if their companies possess pirated software for business use

# 22 : RUAURH SASHBIRIH - F(REEE: [ A9 * FCPNEL Rl SOUTH ETE IS > e PR

2012 2010 2008
(%) (%) (%)
Yes #3E 70.8 58.0 49.5
No 1l 29.2 42.0 50.5
Sample &% 1001 1009 1001
Note' Percentages may not add up to 100 due to rounding of figures.
DI Eﬂ" (B IARRAS 153 ESRA S T 76T 100% o
Mercado Solutions Associates Ltd. -38- March 2013
F R E I 2013 # 3]
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Table 23: Whether know about the Copyright Ordinance —regarding the criminal liability

that directors / partners may attract if their companies possess pirated software for business use

— bivariate analysis
% 23 3iu VLR AR Elﬁﬁﬁqk / ”r% Ff=EA AL 2 il OB VECE AN - R E ERE
- % EJJJEE

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

o sl Iﬂﬁ RS- TR TRV EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ;J ?I/ SE Tl Y I?P“/Pﬂ]‘ﬁ‘fﬁ Eail
d)

e ¥ RAVIEEY P EFY pER TR

(%) (%) (%) (%) (%) (%) (%)
Yes {31 76.5 100.0 67.7 63.0 742 72.6 71.3
No 451 235 - 32.3 370 258 27.4 28.7
Sample £ 34 3* 567 27* 31 215 122

X%= 4.945; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
= TIER ﬁjﬂh (IR F 1o EfATES T 06 100% -
* Cautlon SmaII sample base
= BARERNEE D

Table 24: Whether know about the Copyright Ordinance —reqgarding the criminal liability that

directors / partners may attract if their companies possess pirated software for business use

— bivariate analysis

# 24 ¢ RLAIE FATRBIRGI - FE L [ g ' RePIEL Y I SOBTH VTR (RSO - 1 PR,

- % EJJJ fﬁ
Size of establishments #§1& 41421
1-9 10-49 50+
(%) (%) (%)
Yes Il 68.7 75.2 82.4
No 1t 31.3 24.8 17.6
Sample % 879 105 17+
x?%=3.211; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : T b ﬁrﬁ. (IR F 1o EfATES T 06 100% -
* Caut|0n Small sample base
E (W = 71U g
Mercado Solutions Associates Ltd. -39- March 2013
2013 = 3 *]
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3.1.8 Whether know about the Copyright Ordinance —regarding the criminal liability
that directors / partners may attract if their companies frequently or regularly
make copies of a large quantity of copyright works for business use
RLPSEFL ARSI o € R /8 D 2 e R T
B - 7 F R

More than two-thirds of the establishments &= 57V~ ﬁIJE&ﬁ? (67.4%) ;[IAF_%,FW%’?PF@
(67.4%) know about the Copyright f#fﬂflw TA g/ ”7{’7 F‘—Hu[ﬂt» T T
Ordinance — regarding the criminal liability 55| I%?;{&JLEF’FE(]E{JJ\%}%’?@[‘D EIF‘I il
that directors / partners may attract if their g > F{yfik B o3 pJ 36.6% &ﬂjﬁ_l—ﬂ °
companies frequently or regularly make [t &k 32.6% [I[[357FT TF?:IDO

copies of a large quantity of copyright works

for business purpose, which was largely

higher than 36.6% in the last survey. The

remaining 32.6% were not aware of it.

No significant difference was observed in 7 IEE § btﬂﬁguﬁkiﬁgﬁlﬁﬁ IREA [l 2

terms of industry sectors and size of PEIE] -

establishments on this issue. (#25-27)
(Tables 25 - 27)

Table 25: Whether know about the Copyright Ordinance —regarding the criminal liability

that directors / partners may attract if their companies frequently or regularly

make copies of a large quantity of copyright works for business purpose

# 25 © RLAHUEH SASRBIREI - Elﬁyqi I g3 * prgepNED 2 Rl SO R SRR BV (S, -

FEFPTE
2012 2010
(%) (%)

Yes #3E 67.4 36.6
No 1l 32.6 63.4
Sample &% 1001 1 009
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ S ‘tn‘rjm. (B IARRAS 153 ESRA S T 70T 100% o
Mercado Solutions Associates Ltd. -40 - March 2013
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Table 26: Whether know about the Copyright Ordinance —regarding the criminal liability

that directors / partners may attract if their companies frequently or regularly

make copies of a large quantity of copyright works for business purpose — bivariate analysis
#26: iu VIR A REERTH - Elﬁyqi / Ar’?' =P Rl ?'%Fllﬁiiiﬁf.ﬁ?%ﬁﬁ?ﬂm*il’ﬁ@[%ﬁp ’
gl ;‘il_'—JI’JI?‘J EEECE AT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 F fiﬁ?/ RS- R TRV EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/Pﬂ]‘ﬁ‘fﬁ Eail
WEE WEE Raeesy AP R R L 4 )

(%) (%) (%) (%) (%) (%) (%)
Yes #15 76.5 75.0 63.7 500  71.0 68.8 68.9
No 451 235 25.0 36.3 50.0  29.0 31.2 31.1
Sample £ 34 3* 567 28* 31 215 122

x*=7.867; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
= TIER ﬁjﬂh (IR F 1o EfATES T 06 100% -
* Cautlon SmaII sample base
= BARERNEE D

Table 27: Whether know about the Copyright Ordinance —regarding the criminal liability

that directors / partners may attract if their companies frequently or regularly

make copies of a large quantity of copyright works for business purpose — bivariate analysis
* 27 iiu' \HBECH A REERTH - Elﬁyqi / Ar’?' =P Rl ?'%Fllﬁiiiﬁf.ﬁ?%ﬁﬁ?ﬂm*il’ﬁ@[%ﬁp ’
% ;‘il_'—JI’JI?‘J EEECE AT

Size of establishments #4545t

1-9 10-49 50+
(%) (%) (%)
Yes Il 65.5 66.7 76.5
No T #IE 34.5 33.3 23.5
Sample % 879 105 17+
x%=0.924; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : T b ﬁrﬁ. (IR F 1o EfATES T 06 100% -
* Caut|0n Small sample base
E (W = 71U g
Mercado Solutions Associates Ltd. -41 - March 2013
2013 = 3 *]
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3.1.9 Whether know that there are licensing schemes (administered by copyright
owners) authorising copying of local newspaper articles and books for use in

business
AL HRRE RS (F AR HET) B0 Rl M B ?}%{‘J?ﬁ'ﬁﬁ!
ﬁ”ffllﬁl“
More than two-fifths of the establishments ﬂ?ﬁ%@}[wﬂ?ﬁﬁﬁ&%ffﬁ (44.0%) I[jgj“‘ FFEEl
(44.0%) were aware that there were licensing EH%’?@}*}& i:{# L) P AR i B f*‘ji&%f’[
schemes (administered by copyright owners) ¥l / ;“ JgHﬁimHl@” il 56 0% [
authorising copying of local newspaper %fIl l*ﬁﬂ \ Qiécp%;gg@ b Ry pﬁﬁﬁ

articles and books for use in business, while (24.7% 7v 27 4% JF”#E e
56.0% were not aware of it. The awareness

level was increased, as compared with the

previous two surveys (24.7% and 27.4%).

When analysed by industry sector and size of [} {'?i’ziﬁﬁmbié%ﬁ%lﬁj}ﬁ ) éﬁ‘fﬁ’ﬁ?é]&;!“—“ﬁ};’
establishments, it was observed that relatively (50. 0%) N ;J;E'L‘ﬂﬁq i) S HEE r’fﬁj
higher  proportions of those in the ‘ﬁ A/ *f?] / T*Eﬁhbﬂrﬁ%;ﬁi (54.9%) *
manufacturing sector (50.0%), public utilities / ] (64.7%) f J?ﬁ’éﬂﬁéﬁl# Hﬁ Iﬂﬂ {ﬁéﬁ
entertainment / public administration [/ F5 Ei%

government departments / education / (# 28 - 30)
community / social services sector (54.9%)

and large-sized establishments (64.7%) were

aware of the licensing schemes.

(Tables 28 — 30)

Table 28: Whether know that there are licensing schemes (administered by copyright owners)

authorising copying of local newspaper articles and books for use in business

# 28 : RLAVURE (R FFRIR] (FTASHBREE B ES) 190 RIIETE R B8 | 2 AT | EOI =]

2012 2010 2008
(%) (%) (%)
Yes #3E 44.0 24.7 27.4
No 1l 56.0 75.3 72.6
Sample &% 1001 1009 1001
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ S ‘tn‘rjm. (B IARRAS 153 ESRA S T 76T 100% o
Mercado Solutions Associates Ltd. -42 - March 2013
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Table 29: Whether know that there are licensing schemes (administered by copyright owners)

authorising copying of local newspaper articles and books for use in business — bivariate analysis
#* 29 2%?}*['5;“1’%1 Fraratl (FASHEREE | HEhT) Pl A a2 %r FEE €57
— %fEJJJiE

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 F fiﬁ?/ RS- TR TRV EE = [E TR
Manufacturing Construction — xEcTi[ 1E7 kA ?I/ SE T Y I?P“/Pﬂ]‘ﬁ‘fﬁ Eail
WEE  WEE Raeesy AP R R L 4 )

(%) (%) (%) (%) (%) (%) (%)
Yes #15 50.0 25.0 43.1 321 406 41.9 54.9
No 451 50.0 75.0 56.9 679 59.4 58.1 45.1
Sample £ 34 4 568 28* 32 215 122

x%=9.298; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
AR SISO M HIREYE O3 S S 100% -
* Cautlon SmaII sample base
E (W = 71U g

Table 30: Whether know that there are licensing schemes (administered by copyright owners)

authorising copying of local newspaper articles and books for use in business — bivariate analysis

2 30 RLAHIEEMEETR (ARG Hh ) $4 0 RIMIE A Sd $a | 2 R T

— ST
Size of establishments #§1& 41421
1-9 10-49 50+
(%) (%) (%)
Yes HGE 44.1 41.0 64.7
No 1t 55.9 59.0 35.3
Sample % 879 105 17+
x?%=3.349; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : 3 ﬂ‘ﬁrj[. (IR F 1o EfATES T 06 100% -
* Caut|0n Small sample base
E (W = 71U g
Mercado Solutions Associates Ltd. -43 - March 2013
2013 = 3 *]
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3.2 IP Compliance
AT 1 A AR T B

3.2.1 Whether would do a trademark search to see if the trademark has been
registered in Hong Kong before using a trademark for goods / services

REINEIS - R g | T R

While more than half of the establishments r“# Brp J*@WF (55.1%) #7171 e U RN
(55.1%) would not do a trademark search to FF?F—“J‘ E&: I, ! R3] ﬁ‘i{f% 97@,&7 ol
see if the trademark has been registered in %F:Hl irﬁ PUsy (44.6%) E[Hfﬁlﬂﬁiﬂff
Hong Kong before using a trademark for their ]7 2 e X g‘pu (44.6%) HFi— 5=

goods / services, more than two-fifths (44.6%)

would do so, which was quite consistent to

that in the last survey (44.6%).

When analysed by industry sector, it was '] =3 Kif|[> #7> éﬁ%"@—@&%ﬁi (52.9%) A
observed that relatively higher proportions of eYF‘\E[L k@7 K puESts (54.8%) AHEfT i
those in the manufacturing sector (52.9%) and E T rf’-* | m Frﬁﬁé{sﬁw‘ﬂf\j ul:t
IT and communications sector (54.8%) J

claimed that they would do a trademark

search before using.

Besides, the larger the size of establishments, 19} > ﬁ‘ﬂfﬁp VIR ﬁ“ﬁ%?pﬂﬂﬂﬂ?ﬁﬁﬁ
the higher the proportions that they would do (f/1-] F'pr?—g&frepu 42.9% = NE[[iYv 76.5%) -

so (ranged from 42.9% for small-sized to

76.5% for large-sized establishments). (#31-33)

(Tables 31 — 33)

Table 31: Whether would do a trademark search to see if the trademark has been registered in Hong Kong

before using a trademark for goods / services

F31: @ XR RS- WS /R WRF RS R

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Yes & 7[}‘%?{4 44.6 44.6 42.2 54.6 48.8 40.6
No 1”"‘ IR 55.1 55.4 57.8 43.4 51.2 59.4
Refused to answer 4} i7¢1[p! ‘ﬁ“ 0.3 - - 2.0 - -
Sample 5% 1001 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -

Mercado Solutions Associates Ltd. -44 - March 2013
F BRI E L R 2013 & 3 7|
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Table 32: Whether would do a trademark search to see if the trademark has been registered in Hong Kong

before using a trademark for goods / services — bivariate analysis

%32 @ P15 TR R MR A S R - SR

|
Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

e e fiﬁ?/ T S el G

]
Manufacturing Construction — 2ZtTi[ "’E"frﬁil ?I/ EE Tl Y I?P“/Pﬂ]‘ﬁ‘fﬁ *‘?/
WX REE HMAMEEY WK AR K e e
(%) (%) (%) (%) (%) (%) (%)
Yes ?Mﬁf—‘k 529 33.3 47.7 39.3 54.8 41.9 31.7
No 1§fj)[~§ﬁ?& 47.1 66.7 52.3 60.7 45.2 58.1 68.3
Sample 54 34 3* 566 28* 31 215 120

x?%=13.727; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=k il FTFJI A T H AR |7J ’“‘-T?‘ﬂ'flk/'j % 100% o
* Cautlon SmaII sample base
= BRRERNEE D

Table 33: Whether would do a trademark search to see if the trademark has been registered in Hong Kong

before using a trademark for goods / services — bivariate analysis
#33: ;ﬁ? it (U515 — (R gl [ S5 - AR A S - SRR
Size of establishments #§1& 41481

1-9 10-49 50+
(%) (%) (%)
Yes F g 42.9 53.8 76.5
No J2 # h 3k 57.1 46.2 23.5
Sample % 876 104 17+
x%=11.583; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=k il FTFJI A T H AR |7J ’“‘-T?‘ﬂ'flk/'j % 100% o
* Caut|0n Small sample base
PE (W = 711 g
Mercado Solutions Associates Ltd. -45 - March 2013
2013 = 3 *]
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3.2.2 Whether have employees specifically responsible for IP management

RLAEEID E‘J*EF"J IR S TSRS
While more than nine-tenths of the iy ] s S (93 7%) =32 ¢ -Ff e
establishments (93.7%) did not have any iﬁ&[}ﬁ@ B D (6. 2%) PY%‘&
employee  specifically  responsible  for TZF ?thﬁlﬁﬂiqmj e =S e F—,n
intellectual property management, a few EJ78%
(6.2%) had deployed staff specifically
responsible to do so, which was similar to
7.8% in the last survey.
When analysed by industry sector, it was I'| =3 XE|[55 ' rﬁ%'@&ﬁgﬁ[ﬁkﬂ%i

observed that relatively higher proportion of
those in the IT and communications sector
(12.5%) had deployed staff specifically
responsible to do so.

Besides, the larger the size of establishments,
the higher the proportions that they had
deployed staff to do so (ranged from 4.9% for
small-sized to 41.2% for large-sized
establishments).
Among those establishments that had
employees  specifically responsible for
intellectual property management, many
claimed that the staffs were responsible for
“registration of trademarks, patents or
designs” (80.2%), followed by “monitoring the
IP rights of the company” (50.8%), “monitoring
employees’ use of other people’s IP rights”
(40.9%) and “licensing / trading IP rights of the
company to others” (38.6%).

(Tables 34 — 37)

F”Wﬁ (12.59%) AIEE REH T E T
JJEFJ;LH\LI_!L:J‘?UJ °

AN ﬁgfﬁﬁfﬁlﬁﬁi‘r& ) F T
qhﬁ[ﬂ——]’ﬂﬁ}\:@ﬁ I[ | | &&FHJ 4.
FFY 41.29%) «

E qn:fp

U BT H%ﬁﬂl%@@:}iﬂ' F”}ﬁ‘&‘*ﬁ
Hio L2 T RLE rFI'%E‘:P S

?Flﬂ//f 5t (80.2%) pJ, B T s

FlS Jiﬂ%%@J (50.8%) ~ "B EL T M) JE[
P LF”;D—%E—%%J (40.9%) 2 [ 2R 2 I
A RFOE IS | € phEi ) (38.6%) -

(# 34 - 37)

Table 34: Whether have employees specifically responsible for intellectual property management

34 1 BN [T B R IBR MR (e

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes | 6.2 7.8 155 22.6 18.9 10.0
No J2F| 93.7 92.2 84.5 77.3 81.1 90.0
Refused to answer EFE-]EI[HI 0.1 - -
Sample &% 1001 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ R ‘tn‘rjm. (B IARRASI 153 ESRA TS T 70T 100% o
Mercado Solutions Associates Ltd. -46 - March 2013
B e f*E gl f[ 2013 & 3 |
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Table 35: Whether héve emplovees specifically responsible for intellectual property management
— bivariate analysis

# 36 RLAEET B VB R MRV (B - SSRRCRSIAT

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

L fzﬁﬁ?/ Rt ER a2 H ISR
Manufacturing Construction — xEcTi[ 1E7 kA ?l/ Rl Bikl gyRl 55 /P‘rr{]‘ﬁsz' *‘?/
HEY | BEY RAREL DK AR Y 55
0

(%) (%) (%) (%) (%) (%) (%)
Yes | 8.8 - 6.2 - 125 7.9 3.3
No %% 91.2 100.0 93.8 100.0 875 92.1 96.7
Sample 4 34 3* 568 27* 32 215 122

x?%=7.320; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : i ﬁrﬁ Ao EHIRRY 10T EfAIES T 06 100% -
* Cautlon SmaII sample base
B RERNEE D

Table 36: Whether have employees specifically responsible for intellectual property management
— bivariate analysis
# 36 Zﬁ?\fg] F1 Eg?ﬁ fe IR B ECRIPVT (& — SRR 1T
Size of establishments #§1& 41421

1-9 10-49 50+
(%) (%) (%)
Yes | 4.9 11.4 41.2
No J2 % 95.1 88.6 58.8
Sample % 877 105 17+
x%= 43.193; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : il FT“ 7o (IR E 153 PSR T S5 100%
* Caut|0n Small sample base
B RERNEE D
Mercado Solutions Associates Ltd. -47 - March 2013
2013 = 3 *]
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Table 37: In what aspect were the staff responsible for
37 HiZ FJI#?‘J EFFE LAY (&

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Registration of trademarks, patents or designs
80.2 73.6 62.2 67.6 67.2 82.5

FIGHER gt~ B P 9t et
Monitoring the intellectual property rights of
the company 50.8 47.0 41.0 47.8 45.6 50.8
[ 2 Tl A

Monitoring employee's use of other people’s
intellectual property rights 40.9 47.6 53.1 58.5 61.7 45.8
AN AR Y
L|cené|ng / trading intellectual property rights
of the company to others

.. _ 38.6 45.0 37.2 35.6 41.4 47.5
A i R IO |
Hidr
Sample: Among all establishments who had
employees responsible for IP management
1%;7“;1 lJETEE R EJ! EFG I 62 79 155 272 228 120
*ﬁ&’rﬁ £ "ELE\T
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i T FREE B R G0 [ S PRI 6 100% o
Mercado Solutions Associates Ltd. -48 - March 2013

F BT E L 2013 # 3 f|
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3.2.3

Whether prohibit the staff from using the company computers in uploading or

downloading files for personal use during the office hours

FMAIEI T R BERRED 2] U
When being asked whether prohibited the
staff from using the company computers in
uploading or downloading files for personal
use during the office hours, about two-fifths of
the establishments (40.5%) claimed that they

REE TN G

FE ) 11 B P il

[ IR
ﬁzl ERES N BV TR S PR PR Jqf;ah
ﬁ (40. 5%) Fpre !PT E i EfEe b
P ALB% - o LY T %’Fﬁ‘fﬁJf““

REES
7] (42. 7%) %A Jﬂmp HEE 16.8%

did, which was quite consistent to 41.5% in %= T [:[JY;: EJFI:T‘Q”F” F',j pj Q“F;',y‘“ BER -
the last survey. Still, about equal proportion xfﬁJ

(42.7%) claimed that they did not do so. The

remaining 16.8% claimed that there is “no

computer / no Internet connection accessible

by staff in the company”.

While no significant difference was observed ?ﬁg‘l LR Tl = uig&dr; [’[H]} REfvIpE
in terms of industry sectors on this issue, it i JF'F e ﬁ}[

was observed that the larger the size of
establishments, the higher the proportions
that they prohibited their staff to do so (ranged
from 45.9% for small-sized to 76.5% for
large-sized establishments).

Among the establishments who claimed that
they had taken measures to prohibit their staff
to do so, most of them (62.7%) said that they
“set up internal rules / guidelines”, followed by
“monitoring by the company” (42.5%).

(Tables 38 — 41)

EFIJ%J %}4\ ; EJM‘H—
iﬂff;zm?uwi W (1 B A
45 9% = NE[AY 76.5%) -

TSR PRIV AR fﬁiﬁﬁl J’E&Tf-?
Hio I"?IF'EJ*’ (62.7%) F L JEH‘
#FIL/}FFFJIJ’?[ "i_rlzll,\_ ?7\J(425% °

(# 38 — 41)

Table 38: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours

ERCICIRIN AL o Lo AN .2 N - U e M el Sl P

2012 2010 2008 2006 2005
(%) (%) (%) (%) (%)

Yes | 40.5 41.5 48.4 58.0 49.4

No 2 F| 42.7 42.7 33.7 30.6 35.4

No computer in the company / no Internet connection

accessible by staff in the company 16.8 15.8 17.9 11.4 15.3

,'fiyE YI/F \']I{yE ﬁjj

Sample

- 1001 1009 1001 1201 1206

Note: Percentages may not add up to 100 due to rounding of figures.

et PSSR - IR 153 PSRRI T S 100% «

Mercado Solutions Associates Ltd. -49 - March 2013

B e f*E gl f[ 2013 & 3 |
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Table 39: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours — bivariate analysis
230 FARIFEYT 5 BER P50 PR N S (SR} R SRE AT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T D TR Y
Manufacturing Construction — xEcTi[ 1E7 kA ;f |/ E el Y I?P“/P‘fr{]‘ﬁ‘fﬁ el
g)

WE¥ ¥ RAVIEEY P EFY R TeeE I

(%) (%) (%) (%) (%) (%) (%)
Yes 7| 54.8 66.7 45.5 545  36.7 50.8 525
No %% 45.2 33.3 54.5 455 633 49.2 47.5
Sample 4 31 3* 455 22* 30 195 99

x?%=5.475; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2 )Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.
ﬁ%t (1) pER FT;JI o IR 153 E AR T 597 100% ©
@ W‘% [ﬂ'““ RNRE R FL—TFI A2 PR A PR
* Caution: Small sample base
RN = 3 va -1l

Table 40: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours — bivariate analysis
240 : FHARIEIT T SRR P 00D IR AR (R R - ST
Size of establishments #4481

1-9 10-49 50+

(%) (%) (%)
Yes ?J 45,9 57.8 76.5
No iéé"éj 54.1 42.2 23.5
Sample % 716 102 17*

x?=10.685; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 )Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.
T (1) PES R [RHIARRYT o) ESRAES R 100% -
()Wﬂg [H'W RRLE I BT IR SRS PR
* Caution: Small sample base
R A BRI D

Mercado Solutions Associates Ltd. -50 - March 2013
2013 =+ 3 k|
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Table 41: By what means to prohibit the staff from using the company computers

in uploading or downloading files for personal use during the office hours
A1 ¢ [P JE B AN R T RS D [0 IR R T AR (R * R

2012 2010 2008 2006 2005
(%) (%0) (%) (%) (%)
By internal rules / guidelines _ - 8.8 751 .
F 2P 1 aEd ' ' ' ' '
Momtormg by the company
R 42.5 34.8 43.5 57.3 58.9
Flit il
Regular checking of computer hard disks 17.3 14.7 29.3 40.4 378
R R ' ' | | |
Install software for prohibiting uploading / downloading files
. o gt 12 14.9 135 5.9 - 0.1
FBERE (- EI SR PR
Employment contract
R, 9.0 11.8 9.7 11.4 12.2
o i '-'HJ—F 2]
Sample: Among all establishments who prohibited their staff
from uploading / downloading files for personal use
405 419 485 696 595

e I LI ARG s &
B9HE EL LB

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

7+ BT RH TR S (WA 15 ERIES 4 100% -

Mercado Solutions Associates Ltd. -51- March 2013
K FH3 lﬁ@f’vﬁ m f‘ 2013 =+ 3 k|
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3.2.4  Whether prohibit the staff from installing or using pirated computer software

I BAELEYT EED AR I

Concerning whether prohibited the staff from % JE"*JF\[Z—?‘I'—F D EERS (] wﬁ"ggi‘ﬁi& FFp
installing or using pirated computer software, Fﬁ [ ANFFt Ay U*@WF (60.9%) —:#m T
about three-fifths of the establishments #ifit> P - i@‘[ [y (60.8%) K- F*
(60.9%) claimed that they did, which was §l— 41> % £] 21.7% a2 Jﬂj#o
guite consistent to the last survey (60.8%).

On the other hand, 21.7% claimed that they

did not do so.

S|
lF:P

While no significant difference was observed F”ﬁ‘ ,5@:%“7 ISE $i8: =1z [ﬁﬁL '*EIJ[H“%*
in terms of industry sectors on this issue, it 1< [E HJ %g&?rﬁp J@'ﬁi Lg}“\’ £ ﬂ‘ﬁﬁ&
was observed that the larger the size of Tﬁﬁpﬂﬂﬂﬁﬁﬁﬁ (Fre ﬁj)ﬁ{m‘«»iﬁﬁgu 70 7% =
establishments, the higher the proportions E[fiY 94.1%)

that they prohibited their staff to do so (ranged

from 70.7% for small-sized to 94.1% for

large-sized establishments).

Of the establishments which claimed they had 7 #[i=5 = f“‘vfﬁifﬁﬂ— A S
taken measures to prohibit their staff from [[1> %ffE!T] pjf\_’ (M 1T g0 %*fm FrR IVp i
doing so, similarly, many said that the Fi i “}J[J [%JJL/ FrJ[J (55.3%) *

measures were “by internal rules / guidelines” "l F i | (50.5%) -
(55.3%) and “monitoring by the company” (# 42 — 45)
(50.5%).

(Tables 42 — 45)

Table 42: Whether prohibit the staff from installing or using pirated computer software

=%.42 : 'EJ?}?L"E.’I: %’éﬂflﬁ)ﬁﬁ‘]ﬁ%?ﬁ?{ﬁﬁ

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes ?J 60.9 60.8 71.6 70.8 63.1 49.1
No i;féj 21.7 22,5 13.6 18.3 22.9 28.5
No computer in the company / no Internet
connect|on accessible by staff in the company
fJiu : f“f'il / E v]iy EJ '—Wﬁ 17.4 16.7 14.8 10.7 14.0 22.4
A
Sample 1001 1009 1001 1201 1206 1204
Bt

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ D E R FT;JI Ao (IR E o3 F“?‘ﬂ'flﬂ 2 100% o

Mercado Solutions Associates Ltd. -52 - March 2013
F BRI E L R 2013 & 3 7|
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Table 43: Whether prohibit the staff from installing or using pirated computer software — bivariate analysis

# 43 1 B IR SR WV ERINEL S — SRR

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T TR Y
Manufacturing Construction — xEcTi[ 1E7 kA ;f |/ SE T Y I?P“/Pﬂ]‘ﬁ‘fﬁ il
d)

WEY  EEY ROUYREY PR EFY WEY RRoeeaiE

(%) (%) (%) (%) (%) (%) (%)
Yes 7| 83.9 66.7 68.9 750  80.0 80.5 72.2
No %% 16.1 33.3 311 250  20.0 19.5 27.8
Sample 4 31 3* 447 24* 30 195 97

x*=12.172; p-value > 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2 Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.

)
B ) PSR o (RO 3 ERRA D A 100% -
)#ﬂ(ﬂ% A A YQ?JFL“TFI I FE A o -
* Caut|0n Small sample base
S (WE = 3 via -]

Table 44: Whether prohibit the staff from installing or using pirated computer software — bivariate analysis
%44t HANPET SHP ORI - YR
Size of establishments #4448

1-9 10-49 50+

(%) (%) (%)
Yes J 70.7 87.3 94.1
No ﬁéj 29.3 12.7 5.9
Sample % 709 102 17*

x?=16.384; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 )Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.
ﬁ;‘f Do) e FTM' (IR 153 ESEA RS 2705 100% -
(H‘Wg [H'W RRRE I BT IR RS PR
* Caution: Small sample base
EEC B RN D

Mercado Solutions Associates Ltd. -53- March 2013
2013 =+ 3 k|
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Table 45: By what means to prohibit the staff from installing or using pirated computer software

A 45 (7[RRI A [P AT R

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
By internal rules / guidelines 55 3 e 6.4 212 - .
a“rj (\ F[ J?‘EB%J;\L‘; / j-‘:EIEJI . . . . . .
Momtormg by the company
s 50.5 42.1 52.4 58.2 59.9 71.7
Flit il
Regular checking of computer hard disks 18.9 219 328 38.3 377 323
LHG PRI ' ' ' ' ' '
Employment contract
7.4 8.3 9.2 9.1 8.9 6.8

1B A EFT
Setting a‘ccess rilght password, that only
designated staff can install software 0.5 0.7 0.7 - - -
YRR U ST
Refused to answer

A 2

Sample: Among all establishments who
prohibited their staff from installing / using
pirated computer software 610 613 717 851 761 591
ok <L) ST VA T P
I (F R ER LR

Note. The sum of % may not add up to 100 as respondents could give multiple answers.

PR H A S TR 13 SRR A 100% -

Mercado Solutions Associates Ltd. -54 - March 2013
K FH3 IEEH'{*E [SwL f‘ 2013 =+ 3 k|
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3.2.5 Whether carry out “research and development” in Hong Kong

AR PR
While about seven-tenths of the ’[_}EJ” Y EuESAE (71, 5% 13“‘ dﬁEFLmTJI
establishments (71.5%) did not carry out %% |38 (TJ“: » PYE Y (226F N

research and development (R&D) in Hong
Kong, and some (22.6%) claimed that their
businesses had no such need, only 6.0%
carried out R&D in Hong Kong, which was
similar to the previous surveys (about 7% -
10%).

When analysed by industry sector, it was
observed that relatively higher proportion of
those establishments in the |IT and
communications sector (56.5%) carried out
R&D in Hong Kong.

Besides, the larger the size of establishments,
the higher the proportions that they carried out
R&D (ranged from 5.9% for small-sized to
23.5% for large-sized establishments).

Among those establishments which carried
out R&D, most of them (77.8%) would
conduct a patent search to ensure that other
people’s inventions would not be infringed.

iESED [F“*%ﬁ{%l , ,J EJ 6.0% |t F.iﬂwﬁ
?n:g P[jﬁiﬂrggfjrﬁﬁﬁ (7% 7% - 10%) =}

NN ¢ aﬁ‘@%eﬁ*flﬁb@?@i
(56.5%) [IBSAE &) e ply b1 F ) 7 7 o5 S T
5 o

DYSE BSRISALAL PR
iy 11 IR 5.9% % i 22.5%)

B ST ORSH L S0 (77.8%)
ﬁ$’[ EifQWﬂw*mﬁ

Fbﬁk— LF—% IEJ 64.3% 7|

Such percentage was higher than 64.3% in (# 46 — 49)
the last survey.
(Tables 46 — 49)
Table 46: Whether carry out “research and development” in Hong Kong
246 A A HE TR VR
2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes ?J 6.0 7.9 9.2 9.9 9.3 7.1
No 2 & 71.5 74.9 64.0 63.4 60.9 67.4
No “research and development” needs for the
busmess 22.6 17.2 26.7 26.6 29.8 25.5
i;}ﬁ;‘fé VTLZI“bF F3g” Emﬁ?f;l
Sample 1001 1009 1001 1201 1206 1204
Bt
Note' Percentages may not add up to 100 due to rounding of figures.
DI Eﬂ" (Tt BIARRAS 153 ERA S T 70T 100% o
Mercado Solutions Associates Ltd. -55- March 2013
F BRI E L R 2013 & 3 7|
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Table 47: Whether carry out “research and development” in Hong Kong — bivariate analysis

247 AW SR BEL — SR

Wholesale, Retalil
& |E trades/  Transport,
Restaurants & Storage & IT&

Financing,
Insurance,
Real estates

Public utilities/
Entertainment/ Public
adm./ gov./ Edu/

tourism Logistics comm. & Bus. Serv. community/ Social services
i/ %;’Fg‘]/ fﬁﬁ?/ CUANE 3 fﬁ\'[‘a’ﬁ/ :ﬂ/ GEAEIE dRa-
Manufacturing Construction — xECHi[ 7B/ ?1/ Rl 297 gyt leT/PTr{]‘?ZfF' *‘?/
T G T R P R R L ¢ )

(%) (%) (%) (%) (%) (%) (%)
Yes ?J 13.8 - 6.2 - 56.5 53 21
No iéﬁfj 86.2 100.0 93.8 100.0 435 94.7 97.9
Sample %4 29* 3* 421 20* 23* 171 96

x%= 94.258; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2 )Those answered “no R&D needs for the business” were excluded.
ﬁ%t D1 s ”‘FT;JI. ’ IWM% 103 ESRAES 1 2050 100%
@ #ﬂ(ﬂ% [H'rb iﬁﬁ‘“ T B Hg:{%l Pl
* Caution: Small sample base
R B RERNEE D

Table 48: Whether carry out “research and development” in Hong Kong — bivariate analysis

248 ¢ E N AMIE PR EEL — SR

Size of establishments #4545t

1-9 10- 49 50+

(%) (%) (%)
Yes t| 5.9 12.6 235
No %7 94.1 87.4 76.5
Sample f3: 7 661 87 17*

x*=12.518; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no R&D needs for the business” were excluded.
K merﬁl/ » THRFST 173 AR T 207 100% -
(2) Ptz [H'rb i?%iﬂ? T B Hg:%l g -
* Caut|0n Small sample base
B RrRNEE D

Table 49: Whether would conduct a patent search to ensure not infringing other people’s inventions

%49 : O MEFHART - N IR T  EPH 5 - P

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Yes €3 77.8 64.3 78.1 69.7 77.9 80.9
No { YFA 22.2 35.7 21.9 30.3 22.1 19.1
Sample: Among all establishments who
g%ed m;t R%'JD lng;%% o g 60 80 92 119 112 86
o IR L
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t D r’njﬁ%l}ﬁ * (EWIRRRY 157 ESfAIES T S0 100% -
Mercado Solutions Associates Ltd. - 56 - March 2013
2013 = 3 *]
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3.3 Perception of IPR Situation in HK
S WA R AR IO

3.3.1 Whether consider necessary to protect IP Rights
R REABE TR ST Y

More than nine-tenths of the establishments ==I"] =224 A ﬁ@“ﬂ\?%\lﬁl*' § ] ey ST
(94.8%) considered that it was very / quite (94. 8%) erﬁé”t ﬂl%@@.i pjpgﬁrir f)@
necessary to protect IP rights in the business J[?r E| r/ &F[dﬁzﬁi” *U]{;\%ﬂj o pIE £| 3.0%
environment of Hong Kong, which was quite % bl o

similar to the previous surveys. Only 3.0%

considered the opposite.

No significant difference was observed in 7[5 FJ#
terms of industry sectors and size of P&
establishments on this issue. (# 50 - 52)

gﬁbtpﬁ;ﬁﬂg&ﬁ g RV L T

(Tables 50 — 52)

Table 50: Whether consider necessary to protect IP rights

3 50 : RLAR B BRI M

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Very necessary ’JE’[H’”‘ e ’FZ,I 42.1 45.2 53.6 51.6 53.8 55.1
Quite necessary %1t £ P'JE[ 52.7 50.8 40.1 451 41.7 39.9
Quite unnecessary &glj 3|= ! 2.7 14 2.4 1.7 29 2.3
Not necessary at all 5t = j ,JFE,I 0.3 0.3 - - - -
Don't know / Hard to say 1-# Ifﬂ | REESE 2.2 2.3 3.9 1.6 1.6 2.7
very / quite necessary 94.8 96.0 93.7 96.7 95.6 95.0
?Eﬁfj’/&g?ﬁﬁ‘ . . . . . .
Quite unnecessary / not necessary at all 3.0 17 24 17 29 23
AR LR = TR
Sample &% 1001 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t S Elis ﬁrﬂ. (IR F 1o AR T S0 100% -
Mercado Solutions Associates Ltd. -57 - March 2013

F BRI E L R 2013 & 3 7|
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Table 51: Whether consider necessary to protect IP rights — bivariate analysis

# 51 : RAREVHEMERITIHE - SR

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

=5 fiﬁ?/ R RR BE HSEE  H
Manufacturing  Construction — xEcTi[ 1E7 kA ?1/ SE T Y I?P“/Pﬂ]‘ﬁ‘fﬁ il
WX REE HMAMEEX MK AR K SRR

(%) (%) (%) (%) (%) (%) (%)
Very | quite necessary
,]Eﬁu | %I :'L_E,l 97.1 100.0 97.1 96.2 100.0 97.2 95.7
|

Quite unnecessary/
not necessary at all

]7 gﬁ%, 2.9 - 2.9 3.8 - 2.8 4.3
Sample . N
B 34 3 555 26 32 212 116

x?=1.896; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
i (1) [ressnt rjﬁuf > (IR 153 SRR T 757 100% -
@ Wﬂ% [F'IF TR SR VR
* Caution: Small sample base
R A BRI D

Table 52: Whether consider necessary to protect IP rights — bivariate analysis
2 52 : pARIAHE MTE IR - LRE T
Size of establishments #4&414EL

1-9 10-49 50+
(%) (%) (%)
Y,‘%’ ‘}“g; ’E‘e;fg?ry 96.8 98.1 100.0
Qune unnecessary/ not necessary at all 3.2 19 i
‘T%ﬁllﬁgjpﬁl ' '
%ﬂp'e 857 104 17+
x%=1.014; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
oW merﬁ,/ o [ BURARST 153 ESRATIEY 1 S 100% -
(2) ¥l [H'* TR ST VR
* Caution: SmaII sample base
B RrRNEE D
Mercado Solutions Associates Ltd. - 58 - March 2013
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3.3.2
improving the protection for IP rights

LA AR T g BRIV € 5

When being asked whether agree that the
measures of the Government had been
effective in improving the protection for IP
rights in Hong Kong in the past two years,
nearly seven-tenths of the establishments
(68.6%) “strongly agree / agree”, while 11.3%
considered the opposite. The remaining
20.2% claimed “don’'t know / hard to say”.
The findings were similar to the last two
surveys.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

(Tables 53 — 55)

Table 53: Whether agree the measures of the Governm

Whether agree the measures of the Government have been effective in

in HK in the past two years
ST 1 (R O
);;i £_7\ [Fil ELL—S“rﬁ‘ r;f-llrﬂr'}:ff ks o F’?‘F/ZHVE J;FPI
SL‘EISF_F Igﬁp@\ ;p%@@gu[%ﬁdﬁ » YT
WF[J@%EL( 8.6%) 14 “Eﬁ [FilE: / [l 7]
11.3% FifE~dipl o H AR 02% FA rj»tp
G o SR R

T PR IR e 2 e
FEIRE )] -

(+ 53 — 55)

ent have been effective in improving the protection

for IP rights in HK in the past two years

53 1 FL IR i Py SRSV 55 v (PR M

2012 2010 2008

(%) (%) (%)
Strongly agree ’J'EF'J {ﬁj%a 11.8 9.4 9.8
Agree fﬁjﬁl 56.8 59.7 58.8
Disagree T {ﬁjﬁl 9.5 12.6 9.8
Strongly disagree ? Eﬁﬁ [ﬁj?‘éi 1.8 2.2 0.9
Don't know / Hard to say 1-#1if1 / (SR 20.2 16.1 20.7
Strongly agree / agree JIE:’F [FlEC/ {Fjjsi 68.6 69.1 68.6
Disagree / strongly dlsagreej [Fil / J]E‘f{ﬂ\ [Fil 11.3 14.8 10.7
Sample 5% 1001 1 009 1001
Note: Percentages may not add up to 100 due to rounding of figures.
7 ¢ IS RT3 RIS T 100% -
Mercado Solutions Associates Ltd. -59 - March 2013
B e f*E £ 2013 # 3 |
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Table 54: Whether agree the measures of the Government have been effective in improving the protection

for IP rights in HK in the past two years — bivariate analysis

# 54 : RLAETEIR T Ry SERIVEVESE | S5 o W T VN - SRRCRSIAT
Wholesale Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
=) fzﬁff/ RS CTRE VO S IE Jias:
Manufacturing Construction — xECTi[ 7 B4/ ?I/ Rl 293 fyt] I?P“/Pﬂ]‘ﬁ‘fﬁ *‘?/
WEE WEE RaeeEy AP R R L ¢ )
(%) (%) (%) (%) (%) (%) (%)
ftrong'y agree / agree 88.9 100.0 85.6 86.4 808  84.0 87.9
EﬁﬂfJEL I [fl#
Disagree /
strongly disagree
N 111 - 14.4 13.6 19.2 16.0 12.1
K
Ji T il
Sample " . N N
B 27 2 471 22 26 162 91

x?=1.816; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
i (1) [ressnt rjﬁuf > (IR 153 SRR T 757 100% -
@ Wﬂ% [F'IF TR SR VR
* Caution: Small sample base
R A BRI D

Table 55: Whether agree the measures of the Government have been effective in improving the protection

for IP rights in HK in the past two years — bivariate analysis

2. 55 : JLA [T Py FHERIVASHATE ST S IR BRI — ST
Size of establishments #4&414EL
1-9 10-49 50+
(%) (%) (%)
Strongly agree / agree
Eﬁﬂf ] [FJ i 85.5 84.4 92.3
Disagree / strongly disagree
> Wﬁl / :J,zﬁfj,j\ Wﬁl 14.5 15.6 7.7
Sample "
B 711 77 13
x%=0.559; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
RO éwrﬁ,/ [ BURARST 153 ESRATIEY 1 S 100% -
(2) ¥t [H'* AR ST VR
* Caution: SmaII sample base
R R YR D
Mercado Solutions Associates Ltd. -60 - March 2013
2013 = 3 *]
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3.3.3 Most important stakeholder in reducing IP rights infringement in HK

W%ﬁ%@”%%&@ﬁ%mﬁggﬁm

For the stakeholder which was considered to ?[:%&ﬁ R T AR ,%EF];J ’“JID%SE%@[?WJ
be the most important in reducing IP rights II ’ P£4 p[’%};% ﬁ%g%{pm <1 > 50.2% [N
infringement in Hong Kong, 50.2% of the o " T lu FEF* g IE,IpJF & > El
establishments  considered that  “the ﬁ ”ﬁ?{@ﬁf‘ %?h (23. O%) ? fg&fg
Government” should play the most important (10 9%) R DI (8.1%) - E"ﬁ b TREVER JE’%‘
role. It was followed by “rights-owners” F%@F@}}”ﬁq?’” Ugm F*ﬁht IR
(23.0%), “education institutions” (10.9%) and F"18 8% = 23.0%)- | —sfﬁ?t%‘ﬂﬁg (f'116.5%
“consumers” (8.1%). When comparing with = 10.9%) %LIWFI ﬂ”%‘»{ J(Ell 12.6% = 8.1%) [~
the last survey, the percentage for F[” PE‘[J?FJEW@ h e

“rights-owners” slightly increased (from 18.8%

to 23.0%), while the percentages for

“education institutions” (from 16.5% to 10.9%)

and “consumers” (from 12.6% to 8.1%)

slightly decreased.

While no significant difference was observed ?’ﬁg\,g 5 T IR él’ﬁf} R ’[LJ[:HIF‘E
in terms of size of establishments on this /%% PHEE ] o I') =3 IH[ JiFT s FESFLAEE!
issue, when analysed by industry sector, it 5% / %Fé ﬁé R RL S ﬁ;\ﬁ’ﬁbﬁ“ﬁéﬁ
was observed that relatively higher proportion (26.8%) ~ JGEAEIE G N AWy o
of those establishments in the wholesale, r{ﬁ Ml ﬂﬁ /T*Eab#rf’*%a%i (26.2%)
retail & import/export trades / restaurants and i Jfgwrj F=E ]ﬂjﬁl%“”ﬁ“ TS jrtﬁ F[7J§'Jtn
tourism sector (26.8%) and public utilities / r%@?ﬁ%}”ﬁ"‘ ) E };&FJ fﬁgﬁw e o
entertainment / public administration /

government departments / education / (# 56 — 58)
community / social services sector (26.2%)

considered that “rights-owners” should play

the most important role, as compared with

their counterparts.

il
il
/
4

(Tables 56 — 58)

Table 56: Most important stakeholder in reducing IP rights infringement in Hong Kong

# 56 : EI'S«‘I%‘I' ?ﬁﬁ@.;q;[[g;@ @‘[‘ﬁﬁ.jlﬁfjﬁg BIETE

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Government [/t 50.2 475 46.0 55.9 54.9 58.9
Rights-owner {5 et | 5 23.0 18.8 17.8 141 14.2 14.2
Education Institutions ?“?VFIJ)&%TE_‘J 10.9 16.5 19.1 14.0 13.8 9.1
Consumers {4 H 8.1 12.6 10.3 8.3 9.2 15.0
Retailer %;’FE'[FEJ 5.3 4.7 6.8 7.7 7.9 2.8
Don't know / Hard to say T+ i[llﬁ | RS 2.4 - - 0.1
Sample £ % 1001 1 009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.

et PSSR - IR 153 PSRRI T S 100% «

Mercado Solutions Associates Ltd. -61- March 2013
F BRI E L R 2013 & 3 7|
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Table 57: Most important stakeholder in reducing IP rights infringement in Hong Kong — bivariate analysis

%* 57

ot Py o PR WAV B B1A S - SRR

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
i) %’F@/ iﬁ”_fﬁli?/ CASANE. - ] l'ﬁ\'[iéﬁ/ :ﬂ/ GEAEIE $iNen
Manufacturing Construction  XEtHi[ 1B7BA £ |/ EE Tl Y WPT/LJF{]‘?ZW *‘?/
¥ E¥ ARy :JJM AL QU0 QU ML L T
(%) (%) (%) (%) (%) (%) (%)
Government 50.0 100.0 48.8 654 419  57.7 51.6
=
Rights-owner
}*’g@%ﬁj?ﬁ 15.6 26.8 154 12.9 22.1 26.2
Education Insttutions 18.8 - 10.8 77 19.4 6.3 13.9
ki
Consumers
jﬁﬁ[&:& 9.4 - 8.9 - 194 8.7 4.1
Retailer 6.3 - 4.7 115 65 5.3 4.1
AFIH
Sample N .
Bt 32 2 553 26 31 208 122

x?=32.885; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

S s iafff » B 153 s 1

Caution: Small sample base

PSSR 3 1) gy

7+ 100% °

Table 58: Most important stakeholder in reducing IP rights infringement in Hong Kong — bivariate analysis

3 58 : d OV BB E IS — SRR
Size of establishments F$45 5481
1-9 10-49 50+
(%) (%) (%)
Government
e 51.6 48.5 56.3
Rights-owner
- 25.2 19.8 18.8
Mgt |
Education Institutions 110 89 63
?ﬁ%
onsumers
A 7.7 13.9 125
s
Retailer
e 5 4.6 8.9 6.3
Iﬁfgl 4]
Sample N
Bk 857 101 16
x?%=10.052; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
[ FlAs ﬂ“Fﬁ[z (R WIRRY 157 ESfA RS T S0 100% -
Caution: Small sample base
(WY =y a i) vl
Mercado Solutions Associates Ltd. -62 - March 2013
2013 * 3 *]
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3.34 Most effective ways to improve the situation of IP infringement in HK

f&rcl T’ F' @»Jﬁxppn%@@’[ﬁi]}dﬁfﬁﬂ;

Regarding the most effective ways to improve ¥fF=3 t"r;iéﬁ £ T HE R J“J{I%F}f@[ﬁmgu
the situation of IP infringement in Hong Kong, 1% D“EE;EEL f/fﬁli pUgE=T rIéWFE%ﬁ[
the top four suggestions were the same as ﬁ Jﬁl[ "ﬁ'%ﬂ [, (65. 5/o)
those in the previous surveys, which were: jaﬁ_i ;[l%&[_%; 4{;%& / J[@H
“lower price of genuine goods” (65.5%), (60. 1/o£ . {;;5\,1% w%’?b[ l*ﬁl E’Fﬁ}
“raising awareness of IP rights protection / (51.0%) * b Jp JI’J%: |1 (47.2%) -
strengthening education” (60.1%), “full-scale (# 59)
enforcement action against the sale of pirated
and counterfeit goods” (51.0%) and “increase
penalties” (47.2%).

(Table 59)

Table 59: Most effective ways to improve the situation of IP infringement in Hong Kong

50 ¢ JiT ¥ o ORI MBI i

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Lower price of genuine goods

T ﬁ R 65.5 71.0 69.0 81.9 80.5 87.1

Raising awareness of [P rights protection /
Strengthen education 60.1 76.1 63.8 76.7 76.4 77.8
%ﬁ[lﬁ%ﬂ'?@@@% [ s
Full-scale enforcement action against the sale
of p|rated and counterfeit goods 51.0 55.4 36.3 60.9 62.2 54.4
= AR Y 2 R ET i,

Increase pena|t|es

g 472 57.6 36.7 52.4 521 512
o : 0.2 0.2 : : :
Don't know / Hard to say '

A e 1.9 1.0 1.9 0.5 03 o1
Sample 1001 1009 1001 1201 1206 1204
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

TR I S [ F15) SRR e 100% -
Mercado Solutions Associates Ltd. -63 - March 2013

F BT E L 2013 # 3 f|
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3.3.5
AR/ 7

Of all establishments, nine out of ten (90.0%)
considered that protecting / registering IP
rights was beneficial to the company, which
was quite similar as in the previous surveys.
Only 9.8% considered the opposite.

PR N

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

Among the establishments which considered
it beneficial to the company, 83.5% thought
that the benefit was to “prevent others from
copying / using the company’s intellectual
property”, followed by “enable the company to
build up reputation or goodwill” (48.3%) and
“can earn income from the company’s
intellectual property” (39.1%).

(Tables 60 — 63)

Whether consider protecting / registering IP rights is beneficial to the company

FURLP) £ 7%

m%%ﬁﬂ’&%ﬂﬁﬁw’
0.0%) 14280 (NGt | ZEpAIHE
Ff:ﬁw%ﬂJ&q98% S HL

i =25
L7 oo

=
<{
it

\H[:_,_,‘n:ﬁ

T S SR e 1

ML
PRI ] -

EaiitiE ] Jﬁ*M[J%’FﬁH"% 5% =
tr,t[;,inir I 4 “@QJ IR T puip%
E X Uir% ”jiyiﬁ f j’>?‘;§J(48 3%) &
el Jil“%iﬁ?%‘:@' PV (39.1%) -

(# 60 — 63)

Table 60: Whether consider protecting / registering IP rights is beneficial to the company

3 60 ¢ @IV | FPIHE I ARl

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Yes r?itl 90.0 93.8 92.1 92.5 93.0 88.4
No TF?#Z 9.8 6.2 7.9 7.5 7.0 11.6
Don't know / Hard to say T+ ‘ﬂliﬁ | RlEESE 0.1 - -
Sample %4 1001 1 009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
e PSSR - IR 153 FREAE T S 100% «
Mercado Solutions Associates Ltd. -64 - March 2013
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Table 61: Whether consider protecting / registering IP rights is beneficial to the company

— bivariate analysis

2 61 1 TG | FPITBIMEL RN E R - ST

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/

tourism Logistics comm. & Bus. Serv. community/ Social services

S HH Gl et SR el 2 B A

Manufacturing  Construction  x&ETi[ TEYRA/ gyl E[He e 9] gyt = SIS

WY bR BAREEE PR¥ HRY WY SRR R
(%) (%) (%) (%) (%) (%) (%)
Yes 5245 94.1 100.0 89.8 85.7 93.8 91.6 86.1
No TFQJE’L 5.9 - 10.2 14.3 6.3 8.4 13.9
Sample %4 34 3* 566 28* 32 215 122

x*=4.762; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
g ?ér’f%&f% (A HIARAYE 153 ESRRA S T S5 100%
* Caution: Small sample base
= BRRERNEE D

Table 62: Whether consider protecting / registering IP rights is beneficial to the company

— bivariate analysis

262 FILHIF [ FEPIOHRME N FIRLA I - SRESIT

Size of establishments #4545t

1-9 10-49 50+
(%) (%) (%)
Yes 5245 89.2 94.3 100.0
No TF‘%{E@ 10.8 5.7 -
Sample % 877 105 17+
X*= 4.648; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
s fh ?E"l"%%f%ﬁ (IR 103 ESRAES 1 275 100%
* Caution: Small sample base
B RERNEE D
Mercado Solutions Associates Ltd. - 65 - March 2013
2013 = 3 *]
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Table 63: Perceived benefit(s) of a company in seeking protection / reqistration of IP rights

% 63 : FARIVH (I / SR BEME N HIPOH

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)

Prevent others from copying / using the

company'’s intellectual property 83.5 83.3 81.7 86.5 87.5 78.6
FAFHE P S B M2 R A
Enable the company to build up reputation or
goodwill 48.3 58.3 44.3 69.5 70.5 70.6
I Y pIpvERE

Canearn mcome from the company’s

intellectual property 39.1 44.2 329 39.9 41.9 40.9
SR R AR A R

Others 0.2

H Y ) ' ) ) ) )

Sample: Among all establishments who

considered protecting / registering IP rights

was beneficial to the company 901 947 922 1111 1122 1 065
Pk )R RS | R A A

B2 I RS EV AL

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
TR I S [ F15) ESRAIRS e 100% -

Mercado Solutions Associates Ltd. - 66 - March 2013
K FH3 lgﬁﬂ'ﬁ]&l [SwL f‘ 2013 =+ 3 k|



Survey on Business Attitudes to Intellectual Property 2012

IR R S R G 2012

3.3.6 The perceived most serious consequence for a company which infringed the IP
of others

PR 9 P AR AR R i

Establishments were asked about their ’a'*éﬁ”[?,it?[;ﬂ”]”ﬂ A MR B N > 8
perceived most serious consequence for a IH J(pﬁ@wfg (56.8%) ,Mtﬁ‘ﬁ%ﬁd[ﬁumﬁ'i
company which infringed the IP of others. It ﬁl i '—JI'JZJFU = ’l——]ﬂ% F— xﬁﬁg\[ [y
was observed that more than half (56.8%) 52 7% ﬁl*‘ o *i E,IFI FAJZJijﬁ =
considered the most serious consequence (18.5%) * ' tH FIFvEREAE ) (12, 4%)

was “criminal liability”, which was similar to

52.7% in the last survey. It was followed by (# 64)
“civil liability” (18.5%) and “damage to

company’s reputation / goodwill” (12.4%).

(Table 64)

Table 64: The perceived most serious consequence for a company which infringed the IP of others

# 64 1 RELRPYE Py F R MBIV BRET i

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Criminal liability

SHIEE R 56.8 52.7 52.9 13.3 12.4 _ 50.1

Civil liability (e.g. Large amount of
compensation paid) 18.5 20.0 17.8 20.0 19.0 21.6
I E1_ERE (G (] TR )

Damage to company S reputation / goodwnl

F[ F' J*ﬁ‘? ; }_EJ 12.4 13.5 15.6 21.8 25.0 14.7
Loss of money invested in the business / '
infringing goods
P RR - | e g O 6.1 8.3 27.1 26.8 7.3
FUEYE
Disruption to the running of the business/
trade 4.0 7.8 5.4 17.1 16.7 6.2
IR 1 R |
Don t know / Hard to sa
N e y 1.7 . - 0.8 ] -
%ﬂp'e 1001 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ot ISR o TR 3 ESRA T S75 1009% -

Mercado Solutions Associates Ltd. - 67 - March 2013
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3.3.7
F‘F‘ﬁ%ﬁ{iﬁﬁéﬂ et =
Respondents were briefed that IP trading
refers to the buying, selling and transferring of
IP rights, e.g. acquisition and licensing of
inventive patents, designs, copyright works,
trademarks for goods and services, etc.

The survey revealed that only 3.9% of the
establishments claimed that they would
consider engaging in IP trading in the coming
12 months, while the vast majority (96.0%)
considered the opposite.

When analysed by industry sector, it was
observed that relatively higher proportion of
those establishments in the IT and
communications  sector (12.9%) would
consider to do so in the coming 12 months.

Besides, the larger the size of establishments,
the higher the proportions that they would
consider (ranged from 2.8% for small-sized to
11.8% for large-sized establishments).

(Tables 65 — 67)

Whether consider engaging in IP trading in the coming 12 months

A& 5 IR AT b

i[wf I ’HI%&@?fﬁAii,r T
S A U A AR IFfzt ] - /fg;[?
IR T

e
:‘4:‘4

Ao (1% 3.9% glJﬁwfﬁ%ﬂ rﬁ—”ggrﬂ,i:/f\
EF% flt ~] 7"_’5‘1'%;—’}*7@?' 2 F“\jﬁ 7]
(96.0%) I 1~ 5L -

PYE ORI AT SRR Y R 5 g
(12.99%) FOfpfe e iy Ly st o f A =
it = lﬁﬁilﬁf

bYSE o BSRRSUR o f  E
(F' T B 2. 8% = AE[[iY 11.8%) -

(# 65— 67)

Table 65: Whether consider engaging in IP trading in the coming 12 months

3 65 @ XWRGEF ] = [WEI[ESHHE MR B

2012
(%)
Yes ﬂF’? 3.9
No T F’T 96.0
Don't know / Hard to say T+ ‘ﬂliﬁ | RlEESE 0.1
Sample 5% 1001
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrj%l.’ » (EEIRRAYF 153 AR T S 100% -
Mercado Solutions Associates Ltd. - 68 - March 2013
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Table 66: Whether consider engaging in IP trading in the coming 12 months — bivariate analysis

366 ABRGEF ] = FEI[RESHHE MR p) - SR

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

=5 fiﬁ?/ R RR BE HSE  H
Manufacturing  Construction — xEcTi[ 1E7 kA ?1/ EE Tl Y I?P“/Pﬂ]‘ﬁ‘fﬁ il
WX REE . HMAMEEX MK AR K SRR

(%) (%) (%) (%) (%) (%) (%)
Yes 7 5.9 - 2.3 37 129 5.1 4.9
No 17 94.1 100.0 97.7 96.3  87.1 94.9 95.1
Sample 4 34 3* 566 27* 31 215 122

x%=12.760; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=k il FTFJI A T H AR |7J ’“‘-T?‘ﬂ'flk/'j % 100% o
* Cautlon SmaII sample base
B RERNEE D

Table 67: Whether consider engaging in IP trading in the coming 12 months — bivariate analysis
# 67 ¢ 9 Hrtrd T = [ EI P RE S AR AT B — SRE T
Size of establishments #§1& 41421

1-9 10-49 50+
(%) (%) (%)
Yes ﬁF’ﬁ 2.8 9.6 11.8
No %’7 97.2 90.4 88.2
Sample % 879 104 17+
x?%=15.124; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : T b ﬁrﬁ. (e IRRY 1o EfATES T 06 100% -
* Caut|0n Small sample base
PE (W = 711 g
Mercado Solutions Associates Ltd. - 69 - March 2013
2013 = 3 *]
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3.3.8  Whether consider that IP trading could enhance the development of Hong
Kong’s economy

7o IR MY pASA RIS 1 PR N SR F\‘ ERE

Most of the establishments (61.4%) gzﬁkfrf (61 4%) Jr:‘?iﬁ#p%&é@ P B ST
considered that IP trading was very / quite &*?%Fn\f i ’%;g:’[%’fl RIS 1R EE e B
helpful in enhancing the development of Hong | 3.7% Fjff"™~#ijl -

Kong’s economy. Only 3.7% considered the

opposite.

e —

No significant difference was observed in 7[5
terms of industry sectors and size of [
establishments on this issue.
(% 68 —-70)
(Tables 68 — 70)

Table 68: Whether consider IP trading could enhance the development of Hong Kong’s economy

3 68 ¢ @ELEIHE HERY pUSHELEF HATTRSE JbL I (RI2D

2012

(%)
Very helpful JE’m FRED 15.7
Quite helpful %1 J?T[E'jj 457
Average — & 28.7
Not quite helpful F{=h 1 3.0
Not helpful at all 5" = 2% b‘];?jj 0.7
Don't know / Hard to say 1-#1if1 / (CUESEE 6.2
Very / quite helpful J[E:’*f{r ERLEl &Eﬁéﬁﬁj 61.4
Not quite / not helpful at all §{=1 7 [ 5 =32 F{ED 3.7
Sample =% 1001
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ [ EIRRAYF 153 AR T S 100% -
Mercado Solutions Associates Ltd. -70 - March 2013
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Table 69: Whether consider IP trading could enhance the development of Hong Kong’s economy

— bivariate analysis

e BT ARY b RS S R

% 69 :

R - SRR

Wholesale, Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
3R/ %JE’F‘?]/ IE_'ﬁTE?J/ ?%?* 2 H I'E\'[‘éﬁ/ :ﬂ/ '“%q;i/;
Manufacturing Construction L[ 1B7RM £/ E[Feh B9/ Y] I?P“/P‘fr{]‘ﬁzf Rl
T A T A Y Y = G =G T TR T
(%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
?Eﬁfj‘?ﬁ?b / 62.5 100.0 67.0 727 733 62.6 59.6
H{EI EJ?{‘IE")J
ﬁveﬁgge 34.4 ; 30.2 273 167 286 38.6
Not quite /
not helpful at all
ﬁ?ﬁj\* / 3.1 - 2.8 - 10.0 8.9 1.8
HEVLE R
Sample . N
Bk 32 2 537 22 30 203 114

x?%=25.774; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁz‘f Do) e ijalf IR 1 o3 EESEAES T E 100%
@ Wﬂé [H'* CTANE L BEERY puER
* Caution: Small sample base
R A BRI D

Table 70: Whether consider IP trading could enhance the development of Hong Kong’s economy

— bivariate analysis

# 70 : EVHIHE MY P RLE A ASER RL A E RIS - SRR
Size of establishments #§4& 4148L
1-9 10-49 50+
(%) (%) (%)
Very / quite helpful JIE:’FI PRI 1 OMTE D 65.2 65.3 80.0
Average — & 30.8 29.6 20.0
Not quite / not helpful at all f‘j”ﬁj N =R Ejﬁé’b 4.0 5.1 -
Sample &% 827 98 15%
x?=1.977; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
2t (1) IR rjﬁuf > (IR 153 SRR T 757 100% -
@ Wﬂé [H'? CTANE L BEERY puER
* Caution: Small sample base
R A BRI D
Mercado Solutions Associates Ltd. -71- March 2013
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3.3.9 Attitudes towards long-term development for IP rights

S R A A B R VAL

In terms of the long-term development for IP ik GE G E ARV~ w8 50 = [Bﬁ%ffﬁ
rights, the majority of establishments 52280 G & RS RLE £ 2o EUE A%
considered that the protection of IP rights was (85 3%)~ [RlER ﬂ?{ Alle F&J?{?&%“E{?ﬁgﬁ,’ (76.0%)
very / quite helpful to enhance the RS HIEHIEINE R (72.4%) J[E?f’?]‘ﬁ
development of local creative industries = / Hzgréjﬁj?jj 0 %F#Eﬁﬂ@? ¥ Efﬂ‘[ i
(82.3%), the creation of business opportunity % -

and wealth (76.0%) and the overall

development of Hong Kong's economy

(72.4%). The findings were similar to the

previous surveys.

L A
NER T\

No significant difference was observed in 7[5
terms of industry sectors and size of f
establishments on this issue.

IS RS R R
il -

\\H

N
i

jpm——

(% 71la-73c)
(Tables 71a — 73c)

Table 71a: Whether consider the protection of IP rights could enhance the development of

local creative industries

# 7la | REGEEAHE S ELEF MR H BN E R

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Very helpful ng EJbI”‘JJ 34.0 42.5 40.7 514 53.7 49.5
Quite helpful &1 | F{=1 48.3 44.8 43.8 38.4 35.9 35.9
Average — & 14.6 8.8 10.4 8.4 9.1 11.2
Not quite helpful F{=h 1 1.4 1.7 2.7 0.9 0.6 0.9
Not helpful at all 5 = 2% j“ o] 0.4 0.9 0.5 0.1 0.1 0.2
Don't know / Hard to say 1-#1if1 / (SR 1.3 1.3 1.9 0.8 0.6 2.3
very/ quite helpful 82.3 87.3 84.5 89.8 89.6 85.4
JEﬁ'J IR gTE D ' ' ’ ' ' '
Not quite / not helpful at all L8 26 3.2 1.0 0.7 11
RN ' | | | | |
Sample =% 1001 1 009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
et PSSR - IR 153 PSRRI T S 100% «

Mercado Solutions Associates Ltd. -72 - March 2013
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Table 71b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth

F 71b : FE WRPTH E M ELE TR H AlE R > M iR (2D

2012 2010 2008 2006 2005 2004

(%) (%) (%) (%) (%) (%)
Very helpful JE’ﬁrj EJbI”‘JJ 215 28.7 27.3 29.6 32.0 31.8
Quite helpful %1% | &= 54.5 52.2 50.3 45.4 41.4 43.8
Average — & 20.2 154 155 20.8 21.1 16.4
Not quite helpful F{=b 7 2.0 2.0 3.5 2.1 3.1 3.7
Not helpful at all 5t = iQ?J%TjE'jJ 0.3 0.5 0.7 0.2 0.1 0.2
Don't know / Hard to say 1-#pi / (ST 1.5 1.2 2.7 1.9 2.3 4.1
very/ quite helpful 76.0 80.9 77.6 74.9 73.4 75.6
J]a*ﬁr EIRED | e D
Not quite / not helpful at all 23 95 4. 94 3.3 3.9
BT LR ZRE R
Sample % 1001 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
o PSR RAGE T IARYT 53 EEREAE T S 100% «

Table 71c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy
F 71c | REVHGEARE S ELE N AR PR SRl I T RI2D

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)

Very helpful JEIF{I EIRED 23.3 26.8 24.6 29.6 26.8 25.1
Quite helpful HE‘EJj‘”jJ 49.1 49.2 47.7 46.2 44.3 42.1
Average — 4% 20.6 18.7 18.6 21.1 22.1 20.5
Not quite helpful F{=b 7 3.8 2.8 5.3 41 4.4 6.6
Not helpful at all 5t = 2 & | E{=] 0.9 1.0 0.7 0.3 0.2 0.7
Don't know / Hard to say 1-#fi / (WSS 2.3 1.4 3.1 1.7 2.2 5.0
very/ quite helpful 72.4 76.0 72.3 72.9 71.1 67.2
J,gﬁ, E rljj / &EI EJ*‘IHJ . . . . . .
Not quite / not helpful at all 47 3.8 6.0 ad 47 23
BT | 2R . . . . . .
Sample % 1001 1009 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
7 HSEN I T 153 L RIRS T S 100% -
Mercado Solutions Associates Ltd. -73- March 2013
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Table 72a: Whether consider the protection of IP rights could enhance the development of

local creative industries — bivariate analysis

F 72a | RELHRPTHE RS PLE S MR KR E R - SRR

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

A FE R SR B U 2 4
Manufacturing Construction L[ 1B7RM €Y/ E[Feh B9 Y] I?P“/Pﬂ]‘ﬁ‘fﬁ il
SR B RAMEEE PRE R WK Ry

(%) (%) (%) (%) (%) (%) (%)

Very / quite helpful
ZRHVERIED 76.5 100.0 83.7 89.3  80.0 85.9 78.0
LD
ﬁveﬁgge 20.6 ; 15.1 107 200 117 195
Not quite /
not helpful at all
22T 2.9 - 1.3 - - 2.3 2.4
FEIRLEFED

Sample

; 4 * 7 28* 21 12
Bt 3 3 55 8 30 3 3

x%=9.208; p-value > 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁé;t : 21 pEtaig FTJ o T BIARRT 153 PRI 1 9% 100%

) |
2 wwwng/ﬁﬁw~w4
* Caution: Small sample base

EEC RS REIRED

Mercado Solutions Associates Ltd. -74 - March 2013
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Table 72b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth — bivariate analysis

Z 72b : RV WRPTH R M ELE TR H Ala f S R 2D SR IAT

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T D TR Y
Manufacturing Construction  2EtHi[ 1B7BA £ |/ E el Y I?P“/Pﬂ]‘ﬁ‘fﬁ el
WEY  BE¥ AV i IO G Y A

(%) (%) (%) (%) (%) (%) (%)

Very / quite helpful
ZRHVERIED 76.5 100.0 78.3 778 833 75.5 67.8
LD
ﬁveﬁgge 20.6 ; 19.0 222 167 = 222 30.6
Not quite /
not helpful at all
22T 2.9 - 2.7 - - 2.4 1.7
FEIRLEFED

Sample

; 4 * 27+ 212 121
Bt 3 3 558 30

x?%=11.238; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁz‘f Do) e ijalf IR 1 o3 EESEAES T E 100%
@ Wﬂé [H'* CTANE L BEERY puER
* Caution: Small sample base
R A BRI D

Mercado Solutions Associates Ltd. -75 - March 2013
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Table 72c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy — bivariate analysis

3 72c | RGP RS RLE N M IFRET I WAL A E B2 — SRRCRUITAT
Wholesale Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
55/ ?jf‘%%/ éﬁﬁj/ ?’*?* 2 H l'i\'[iéﬁ/ :ﬂ/ '['%ﬁqii/;
Manufacturing Construction L[ 1B7RM €Y/ E[Feh B9 Y] I?P“/P‘fr{]‘ﬁzf Rl
BhEE  BEY AR PR EA R R R
(%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
?Eﬁfj‘?ﬁ?b / 71.9 66.7 74.3 741 733 81.5 67.8
H{EI EJ?{‘IE")J
ﬁveﬁgge 21.9 33.3 215 259 167 137 27.3
Not quite /
not helpful at all
ﬁ?bjﬁk / 6.3 - 4.2 - 10.0 4.7 5.0
el
Sample . .
R 32 3 553 27 30 211 121

x?%=14.491; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁz‘f Do) e ijalf IR 1 o3 EESEAES T E 100%
@ Wﬂé [H'* CTANE L BEERY puER
* Caution: Small sample base
R A BRI D

Table 73a: Whether consider the protection of IP rights could enhance the development of

local creative industries — bivariate analysis

2 73a - L HFEHHE EEHELES AR K ARl A E R - SR
Size of establishments #§4& 4148L
1-9 10-49 50+
(%) (%) (%)
Very / quite helpful J[E:’*f{r PRI 1 OMTE D 82.9 86.7 94.1
Average — & 155 114 59
Not quite / not helpful at all f‘j”ﬁj N =R Ejﬁé’b 1.6 1.9 -
Sample &% 865 105 17*
x?=2.703; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
2t (1) IR rjﬁuf > (IR 153 SRR T 757 100% -
@ Wﬂé [H'? CTANE L BEERY puER
* Caution: Small sample base
R A BRI D
Mercado Solutions Associates Ltd. -76 - March 2013
2013 = 3 *]
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Table 73b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth — bivariate analysis

#73b : nm b (W FETH RS ?ﬁl?ﬁlntﬁl’%bﬁa‘éﬁlﬁm?jﬁ?ﬁ— a2 1PAE i
Size of establishments %ﬁ’?ﬁﬁi

1-9 10-49 50+

(%) (%) (%)
Very / quite helpful JIEFI RISl 1 OMTE D 76.0 79.0 87.5
Average — & 21.4 20.0 12.5
Not quite / not helpful at all j‘”ﬂ A “ﬁéjj‘”ﬁ 2.5 1.0 -
Sample &% 864 105 16*

X%=2.424; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁéii () Pty H‘FTJ[. (AR 153 ESfAES T S5 100% -
@ Wﬁ TR TR 1SR R
* Caution: Small sample base
(WY =y a i) vl

Table 73c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy — bivariate analysis
# 73c: %ﬁ b (T B A A Rl o Y PP N WAL Ay RS - SRR
Size of establishments #§1& 1421

1-9 10-49 50+
(%) (%) (%)
Very / quite helpful J[E:’*f{r PRI ORI 74.1 79.0 93.8
Average — & 21.2 171 6.3
Not quite / not helpful at all j‘”ﬂ =R EJ?[EWJ 4.7 3.8 -
Sample 5% 858 105 16*
X% = 4.320; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁéii (D) Pty ‘tn‘rjm. (A HIARAYE 153 ESSRAES T S5 100%
(2) [fl'* TR L BEERY puER
* Caution: Small sample base
= BARERNEE D
Mercado Solutions Associates Ltd. -77 - March 2013
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3.4 Awareness of IPD and Its Promotional Activities

SIS R Y H FL" 3“;1*1&1 Sl

3.4.1 Awareness of IPD and its duties

SRR I T (iR

Similar to the previous surveys, most of the IHr—p ﬁ:f%\ﬁlu fﬂ{lﬁg_{l%@@
establishments were aware that IPD was ~z'i Jr[ = Tj R
responsible for “promoting awareness on IP (77. 8%) ﬁwl@:tfl 1 (76.4%) ~ HJJ%[ IRSRE
rights protection” (77.8%), ‘“registration of (74.6%) " /f@ﬁ‘ﬂ ﬁgP | (60.2%)" Tt FTJ
trademarks” (76.4%), “registration of patents” ;D%FE%@F” NFH | (54.4%) o 19
(74.6%), “registration of designs” (60.2%) and 5.V~ HuEiH I E AL - F | '%Fj F?I%ﬁﬁi@
“public education about IP" (54.4%). In f#% 5], (36.1%) = r|‘DE Ffr{]‘ﬁ' I AR
addition, more than one-third were aware that & E{lfﬁ (35.6%) -

IPD was also responsible for “IP law drafting”

(36.1%) and “Government’s IP legal advisor”

(35.6%).

On the other hand, considerable proportions %/J— “UEI , ”EJ ”JL’F““i’7JEILJ7§§7F1§J$'I‘ EL IS % A
of the establishments misunderstood that IPD T [ Q?@ij‘m (38.9%) ~ " x4y
was responsible for “investigating infringing brgfﬂ gillinEss J (36 8%) » T SEFHIESE A
activities” (38.9%), “receiving complaints on [ JMQH%M ] (3 A4%) -

copyright piracy and trademark counterfeiting”

(36.8%) and “criminal enforcement of IP”

(35.4%).

The proportion of establishments which were f< a5 ’Ij” Fﬁjiji’ﬁlfJﬁ‘}'f?Fﬁ%ﬁJ (94.6%) =iy
able to give correct answers (94.6%) were rgp ﬁfﬁfg\ HIE, o
similar to the previous surveys.

No significant difference was observed in jfﬂjﬂi RIS g R PV [ R E
S

terms of industry sectors and size of PHEEEf] -
establishments on this issue. (Z74-77)

(Tables 74 — 77)

Mercado Solutions Associates Ltd. -78 - March 2013
F BRI E L R 2013 & 3 7|



Survey on Business Attitudes to Intellectual Property 2012

IR R S R G 2012

Table 74: Awareness of the duties of IPD

2 74 FAIEE S [SRRIPVRA

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Correct
i _
Promote awareness on IP rights protection
77. . 1 2. . .
+I i/ #ﬂ?l (W B A 8 89.3 88 92.9 90.5 _ 86.0
Reg|strat|on of trademarks
FF?ITEFFJ 76.4 79.1 67.3 717 71.7 _ 68.1
Reg|strat|on of patents
RYFIIER 74.6 78.4 66.2 71.9 715 711
Regis‘tration of designs
9t = ..T’r:tP 60.2 68.1 52.9 57.0 58.6 _ 55.2
Public education about intellectual property
A A i%fFl[ 54.4 73.3 69.2 75.7 71.7 _ 61.0
Intellectual property law drafting
EE AR A ] 36.1 51.8 45.3 51.0 52.7 _ -
Government’s intellectual property legal
advisor 35.6 49.6 43.1 50.6 48.4 48.0
(ERD R IR AR E TN
Incorrect
T |
Investigate infringing activities
i W@HF’*J 38.9 54.6 46.1 43.7 46.2 _ 46.4
Recemng complamts on copyright piracy and
tradgmark couEterfenmg } 36.8 53.1 51.6 55.6 58.4 55.2
R bl il A N iedr _
Criminal enforcement of intellectual property
ST R 35.4 43.0 33.2 325 33.5 _
Don't know '
e 5.1 34 7.1 2.4 3.4 4.1
TR ,
Sample 1001 1009 1001 1201 1206 1204
Bt
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S TR 15T SR O 100% ¢

Table 75: Awareness of the duties of IPD
F 75 : AR RS SRRV

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Aware (at Ieast one correct answer) 94.6 96.1 91.4 97.2 96.2 942

R (DT WIAEATR)
Not aware (no correct answer or declared
“don’t know") 5.4 3.9 8.6 2.8 3.8 5.8

TR (R I R A

Sample 1001 1009 1001 1201 1206 1204
Bt

Note: Percentages may not add up to 100 due to rounding of figures.

PSSR (RT3 FRIRS T S 100% -

Mercado Solutions Associates Ltd. -79- March 2013

F BT E L 2013 # 3 f|



Survey on Business Attitudes to Intellectual Property 2012
7 PR R A ARG S 2012
Table 76: Awareness of the duties of IPD — bivariate analysis

3 76 | FPEE B (BRRIPVRA - SR

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
=5 fiﬁ?/ B = R TS VL [E JRE:
Manufacturing  Construction ~ 2ZtTi[ 27 B4/ ?1/ Rl 297 gyt I?P“/P‘”{]‘ﬁzf il *‘? Y
WX REE MAMEEX MK AR K SRR
(%) (%) (%) (%) (%) (%) (%)
Aware H13Ei 94.1 100.0 94.5 88.9 90.3 95.3 93.4
Not aware 7 #1if1 5.9 - 55 11.1 9.7 4.7 6.6
Sample %4 34 3* 567 27* 31 215 122

x?%=3.227; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=k il FTFJI A T H AR |7J ’“‘-T?‘ﬂ'flk/'j % 100% o
* Cautlon SmaII sample base
B RERNEE D

Table 77: Awareness of the duties of IPD — bivariate analysis

77 ¢ HHE R fEﬁEIE"HJnmiU SRR
Size of establishments #$#5 %45t

1-9 10-49 50+
(%) (%) (%)
Aware 131 94.3 92.5 94.4
Not aware 7 #1i¢1 5.7 7.5 5.6
Sample % 879 106 18*
x%=0.594; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : T b ﬁrﬁ. (e IRRY 1o EfATES T 06 100% -
* Caut|0n Small sample base
O BR BrRE D
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3.4.2  Publicity and public education efforts of IPD
SR AR 0 RS S
Al business establishments were asked F%Ejﬁkfﬁf%&ﬁlj rjlﬁﬁ ¥ TF bk
whether they had seen any IPD’s advertising %[ J?’[f E FEE Y e / Bl 'l”}j,
and promotional activities, or attended any YT EE
exhibition / seminar organised by IPD in the
past two years.
About four-fifths of the establishments (80.4%) 54t EJ RS Jq*ie&ffﬁ (80.4%) F| [l i I & MRS

had seen IPD’s electronic media promotions /
print advertisement / promotional materials,
such as promotions on “No Fakes Pledge”
Scheme (58.1%), the TV and radio API of
“don’t sell counterfeits and pirated goods over
the Internet” (59.3%), the TV API series
featuring Lee Lik Chee (26.3%), Anti-Software
Piracy in Business (18.1%) and others
(12.9%). Moreover, about one-tenth had
attended IPD’s exhibitions (14.5%) and visited
IPD’s website (10.4%) respectively.

As compared to the previous surveys (below
68%), more establishments were aware of
IPD’s promotions from TV (77.6%).

No significant difference was observed in
terms of industry sectors and size of

Es alaat ﬁﬁ;&, Afifd (68% I

EJ SRR AT U?’[ P E{ P I7
‘rﬁ”ﬂ E“F@.J“MUEHI il (58.1%) ~ (*
/J?ﬁ[ﬁ [Eﬂ[ F*PJ Mﬂ’ﬁ& ﬁ[)} pﬁ@ﬁlb?ﬁ[
w39 3%) i 1 L (6.3

PE <<ﬁ’BLHFAi PSP PR {N#’?ﬁf« ) (8. 1%)
> EPIpy (12. 9%) th?ﬁjgﬁ B E3] e F=9f 0 53

WIE | E&pﬁg&fﬁg RENTES i F/Ev'pﬂ%qigﬁ

(14. 5%) b%?al'_ﬁﬁ“ i Wﬁ?‘ (10.4%) -

) PR 2R
%ﬁJ?Jﬁlﬁl%éﬂ {p JE[ [ﬁ? (77.6%) - &

il 73 SIS OB R IR I 2

ML
P ]

establishments on this issue. (# 78 -81)
(Tables 78 — 81)
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Table 78: Whether seen IPD’s advertising and promotional activities, or attended IPD’s seminar / exhibition

in the past two years

3 78 ¢ YHI P ST PUEAEHE PV £ VB Ry 0 UV | SR ATRERVET | ST

2012
(%)
Electronic media promotions / Print advertisement / Promotional materials 80.4
B AR RE S AR | BT
Promotions on “No Fakes Pledge” Scheme 58.1
g i 1 ?—ér o P
-TVand radro API (To get the real deal, look for the "No Fakes" logo) 476
%Jb LfrrELI A ( ?i B it )|
- Strckers / tent cards / posters in shops 20.7
E D T VT AR | e (Y
- Advertisement in newspapers & magazines 15.2
T RS I ?t Fl
- Advertisement in MTR statrons 12.9
TR e VR
- Advertisement in HKl Ihternational Airport 8.2
EEEERR T VR
TV and radio API (Don't sell counterfeits and pirated goods over the Internet) 59.3
J@E,Frr VA= F_, r | ;r, (59T ,;f\ﬁfr_e ngr & Erggrg%%’ﬁ”? E—"rﬁ#r)
TV AP| (featurrng Lee Lik Chee) 26.3
i SHEAERETES
ITV AF;I on Anti-Software I5ira03|/ in Business 18.1
K LA SSSSRE IR ™ AT ) P o
Other TV APIs | o
H 9 P
Booklets “Intellectual Property in Hong Kong” / “Patent Protection in Hong Kong” / “Design Protection in Hong Kong” /
“Trademark Protection in Hong Kong” 4.8
CAfomE ) | CA J«H*]Jrh¥>> I CR IRt ) | CRs o paR) T
Newspaper supplements or Radro Promotron about the "World IP Day" on 26 April 45
SRS 4 F1 26 |1 CHL O AR R A i
"Inforrhation column on The Art of War and Intellectual Property Protectron in newspapers 93
FIEATEE Y (R S P A () “‘frﬁ‘ré%t h“‘;%
A concise éooklet on Intellectual Property Rights of Guangdong, Hong Kong and Macao 13
PRI o AR 1)
Sample 1001
Bt
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁé_t : prﬁ?tﬂéﬁéhﬂptjﬁr’# 07— il **z;a Fi153 Fﬁrﬂﬂtp?;ﬁ«ts 100% -
Mercado Solutions Associates Ltd. -82- March 2013
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Table 78: Whether seen IPD’s advertising and promotional activities, or attended IPD’s seminar / exhibition

in the past two years (cont’)

# 78 : §iI T ETA PURAHE VR S M IR BUVE | SEEE S TRERVET | HET (R

2010
(%)
Exhibiti
F>I< ibitions 145
fid700
Hong Kong Licensing Show 6.6
fi By FH A, |
World SME Expo 6.0
IR |
Hong Kong Computer & Communications Festival 57
Entrepreneur Day 16
AL
Seminars 4.4
FRigp&EE '
BIP Asia Forum - Hong Kong: Asia's Global IP Marketplace 19

RV ORI AR - [ PR BER A AR 1o
Hong Kong Trade Development Council Entrepreneur Day Seminar - Experience Sharing on Start-up Business
on the Internet 1.8
[aRc izt s S S a AR SR A A
“Intellectual Property Management and Business Opportunities - Trademarks and Company Registration, Software
Asset Management and Intellectual Property Tradlng 1.7
IR RECREE RS - RS IR PR R TR AL b R
Mainland, Hong Kong SAR and Macao SAR tntellectual Property Symposium
[ B~ SRR S iﬂﬁﬁ%’ﬂ:ﬂ &
Forum on the Future Development of Patent System in Hong Kong
€ FI%HE* I pse ) il
2012 Guangdong / Hong Kong Seminar on Intellectual Property (IP) and Development of SMESs (Zhaoging)
- "Enhancing the competitiveness of Enterprises through IP" 0.7
2012 A A ) SR (B “Et € - I AR
Guangdong / Hong Kong Seminar on Intellectual Property (IP) and Development of SMEs (Foshan)
- "IP Trading and Capitalisation" 0.6
PRI AR ] s (FYT)) Pl - AR AT pAE e A [

Other promotion channels

15

1.0

. 10.8
H P
IPD website 10.4
A MR E '
IPD Database for Guangdong, HK and Macao 12
B L AR | '
Do not remember / Have not seen any IPD’s advertising and promotional activities, nor attended any IPD’s seminar /
exhibition in the past two years 18.9
FIE [ Py LR R IR - U | SEE RIREE T | W
Sample 1001
Bt
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
fEE T B 1L SR R ) R A 100% ¢
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Table 79: Awareness of IPD’s advertising and promotional activities, or seminar / exhibition — by media

#79 SEOBEMHIEE Y HNEE > BEY L WERNED - FEEHD

2012 2010 2008 2006* 2005* 2004*
(%) (%) (%) (%) (%) (%)
TV
77.6 65.3 67.0 61.3 57.3 47.4
Print advertisement / promotional materials 394 34.9 36.8 458 46.0 40.9
HJT’”JI?I I'{, | I’g}fﬁufﬁ!{l . . . . . )
Outdoor Advertising
B 17.1 12.3 215 15.8 12.5 -
Fit ?IFI
Exhibitions / seminars 14.8 114 111 17.8 211 44
Radio
s - - 6.2 18.1 20.8 11.6
FIF
Others 10.8 116 5.4 9.2 113
E[ ]’,Uj . . . . . =

Do not remember whether ever seen / heard,;
or Haven't seen / heard of any promotions by
IPD 18.9 27.2 26.1 25.5 28.3 39.7

EW@ﬂQJP@/%@ 7
(RIS C e I'TE)F' 4 J;ﬁ [
Sample
1001 1 009 1001 1201 1206 1204
Bt
Note' The sum of % may not add up to 100 as respondents could give multiple answers.
R H = MR F 1T PRI ¢ 100% ¢

* Those answered “can t remember which one was seen / heard / attended” were excluded.
iz [ple “f q' cofy B L'ﬁﬁiﬁ;ﬂ*’ﬁ* " g -

Mercado Solutions Associates Ltd. -84 - March 2013
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Table 80: Awareness of IPD’s exhibition / seminar, or advertising and promotional activities

— bivariate analysis

3 80 : SPHEHEABHEVAET | % 0 @R P ENREVRA — SRCEITAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

{5 H fiﬁ?/ RS- TRV EE = [E TR
Manufacturing  Construction — xEcTi[ 1E7 kA ?1/ SE T Y I?P“/Pﬂ]‘ﬁ‘fﬁ il
HEY | BEE RAREY DK MR BRY B

(%) (%) (%) (%) (%) (%) (%)
Aware ]! 85.3 75.0 77.8 85.7  93.8 83.7 82.8
Not aware - %1 14.7 25.0 22.2 143 63 16.3 17.2
Sample 4 34 4 567 28* 32 215 122

x*=9.180; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
=k il FTFJI A T H AR |7J ’“‘-T?‘ﬂ'flk/'j % 100% o
* Cautlon SmaII sample base
= BRRERNEE D

Table 81: Awareness of IPD’s exhibition / seminar, or advertising and promotional activities

— bivariate analysis
3 81 ¢ SPEHEARHEVAET | % 0 R P ENREVRA — SRCETAT
Size of establishments #§1& 41421

1-9 10-49 50+
(%) (%) (%)
Aware I?’:J{I 81.1 75.5 94.1
Not aware > ?Jiﬂ 18.9 245 5.9
Sample % 878 106 17+
x?*=3.915; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : T b ﬁrﬁ. (IR F o7 EfATES T 06 100% -
* Caut|0n Small sample base
PE (W = 711 g
Mercado Solutions Associates Ltd. -85 - March 2013
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3.4.3 Effectiveness of the promotional activities held by IPD in raising the awareness
of HK businesses on protecting IP rights

SR MY H 017 LA 7738 7y Y BT AR R

In terms of the effectiveness of the SEpF>aiE sy U;h ]E“d“‘hamﬁﬂvﬁ[?%ﬁ? b i
promotional activities held by IPD in raising {I%@T@%{L%EJ R 0 T 5T T
the awareness of Hong Kong businesses on 7% (65.2%) Tt " LEE EJ(FJEJ}VSFJ e ES
protecting IP rights, nearly two-thirds of the - ﬁ?’ﬁ} v 66.6% % 1" % - bl— Hpo
establishments (65.2%) considered them 26.8% F—E’iti T NE B ER
“very / quite effective”, which was similar to

66.6% in the last survey. On the other hand,

26.8% considered “quite / very ineffective”.

No significant difference was observed in 7 [f] 7K =~ H45if ﬂg&iﬁg B |L IR 2 e
terms of industry sectors and size of PR -
establishments on this issue. (# 82 -84)

—.Euu

(Tables 82 — 84)

Table 82: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights
# 82 ¢ HIFHTE APV o [0 B BHE-F] )y P (R MR GV E PR

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
Very effective &ﬂ}"“f 7.6 9.5 7.6 6.8 5.9 7.7
Quite effective Eiﬁ?ﬁ'f 57.6 57.1 62.2 41.5 37.4 37.8
Quite ineffective > A% 3% 25.1 24.7 19.3 42.4 47.5 46.4
Very ineffective 5k ¢z§f€ ¥ 1.7 1.6 1.3 1.4 1.1 1.4
Don't know / Hard to say 1-#1pi / (WSS 8.1 7.0 9.6 7.9 8.1 6.7
Very | quite effective
e 65.2 66.6 69.8 48.3 43.4 455
f;LEJ?f/ Eig\lsﬁf
Quite / very ineffective
Stk 26.8 26.3 20.6 43.8 48.5 47.8
PNEIE R ZIRE IS
Sample % 1001 1009 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
o PSR RAGE T IR E 53 EREAE T S 100% «
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Table 83: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights — bivariate analysis

# 83 : R MBIV B S g Y (PR R GBIV Y - SRR IAT

Wholesale Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/

tourism Logistics comm.

B w9

Manufacturing  Construction — xEcTi[ 1E7 kA ;J ?I/ Rl
d)

& Bus. Serv. community/ Social services

SR BRI SR

kL s *‘?/

WEE  BEX  AUEER PR OERE T e ek
(%) (%) (%) (%) (%) (%) (%)
Yi%;‘f'ﬁe;gé‘jt;’f 71.0 66.7 73.6 60.9 700  69.7 64.8
Quite / very ineffective
N AE I 29.0 33.3 26.4 39.1 30.0 30.3 35.2
|
LA
%‘i@p'e 31 3¢ 530 23 30 195 108

x%=5.068; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
p @ ‘t'*ﬁr&lu (B IR F 153 By 1 59 100% -
(2) ffi= [H'W BN E@‘k‘” ol
* Caution: Small sample base
= BARERNEE D

Table 84: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights — bivariate analysis

# 84 - AT ALY Py 0SB 2 Wy P (T R GV E EE - SSECI i

Size of establishments A4 448

1-9 10-49 50+
(%) (%) (%)
Very [ quite effective
SUE g | E 71.6 66.3 75.0
Quite / very ineffective
ERSIE e 28.4 33.7 25.0
Sample N
Bt 810 95 16
x?=1.277; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁ;‘f Do) e ijalf (A HIARA 153 ESSRA S T S5 100%
@ Wﬂ% [H'F“ TR ST VR
* Caution: Small sample base
R A BRI D
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Finally, establishments were asked to give & » ¢ E| ﬁ%ﬂiﬂl%&@ EO0E ELAY e Ej}f“snf
suggestions on the most effective ways to & » *# fp?M‘g (88.5%) = /J?’t" r%ﬁl | & &
AHE

obtain information from IPD. The majority of F,Jiﬁ Ej}f’sra ERRLT T qm (49.2%) -
the establishments (88.5%) considered “TV / E A== (41.9%2 " |%;h B o @p
radio” as the most effective way, followed by F@ﬁﬁ, Q@ﬁﬁ*} 1 (24.4%) * F;E‘I’@'J‘P'Ji
“Internet / website” (49.2%), “newspaper / / 1@ 3= / (21.9%) -

magazine”  (41.9%), “other  promotion (# 85)

channels (e.g. bus, activities in shopping
centres etc.)” (24.4%) and promotion booklet /
leaflet / newsletter (21.9%).

(Table 85)

Table 85: The most effective ways to obtain information from IPD

2. 85 1 FEF P IEBE M LInE T

2012 2010 2008 2006 2005 2004
(%) (%) (%) (%) (%) (%)
TV/ radio 88.5 91.0 89.6 87.8 84.2 82.2
%ﬂ}?J / %“':’,Fl . . . . . .
Internet / website
49.2 55.0 36.0 37.4 35.2 32.7
i
Newspaper / magazine
) _ 41.9 61.1 56.2 50.1 49.2 51.2
Other promotion channel (e.g., bus, activities
in shopping centres, etc.) 24.4 39.3 31.7 35.9 35.6 39.0
H A (10 FnesE)
Promotion booklet / leaflet / newsletter 219 24.9 16.5 20.1 185 16.5
FrEc = L EER R ' ' ' ' ' '
Exhibition / seminar 15.0 15.9 118 15.6 13.3 10.2
Trade association network
oo 8.8 17.1 - - - -
_fypﬂ I@mﬁﬁmﬁ
Education institutions / Schools 0.3 05 0.9 o1
PR | P | | | |
Don't know / Hard to say 25 13 3.9 35 55 6.5
1 iEUi_E e . . . . . .
Sample
. 1001 1009 1001 1201 1206 1204
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
Mention(s) with less than 0.05% was not shown.
=gl Iﬁ”?ﬁz?ﬁﬁ‘ MR AT R T RIS O 100% ¢
Y2 PAS 0.05% ﬁkiﬁﬁﬂbﬂj :;z
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Appendix 1: Sample & population distribution
fifehe A AR <[ 15T

Sample Population
Bt e
No. of No. of
establishments (%) establishments (%)
Byt bt [k iU [
Industry i i
e
Manufacturing
o 106 10.6 11 867 3.4
HE¥
Construction 51 51 1157 0.3
Y
Wholesale, retail, import & export trades,
restaurants & tourism 483 483 198151  56.7
B | B LSRR R :
Transport, storage, logistics 25 25 9 665 28
Sy | (V| PR
IT & communications
22 2.2 11 079 3.2

YRV

Financing, insurance, real estate & business
services 159 15.9 75 118 215
£ WA R T WA LI 4
Public utilities/ entertainment/ public
administration/ government departments/
education/ community/ social services 155 155 42 608 12.2
S RS ] T H SR

I ESHHING | B9 e

Employment Size

AR s
1-9 799 79.8 306 865 87.8
10+ 202 20.2 42 779 12.2

Total 1001 100.0 349 645 100.0

A ' '
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Appendix 2: Sample distribution
GEE < By

Sample
B
2012 2010 2008 2006 2005 2004
No. of No. of No. of No. of No. of No. of
establish- establish- establish- establish- establish- establish-
ments (%) ments (%) ments (%) ments (%) ments (%) ments (%)
ﬁ%ﬁ%%’rﬁ' T B (it ﬁ?’ﬁé%ﬁ' i SR (it %’Fﬁ%ﬁ' F i ﬁ%ﬂ%%ﬁ' Fi1imE
No. of years the
company had
established
e
0 -2 years
0_o 133 13.3 145 14.4 45 4.5 9 0.7 47 3.9 74 6.1
3 —5years
3_5 190 19.0 207 20.6 160 16.0 181 15.1 179 14.8 203 16.9
6 — 10 years
6_10 = 246 24.6 274 27.2 156 15.5 210 17.5 248 20.6 303 25.2
11 — 20 years
1120 272 27.2 261 25.8 381 38.1 458 38.1 345 28.6 359 29.8
20+ years
20+ = 146 14.6 120 11.9 259 25.9 331 27.6 387 32.1 265 22.0
Refused to
answer 14 1.4 1 0.1 - - 12 1.0 - - - -
Tﬁiﬁ[ﬁ'ﬁ
Capital
EYE
Local based
SR 935 93.4 920 91.2 918 91.7| 1019 [(84.8| 1027 |85.2| 1106 |91.9
FJ FI
Foreign based
R 50 5.0 71 7.0 73 7.3 157 13.1 156 12.9 85 7.1
el
PRC based
e 16 1.6 18 1.8 10 1.0 21 1.7 23 1.9 11 0.9
FEy il
Local & Foreign
based - - - - - - - - - - 2 0.2
F R GET
Refused to
answer - - - - - - 4 0.3 - - - -
Tﬁiﬁ[ﬁ'ﬁ
Total
e 1001 100.0f 1009 :100.0f 1001 :100.0f 1201 :100.0{ 1206 :100.0f 1204 :100.0
At
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