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Survey on Business Attitudes to Intellectual Property 2006
T BRSO T #2006

1. Sum)mary of Findings
A B

Introduction

In order to investigate business peoples’
attitudes towards intellectual property rights,
the Intellectual Property Department (IPD) had
commissioned Mercado Solutions Associates
Ltd. to conduct the third round of the survey
among the business establishments in 2006.
In total, 1,201 business establishments were
successfully enumerated by means of mail
survey. The overall response rate achieved
was 50.0%. This executive summary
highlights the major findings of the survey.

Knowledge and Attitudes toward IPR

Majority of the business establishments (more
than 85.0%) were aware that intellectual
property had covered copyright (99.8%),
trademarks (98.8%), patents (98.5%) and
designs (87.0%).

Maijority of the business establishments (96.7%)
considered that it was very / quite necessary to
protect IP rights in the business environment of
Hong Kong. While more than two-thirds
(67.6%) of the establishments considered the
situation of IP rights infringement in the
business environment of Hong Kong was very /
quite serious, still one-fifth of them (22.9%)
considered the opposite.

Majority of the business establishments
(94.2%) were aware that there is legislation on
protecting copyright, trademarks, patents and
designs in Hong Kong.

While more than two-fifths (42.2%) of the
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Mercado Solutions Associates Ltd. -1- April 2006
A FApe R R L 2006 & 4 7]



Survey on Business Attitudes to Intellectual Property 2006
T BRSO T #2006

Regarding the most effective way to reduce IP
infringement in Hong Kong, it was observed
that four-fifths of the establishments suggested
“lowering the price of genuine goods” (81.9%),
followed by “raising awareness of IP rights
protection / strengthening education” (76.7%)
and “full-scale enforcement action against the
sale of pirated and counterfeit goods” (60.9%).
In addition, more than half of the
establishments also considered “increase
penalties” (52.4%) as means for improving the
situation of IP infringement in Hong Kong.

For the stakeholder which was considered the
most important in reducing IP rights
infringement in Hong Kong, more than half
(55.9%) of the establishments considered the
government should play the most important role,
while about equal proportions of establishments
considered the copyright owners and
educational institutions should play the most
important role in reducing IP rights infringement
in Hong Kong (14.1% and 14.0% respectively).

Majority of the establishments (97.1%)
considered intellectual properties (e.g. invented
products / technology, logo or brand name)
were valuable assets of a company.

Business Operation in relating to IP Rights
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Establishments were asked whether they
considered the statement “after | have obtained
a business or company registration in Hong
Kong, no-one else can use my company name
as a trademark in Hong Kong” is true. While
more than half (54.3%) of the establishments
wrongly considered the statement is true, still
45.6% awared that is not true.

Three out of ten (30.0%) of the business
establishments claimed they had registered
trademark, patent or design in Hong Kong,
which was significantly higher than the past two
years (22.9% in 2005 and 12.5% in 2004).
The majority of the business establishments
(69.9%) had not done so.
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Among those establishments which had
trademark, patent or design registered, about
three-fifths (59.4%) had registered 1 trademark,
patent or design and 28.9% had registered 4 or
more trademarks, patents or designs and the
remaining 9.8% had registered 2 to 3
trademarks, patents or designs.

While majority of the business establishments
(77.3%) did not have any employee specifically
responsible for IP management, about one-fifth
(22.6%) had deployed staffs specifically
responsible to do so, which was higher than in
the past two years (18.9% in 2005 and 10.0% in
2004).

Among those establishments
employees specifically responsible for IP
management, most of the staffs were
responsible for the registration of trademarks,
patents or designs (67.6%), followed by
monitoring employees’ using of other people’s
IP rights (58.5%), monitoring the IP rights of the
company (47.8%) and licensing / trading IP
rights of the company to others (35.6%).

that had

While close to three-fifths of the establishments
(58.0%) claimed they prohibited their staff from
using the company computers in uploading or
downloading files for personal use during the
office hours, about seven out of ten (70.8%)
prohibited their staff from installing or using
pirated computer software during office
operation. The proportions were significantly
higher than in the past years.

A vast majority of the business establishments
(92.5%) considered that protecting / registering
IP rights was beneficial to the company.
Among them, 86.5% claimed the main benefit
was to “prevent others from copying / using the
company’s intellectual property”, followed by
‘enable the company to build up reputation or
goodwill” (69.5%) and “earning income from the
company’s intellectual property” (39.9%).
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About four-fifths (80.4%) of the establishments
considered Hong Kong as an important place to
register trademark, patents or designs, while
one-fifth (19.5%) considered the opposite.

More than half (57.9%) of the business
establishments know that the statement “If |
have a trademark, patent or design registered in
the National Trademark or Patent Registry of
PRC, it will be protected in HK” is false, while
the remaining (42.0%) considered the opposite.

While about two-fifths (43.4%) of the
establishments would not check the Hong Kong
trademark register before using / adopting their
own trademark for their goods / services, more
than half (54.6%) would do so.

While more than three-fiths of the
establishments (63.4%) did not carry out
research and development in Hong Kong and
about one quarter (26.6%) claimed their
business had no such need, only 9.9% of the
business establishments had carried out
research and development in Hong Kong.
Among these establishments, most of them
(69.7%) would search the patent register to
ensure that they would not infringe other’s
inventions and most of these establishments
(71.1%) agreed that the search of the patent
register would find useful ideas for developing
into new inventions.

rank the

Establishments were asked to
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Attitudes towards Long-term Development

B (R A RS B PR L

for IP Rights

In terms of the long-term development for IP
rights, most of the business establishments
(89.8%) considered that the protection of IP
rights was very / quite helpful to the
development of local creative industries.
Furthermore, nearly three quarters (74.9%) of
the establishments considered the protection of
IP rights was very / quite helpful for enhancing
the creation of business opportunity and wealth
and the overall development of Hong Kong’s
economy (72.9%).

Awareness of IPD and its’ promotional
activities

While most of the business establishments
were aware that IPD was responsible for
promoting awareness on IP rights protection
(92.9%), public education about intellectual
property (75.7%), registration of patents
(71.9%), regqistration of trademarks (71.7%) and
design registration (57.0%), only about half
were aware that IPD was also responsible for
IP law drafting (51.0%) and acted as
Government’s IP legal advisor (50.6%).

While close to four-fifths of the business
establishments (79.7%) claimed they had not
attended or visited any seminar / exhibition
organized by IPD in the past 12 months, the
remaining 20.1% recalled the seminar /
exhibition attended.

Business establishments were asked whether
they had seen / heard any IPD’s advertising or
promotional activities in different channels in the
past 12 months. While maijority of the business
establishments (90.7%) recalled seeing IPD’s
advertising and promotional activities on TV,
nearly half or more of the establishments
claimed seeing the print ad / promotional
materials (58.1%) and awared of IPD’s
advertising or promotional activities on radio
(49.2%).
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In terms of the effectiveness of the promotional
activities held by IPD in raising the awareness
of Hong Kong businesses on protecting IP
rights, opinions were quite even split with 48.3%
of the business establishments considered them
very / quite effective and 43.8% considered the
opposite.

Finally, establishments were asked to give
suggestions on the most effective way(s) to
gather information from IPD. Majority of the
establishments (87.8%) considered TV / radio
were most effective, followed by newspaper /
magazine (50.1%) and other promotion
channels (e.g. bus, activities in shopping
centres etc.) (35.9%) and Internet / website
(37.4%).

Conclusion
Overall speaking, the survey findings were quite

consistent with those in the last round.
Majority of the business establishments were

aware of intellectual property rights and
considered it was valuable assets to the
company.

Moreover, 96.7% of the establishments also

considered that it was very / quite necessary to
protect IP rights in the business environment of
Hong Kong.

However, 67.6% of the business establishments
still considered the situation of IP rights
infringement in the business environment of
Hong Kong was very / quite serious and only
42.2% considered IP protection was very / quite
adequate.

The proportion of establishments which had
registered trademark, patent or design in Hong
Kong was becoming higher and higher.
Besides, more and more establishments had
deployed employees specifically responsible for
IP management, and had prohibited their staff in
committing IP infringement.  This illustrated
that more establishments were aware that
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protecting IP rights/ registering IP is beneficial to
the company.

Furthermore, for the long-term development of
the IP rights, most of the establishments
considered that the protection of IP rights was
very / quite helpful to the development of local
creative industries (89.6%), enhancing the
creation of business opportunity and wealth
(73.4%) and to the overall development of Hong
Kong’s economy (71.1%).

With reference to the above, it is expected that
business attitudes towards IP rights protection
and creation will be raised continuously.
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2. Introduction
T

Background & Objectives

In order to provide insight into Government's
policy in establishing intellectual property as a
vital driving force towards a knowledge-based
economy, the Intellectual Property Department
(IPD) started an annual survey on Business
Attitudes to Intellectual Property in 2004.
Mercado Solutions Associates Ltd. (MSA) was
commissioned to conduct the third round of
the survey in 2006. The key objectives of the
survey are:

e To examine current level of business
people’s awareness and attitude of
protection of intellectual property rights;

e To examine businesses’ awareness and
the degree of maturity in using intellectual
property as an asset for business
development; and

* To evaluate IPD’s promotion work to the
business sector.
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Survey Methodology

The study was conducted by means of
deploying the mail survey for which
questionnaires were sent out to 2 400
business establishments randomly selected
from the Central Registry of Establishments
maintained by the Census and Statistics
Department. In total, 1 201 business
establishments had responded by returning
the  completed questionnaires, which
constituted an overall response rate of 50.0%.

Based on the achieved sample size, the
degree of precision for the proportion
estimation would be +2.83% at 95%

confidence level. Data collected from the
survey were adjusted to align with the industry
and employment size distribution of the
population (based on data of mid-2003 from
Census and Statistics Department) such that
findings of the survey were representative of
the opinions / views of the whole population of
business establishments. The sample and
population distribution were summarized in
Appendix.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there is significant difference between the
opinions of establishments in different
industries and in different sizes of
establishments.

Rounding of Figqures

There may be slight discrepancies between
the sum of individual items and sub-totals /
totals as shown in the tables owing to
rounding.
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3. Detailed Findings

= B B

3.1 Knowledge and Attitudes toward IP Rights
HHBEANPIFH

3.1.1 Knowledge about IP Rights
B ’I@Hfjﬁaﬂ%

Majority of the business establishments (more
than 85%) were aware that intellectual
property had covered copyright (99.8%),
trademarks (98.8%), patents (98.5%) and
design (87.0%), which was quite similar to the
last round.

Moreover, it was found that relatively fewer
establishments (less than one-fifth) were
aware that trade secrets (18.2%), plant
varieties  protection right (12.5%) and
layout-design of integrated circuits (4.1%)
were also covered in intellectual property.

Besides, two items, which were not covered in
intellectual property, were listed on the
questionnaire. Only very few business

{jﬁﬂ A, %IH 85%) 24 1E] 41k ik A
W (9 8%) iy (988%) A7
GB5%) ST (G7.0%)
] -

P9t > SEERUALISAE J/F;?i*@%‘% (PeZsi )

R R (18.2%) E?J@@lﬁ\ny@
(12.5%) 2RI (@1%)
HIG AR 78

it ﬁi‘w IR ’%ﬁﬂﬁ”i{'%@f@p@@
E' » Al N AR UE ﬁ] DHCTHH B3R L ¢ A
A (1.7%) Fﬂ?ﬁﬁlpl@ 15%) X

establishments misunderstood that human / i[ln%?iig@ °
civic rights (1.7%) and freedom of speech (1)
(1.5%) were also covered in intellectual
property.
(Table 1)
Mercado Solutions Associates Ltd. -10 - April 2006
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Table 1: Knowledge about Intellectual Property Rights

£ 11 SHUBEMIED

12006
(%)

2005
(%)

2004
(%)

Correct

e

Copyright

A 99.8
Trademarks 98.8

Py
Patents

HA

esigns
ot
Trade Secrets 18.2
Sk '
Plant varieties protection right 125
47 |
Layout-design of integrated circuits (“mask works”) 41
S PR ] I R R '

98.5

87.0

99.8

98.7

98.3

88.2

18.0

11.7

99.6

99.9

97.2

89.3

Incorrect

TIgE

Human / Civic rights 17
M AR '
Freedom of speech 15

Frak [

1.9

1.4

Sample

B 1201

1206

1204

Note : The sum of % may not add up to 100 as respondents could give multiple answers

TR R R S (AR T ERRAIE 7 100% -
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Establishments were asked on different
situations whether they thought the act was an
infringement of IP rights. These situations

included:

a. Selling pirated DVD/VCD or computer
software

b. Using pirated DVD/VCD or computer

software for office operation

c. An employee copies licensed software from
his office and brings it home for his/her
personal use

d. Making minor changes to others’ design in
order to produce your own product

e. Using another’s patented invention to

produce your own goods

f. A businessman put a famous (foreign)
trademark on his product

g. Downloading photos / pictures / articles
from the Internet without authorization and
reproducing them for your own business
purpose

>0

. Uploading photos / pictures / articles
without authorization to company’s website

Of the 8 different situations, nearly seven-tenth
or more of the business establishments
considered them as infringement of IP rights,
demonstrating that most of the establishments
have a good knowledge on the IP rights for
they were able to identify the situations that
had infringed the IP rights.

Among the 8 different situations, majority of the
establishments considered that “selling pirated
DVD/VCD or computer software” (98.6%), “a
businessman put a famous (foreign) trademark
on his product” (97.9%), “using pirated
DVD/NVCD or computer software for office
operation” (96.1%) and “uploading photos /
pictures / articles from the Internet without
authorization to company’s website” (90.7%) as

FOHIFST ALY €
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Fle o lﬂ'f

g. THIEFIMT " o (G b
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h., T2 F)# u[ﬁ%ﬁ;ﬁk » JEIFEIA /H‘a’l‘” /
L FEW 2 F'J%“F@‘EI
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i 7 R S iR rﬁ
El'{."}:["gﬂﬁﬁ IK/F ‘Tﬁﬁf« +  (98. 6%) I’# I[—'FJ
PR I ( fr[a?«' ﬁliﬁwﬁﬁviﬁlc'p@%
gj 4 (97.9%) - l‘pHEl“ WA R T
K L (96.1%) TR %ﬁf@ﬂilﬁﬁﬂ ’
}'Elﬁ[H | [ ?ilﬁ[ I—E&* ; fJFU FﬁE
(90.7%) i];JJ“J;[I%FfF@pJ,#ﬁ s I hir ri
12 F | P EJ[F?B“’ it H\EW'“ /

/ ?1/:{[4 JFE{ IFEJ[ﬁ:r?iH ,_J 88 8% [EI

infingement of IP rights, followed by [ [”1 o ﬂJgEFIFJ  f Ic 't IJF}FF# (87.0%)
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“‘downloading photos / pictures / articles from
the Internet without authorization and
reproducing them for your own business
purpose” (88.8%), “using another’s patented
invention to produce your own goods” (87.0%)
and “an employee copies licensed software
from his office and brings it home for his/her
personal use” (86.2%). Relatively few
establishments  (68.1%) considered that
‘making minor changes to others’ design in
order to produce their own product” as an
infringement of IP rights.

Furthermore, findings revealed that more
establishments considered “using another’s
patented invention to produce your own goods”
and “making minor changes to others’ design in
order to produce their own product’” as

,F I i 7 e f”;[p‘i [

JLJ (86.2%) = AL D
k

68.1%)

F' 'y P P ijl%;ﬁg”‘nglclsr,jﬁ,w#

(el Ji_lgﬁj T@l_ft" o

= T ﬁpﬁﬁﬁ Ig[j’g:%\l [ N A RS ES
[ f/*&‘*’f“ft FIEIFI BN (N Y = A

IJ@EFI{ =
SR lj’ﬂ‘ﬁzJ i];JJ“J‘ HI5

AL i J%’;ﬁﬁa}]‘pﬁ[cuy,

infringement of IP rights when compared to last (# 2a— 2h)
year findings.
(Table 2a — 2h)
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Table 2a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

% 2a 1 BN & DAV R EED BRI BB 1

2006 2005 2004

(%) (%) (%)
Yes L 98.6 98.7 96.8
No kL 0.4 0.2 0.7
Don’t know /Hard to say #i3f / SUESE 1.0 1.1 25
Sample 5% 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : E‘lﬁ?éfiﬁ%fﬁ: (IR 153 PRS2 100% -

Table 2b: Whether consider using pirated DVD/VCD or computer software for office operation has infringed

the IP rights
% 2b 1 BRI T (B P WD BRI B A

2006 2005 2004

(%) (%) (%)
Yes kL 96.1 95.1 93.8
No kL 1.7 1.8 2.0
Don'’t know /Hard to say 741 / CUESE 22 3.1 4.2
Sample 5% 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : Hlﬁ?‘i%"f%%l,ﬁ"? T IARYT 153 PRAAIRS T 3755 100% -

Table 2c: Whether consider an employee copies licensed software from his office and brings it home for

his/her personal use has infringed the IP rights

3 2¢ | RLARELEIZ N 2RI 2 AR R (EX P BIR BN A

2006 2005 2004

(%) (%) (%)
Yes il 86.2 84.7 747
No Tkl 4.2 3.3 4.7
Don’t know /Hard to say #if / SUESE 9.6 12.1 20.7
Sample £ % 1201 1 206 1 204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : Hlﬁ?‘i%"f%%l,ﬁ"?  (EIARYT 153 PRS2 100% -

Table 2d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights
2. 2d : RUARHPI- FRVEEA (R0 o SREEF S i IR

E) T

2006 2005 2004
(%) (%) (%)
Yes L 68.1 62.4 61.0
No kL 7.3 9.6 15.7
Don't know /Hard to say 4 / CUESE 245 28.0 234
Sample 1524 1201 1 206 1 204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : Ellii?i%r’j'ﬁlf%f;.’e (IR 15T ESEAES 1 2 100% -
Mercado Solutions Associates Ltd. -14 - April 2006
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Table 2e: Whether consider using another’s patented invention to produce your own goods has infringed

the IP rights
F 2e : RLAGEL{EIH Py * pYSRPH F I (VR gl FEPYAIEE

2006 2005 2004

(%) (%) (%)
Yes fL 87.0 83.2 80.8
No il 3.2 3.2 5.8
Don’t know /Hard to say #f / (U5 9.8 13.5 13.4
Sample 54 1201 1 206 1 204

Note: Percentages may not add up to 100 due to rounding of figures.

rl%f : E[[ Aé{j%ﬁ[’; ) f[ﬁﬁf}“ﬁ'ﬁﬁ@?l)} I—“F’Pﬁ'[lﬁ&j = 100% -

Table 2f: Whether consider a businessman put a famous (foreign) trademark on his product has infringed

the IP rights
F 2f : pLAREL- R - B e (1) AR b i TpV gl FRPYAEEE

2006 2005 2004

(%) (%) (%)
Yes fL 97.9 97.8 -
No T kL 0.6 0.8 -
Don’t know /Hard to say #3 / ZUESE 1.5 1.5 -
Sample 5% 1201 1 206 -

Note: Percentages may not add up to 100 due to rounding of figures.

rl%f : E[[ij"éfjféﬁ[’{ ) f[ﬁﬁf}“ﬁ'ﬁﬁ@?l)} I—“F’Pﬁ'[lﬁ&j = 100% -

Table 2g: Whether consider downloading photos / pictures / articles from the Internet without authorization

and reproducing them for your own business purpose has infringed the IP rights

# 29 : RLAFEL T MV > (A E N AVEH R | R T (e A BV A A

2006 2005 2004

(%) (%) (%)
Yes fl 88.8 88.3 78.2
No T kL 24 29 7.8
Don’t know /Hard to say #3 / ZUESE 8.8 8.8 14.0
Sample £ % 1201 1 206 1 204

Note: Percentages may not add up to 100 due to rounding of figures.

PSSR TIRAT 1 ESREATE T S 100%

Table 2h: Whether consider uploading photos / pictures / articles without authorization to company’s

website has infringed the IP rights
. 2h : LA ORI o ORI | | Y PR S EIROSHE VTR

2006 2005 2004

(%) (%) (%)
Yes fL 90.7 90.4 -
No T kL 3.2 3.0 -
Don’t know /Hard to say 43 / ZUESE 6.1 6.6 -
Sample 5% 1201 1 206 -

Note: Percentages may not add up to 100 due to rounding of figures.

PSSR TRIRET 1 ESREAT T S 100%

Mercado Solutions Associates Ltd. -15- April 2006
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When analyzed by industry sector, it was
observed that relatively more of those in the
construction sector misunderstood that “selling
pirated DVD/VCD or computer software”
(5.5%) did not infringe the I[P rights as
compared to other industries.

(Table 3a — 3h)

Besides, it was observed that small and
medium sized establishments (employment
size 1 — 9 and 10 - 49) knew that “a
businessman put a famous (foreign) trademark
on his product” (98.2% and 96.8%
respectively) and “uploading photos / pictures /
articles without authorization to company’s
website” (91.1% and 89.4% respectively) were
infringement of IP rights as compared to large

L S A
FUTJ’%&*%&T" [%ﬂﬁ*%ﬂﬁﬁﬁ&rﬂ%ﬁf\ F

(5.5%) 12 f;ww{%@
(% 3a— 3h)

P9E » S B P ORSR (50 % 76

J‘J_'—qif;ﬁ%'ﬁ ; ]’FF,90.9% * 82.6%) P o F

ﬁ,jfﬁ'ﬂﬁ%ﬂ[ﬂ@]%ﬁ 1-9 *%~10-49 *

B =) iﬂw - fﬁﬁ? k}{y e & (THE) F'fj

Bk B“r‘ﬂlclp@fm 3 GI WY 98.2% *

96.8%) & 7RigE &?{@ﬁu[ﬁﬁd ; f[ﬁw /
LA ?1/%1’, FE&" “‘F E[J"[lﬁE[ (77 H“IF,_
1. 1% K 89.4%) fLisH I A o

sized establishments (employment size 50 or (# 4a—4h)
above; 90.9% and 82.6%).
(Table 4a — 4h)
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Table 3a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

% 3a : AURRDE WIS TR FABIT BV A - e

Wholesale, Retail Financing, Public utilities/
& IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm.* & Bus. Serv. community/ Social services

i 1) %’?/ gl Y SR bl A

Manufacturing  Construction [ IE7A £ |/ SE el Y I?P“/P‘fr{]‘ﬁzfﬁ ilE2dill

Y EK ey B R L
% %o

(%) (%) (%) (%) (%)
ES 984 94.5 99.0 96.9 80.0 100.0 99.2
No
- 55 - - -
T
Don't know /Hard to say
Sample 64 of 695 32 10 182 127

Bt
x*=102.125; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E: DR rﬁ[ o (WHIRST 153 AR 25 100% -

Caution: Small base

A BARRIEE D

Table 3b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights— bivariate analysis

#.3b : AR TSR RD B BB E M - S

Wholesale, Retail Financing, Public utilities/
& IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT &  Real estates adm./ gov./ Edu/
tourism Logistics comm.* & Bus. Serv. community/ Social services
A T S TR i A A I e o 1 L

VL i o
Manufacturing  Construction  xEt1[ IE7BA £ |/ RlfR B9l gynl S5 /P‘rr{]‘ﬁsz' ilEedill

QJ\E% *ﬁ ot 4 R e QJJH“ & ﬂai * qg;ﬁ%ﬁ/ GRS q@ﬁfﬁ
b G

(%) (%) (%) (%) (%)

ES 96.9 97.8 95.8 938 900 96.2 96.1
No

16 1.1 17 3.1 ; 16 23
oL
Don't know /Hard to say
T | R 16 1.1 24 3.1 10.0 22 16
Sample 64 91 695 32 10 182 128

Bt
x?=4.964; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E DHIE I*FTJM (IR 15T EE AR 1 2 100% -

Cautlon Small base

A RRRERIED
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Table 3c: Whether consider an employee copies licensed software from his office and brings it home for

his/her personal use has infringed the IP rights — bivariate analysis

Z 3¢t RLAREVEIZ N l- 2 TSI IR R (X F B2 RPY R - SRRCESIAT

Wholesale, Reta|l Financing, Public utilities/
& IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm.* & Bus. Serv. community/ Social services

i) %’?/ gl Y SR bl A

Manufacturing  Construction — xEtH[ IBYBA £ |/ SE el Y I?P“/P‘fr{]‘ﬁzfﬁ ilE2dill

BEY  EK ey B L
% %o

(%) (%) (%) (%) (%)
;f 90.6 93.4 847 774 700 885 87.4
No 16 ; 5.0 65 100 2.2 47
j\ﬂ . . . . . .
Don't know /Hard to say
T e 78 6.6 10.2 164 200 9.3 79
Sample 64 of 695 31 10 182 127

Bt
x*= 15.045; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E: D FTJ[ A IR 10T ESEAES 1 100%

Caution: Small base

A BARRIEE D

Table 3d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights — bivariate analysis

# 3d : RLAREVK P FalpvE R (ERIdY . SR B S S & BV A - SRCRIAT

Wholesale, Retail Financing, Public utilities/
& IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT &  Real estates adm./ gov./ Edu/
tourism Logistics comm.* & Bus. Serv. community/ Social services

i) %’F‘g/ iyl Pt B bl HASEE R
Manufacturing Construction — Zt1i[ IE7pb/ ;f |/ RlfR B9&l gyhl S5 /P‘rr{]‘ﬁsz' ilEedill
d)

WA¥  EEY RANEEY PRY ES REE Rme iy
(%) h

(%) (%) (%) (%) (%)

;f 64.6 707 68.2 613 700 69.2 67.7
No

77 5.4 7.3 129 100 49 9.4
oL
Don't know /Hard to say
T | R 277 239 245 258 200 25.8 28
Sample 65 92 695 31 10 182 127

Bt
x*=5.210; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E: . E[] o~ r"f‘rﬁll , ]—{Hl?hgﬁﬁj 157 [—H"F‘Ifﬁl%l&j 2~ 100% o

Caution: Small base

* L BRI
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Table 3e: Whether consider using another’s patented invention to produce your own goods has infringed

the IP rights— bivariate analysis

F 3e : RLAGREG{EH P * AVERP Fis (VR gl FRPYEEE M - SRR

Wholesale, Retail
& IE trades/  Transport,

Restaurants & Storage & IT &

Public utilities/
Entertainment/ Public
adm./ gov./ Edu/

Financing,
Insurance,
Real estates

tourism Logistics comm.* & Bus. Serv. community/ Social services
i) %‘F@/ iﬁjﬁffl vy A el U RESEE ) 2
Manufacturing  Construction — xEtH[ IBYBA £ |/ SE el Y I?P“/P‘fr{]‘ﬁzfﬁ ilE2dill
BEY  EK ey L R 1 R
(%) To (%) (%) (%) (%) (%)
ES 82.8 87.9 86.5 84.4 90.0 88.4 89.8
No
AL 47 22 32 9.4 - 28 24
Don't know /Hard to say
T | U 12.5 9.9 10.4 6.3 10.0 8.8 79
g;gp'e 64 91 695 210 181 127
S

x*=7.404; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E: D FTJ[ A IR 10T ESEAES 1 100%

Caution: Small base

B Pretg P

*EE A

Table 3f: Whether consider a businessman put a famous (foreign) trademark on his product has infringed

the IP rights— bivariate analysis

F 3 RLARE- R - B E (HBY) PR FIs VR gh FRPYEEEE M - SRRCESIAT
Wholesale, Retail Financing, Public utilities/
& IE trades/  Transport, Insurance, Entertainment/ Public

Restaurants & Storage & IT &

Real estates adm./ gov./ Edu/

tourism Logistics comm.* & Bus. Serv. community/ Social services
35/ %E/ e erEl S el 2 U H
Manufacturing Construction L[ IE7BA £ |/ RlfR B9l gyhl 55 /P‘rr{]‘ﬁsz' ilEedill
BEY  EK ey Bilys G R R
(%) To (%) (%) (%) (%) (%)
ES 95.4 98.9 98.0 96.9 100.0 97.3 98.4
No
15 1.1 0.3 3.1 - 0.5 0.8
T
Don't know /Hard to say
7\ j\:]:IiEL / IT@&:%E 3.1 1.7 = 2.2 0-8
Sample
. 65 91 695 32 9 182 127
Bt
x*=10.279; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E: D m&rﬁ[, » EHIARAOT 153 FEARAES T 576 100% -
Caution: Small base
* TR BB REIRD
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Table 3g: Whether consider downloading photos / pictures / articles from the Internet without authorization

and reproducing them for your own business purpose has infringed the IP rights — bivariate analysis

# 39 - RAGREL IR SOMBEVIANY - fealg TV EDAEY /R [ < g R PR M 38 BN I 1

- &S
Wholesale, Retail Financing, Public utilities/
& IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm.* & Bus. Serv. community/ Social services

i) %’?/ SE A A N L S Lk

Manufacturing  Construction [ IB7BA £ |/ SE el Y I?P“/P‘fr{]‘ﬁzfﬁ ilE2dill

BEY  EK ey B R L
% %o

(%) (%) (%) (%) (%)

ES 85.9 86.8 87.6 848 900 90.6 9.9
No

16 33 23 6.1 . 28 16
TR
Don't know /Hard to say
it | 125 99 10.1 91 100 6.6 16
Sample 64 of 695 33 10 181 127

Bt
x*=15.287; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E: DR rﬁ[ o (WHIRST 153 AR 25 100% -

Caution: Small base

A BARRIEE D

Table 3h: Whether consider uploading photos / pictures / articles without authorization to company’s

website has infringed the IP rights — bivariate analysis

Z 3h : pLAGEL G I E SRRV o R T | V3 PRV S R PVAHE PV R - SRRCRSIAT

Wholesale Retail Financing, Public utilities/
& IE trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT &  Real estates adm./ gov./ Edu/
tourism Logistics comm.* & Bus. Serv. community/ Social services
A T S TR i L I N o 1 Lk

VL i o
Manufacturing  Construction — xEtH[ IE7BA £ |/ SE Tl Y Sr/P‘fr{]‘ﬁzfﬁ ilEzdill

gﬂ;jfﬁ{f «ﬁ)jﬁi’ A #jjﬂi PR qg;ﬁ%ﬁ/ T+]Eﬁ7yr+$q57§$\
% %o

(%) (%) (%) (%) (%)

ES 89.1 93.3 91.1 844 889 91.8 89.0
No

47 44 27 3.1 ; 3.3 3.1
oL
Don't know /Hard to say
T | R 6.3 22 6.2 125 111 49 79
Sample 64 90 694 32 9 182 127

Bt
x*=7.761; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E: DR rﬁ[ T (WHIRST 153 AR 25 100% -

Caution: Small base

* L BRI
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Table 4a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

# da : fURRDE DT TR FANIT BV - S

Size of establishments F #5481

1-9 10-49 50+

(%) (%) (%)
Yes fL 98.7 98.4 95.7
No kL 0.4 1.6 -
Don't know /Hard to say > #Ei / U5 0.9 - 43
Sample 5% 1054 124 23

x?=7.623; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t : Emjéiﬁg@[@ﬁ[}ﬁ ) f[ﬁifgwﬁﬁfjfl;, l—“?l%’[lﬁ‘/j ”~100% -

Table 4b: Whether consider using pirated DVD/VCD or computer software for office operation has infringed

the IP rights — bivariate analysis

[ P AT S BB PO A — SR A

%*.4b : ii‘lg\, F,Hﬁ“ﬁﬁi:'

Size of establishments #4481

1-9 10-49 50+

(%) (%) (%)
Yes fl 96.4 93.5 95.7
No T kL 1.6 3.2 -
Don't know /Hard to say T~ #15¢1 / 4SS 2.0 3.2 4.3
Sample 1% 1054 124 23

x?=3.450; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

FE ¢ I T » (AT 153 AR 12 100% ¢

Table 4c: Whether consider an employee copies licensed software from his office and brings it home for

his/her personal use has infringed the IP rights — bivariate analysis

F 4c : RLARELEIZ N l- 2 TSI IR R (X P B2 EPY R - SRRCESIAT

Size of establishments F#E54L

1-9 10-49 50+

(%) (%) (%)
Yes L 86.6 81.5 87.0
No T fiL 44 3.2 4.3
Don't know /Hard to say T~ #[5¢1 / LSS 9.0 15.3 8.7
Sample 1% 1055 124 23
x?=5.297; p-value > 0.05
Note Percentages may not add up to 100 due to rounding of figures.
ﬁ DR Féf,ﬂ Ao (AR o3 ESRATES 270 100% -
Mercado Solutions Associates Ltd. -21- April 2006
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Table 4d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights — bivariate analysis

- 4d : BRI FRpvR A (SR ) SRESES S B VBRSNS
Size of establishments FS#E54L

1-9 10-49 50+
(%) (%) (%)
Yes fL 68.0 68.5 69.6
No L 74 73 43
Don't know /Hard to say > #Ei / U5 24.6 242 26.1
Sample 5% 1054 124 23

x?=0.328; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t : Emjéiﬁg@[@ﬁ[}ﬁ ) f[ﬁifgwﬁﬁfjfl;, l—“?l%’[lﬁ‘/j ”~100% -

Table 4e: Whether consider using another’s patented invention to produce your own goods has infringed

the IP rights — bivariate analysis

e de : FUHBELNT[H 5 C ORETS FIE IR ) FEPIIB M - S
Size of establishments #4481

1-9 10-49 50+

(%) (%) (%)
Yes fl 87.0 87.9 87.0
No T kL 3.3 1.6 -
Don't know /Hard to say T~ #15¢1 / 4SS 9.7 10.5 13.0
Sample 1% 1054 124 23

x?=2.104; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

TIPSO T o (R 1) ERRAIRS T 100% ¢

Table 4f: Whether consider a businessman put a famous (foreign) trademark on his product has infringed

the IP rights — bivariate analysis

2 4f : RUARES- () K- (WL E (GFB) PORIRis FIE o gl DU M - ST
Size of establishments F#E548L

1-9 10-49 50+
(%) (%) (%)
Yes fL 98.2 96.8 90.9
No Tkl 0.5 1.6 -
Don't know /Hard to say T~ #[5¢1 / LSS 1.3 1.6 9.1
Sample 1% 1054 124 22
X*=11.400; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t L mm‘g@ﬁ}%rﬁ? > IRV 153 ESRER IS 7 29 100% -
Mercado Solutions Associates Ltd. -22- April 2006

%‘gn IEW“g*F'TE I—;‘L f[ 2006 = 4 H



Survey on Business Attitudes to Intellectual Property 2006
T BRSO T #2006

Table 4q: Whether consider downloading photos / pictures / articles from the Internet without authorization

and reproducing them for your own business purpose has infringed the IP rights

— bivariate analysis

F-49 - RAGREVIRE FORBEVIANY - fealg TV EDAEY /O | < g PR PR M 38 BN I 1

- ST

Size of establishments F$#=4 451

1-9 10-49 50+

(%) (%) (%)
Yes fil. 88.4 91.9 91.3
No 4L 27 - -
Don't know /Hard to say > #[ii / U5 8.9 8.1 8.7
Sample 5% 1055 123 23

x?=4.113; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

7T o (RIIEOT 53 AR T S 100% -

Table 4h: Whether consider uploading photos / pictures / articles without authorization to company’s

website has infringed the IP rights — bivariate analysis

# 4h - RLAREVGILE ARV o PR /R [ Y FERE R RV R A -SSR AT
Size of establishments $84=4H151

1-9 10 - 49 50+
(%) (%) (%)
Yes fl 91.1 89.4 82.6
No Tkl 35 0.8 -
Don't know /Hard to say T~ #15¢1 / 4SS 5.4 9.8 174
Sample 1% 1054 123 23
x?=11.830; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁéf : gliiﬁér’i'ﬁ*f%fﬁ’e » EHIARRYT 153 E““%’cl?’iﬂlﬁﬂ\ ZH100% -
Mercado Solutions Associates Ltd. -23- April 2006
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3.1.2 Whether consider necessary to protect IP Rights
HARE A MRS B

Majority of the business establishments == I-- »ﬂﬁﬁﬁ A AEE,

(96.7%) considered that it was very / quite (96.7%) 15

environment of Hong Kong, which was quite 1.7%
similar to the last round. Only 1.7% of the " #iE /
establishments considered the opposite and

1.6% declared “don’t know / hard to say”.

iﬂ%é%@
necessary to protect IP rights in the business fLJIEf[JF —3:{2;,[ / &Fléﬁ:%l”
S

ﬁtﬁ@oaﬁ' » piE

it
%#

ALk
UFF? f
EIJ o F,\l El

1.6% *-

No significant difference was observed j\[ﬁj{’?i’B%@p@ﬁﬁ%g@ﬁlﬁ'*i‘?JFIFJ@;L’

between different industry sectors and sizes of H[J AT (7 90%

%FIJFQ TerAJ[;lE%:I/Hu%:Iy
% HY K AE R 1 R

establishments as the majority (about 90% or
above) considered very / quite necessary to Tﬂlﬁxuy

It

) BRI

protect IP rights in the business environment in (Z5-7)
Hong Kong.
(Table 5—-7)
Table 5: Whether consider necessary to protect IP rights
5 1 RLAREVE S M TR &I (N
2006 2005 2004
(%) (%) (%)
Very necessary JIE”I EJ Tl 51.6 53.8 55.1
Quite necessary 4 IE ; %I 451 41.7 39.9
Quite unnecessary B< ﬁfﬁ% 1.7 29 2.3
Not necessary at all ala J} Frl - - -
Don’t know /Hard to say 1 i[Lﬁ [ S 1.6 1.6 2.7
Very/ quite necessary lefsil E 3=§,l/ HETE| —;T%,I 96.7 95.6 95.0
Quite unnecessary/ not necessary at all Q AN 3=F£,l/ S 3=F;I 1.7 2.9 23
Sample 157 1201 1206 1 204
Note: Percentages may be slightly discripencies due to rounding of figures.
ﬁ%t CE f‘i%_@[?ﬁ[}ﬁ (R /T APV "—“F"*DF[W S B o
Mercado Solutions Associates Ltd. -24 - April 2006
F Fpe R 'ﬁE‘ £ 2006 =+ 4 |



Survey on Business Attitudes to Intellectual Property 2006
T BRSO T #2006

Table 6: Whether consider necessary to protect IP rights — bivariate analysis

£ 6 IARSIBEMEE TP - SO

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates & community/ Social
tourism Logistics comm.* Bus. Serv. services

Gy Ez?’%,/ il R SRR USSR

Manufacturing  Construction xE!Ti[ PEYRA Y/ R[> B9 IRy R ] = SRS

WY EEX SARIER PRY AR WK R
(%) (%) (%) (o) (%) (%) (%)

96.9 96.7 96.8 90.9 100.0 95.6 97.6

Very / quite necessary
:J]EF{Q"EJ%'TFQI / HJQ?J%’T@
Quite unnecessary /
not necessary at all 15 2.2 1.6 6.1 - 2.2 1.6
T QT@ I F=7 %TF;I

Don't know /Hard to say

) 15 11 16 30 ] 22 08
Sample 65 of 695 33 9 182 127

B4

x*=5.719; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t SEh ”Ejﬁ%[? (RS 153 PERAATRS 125 100% -

* Caution: Small base

*ETC BRI

Table 7: Whether consider necessary to protect IP rights — bivariate analysis

# 7 MARSABEMEE CTRGY - SREN

Size of establishments

1-9 10-49 50+

(%) (%) (%)
Very / quite necessary :J[E*f{f"éj%—‘ﬁ;l / Héﬁ‘éj’ﬁ%—‘ v 96.6 97.6 95.7
Quite unnecessary / not necessary at all HéEJJj\’IJ’E',I I F=7 %‘T{%l 1.8 1.6 -
Don't know /Hard to say > #ipi / U5 1.6 0.8 43
Sample 1% 1054 124 23
x?=2.037; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
TSR o (AR 153 AR 1 100% ¢
Mercado Solutions Associates Ltd. -25- April 2006
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3.1.3  Whether consider the current situation of IP Rights infringement in the business

environment of HK is serious

fl:Fllnm Jr‘:l:%uﬁ ?ﬁ»ﬁ@i{ﬂ—ﬁf[l;chi:[l%ﬁ:jgfljf?%jl;J%I

When being asked whether considered the
current situation of IP rights infringement in the
business environment of Hong Kong was
serious, more than two-thirds (67.6%) of the
establishments considered the situation was
very / quite serious. Yet, still about one-fifth
(22.9%) considered the opposite. The
percentages were about the same as last year.

In terms of the size of establishment, it was
observed that medium sized establishments
(37.1%) tended more to consider that the
current situation was not serious / completely
not serious in Hong Kong.

(Table 8 — 10)

ﬂﬁiﬁ”k$$
EAIVIT I 7 B ;ﬁi
@76A)E%$ﬁ§% 1%

FIEJ s IEI JEJ-[\—J_IJJ‘L-/
fd o F[f‘l—‘—‘%i | HE{EEJEO

%aiﬂﬁwgmﬁ%

QZ

«M%%ﬂﬁmip:-’£$'mﬂw (37.1%)
R RO B ) 2

e (] l?.:’i ED

TEE

(#8-10)

Table 8: Whether consider the current situation of IP rights infringement in the business environment of

Hong Kong is serious

# 8 1 Rl Ay BRI W BV AT A R

|

2006 2005 2004

(%) (%) (%)
Very serious J[sz[ 9.2 7.5 9.9
Quite serious 4 éﬁg 58.4 62.3 63.0
Not serious T 5%;[ 22.9 21.9 19.8
Completely not serious ' = 7 Bl - - -
Don’t know /Hard to say #ifi / 5! 9.5 8.3 7.3
Very / quite serious ?E’Ffj’%ﬁﬁl I HEBFE 67.6 69.8 72.9
Not serious / completely not serious - 8£1 / = T8 229 21.9 19.8
Sample 154 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ«‘t PR FT;,J (o (R HIAREY 10T ESEATES 1 ST 100% -
Mercado Solutions Associates Ltd. -26 - April 2006
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Table 9: Whether consider the current situation of IP rights infringement in the business environment of

Hong Kong is serious — bivariate analysis

£.9 1 AN RN BB N - SR

Wholesale,
Retail & IE

trades/ Transport,
Restaurants & Storage &

tourism Logistics
1Y) %’Fé’,/ f_ﬁﬁﬁ/

Manufacturing  Construction ~2ZtTi[ €7 B/ :f
d

¥l
i

IT&
comm.*

Financing,

Insurance,

Real

estates &
Bus. Serv.
BRSSP Y S 2 H
Rl SmIgy R

Public utilities/

Entertainment/ Public

adm./ gov./ Edu/
community/ Social
services

Wa¥  WA¥ Ry R R R
(%) (%) (%) (%) (%) (%) (%)
Very / quite serious
’J%,J@%j /A 70.3 65.9 67.8 61.3 88.9 65.9 68.8
Not serious /
completely not serious 26.6 264 22.3 32.3 11.1 22.0 21.1
THE 1 K2 R
Don't know /Hard to say
TR [ (Sl 3.1 7.7 9.9 6.5 12.1 10.2
Sample 64 of 695 31 9 182 128

1:11

x*=9.573; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
TSR (A 153 AR 1 100% ¢

* Caution: Small base

* PR R BRI D

Table 10: Whether consider the current situation of IP rights infringement in the business environment of

Hong Kong is serious — bivariate analysis

.10 : pLAFELHE 7 ¥ BV ARBE VRIS - SHRCRIAT

Size of establishments

oL )

1-9 10-49 50+

(%) (%) (%)
Very / quite serious :J]E”rf@%f[ | R 68.6 58.9 69.6
Not serious / completely not serious 1 #£1 / # = % 212 371 26.1
Don't know /Hard to say > #ifi / U5 10.2 4.0 43
Sample £ % 1054 124 23
x?=19.147; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
oSSR IV 3 AR S0 100% -
Mercado Solutions Associates Ltd. - 27 - April 2006
K BpOT R E L il 2006 F 4 *|
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3.1.4 Whether aware that there is legislation on protecting copyright, trademarks,

patents and designs in HK

RE BT HCE ] URASAR ~ i~ FA 9B O ]

Majority of the business establishments
(94.2%) were aware that there is legislation on
protecting copyright, trademarks, patents and
designs in Hong Kong, which was slightly
higher than in the last round.

While majority of the establishments in different
industry sectors were aware of the legislation
on protecting copyright, trademarks, patents
and designs in Hong Kong, relatively more of
those in the wholesale, retail & IE trades /
restaurants & tourism sector were not aware of
the legislation (8.6%).

Besides, slightly higher proportion of small
sized establishments (6.2%) were not aware of
the legislation on protecting IP rights in Hong
Kong.

(Table 11— 13)

pé(ﬁ%i&%ﬁ (94.2%) ISHLEE HE )
R i ;ﬁw’ﬁ%ﬁ‘%ﬁﬁuﬁ[7J [

i F— /\F[ UPIEE

¥ o

i3 (EE T [fl = K ’UM‘@;H‘@ AR

Iiﬁu A ~ F?F—'J F—/ﬁ e *%ﬁ
Hif=gg | &= &L
RS 1
(8.6%) -

@wwar

[
et

R

e 91
[BFEL | R AW
© S 3% T

EIFSH (62%) E5

W%@@#mﬂW@WO

(% 11— 13)

Table 11: Whether aware that there is legislation on protecting copyright, trademarks, patents and designs

in Hong Kong
F 11 R HUAE | (URASAE - B~ FiFIE S IR VIR ]

2006 2005 2004
(%) (%) (%)
Yes #| 94.2 92.0 92.9
No j< | 5.7 8.0 7.1
Sample 154 1 201 1 206 1 204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ D E R FT;J (o (R HIAREY 10T ESEATES 1 ST 100% -
Mercado Solutions Associates Ltd. -28- April 2006
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Table 12: Whether aware that there is legislation on protecting copyright, trademarks, patents and designs

in Hong Kong — bivariate analysis

F 12 RLAERE HE) EASHE - FiR - B SHEIEETEVE ] — SRR

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

R o . ‘ﬂ@“‘ih%r‘ﬂ
Manufacturing  Construction 2ZtTi[ €7 B/ I/ SER R %ﬁ:/ﬁ?“ =15 /Lﬁ‘rr‘jﬁzf ﬁ?/
I S g R L
) ,

(%) (%) (%) (%) (%)
Yes 7| 9.3 100.0 91.4 1000 1000 984 97.7
No 1% 47 - 86 . - 16 23
Sample f5 £ 64 of 694 32 9 182 128

X?=27.313; p-value < 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
b ?ér’jﬁ%[}.‘: * (EHIRREY 15T ESEATES T S5 100% -

* Caution: Small base

L RANEED

Table 13: Whether aware that there is legislation on protecting copyright, trademarks, patents and designs

in Hong Kong — bivariate analysis

F13 - RLAHUAE HE| ERASHE ~ FiR - BIFIY SHEBIEETEVE ] — SRR
Size of establishments ﬁ;ﬁ%‘lﬁi

1-9 10-49 50+
(%) (%) (%)
Yes | 93.8 98.4 95.6
No J2%) 6.2 1.6 4.3
Sample £ %4 1054 123 23
X?=55.517; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
7SRRI (W 3 DRI 5 100% -
Mercado Solutions Associates Ltd. -29- April 2006
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3.1.5 Whether consider the IP protection in the business environment of HK is

adequate

L BT I A (U 7 P L A I LRL LS

More than two-fifths (42.2%) of the 7%k~
establishments considered very / quite r&iﬂ“ﬁ' |10 Sk FBAY [ E’EL
adequate for the protection of IP rights in the pL%w -

business environment of Hong Kong, which (51.0%) F‘ ?ﬂjﬁ“@:hﬁ‘ B 0 Ezgl

F,]Jﬁr{j ]

was higher than than in last year. Yet, more i i (G

than half (51.0%) considered the opposite,
demonstrating that improvement was still
necessary to strengthen the protection of IP
rights.

No significant difference was observed 7[ EE b#ﬁﬁu&&
between different industries and sizes of iﬂmﬁl FITAS [
establishments in terms of their attitudes =[]

towards the adequacy of the protection of IP
rights in the business environment of Hong
Kong.

(Table 14 — 16)

S I (42.2%) ﬁu&%ﬁ Eh - F“?%F
] A

IFFEH’E‘

JiCHE )

ﬁﬁiﬁ%@@&ﬁ?ﬁﬁﬂ

S L= R

(% 14— 16)

Table 14: Whether consider the intellectual property protection in the business environment

of Hong Kong is adequate

A 14 1 FL R Y B TP O LR

2006 2005 2004

(%) (%) (%)
Very adequate ? Lliui 1.6 1.6 2.1
Quite adequate ELEIE_ 40.5 35.8 37.7
Inadequate 7+ jL5w 47 1 52.4 48.2
Very inadequate leﬁ SN 3.9 34 6.5
Don’t know /Hard to sayj HIp U 6.8 6.9 5.6
Very / quite adequate JE’ﬁ plgw [ AfELsy 42.2 374 39.8
Inadequate/verylnadequate7 plgw | Jli’ﬁ = 51.0 55.7 54.6
Sample 1574 1 201 1 206 1 204
Note: Percentages may not add up to 100 due to rounding of figures.
r%i: SEh Aéiﬁ%ﬁ (IR F 103 ESEAIES 275 100% -
Mercado Solutions Associates Ltd. -30- April 2006
%ﬁé&ﬁ?ﬁ'?ﬁﬁﬁ%ﬂﬂi 2006 =+ 4 |
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Table 15: Whether consider the intellectual property protection in the business environment

of Hong Kong is adequate — bivariate analysis

15 ¢ RLAREVHE MY RIS SHHE O RS — SRR

Wholesale Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

L L ‘ﬂ/ﬁﬂ*ﬂ‘mﬁﬁt’/"ﬂ
Manufacturing Construction  1£¢Ti[ 17 pA/ I/ SEE RS %ﬁlﬁ? RS /L*Trﬁ‘ﬁzf ﬁ?/
O S g R L
) To (%) (%) (%) (%) (%)
Ver / quite adequate
ﬁyﬁi?? o/ &]Lfg » 422 396 443 438 400 357 M7
InacJequate / very
inadequate 51.6 52.7 491 46.9 60.0 571 52.0
RS 2R RS
Dontknow/Hard to say
T |

6.3 7.7 6.6 9.4 - 7.1 6.3

Sample

o ¢p 64 91 695 32 10 182 127
x*=6.183; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.

FE Al ?ér’i%ﬁ[’ﬁ? (IR 153 EAATES 15 100%

* Caution: Small base

* PR R BRI D

Table 16: Whether consider the intellectual property protection in the business environment

of Hong Kong is adequate — bivariate analysis

# 16 : RLAR VA MRS I SR [ IRLELSY — SRR

Size of establishments

oL

1-9 10-49 50+

(%) (%) (%)
Very / quite adequate FEff -L5w [ &Fifl5w 42.1 419 47.8
Inadequate / very inadequate L% / JlE’fl =L 51.2 50.8 435
Don't know / Hard to say > #3E1 / (S5 6.7 73 8.7
Sample £ % 1055 124 23
x?=0.607; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : Elﬁ?jé"ﬁ'%ﬁ[’ﬁ (IR 153 EAATES 15 100%
Mercado Solutions Associates Ltd. -31- April 2006
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3.1.6 Most effective way to improve the situation of IP infringement in HK

f&rcl T’ F' @»Jﬁxppn%@@’[ﬁi]}dﬁfﬁﬂ;

Regarding the most effective way to reduce IP S5t gt £ i & slseas; o (2 ’“J;D%E—*F@ ?EYEJ
infringement in Hong Kong, quite consistent Eﬁj;i e Eﬁrpﬁﬁ@ AN B 3 T3
with the findings in the previous round, it was [ ﬂ&%ﬁﬁ“t E"}f ,[?%* [ | (81.9%)
observed that four-fifths of the establishments 4% ¥ 11 #fq_r?ﬂjﬂl%y S ARG [
suggested “lowering the price of genuine i JJ (76.7%) Jﬁ?%%%iﬂ%’?b[
goods” (81.9%), followed by ‘“raising “#E7; (60.9%) o [F=9t - FE ] LTS AR
awareness of IP rights protection / ®IJTUpEITE] (52.4%) ]‘DE cISfiFf F“,?ﬁr I
strengthening  education” (76.7%) and i[l%&ﬁ;@%il}dﬂ U o
“full-scale enforcement action against the sale (Z 17)
of pirated and counterfeit goods” (60.9%).
Moreover, more than half of the establishments
also considered “increase penalties” (52.4%)
as means for improving the situation of IP
infringement in Hong Kong.

(Table 17)

Table 17: Most effective way to improve the situation of IP infringement in Hong Kong

H A7 ¢ o F o (O A

2006 2005 2004
(%) (%) (%)
Lower price of genuine goods 81.9 80.5 87 1

LS ET ISR
Raising awareness of IP rights protection / Strengthen

education 76.7 76.4 77.8
NPT E NS | s

Full- scale enforcement action against the sale of

plrated and counterfeit goods 60.9 62.2 54.4
T R P T
Increase penal’ues
52.4 52.1 51.2

[%HI’JPQJ
Don’t know /Hard to say
THBE e 0.5 0.3 0.1
Sample

" 1201 1206 1 204
B

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t : gw?m?ﬁﬁﬁ A 25— [ F{;;t P FIo E““ﬁ'e?&ﬂ@?%’?*ﬁ? 100% -

Mercado Solutions Associates Ltd. -32- April 2006
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3.1.7 Most important stakeholder in reducing IP rights infringement in HK
o F S R R R

For the stakeholder which was considered the =#%* [?E&JF“?JE = dsr 7w R JEJ;LI%FSF}?@I
most important in reducing IP rights Jpff1> PF[F JE[’%#EE JFI%IEJE & EE’FHJ;Q#
infringement in Hong Kong, more than half # (55.9%) ﬁ]w ELT] ﬁr.ff/}% iﬁ;l{%lﬂi
(55.9%) of the establishments considered the Jcl 5 A, PR R BT | ?J Ed
government should play the most important ?E‘ AT ,3%] JEJ{I%&T@I??;EJHIFEEE
role, while about equal proportions considered HEifz! 7|« (m HHJﬁM 1% * 14.0%) - [fil
copyright owners and the educational - fffiH *}’31\ I'FF? @iﬁ#{nﬁiﬁj p Jﬂm‘éfi
institutions should play the most important role }‘F*ﬂ?f FHRVIFR Jﬁﬁ@ ﬁ#ﬁ
in reducing IP rights infringement in Hong Kong (% 18)
(14.1% and 14.0% respectively). It is also
noteworthy that the percentages for retailers
were higher in the recent two rounds as
compared to the findings in 2004.

(Table 18)

Table 18: Most important stakeholder in reducing IP rights infringement in Hong Kong

.18 ¢ B YR MR

2006 2005 2004

(%) (%) (%)
Government [/ 55.9 54.9 58.9
Copyright owner {5 Aig=E | 141 14.2 14.2
Education Institutions fﬁj%ﬁéj 14.0 13.8 9.1
Consumers if[§+¥ 8.3 9.2 15.0
Retailer %%’[F}J 7.7 7.9 2.8
Sample £ 4 1201 1206 1 204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ«‘t PR FT;J (o (R HIAREY 10T EEAES 1 ST 100% -

Mercado Solutions Associates Ltd. -33- April 2006
A FAp P L 2006 = 4 7]



Survey on Business Attitudes to Intellectual Property 2006

MR S S B  2006

3.1.8 Whether consider intellectual properties are valuable assets of a company

RSV ARL Y FIpURTE YR

Majority of the business establishments
(97.1%) considered intellectual properties (e.g.
invented products / technology, logo or brand
name) were valuable assets of a company,
which was quite consistent to the last round.
Only 2.9% of the establishments considered
the opposite.

No significant difference was observed in terms
of industry sectors and size of establishments
as majority of the establishments (about 93%
or more) considered that intellectual properties
were valuable assets of a company.

(Table 19 — 21)

IFF 7J F?ilg&
il DéﬁF‘F A 2

i

TH
*/I

1<

L

_V_l—rv

[ 3L
EJ’E"FEJ T AN -
2.9% pﬂg&fﬁﬁﬁwﬁﬁi °

| l*ﬂi RIS

) T iﬂp%:_@%

FIFEJ =3 ]H“

T‘é (97.1%

L

) H?/ﬂ[‘%@’l@

S

A
E
~

AR EERY ©178)

2L

AT (79 93%

‘—[pj

%"7? Eﬁ*i@"[:

(# 19— 21)

Table 19: Whether consider intellectual properties are valuable assets of a company

# 19 : pLARELEHE fBRL - RIPVErERYE

2006 2005 2004
(%) (%) (%)
Yes ZEL 97.1 96.1 95.0
No {@ b 2.9 3.9 5.0
Sample 5% 1201 1206 1 204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ DR FT;J[ Ao (EIRRY 10T ESEATES T S 100% -
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2006 = 4 *|

e R E L



Survey on Business Attitudes to Intellectual Property 2006

MR S S B  2006

Table 20: Whether consider intellectual properties are valuable assets of a company

— bivariate analysis

20 : RLUAREVHHE MR FIpVET RIS E - SRRCESIAT

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

PRI FE R OH SRR 2 qi%ﬁ'/"ﬂ
Manufacturing  Construction 2ZTi[ €7 pA/ :rJ I/ SER R %ﬁ:/ﬁ?“ =15 /Lﬁ‘rr‘jﬁzf ﬁ?/
@

WY EX mamey
b

S QLA S 7= SR RCAA CL ToE §

(%) (%) (%) (%) (%)
Yes 4% 96.9 93.4 96.8 938 1000 995 98.4
No 7 @1 3.1 6.6 32 6.3 - 0.5 16
Sample 54 65 91 694 32 10 182 127

X?=10.482; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

=l 'Jrr‘f‘“' > IR 153 F RIS T E 100% -
* Caution: Small base

R R D

Table21: Whether consider intellectual properties are valuable assets of a company — bivariate analysis

F 21 RLAREVHHE MR FIpVET Rl R - SRRCESIAT

Size of establishments H #5481

1-9 10-49 50+
(%) (%) (%)
Yes L 96.9 99.2 100.0
No {? Eb 3.1 0.8 -
Sample 5% 1054 124 22
X?=2.831; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
o PSSR TIRAT o ESREAT T S 100%
Mercado Solutions Associates Ltd. -35- April 2006
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3.2
| AT AR R

3.2.1

Business Operation in relating to IP Rights

Whether considered “After | have obtained a business or company registration

in HK, no-one else can use my company name as a trademark in HK” is true

? rg“; i*%ﬁﬁvﬁﬁ?i’ I ZRIRER B 32 P RS R 2 ] A R
s

P

Establishments were asked whether they
considered the statement “after | have obtained
a business or company registration in Hong
Kong, no-one else can use my company name
as a trademark in Hong Kong” is true. While
more than half (54.3%) of the establishments
misunderstood that the statement is true, still
45.6% awared that is not true. The findings
were similar as in last year.

When analyzed by industry sector, it was
observed that those establishments in the
public utilities / entertainment / public

administration / government / education /
community / social services sector (75.0%) and
the transport / storage and logistics sector
sector (71.9%) tended more to aware that the
statement is wrong.

No significant difference was observed
between different sizes of establishments in
terms of the awareness level of the wrong
statement.

(Table 22 — 24)

kA r; Vi% S
A AR I8 5

PR Y2 S R 2
PGPl ) [OREL L - G
(54.3%) [IFSAERL ) ERI kL i - (19

45.6% ;pT lﬁjﬁ'jﬂ’, \f_ff‘,i_:’ o

Hr =5 e 6@%‘@5 SH ) IBEEEE

MR R I B
%; FH (75.0%) i f?ﬁu I ok
(71.9%) ¢ J%Tﬁﬁ[ﬁ r[ -iEﬁJ— iJjFEﬂJ °

j =il %J@Fm;&% NG F‘EJ%HIP%?; k2l F[J%' ﬂ@ﬁ;&p@%@
R PR -

(# 22— 24)

Table 22: Whether considered “After | have obtained a business or company registration in Hong Kong,

no-one else can use my company name as a trademark in Hong Kong” is true

2.22 @0 WS EWVEEY | D FREPI R o 19E) §s SUREIH 2 | 6P (BRI | L T
2006 2005 2004
(%) (%) (%)
gjokrlstjered as true 543 53 1 )
b
§Hoﬁn&d:a_r}e_zg as false 45.6 46.9 _
FL« JT L I:IA
Sample
. 1201 1206 -
Bk
Note' Percentages may not add up to 100 due to rounding of figures.
P ,+r74| T IR 153 AR 2 100% -
Mercado Solutions Associates Ltd. -36 - April 2006
2006 *F 4 |
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Table 23: Whether considered “After | have obtained a business or company registration in Hong Kong,

no-one else can use my company name as a trademark in Hongq Kongq” is true

- bivariate analysis
#23: nm‘fﬂ rd&‘%ﬂ“?ﬁgvfﬁﬁﬁi I nJ fs - 32 b Fl:%ulfﬂﬁ%&ﬁ“w, Fil 7 (B IEF'JFEWF%% iu'l? 5

- 55T
Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

PR AE Y O SRS AR
Manufacturing  Construction ~2ZtTi[ €7 B/ I/ SER R %ﬁ:/ﬁ?“ =15 /Lﬁ‘rr‘jﬁzf /Jfﬁ/
O %zﬁ W W Ao
) ,

(%) (%) (%) (%) (%)
;"Qsﬁered as true 35.9 53.8 52.7 719 600 492 75.0
Considered as false 64.1 46.2 473 281 400 508 25.0
Ft—«tuj _L F‘g
Sample
: 64 of 694 32 10 181 128
Bt

x?=37.525; p-value < 0.05
Note' Percentages may not add up to 100 due to rounding of figures.

CEE '*Fﬁh ’I*HW;%EJ 173 F“?prlgl&j 7 100% -
* Cautlon Small base

* PR R BRI D

Table 24: Whether considered “After | have obtained a business or company registration in Hong Konqg,

no-one else can use my company name as a trademark in Hong Kong” is true

— bivariate analysis

3. 24 A THE T AEIVERRR / HJ P - 32 *pede AERE R 2 | 6 (B IE 212N X =

- &)
Size of establishments
R

1-9 10-49 50+

(%) (%) (%)
Considered as true
S 4o 54.3 54.5 59.1
oy tns'dffig as false 457 455 409
Ft—« J7 _L F;
Sample

. 1054 123 22

Bt
x?=0.202; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
F,%t S ”Eirr%f%l? (IR E 153 EEREFIES 2 100% -
Mercado Solutions Associates Ltd. -37 - April 2006
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3.2.2

While three out of ten (30.0%) of the business
establishments claimed they had registered
trademark, patent or design in Hong Kong, the
majority (69.9%) had not done so. Yet, the
rate of doing so was higher in these two years.

Among those establishments who had
registered trademark, patent or design, about
three-fifths (69.4%) had registered 1 trademark,
patent or design and 28.9% had registered 4 or
more trademarks, patents or designs and the

remaining 9.8% had registered 2 to 3
trademarks, patents or designs.

When analyzed by industry sector, it was
observed that establishments in the IT &

communications (44.4%) and manufacturing
(42.2%) sectors were more likely having their
trademark, patent or design registered as
compared to other industry sectors.

It was also observed that medium and large
sized establishments (46.3% and 43.5%
respectively) were more likely having their
trademark, patent or design registered in Hong
Kong.

(Table 25 — 28)

Whether registered any trademark patent or design in HK

P’%@ %Wﬁ# FF
CIFE A o

TR AR I O
oA (59.4%) FER T R
g 9t B95ERE - %) 28.9% ZEp 7 4

T E Bk 9.8% IZEf] 2" 2 % 3 [
ﬂ/ﬁ%ﬂ%ﬁ

[ 1 o e
STV
B

[EE N

o ﬂl

P ORI 7 S R [ b S
H (44.4%) b"g‘i@i (42.2%) puksifs =t
|ﬂ1m$\qr£]p FIEPHTF 1e TR ﬂlﬂﬁ&ﬂl@%
Al

Ph

ﬁy RS A RIS G #‘46 3%
43.5%) [\mjlfﬁﬁ’r IR~ I
BT
(# 25— 28)

Table 25: Whether had registered any trademark, patent or design in Hong Kong

%251t AMERITE  HAIES RS

2006 2005 2004
(%) (%) (%)
Yes F| 30.0 22.9 12.5
No I2F| 69.9 771 87.5
Sample 54 1201 1206 1 204
Note' Percentages may not add up to 100 due to rounding of figures.
D FTJ[ T TERIRARYT 55 A S 100% -
Mercado Solutions Associates Ltd. -38- April 2006
A FAp P L 2006 = 4 7]



Survey on Business Attitudes to Intellectual Property 2006
T BRSO T #2006

Table 26: Number of reqistered trademark, patent or design

2.26: 2'D{EIFERIEVEE - BIFIE 9 ST

2006 2005 2004
(%) (%) (%)
1 594 64.0 74.5
2-3 9.8 13.9 13.2
4+ 28.9 22.1 12.3
(Mean = g} (3.5) (3.4) (2.2)
Sample 154 360 276 151

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t : Elif?i%fiﬁa (o (IR 153 PR 1 29 100% -

Table 27: Whether had reqgistered any trademark, patent or design in Hong Kong — bivariate analysis

227 BN ARG - A SRR - SARpTAT

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

i/ Eﬁ%’,/ A Ll ?i[\/ﬁbtiﬁggii/fil

Manufacturing  Construction xE!TS[ PEYRA (Y R[> B9 IRy R | 5 SIS/

WY EEX ARIER PRY AP WK SRR
(%) (%)

(%) (%) (%) (%) (%)
Yes
2 422 220 316 250 444 357 12.6
No
it 57.9 78.0 68.4 75.0 55.6 64.3 874
Sample 64 91 694 32 9 182 127
4;;1_9(

x*=48.682; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E%t : E‘lﬁ?é(iﬁ% (A AR 103 A 1% 100% -

Caution: Small base

A RAGRIECD

Table 28: Whether had reqgistered any trademark, patent or design in Hong Kong — bivariate analysis
%28 1 {AT AN R - BAP GRS - S
Size of establishments

R
1-9 10-49 50+
(%) (%) (%)
lE(JeS 27.7 463 435
No, 723 53.7 56.5
12 E|
Sample
1054 123 23
B4
x*=71.935; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t Sl ﬁ%r’iﬁa B TAEIMRA 153 PR 1 29 100% -
Mercado Solutions Associates Ltd. -39 - April 2006
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3.2.3

Whether had employees specifically responsible for IP management

RLAE T B R A TR (e

While maijority of the business establishments
(77.3%) did not have any employee specifically
responsible for intellectual property
management, about one-fifth (22.6%) had
deployed staffs specifically responsible to do
so, which was higher than in the past two
years.

When analyzed by industry sector, it was
observed that the proportion of having
employees  specifically  responsible  for

intellectual property management was highest
among the establishments in manufacturing
sector (32.3%).

No significant difference between different
employment sizes of the establishments on

whether  having employees  specifically
responsible for intellectual property
management.

Among those establishments that had
employees  specifically  responsible  for

intellectual property management, most of the
staffs were responsible for the registration of
trademarks, patents or designs (67.6%),
followed by monitoring employees’ using of
other people’s IP rights (58.5%), monitoring the
IP rights of the company (47.8%) and licensing
/ trading IP rights of the company to others
(35.6%).

(Table 29 — 32)

- DJFH;L fr 773% E @ s
'%E%?F@ TE T Y I/# 6%)
EIIJ%?*EPK F JJEQLH;I—‘L:“, FHI’?HIIHJ
P IR @
5 ORI JEE E%ﬁ%ﬁﬁ@@@g;
A ST ST R SO L
(32.3%) -

T AR J&Mﬁ&"ﬁ P E T B A
i@*ﬁpl AZE R J%\Eﬁﬁfﬂ °
o HEET

Lﬁfﬁ%%@@m%mwf
ML %iPé@ f

3 IEI

]

> % glﬁug
HIES I BIZFHRY ( 76%)
HJJE[I%LE[J;LI%@;@ 585% CEEE N F A
Al (47.8%) Wl IR O R
el | b phE Y (35.6%)

(# 29 - 32)

“_v'l

Table 29: Whether had employees specifically responsible for intellectual property management

# 29 : RLAEEIT B e B ARl

2006 2005 2004

(%) (%) (%)
Yes F| 22.6 18.9 10.0
No I2 % 77.3 81.1 90.0
Sample 154 1201 1206 1 204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ D E R FT;J (A (R HIAREY 10T ESEAES 1 ST 100% -
Mercado Solutions Associates Ltd. -40 - April 2006

2006 = 4 *|

A FApe R R L



Survey on Business Attitudes to Intellectual Property 2006
T BRSO T #2006

Table 30: Whether had employees specifically responsible for intellectual property management
— bivariate analysis

230 RUAEIET EI EIEEE ARV B - SRR ST

Wholesale, Financing, Public utilities/
Retail & IE Insurance, Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

) G fﬁweM/*ﬂMM%qeﬁ“ﬂ

Manufacturing Construction 211 17pb/ }’El/ Rl PO ffyR] 515 /L*‘*rﬁ”ﬁ izt

WX Y RANIEE PR R W SR
% %

(%) (%) (%) (%) (%)
Yes 7| 323 17.6 224 281 200 26.5 15.7
No %7 67.7 824 776 719 800 735 84.3
Sample 574 65 91 695 32 10 181 127

x*=28.147; p-value < 0.05
Note Percentages may not add up to 100 due to rounding of figures.
E E[ S BE G I4IHI )ﬁ’ﬁﬁl 157 l—**’?'lfl:l%]&j ~100% -

Caution: Small base

T BRI

Table 31: Whether had employees specifically responsible for intellectual property management
— bivariate analysis

231 RAEET H VR RV B - SRR

Size of establishments

R
1-9 10-49 50+
(%) (%) (%)
Yes F| 218 27.6 34.8
No J2F) 78.2 724 65.2
Sample £ %4 1054 123 23
X?=4.093; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR TIRET 1 ESREAT T S 100%
Table 32: In what aspect were the staffs responsible for
A32: B\ B PR VT (B
’ 2006 2005 2004
(%) (%) (%)
Registration of trademarks, patents or designs
67.6 67.2 82.5
If%iP A Ej*[ﬁ/ 7\‘%&‘%‘?#
Monltorlng employee's use of other people’s intellectual property rights 58 5 61.7 45.8
B £Y 7 07 i 0 st A ' ' '
Monitoring the intellectual property rights of the company
R 47.8 45.6 50.8
B 2 I A
Licensing / trading intellectual property rights of the company to others 356 1.4 475

SR A MR R | b

Sample: Among all establishments who had employees responsible for intellectual
property management 272 228 120

ks PJREE R R e TR (OB TR L

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t : plif??@é[?ﬁﬁﬁ‘#ﬁq'ﬁ Lt~ ﬁr] P Fiod ':“‘?e?lﬂ@?%ﬁ*ﬁ? 100% -
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3.24

Whether prohibit the staff from using the company computers in uploading or

downloading files for personal use during the office hours

J]:| L"‘F'I_r_‘ +BET EETF

Of all the business establishments, they were
asked whether their company prohibited the
staff from using the company computers in
uploading or downloading files for personal use
during the office hours. Close to three-fifths of
the establishments (58.0%) claimed that they
prohibited their staff to do so, which was
significantly higher than the previous survey.
Still, about three-tenths (30.6%) of the
establishments claimed they did not do so and
the remaining 11.4% claimed they had no
computer / no internet connection accessible
by staff in the company.

When analyzed by industry sector, it was
observed that 80.0% of the establishments in
the IT & communications sector prohibited the
staff from using the company computers in
uploading or downloading files for personal use
during the office hours, followed by financing,
insurance, real estate & business services
sector (71.4%), the manufacturing sector
(67.2%) and the public utilities / entertainment /
public administration / government / education /
community / social service sector (66.1%). In
contrast, relatively higher proportions of those
in the transport, storage and logistics sector
(36.4%) and the wholesale, retail and IE trades
/ restaurants and tourism sector (34.1%) did
not do so.

Medium and large sized establishments (71.8%
and 73.9% respectively) also tended more to
prohibite the staff from using the company
computers in uploading or downloading files for
personal use during the office hours.

Of the establishments who claimed that they
prohibited their staff from using the company
computers in uploading or downloading files for
personal use during the office hours, 75.1% of
them set up internal rules / guidelines; more
than half (57.3%) of the establishments by

PP 2 TR B T B (R S PR

Bt r&i@a){f‘%‘ , er‘@gtﬂb EJWﬂjFFP A
%?fé E [F[l R Fi',f‘ﬁ&;&* B =
RE[E e T = (58 0%) [kt pe ipir
?Jiﬁﬁalﬂ? P PH A - *F"‘:fﬁlﬁ ’FJ ° {EI
?J%xﬁg 7 (30.6%) i ﬁ%lﬁiQ?J
15 B 11.4% R Sl I L OFIT
I ﬁ[ 3 FIR R

= FOFH A 0 555 80, O% '@Z]&E‘Yg*f‘l

ﬁuﬁ%i’gmﬁ&ﬁ? BEIREST TR D

]E[H ';\ }: :l & F&—Lg&ﬁﬁilg LF| 3 -j;
hif flﬁxﬁaa [ &k ? J%?fi
(71.4%) ;Jﬁ;ﬁt (67.2%) i,r | s,

S| ﬁff/frrﬁlf[ﬁf L
Rk gﬁ (66.1%) - ﬁ[@% g;rﬁg =]
:Jiﬁﬁ?/ T} CINEEChIE S hﬁ /

R ﬁ/\ﬁ“ﬂv 3& (34.1%)
2E i

¢_.

4

=9t B BB T HI ﬂ‘ 71.8% *
'B%@Wﬂm& A b ﬁv
IEIF' g f' ﬁ”F E&Fﬁ'j\ﬁ&ﬁﬁlﬂi]g MEE o

T H A ?JW[I—F'I*—&E; Eg[lelE
FIBP_ RO ™ i (= - PR
[0 75.4% Fo 378 2 2 ﬁ%ilh
g5 iﬁ##pﬁg&dr (573%) BN Jn.x—%,
104ﬁ KAAEE% E FIF‘F{”?H WE 11.4%
Ffrj:[éF F—ﬁl

B
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using the means of monitoring by the company; (# 33 - 36)
Mercado Solutions Associates Ltd. -42 - April 2006
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some 40.4% by regular checking of computer
hard disks and 11.4% by stating explicitly in the
staff's employment contract.

(Table 33 — 36)

Table 33: Whether prohibit the staff from using the company computers in uploading or downloading files
for personal use during the office hours
#.33: “E]I?\, L IO e SN i 1 A T W % E Qi e

o

2006 2005 2004
(%) (%) (%)
fgjes 58.0 49.4 -
No 30.6 35.4 -
12E|
No computer in the company i
= F‘HQ?J%%E’{[ 11.4 15.3
Sample
. 1201 1206 -
1;3:—

Note: Percentages may not add up to 100 due to rounding of figures.

7T - (RHIIOT 53 AR T S 100% -

Table 34: Whether prohibit the staff from using the company computers in uploading or downloading files
for personal use during the office hours — bivariate analysis
234 1 EA SR SRR ERT G P S IR IR N SR (R ¢ PR i

Wholesale, Financing, Public utilities/
Retail & IE Insurance, Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

E FeE EE 0PN SRR H S

Manufacturing  Construction 3Et1[ FE¥RM i/ F[FR Py /fyH] ':;FT/F;T(T?ZIBF'H/?%J\/
WX E¥ AV P A T g T T
(%) (%)

(%) (%) (%) (%) (%)
Yes
?J 67.2 53.3 52.3 57.6 80.0 714 66.1
No
?Q?J 25.0 26.1 34.1 36.4 20.0 23.6 27.6
No computer in the
company 7.8 20.7 13.5 6.1 - 4.9 6.3
AR T
Sample 64 92 694 33 10 182 127
%:Q

x%=43.182; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t : Elﬁ?i%"i’%%l’h? ’ f[ﬁ‘HU’ﬁqﬁFWFlﬁ Fﬁ%ﬂﬁ’iﬂlﬁﬂ\ ZH100% -
* Caution: Small base

* A BRI
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Table 35: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours — bivariate analysis

%35t MARIFET T BER FERAD 2 IR IR AR (R PR - SRS 4T

Size of establishments

ik a
1-9 10-49 50+
(%) (%) (%)
Yes
| 56.0 71.8 739
No
12E| 322 17.7 217
No computer in the company
2R 11.8 10.5 -
[\lo answer 43
12E ! Fﬁ“ )
Sample 1055 124 23

Bt

x?=68.085; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

o SRR - WHIREOT 153 AR 100% -

Table 36: By what means to prohibit the staff from using the company computers in uploading or

downloading files for personal use during the office hours

.36 1 (1R BB B E T T BP0 LD IR PR T BV (R B3k

2006 2005 2004
(%) (%) (%)
By internal rules / guidelines
T S RIP L 4R 75.1 69.3 -
F\/Ionltorlng by the company
ph’ fJE;*"‘ 57.3 58.9 -
Regular checking of computer hard disks
IR AR 40.4 37.8 -
Employment contract
i fRE A B 11.4 12.2 -
Set Inter access log
DHE AL . 0.1 :

Sample: Among all establishments who prohibited the staff from installing or using
pirated computer software 696 595 -

Bk T R UE T e R OB LB

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t : HH}?M’?&?{F A 25— [ FA‘[“ N2 &%Fi%[lg?ﬁiﬁ? 100% -
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3.25
using pirated computer software

£ R LEET P AR

When being asked whether their company
prohibited the staff from installing or using
pirated computer software, about seven out of
ten of the establishments (70.8%) claimed that
they prohibited their staff from doing so, while
still 18.3% of the establishments claimed they
did not do so and the remaining 10.7% claimed
they had no computer / no internet connection
accessible by staff in the company. It was
observed that the proportion of establishments
which had such practice had increased as
compared to previous survey.

When analyzed by industry sector, it was
observed that all (100.0%) of the
establishments in the IT & communications
sector prohibited the staff from installing or
using pirated computer software, followed by
the public utilities / entertainment / public
administration / government / education /
community / social service sector (87.4%) and
financing, insurance, real estate & business
services sector (84.0%). In contrast, relatively
more of those in the wholesale, retail and IE
trades / restaurants and tourism sector (21.7%)
and the construction sector (20.7%) did not do
SO.

The larger the size of the establishments, the
higher the proportion of the establishments
prohibited the staff from installing or using
pirated computer software.

Of the establishments which claimed they
prohibited their staff from installing or using
pirated computer software, 71.2% of them used
the means of setting up internal rules /
guidelines; about three-fifths (58.2%) of the
establishments were monitoring by the
company; 38.3% by regular checking of
computer hard disks and 9.1% by stating
explicitly in the staff's employment contract.

Whether prohibit the staff from using the company computers in installing or

WS 312 B R
,ﬂu Sy (70.8%) F{fjﬁ%ﬁiﬂ%ﬁqﬁ
B [H9F] 18.3% Eﬁféﬁffﬂ “ﬁﬁbeEﬁ‘"‘J
15 BT8R 10.7% o 2R E T

l.\’

M el e
9§/JEJ’—‘2“1FEJ'*I7J | T

55 A > SESHATE) (100, 0%) (EEVEY
DA EERESTIFAL 4 uig&dr?ra"é i A
i M’ggiﬁ%ﬁf« F o & uﬂ*i 1 1515
i ) 4 wﬂ/ﬂrﬁ“ﬁﬁr N ﬁ&/ﬂr@w
TJHEA%; (87.4%) W =gl | fWlw [ PaE /

4 IR (84, O%) FORSHE o AE 1 - i 1
:Jih@: I FE 1 E e L N2 =
(21.7%) P EE¥ (20.7%) ﬂﬂg&fg_ AR
1Y lﬁfﬁj (7RG

PRI AISLEES » F SR S U I
I T Sy

o B E | AR R T SRR 0] WA IR
(FBSEEH 71 2% F rf’TH ‘ﬂnﬁﬂtﬁi
/IR ) ﬁfufr@uﬁwd 3 LN
(58.2%) ﬁlﬂﬁ&ﬁﬂjﬂl Al ; 38.3% Fg
Lﬁfﬁ-ﬁ Jﬂ“;"u i > 9.1% @7 fREY a5 F
SR ARG 0 1% e
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By comparing previous survey, relatively more == - »p Jﬁﬁﬁn\?%\wﬁi

fffﬂi ETEIR A Mﬁl '

establishments prohibited their staff from :,;'

installing or using pirated computer software by », % [g?\

setting up internal rules / guidelines.

(Table 37 — 40)

o

L[ SR 7

(# 37 — 40)

Table 37: Whether prohibit the staff from installing or using pirated computer software

37 ¢ R s [ AT B

2006 2005 2004
(%) (%) (%)
]gjes 70.8 63.1 49.1
i 18.3 22.9 28.5
No computer in the company
R 10.7 14.0 22.4
Sample 1201 1206 1 204

Bt

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t Ll ”Ejﬁﬁf > ARV 153 ESREFAIES T 29 100% -

Table 38: Whether prohibit the staff from installing or using pirated computer software

— bivariate analysis

238 1 F AR PREB (L ISR — SRR

Wholesale,
Retail & IE

trades/ Transport,
Restaurants & Storage & IT &

tourism Logistics

L % zrr , i/

St

Manufacturing Construction :EL1i[ FEYEA  £y/R/

comm.*

Financing,
Insurance,
Real
estates &
Bus. Serv.

Public utilities/
Entertainment/ Public
adm./ gov./ Edu/
community/ Social
services

?f?* SEHUW@’E/ RECEEIE T5E:\

=T /p‘rr{jﬂfli[ﬁ il S?F’I/

K BEX QUK A L Y i)
%) (% (%) (%) (%) (%) (%)

%es 75.0 58.7 65.0 750 1000 840 874
3'\;0?] 17.2 207 21.7 188 - 133 6.3
No computer in the
company 7.8 20.7 12.9 6.3 - 2.8 6.3
2R
Sample

: 64 92 695 32 10 181 127
Bt
x?=63.438; p-value < 0.05
Note' Percentages may not add up to 100 due to rounding of figures.

DR rﬁ[ T (WHIRT 153 AR 25 100% -

* Cautlon Small base
CEECRR R D
Mercado Solutions Associates Ltd. -46 - April 2006
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Table 39: Whether prohibit the staff from installing or using pirated computer software

— bivariate analysis
%30 £ RIFEIT SRR - S

Size of establishments

ik
1-9 10-49 50+
(%) (%) (%)
%es 68.9 83.1 9.7
No 19.9 73 43
12E)
No computer in the company
P F'HQ?JF%’% 11.0 9.7
Sample
1054 124 23
Bt

x?=20.361; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

PSSR TRIRAT 1 ESREAT T S 100%

Table 40: By what means to prohibit the staff from installing or using pirated computer software

£ 40 : 1B LY 21 AR BB AR

2006 2005 2004
(%) (%) (%)
By internal rules / guidelines
onltorlng by the company 58.2 59.9 717
IZJE_‘T\
Regular checking of computer hard disks
o g, 38.3 37.7 32.3
(AR TO
Employment contract 9.1 8.9 6.8

G f L FﬁTpﬁJ

Sample: Among all establishments who prohibited the staff from installing or using
pirated computer software 851 761 591
B 1 I EY T R i S I (RS S R
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁéji : pdﬁ?‘%ﬁzﬁéﬁﬂﬁ’ HH 25— [ ’Fe‘ffi’ P FIod E‘%Fiﬂ@%’?*ii? 100% -

Mercado Solutions Associates Ltd. -47 - April 2006
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3.2.6
company

RN DR | PR S S FLRLE

A vast majority of the business establishments
(92.5%) considered that protecting / registering
intellectual property rights was beneficial to the
company, which was quite similar as in the last
round. Only 7.5% considered the opposite.

When analyzed by industry sector, it was
observed that all establishments in the IT &
communications sector (100.0%) considered
that protecting IP rights/ registering IP was
beneficial to the company, followed by
financing, insurance, real estate & business
services sector (98.4%). On the contrary,
those in the transport, storage & logistics
sector (18.8%) were least likely to consider it
was beneficial.

No significant difference was observed in terms
of the size of establishments as majority (about
92% or more) of the establishments considered
that protecting IP rights/ registering IP was
beneficial to the company.

Among the establishments which considered
protecting IP rights/ registering IP was
beneficial to the company, 86.5% claimed the
main benefit was to “prevent others from
copying / using the company’s intellectual
property”, followed by “enable the company to
build up reputation or goodwill” (69.5%) and
‘earning income from the company’s
intellectual property” (39.9%).

(Table 41 — 44)

Whether consider protecting IP rights/ registering IP is beneficial to the

R

== *?ﬁ FORERUEE, 1) Y
(92.5%) S | P 4
RLE Jﬂ*&nﬂi o [ 1t 7.5% FfH~ Eipl -

O34 FEIREE | I e R R e 5]
¢ (100.0%) 571 Iﬁﬁg/ E*EP HIGH: 1
I8 S KELER 1 e 1 o
VIR (98.4%) - [h I / f]

ﬁr?pﬂg&?{? (18.8%) [} Fljl 7 gwﬁﬂ
J E

»7%4

T'T \

P
2
%T
[

)

fV
RLE

j [ %Jﬁ;pﬂﬁx‘n ﬁiréfé 4\ 557 (79 92% ﬁ}r;

?F it o MBS R E 4
AN "*F'FEJ 7 &JIJ

PR | RIS T

&E-F[LJ@&LH[ »86.5% EFF[ e = EIE[J@+%F F[
[ SRS S R ) 2 ISR AR o H kL
r+ rrjjﬁ‘f \F ﬁ% (69.5%) * \FJF;L
%;ﬂ%&@%' JEEIVIE T (39.9%) -

(% 41— 44)

Table 41: Whether consider protecting IP rights / registering IP is beneficial

to the company

241 RUNFER R P‘Jiﬂﬁﬁ RS FLRLE (5
2006 2005 2004
(%) (%) (%)
Yes EA 92.5 93.0 88.4
I?#Z 7.5 7.0 11.6
Sample % 1201 1206 1 204
Note Percentages may not add up to 100 due to rounding of figures.
D ER FT““' (IR 153 EAATES 15 100%
Mercado Solut|ons Assomates Ltd. -48 - April 2006
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Table 42: Whether consider protecting / registering intellectual property rights is beneficial

to the company — bivariate analysis

42 : RLARE G / FRIHE WA plRlE R - SHREIT
Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services
3R % zrr, iﬁ“_fﬁ?/ EASANECY =TT N e qiﬁf/'\i‘
Manufacturing  Construction  2ZtTi[ €7 B/ I/ SER R %ﬁlﬁ? Rl EDS /Lﬁ‘rr‘jﬁzf ﬁ?/
O S g R L
%) d (%) (%) (%) (%) (%)
Yes 5% 93.8 90.1 92.8 81.3 100.0 98.4 85.8
No Nk Fa b 6.3 9.9 7.2 18.8 - 1.6 134
Sample 1524 64 91 695 32 10 182 127

X7 =31.797; p-value < 0.05
Note Percentages may not add up to 100 due to rounding of figures.
E DETESE S RE LT ARV AR T W 100% -

Caution: Small base

MG (SR P 1) s 1) cad )

Table 43: Whether consider protecting IP rights/ registering IP is beneficial

to the company — bivariate analysis

43 RLIAREL G / FRIHE WA PRl e R — SHREIT
Size of establishments
i)
1-9 10-49 50+
(%) (%) (%)
Yes Zuth 91.9 96.0 95.7
No {g“h 8.0 4.0 43
Don't knowj HIE 0.1 -
Sample 5% 1055 124 23
x?=2.957; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t Lyl uf?i%fi'réfs o T IARRRYT 153 P e 27 100%
Table 44: The main benefit of a company in seeking protection / registration of intellectual property
244 IVIE B/ EPITHE WS e S B
2006 2005 2004
(%) (%) (%)
Prevent others from copying / using the company’s intellectual property 865 875 78.6
TR il 7 N U BT IS e ' ' '
Enable the company to build up reputation or goodwill
R F‘ R 69.5 70.5 70.6
Can earn |ncome from the company’s intellectual property
" . 41, 40.
I A %99 ° 09
Sample: Among all establishments who considered protecting / registering intellectual
property rights was beneficial 1111 1122 1 065
Bk TJAE R e %P I AL | RS LB
Note The sum of % may not add up to 100 as respondents could give multiple answers.
f'* EHHN@#?{ I 2 Iﬁf' P FI5d EH“F'I*DP&F‘*# 100% -
Mercado Solutions Associates Ltd. -49 - April 2006
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3.2.7
design

RARAEEAL TR ER R

About four-fifths (80.4%) of the business
establishments considered Hong Kong as an
important place to register trademark, patent or
design, which was quite similar as compared to
the previous round. The remaining one-fifth
(19.5%) considered the opposite.

When analyzed by industry sector, it was
observed that those establishments in the the
public utilities / entertainment / public
administration / government / education /
community / social services sector (89.1%)
tended more to consider that Hong Kong is an
important place to register trademark, patent or
design as compared to other industry sectors.

Relatively more medium sized establishments
(87.1%) considered Hong Kong as an
important place to register trademark, patent or
design.

(Table 45— 47)

Whether consider HK is an important place to register trademark, patent or

Pt et

- 7'} P4 (80.4%)
A fol FIR :fiP
Eﬁi [_; »ﬁﬁg’!’fp» TF
(19.5%) HIIFjH~ il

s YE R F“?%Fi
- J‘*IJF It B

o [y AR -

) [y
i~ F

PLE SO SRR ) s/
SHEE L_;rrﬁt% [FF / fg / ﬂ—@]bﬂ—ﬁ%
IEE ¢ (89 1%) pi Jfg&)rﬁﬁﬂ ﬁ'ﬁﬁiﬁ Jﬁ‘»iﬁﬁ[pm
;?JEWK[ Iﬁglﬁl%&ﬂ[’j’ =] FFM@ %ﬁ {;{9

izt -

i %] fr%gs,qrﬁ (87.1%) RITLEHEL - (WEIF
PR P méﬁ s -
(7 45— 47)

Table 45: Whether consider Hong Kong is an important place to register trademark, patent or design

45 RLAREL A R [ RIRE 3

Pt ~ FIFIIE ot R

2006 2005 2004

(%) (%) (%)
Yes # ) 80.4 79.5 67.5
No {F%J b 19.5 20.5 325
Sample 54 1201 1206 1 204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ D E R FT;J (o (R HIAREY 10T ESEATES 1 ST 100% -
Mercado Solutions Associates Ltd. -50 - April 2006
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Table 46: Whether consider Hong Kong is an important place to reqgister trademark, patent

or design — bivariate analysis

%46 JUARISHI- HOBRE FHTE  BADIEES - SeE

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

PRI FE R OH SRR 2 qi%ﬁ'/"ﬂ
Manufacturing  Construction 2ZtTi[ €7 B/ I/ SER R %ﬁ:/ﬁ?“ =15 /Lﬁ‘rr‘jﬁzf ﬁ?/
O S g R L
) ,

(%) (%) (%) (%) (%)
Yes 4% 71.9 703 80.0 844 600 84.6 89.1
No 1 £% 28.1 2.7 20.0 156 400 15.3 10.9
Sample #5:4 64 91 694 32 10 182 128

X7 =26.144; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

=l 'Jrr‘f‘“' > IR 153 F RIS T E 100% -
* Caution: Small base

R R D

Table 47: Whether consider Hong Kong is an important place to register trademark, patent

or design — bivariate analysis
247 AARSARE - HEEPNE EMRE  BAPNERE - gepiis

Size of establishments

i)
1-9 10-49 50+
(%) (%) (%)
Yes Zuth 79.5 87.1 82.6
No {g”h 20.5 12.9 174
Sample 5% 1055 124 23
X?=13.538; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t Lyl uféfgfj'réfs o T IARRRYT 153 PR e 27 100%
Mercado Solutions Associates Ltd. -51- April 2006
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3.2.8  Whether consider the statement “If | have a trademark, patent or design
registered in the National Trademark or Patent Registry of PRC, it will be

protected in HK” is true

For TR AT RS By IR P O

CHIWRE RS

More than half (57.9%) of the business
establishments know that the statement “If |
have a trademark, patent or design registered
in the National Trademark or Patent Registry of
PRC, it will be protected in HK” is false, while
the remaining (42.0%) considered the opposite.

No significant difference was observed in terms
of the different industry sectors and size of
establishments of considering whether the
above statement is true.

(Table 48 — 50)

IS BRI

3t~ 4 (57.9%) F{U%iﬁ%ﬁi@iﬁ R
S A A S J A S A T’E‘:F i
1~ QIR IR o 1 HLRDA] 1 o2 G

fY ﬁjjgmiii_ i

ORI HII T -
T
ALE PR

gk ™ (42.0%) FYRY

=13l

b%ﬁw%ﬁﬁ_LNAU%ﬁﬂ
e

(# 48 — 50)

Table 48: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Regqistry of PRC, it will be protected in HK” is true

48 5 DIPYIUS * AR B R IR - B B S i ST

2006 2005 2004
(%) (%) (%)
;otgsldg[ as true 420 44.8 -
= ,.JJ_L*P1§
on3|dej as false 579 552 )
Ft—q JT _L I:IE
Sample
1201 1206 -
BE
Note Percentages may not add up to 100 due to rounding of figures.
D ER FT;,J[ Ao IR 10T ESEAES 1 100%
Mercado Solutions Associates Ltd. -52- April 2006
2006 = 4 *|
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Table 49: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry of PRC, it will be protected in HK” is true — bivariate analysis
49 ¢ gD DRI b S H A g R P SR i~ B FIES GBI - AR O T
fl—l‘t 1L [I %TE]JJ?F’?

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

PR AE DY S SRS AR
Manufacturing  Construction ~2ZtTi[ €7 B/ I/ SER R %ﬁ:/ﬁ?“ =15 /Lﬁ‘rr‘jﬁzf /Jfﬁ/
ey oy BAVIEY Ty B K e
) ,

(%) (%) (%) (%) (%)
;if?s'i’er as true 35.9 37.4 43.0 452 333 352 52.8
WL
ey ”S'dffﬁ.s false 64.1 62.6 57.0 548 667 648 472
R
Sample 64 91 695 31 9 182 127

%

x%=11.990; p-value > 0.05

Note' Percentages may not add up to 100 due to rounding of figures.
D ER FT;J[ 7o (IR 153 F““F"ﬂlp‘/j = 100% -

* Cautlon Small base

* PR R BRI D

Table 50: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry of PRC, it will be protected in HK” is true — bivariate analysis
50 ¢ 4 A - S HUAG gD By FIE s P P )~ B S B - S v R U
iL_?\l i‘?l*‘:r— 'y%igtgj J}ﬁ

Size of establishments

oLk
1-9 10-49 50+
(%) (%) (%)
Consider as true
45 42.3 427 26.1
Coneider 8s false 57.7 57.3 739
Ft—« J7 _[_ F;
Sample
; 1054 124 23
Bt
x?=2.460; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : Elﬁ?i%@%%l’% (IR 15T EE AR 1 2 100% -
Mercado Solutions Associates Ltd. -53- April 2006
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3.2.9 Whether would check the HK trademark register before using / adopting your
own trademark for your goods / services
01 P17 2 T i 1 R R = RO R
While about two-fifths (43.4%) of the %7155V = (43.4%) *&\Wﬁiiﬂ T T‘i fﬁ[ i
establishments would not check the Hong f&k"7 PF[E / ﬁ?p%‘ﬁr ﬁ%$ﬂﬁﬁi ﬁ— 4’5}
Kong trademark register before using / [ ?F, 4 (54.6%) E{Jﬁlﬂig@lﬁ( (g 1=
adopting their own trademark for their goods / = & 1§ J[l
services, more than half (54.6%) would do so,
which was higher than that in the past years.
No significant difference was observed in terms j f i btflff;p JE&*?FT?LE“}} j‘ EaA IEI rg
of the different industry sectors and size of ffﬁ‘:{sr 7\ﬁ:t11J;Hﬁbpl S FELEE ] o

establishments of whether would check the
trademark register before using / adopting.

(Table 51 — 53)

(# 51—53)

Table 51: Whether would check the Hong Kong trademark register before using / adopting

their own trademark

2006 2005 2004
(%) (%) (%)
Yes | hg 54.6 48.8 40.6
No 12 ik 43.4 51.2 59.4
Refused to answer #fi7i[p! FS,“ 2.0 - -
Sample 5% 1201 1206 1 204
Note' Percentages may not add up to 100 due to rounding of figures.
PSR RT  HIIO PR TS 100% -
Mercado Solutions Associates Ltd. -54 - April 2006
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Table 52: Whether would check the Hong Kong trademark register before using / adopting

their own trademark — bivariate analysis

#0521 @ P IEER R /R R R — S A

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

B BB U R SRR U

Manufacturing  Construction xE!TS[ PEYRA (Y R[> B9 IRy R | 5 S SIflifLs )/

WY EEX ARIER PRY AP WEK SRR
(o) () B

(%) (%) (%) (%) (%)
Yes thi%k 50.0 56.0 55.0 500 1000 582 453
No j2 ¢ ik 484 40.7 432 50.0 - 40.1 51.6
Refused #f17 16 33 1.9 - - 16 3.1
Sample 5574 64 91 695 32 9 182 128

x*=16.083; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
RS > (RT3 BRI D 100% ¢
* Caution: Small base

* A BRI

Table 53: Whether would check the Hong Kong trademark register before using / adopting

their own trademark — bivariate analysis
#.53: g@fi@E'Jm@%@ Iﬁ.'!' / ﬁﬁi‘%‘ﬁfﬂﬁg‘,ﬂ?\,bl‘ej ﬁjﬁﬂ@ﬁ@ﬁ%ﬁ{lﬁg — YSEES T

|
Size of establishments #4481

1-9 10-49 50+
(%) (%) (%)
Yes | hask 54.0 58.1 60.9
No 2 F sk 439 40.3 34.8
Refused TEFA[“ 2.1 1.6 4.3
Sample 1%
x°=1.941; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
RS T (RT3 BRI D 100% ¢
Mercado Solutions Associates Ltd. -55- April 2006
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3.2.10 Whether carry out research and development in HK

R AL PRI

While more than three-fifths of the business %4’_} t75 ] ﬂJF@i?&"&ﬁE (63.4%) Q”EJ&F[
establishments (63.4%) did not carry out #H:%= Td”vf fgg” o ple EJ AR V-
research and development in Hong Kong and (26.6%) = 't 7 i i IR E [P.P'J ol > FJ“E
about one quarter (26.6%) claimed their 9.9% ﬁﬁ?& F,i%% i "F}Iﬁlﬂyf’ &jﬁ
business had no such need, only 9.9% had t%‘ﬂf“ﬂl » 25 (69.7%) fﬂﬁ‘:{s; ﬂ ﬁiP
carried out research and development in Hong Feﬁxj rf’j ([~ pusER
Kong. Among these establishments, most of
them (69.7%) would search the patent register
to ensure that they would not infringe other’s
inventions.
Among those who would search the patent ﬂﬂﬂiﬁﬁ%iﬁsgjﬂi? i~ %%FJJ@FF?H"A
register, they were further asked whether the FIJZEY] HIEH;T * F'Jp%&»ﬁ, 53 ﬁa%ﬁ”
search of patent register would find useful gEﬂFj ?%Jg@:%[ ;IE"E 4\ 57 (71.1%)
ideas for developing into new inventions. It L@Jﬁ%‘:{aﬂlﬂj IF FHEE Fjp S
was observed that majority of these éﬁf’f«lﬁpﬁugﬁ 3
establishments (71.1%) agreed that the search
of the patent register would find useful ideas for
developing into new inventions.
Yet, it was observed that the respective 7#]1 3?37 SRFE FTRJEJF[ g (it JF)%m
percentages were slightly declined when [
compared with the past years. (# 54 — 56)
(Table 54 — 56)
Table 54: Whether carry out research and development in Hong Kong
54 FhH AENE SRRV
2006 2005 2004
(%) (%) (%)
;’\;J 63.4 60.9 67.4
No research and development needs for the business
S M ted E A T 26.6 29.8 25.5
]gjes 9.9 9.3 7.1
Sample 1201 1206 1 204
B
Note Percentages may not add up to 100 due to rounding of figures.
LIRS n‘rﬁ[. > IR 153 EREAIEY T 2 100% -
Mercado Solut|ons Assomates Ltd. -56 - April 2006
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Table 55: Whether would search the patent register to ensure not infringing other’s inventions

.55 O AWEHARR]  LREp T QB9 8P

2006 2005 2004
(%) (%) (%)
ves 69.7 77.9 80.9
Iil,f
o
30.3 22.1 19.1
i
Sample Among all establishments who carried out R&D in HK 119 112 86

i

Note: Percentages may not add up to 100 due to'rounding of figures.

PSSR TIRECT o ESRAT T S 100%

Table 56: Whether the search of the patent reqister would find useful ideas for developing

into new inventions

.56 £ B FIEERI ST P iR s W

2006 2005 2004
(%) (%) (%)
Yes
ﬁ 711 81.0 85.3
o}
28.9 19.0 14.7
f
Sample: Among all establishments who searched the patent register to avoid
infringing other people's invention 83 57 69
B L] sk R R s PR LG
Note: Percen{ages may not add up to 100 due to rounding of figures.
?:WK%@%W’WWWWPNF?WWW *100% ©
Mercado Solutions Associates Ltd. -57 - April 2006
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3.2.11
[P A MR I

Establishments were asked to rank the
seriousness of the consequence for a company
which infringed the intellectual property of
others. It was observed that more than one
quarter of the establishments (27.1%)
considered the most serious consequence was
loss of money invested in the business /
infringing goods, followed by damaged to
company’s reputation / goodwill (21.8%) and
civil liability (large amount of compensation
paid; 20.0%).

For the findings in the recent two vyears,
relatively more establishments considered loss
of money invested in the business / infringing
goods (27.7% and 26.8% versus 7.3%) as the
most serious consequence, whereas relatively
smaller proportion considered criminal liability

The most serious consequence for a company which infringed the IP of others

PSP R I AR i B R A i
S BHEDT V- PR (27.1%) ?t 3
%%QIEIJIQ%JE ‘FJEJ%}Q?HiiM el
IQT@@%]JF# UE}Q > El /\i_ ‘F F[Jrﬁ%yﬁj
(21.8%) Mol {1 VT (3 RS HEROR
¥ 5 20.0%) -

AR TR FUE&J?\I wid P S L P’%‘*’fﬁ?fﬁ
ﬂ%;lﬁlha%’i_ NTIE AN GE S5 A E’f, Fl

[Q?@F} FﬁIJaQ (27.7% ¥ 26.8% =
7.3%) » [NFEEE TT*E,IFI | i]i*Fﬁr (13.3%

 12. 4% +t[‘|—‘~50 1% iﬁ%}él 'ﬁéf?\[[ﬂ“—“ﬁj
T

(13.3% and 12.4% versus 50.1%) as the most (# 57)
serious consequence.
(Table 57)
Table 57: The perceived most serious consequence for a company which infringed
the intellectual property of others
# 57  REDEPYEY © AR MBIV B i fl
2006 2005 2004
(%) (%) (%)
Loss of money invested in the business/ infringing goods 27 1 26.8 73
AR IS S5 lall iy U gu’;@ﬁ;ﬁ LFpuEY R : ' .
Damage to company’s reputation/ goodwiill
F [ 21.8 25.0 14.7
CiviI liability (e.g. Large amount of compensation paid)
B2 (i 3 RS ) 200 190 216
Dlsruptlon to the running of the business/ trade 171 16.7 6.2
ﬁl SE €501 ﬁ?iiﬁgﬁ%ﬁl?@ﬁ e - ) ) ’
Crlmlnal liability
E'F‘ HIIH‘EFG i 13.3 12.4 50.1
Don t know/ Hard to say 08
TAHGE /S ) ) )
Sample 1201 1206 1 204
B
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ«‘t PR FT;M Ao (EIRRY 10T ESEATES T E5 100% -
Mercado Solutions Associates Ltd. -58 - April 2006
%%’é.iﬁg}?*ﬁﬁ%? 15 2006 =+ 4 |



Survey on Business Attitudes to Intellectual Property 2006
T BRSO T #2006

3.3 Attitudes towards Long-term Development for IP Rights

B TR AR R UL

In terms of the long-term development for IP
rights, most of the business establishments
(89.8%) considered that the protection of
intellectual property rights was very / quite
helpful to the development of local creative
industries. Furthermore, nearly three quarters
of the establishments considered the protection
of IP rights was very / quite helpful for
enhancing the creation of business opportunity
(74.9%) and wealth and the overall
development of Hong Kong's economy
(72.9%).

While more than three quarters of the
establishments from different industry sectors
considered it very / quite helpful that the
protection of I[P rights could help the
development of local creative industries,
relatively lower proportion of establishments
from the transport, storage & logistics sector
(65.6%) considered so.

Besides, small and medium sized
establishments (89.7% and 91.9%
respectively) tended more to consider that

P P S 5 R JWL@E

F5H (89.8%) 19711

Ak g ﬁ

’7][ W*Jﬁfﬁpbl]} [/
P AL e - P afy

%lﬁ %: N LR
S P

r'jj / B(FT—EJjIr'jJ o [tz =l

w%%Ft%%%%&

74.9%) bf%
FI E

@Eﬁf* A (72.9%) 2Ef{ 7 82 /

=Ry e T I

%?‘F@tﬁﬁﬁﬂmﬁéiéﬁﬁj
bI”J ) l’ll @iﬁ‘ﬁ‘?/

£ @F@ﬁ[ S

b3t > plT BI85
e L £ ﬁj‘ﬂ[
AR CE D

j”jj [ 5

EE ¢ Jlf;&ﬁ{“:ing Rl
i

s

G HIT

s

i/

dﬁrip J?E&ﬁij
it [X (65.6%) °

B 2o

protection of IP rights was helpful in the (# 58 — 66)
development of local creative industries.
(Table 58 — 66)
Mercado Solutions Associates Ltd. -59 - April 2006
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Table 58: Whether consider the protection of IP rights could help the development of

local creative industries

# 58 : Fh pIAPTRE AN RLE 4 P AR E O W 1 B

2006 2005 2004

(%) (%) (%)
Very helpful :szﬂ”éjﬁ?jj 514 53.7 49.5
Quite helpful %1% F{*] 38.4 35.9 359
Average — & 8.4 9.1 11.2
Not quite helpful F{*i 1 0.9 0.6 0.9
Not helpful at all 3 = 32| F{) 0.1 0.1 0.2
Don’t know / Hard to say {-#1if1 / (55 0.8 0.6 2.3
Very / quite helpful ?Eﬁi’?ﬁﬂ?ﬁ | STE D 89.8 89.6 854
Not quite / not helpful at all F{= > / =32 gD 1.0 0.7 1.1
Sample £ 4 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : E[ljff\i%fj'[?r%[}ﬁ [ HIARAYE 153 PREAIES T 25 100% -

Table 59: Whether consider the protection of IP rights could enhance the creation of
business opportunity and wealth
F 59 : g b IR AR B v B QG iR R o E I E BT

2006 2005 2004

(%) (%) (%)
Very helpful ?Ejﬁjf]ﬁ?ﬁ 29.6 32.0 31.8
Quite helpful %% | #{=1 454 41.4 43.8
Average — ¥ 20.8 211 16.4
Not quite helpful {1/ 2.1 3.1 3.7
Not helpful at all 3 = 12 F{= 0.2 0.1 0.2
Don’t know / Hard to say 1 i[lfg [ GiiE= 1.9 2.3 4.1
Very / quite helpful éEﬁfJ‘?JﬁE’ﬁ e /=D 74.9 73.4 75.6
Not quite / not helpful at all §{=1/ - / 3 =2 7= 24 3.3 3.9
Sample 154 1201 1206 1 204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : EHE?E"&“’E@I’% (IR 15T ESEAES 1 2 100% -

Table 60: Whether consider the protection of IP rights could help the overall development of HK’s economy

2 60 : 55 AP R AL S f P R e € st E | R

2006 2005 2004
(%) (%) (%)

Very helpful ?Eﬁjéjﬁ?ﬁ 29.6 26.8 251
Quite helpful %1% F{] 46.2 44.3 421
Average — & 21.1 22.1 20.5
Not quite helpful F{*i 1> 4.1 4.4 6.6
Not helpful at all 3 = 32| F{) 0.3 0.2 0.7
Don’t know / Hard to say {-#iif1 / (55 1.7 22 5.0
Very / quite helpful ?Eﬁfj’?]?ﬂ?ﬁ e R 72.9 71.1 67.2
Not quite / not helpful at all §{Z/ +* / &' = ia‘éj‘??j?b 4.4 4.7 7.3
Sample 154 1201 1206 1 204
Note: Percentages may not add up to 100 due to rounding of figures.
7 SER BT (BRI 5 AR TS 100% -
Mercado Solutions Associates Ltd. - 60 - April 2006
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Table 61: Whether consider the protection of IP rights could help the development of
local creative industries — bivariate analysis

# 61 : @ B P A MATRLE 4 PYAIEGE R E i E R — SHRCFOT AT

Wholesale, Financing, Public utilities/
Retail & IE Insurance, Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

Eia Y ?Tr’F:el/ ] wYF SRRl 2 HSLEE ) 2

Manufacturing Construction S| 1BYRA Y/ [ B9 IRy R RS

Q?i’ ﬁﬁﬁiﬁ B AW T ffjjﬁfi £k S 0 SR R TR
(%) (%) (%) (%) (%) (%) (%)

Very / quite helpful

it St e 754 89.0 90.9 656 900 945 906
:—;Eﬁlj EIRIE e ETED

#Vjﬂe;age 15.4 110 78 313 100 33 70
Not quite /

not helpful at all 77 : 03 : - 16 16
SN SET e

Don’t know /Hard to say

TR 1 P 15 . 10 3.1 - 05 0.8
Sample 65 of 694 32 10 182 128

1%:;

x%=73.556; p-value < 0.05

Note: Percentages may not add up to 100 due to rounding of figures.
E%t DERE AR o (IR o7 ESEATES R 100% o

Caution: Small base

P RBIRIED

Table 62: Whether consider the protection of IP rights could enhance the creation of
business opportunity and wealth — bivariate analysis

% 62 ¢ 4% (U MBS T # A5 sy W R E 1 R S A

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

R SR R R ERUHIEN 2 AR A

Manufacturing Construction :E(0i[ PFY L £V R[HEe W B9k [y -] ':;FT/F;T(T?ZIBF'H/?%J\/

Qaaﬁi’ ﬁﬁﬁi B AL ?’Eﬁfi SHIEAE Sl PEE fﬂﬁ‘ﬁwﬁﬁqﬁ;ﬁi
(%) (%) (%) (%) (%) (%) (%)

Very / quite helpful

o A 67.7 75.8 75.1 656 1000 758 76.2
i’gﬁj Ejﬁ;ﬁ/ A Ejﬁ;jj

#"Jﬁe;age 26.2 16.5 21.0 28.1 - 225 18.3
Not quite /

not helpful at all 3.1 44 22 3.1 - 1.1 32
BRI 2RI

Don’t know /Hard to say

TR | 3.1 33 17 3.1 - 05 24
;fi‘mp'e 65 of 695 32 9 182 126
T

x%=14.402; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
E%t DR R R ) RIS T 100% -
Caution: Small base
* TR BRREIRD
Mercado Solutions Associates Ltd. -61- April 2006
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Table 63: Whether consider the protection of IP rights could help the overall development of

HK’s economy — bivariate analysis

Z 63 ¢ G (PR M (ELE T MRS PRl W 1 (B2 — SHRCRIAT

Manufacturing Construction

Wholesale,
Retail & IE
trades/

tourism
5 = zrr,
&:L[II: [r]{ F/L/

pEI

Transport,
Restaurants & Storage & IT &
Logistics comm.*

CUSARNESS = Y AV R qii/"ﬂ

ﬁﬁﬁ?/

Financing, Public utilities/
Insurance, Entertainment/ Public
Real adm./ gov./ Edu/
estates &  community/ Social

Bus. Serv. services

P R a1

O S g R L

(%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
JEE,J R A R 68.8 71.1 73.5 62.5 80.0 73.6 74.0
f“’gage 234 21.1 20.7 250 200 220 19.7
Not quite /
not helpful at all 4.7 44 4.0 9.4 - 4.4 4.7
NN E S T
Don’t know /Hard to say
T S 3.1 3.3 1.7 3.1 - 1.6
Sample
Bt 64 90 695 32 10 182 127

X*=9.917; p-value > 0.05

Note Percentages may not add up to 100 due to rounding of figures.

o IS R > (RO 153 R

Caution: Small base

T BRI

+100% -

Table 64: Whether consider the protection of IP rights could help the development of

local creative industries

— bivariate analysis

2 64 R WAPHE SR PYAITE K B eI HM - SRR

Size of establishments

ki i)
1-9 10-49 50+
(%) (%) (%)
Very / quite helpful
Jlgﬁ, RED | AR 89.7 91.9 79.2
Average
By 8.8 4.1 12.5
Not quite / not helpful at all
BTN % 2% EE 0.9 0.8 4.2
Don’t know /Hard to say
FHRE S 0.6 3.3 4.2
Sample
Bt 1055 123 24
x*=17.787; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR TIRAT 1 ESRAT T S 100%
Mercado Solutions Associates Ltd. -62 - April 2006
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Table 65: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth — bivariate analysis

# 65 : T HIIEHIHE MRS E R AE RS = B e 125 (B2 SHCfi A

Size of establishments

BRI
1-9 10- 49 50+
(%) (%) (%)
Very / quite helpful
J]E'ﬁ[ EIRLED H{EIE o 4.7 77.2 739
Average
~ 214 15.4 217
Not quite / not helpful at all 21 49 i
RSP R 2R R : :
Don’t know /Hard to say
TR 18 24 43
Sample 1055 123 2

Bt
Xx°=7.188; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁif : E[[ "ér’jﬁiﬁ[}f ) f[ﬁﬁfj“ﬁ'ﬁﬁ@?l)} I—“F’Pf'[lﬁ&j = 100% -

Table 66: Whether consider the protection of IP rights could help the overall development of

HK’s economy — bivariate analysis

2 66 ¢ 5 (WP MBS RS A HIFRRE PN e E I (D - SSECEUTAT

Size of establishments

ki i)
1-9 10-49 50+
(%) (%) (%)
Very / quite helpful
Jlgﬁ, RIED /AR 72.3 78.2 69.6
Average
By 219 13.7 217
Not quite / not helpful at all
Don’t know /Hard to say
Sample
" 1 124 2
B 055 3
x?=5.984; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR TIRAT 1 ESREATE T S 100%
Mercado Solutions Associates Ltd. -63- April 2006
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3.4 Awareness of IPD and its’ promotional activities
B A e H F[FI}JF"J Rl

3.41 Awareness of IPD and its’ duties
S RS W E EB@F%;;[;

While most of the business establishments
were aware that IPD was responsible for
promoting awareness on |IP rights protection
(92.9%), public education about IP (75.7%),
registration of patents (71.9%), registration of
trademark (71.7%) and design registration
(57.0%), only about half were aware that IPD
was also responsible for [P law drafting
(51.0%) and acted as Government’s IP legal
advisor (50.6%).

On the other hand, more than half of the
establishments (55.6%) misunderstood that
IPD was responsible for receiving complaints
on copyright piracy and  trademark
counterfeiting. Some also misunderstood that
IPD was responsible for investigating into
infringing activities (43.7%), and criminal justice
of IP (32.5%).

When compared with the previous years, it was
observed that more and more establishments
were aware that IPD was responsible for
promoting awareness on IP rights protection
and public education about IP.

When analyzed by industry sector, it was
observed that all establishments (100.0%) in
the IT & communications sector were aware of
the duties of IPD, followed by those in the
financing, insurance, real estate & business

S PRI AR IS LA R & AL 1R
[/ ﬂ%?[l%«nyﬁ'%?ﬁ:@ (92.9%) ~ JP”I'%
A AR Y A (75.7%) ﬂ* Iﬁ:tPJ
(71.9%)~ Fyfe ] (71.7%) » 9t :TE_&P
(57.0%) [~ [ ELAIE i AR 1l 4
HIFS AR ] (51.0%) WPk pUAIE

Mk ﬁj@ﬁﬂ (50.6%) EIUI;‘LI’\'JEHF,J"EJ—K%QA
e
AR g!\#gwfg (55.6%) EU | LI

E%ff@w'wh}%yw%b i jl@p};@% )
ﬁ[ﬂl*i‘&‘ ;T—L E;D%;_@%@ F[Eﬁ% Ilgﬁip

3.7%) bﬁﬂi%ﬁsﬁﬂ Ty #hE
(32 5%)

S L SIS R ORI A
@@ajiF [Efj HL[ [/ #%iﬂ%&@@b g ﬁjﬂ;ip
%&Fgg;@pu RI—;@FT

PES ORI EFATE (100.0%) 1)
LS ERRESTIEal Qi 52 dgjﬂ' I A
En)ﬂj (Bl - B R RL Qi;lﬁﬁjﬂl | e /
sk LI (989%) %
(98.4%) Eﬁ?[i%‘iiffj s % «[.—:Jﬁ«]ifi

services sector (98.9%) and the manufacturing (9 9%) lpr?—évFﬁ H‘F I—FE*F‘H VI AR Y
sector (98.4%). On the contrary, relatively — [Edalil -
more of those in the construction sector (9.9%)
were not aware of the duties of IPD.
No significant difference was observed 1 F— | AL J?f;é*?]?ﬁ SEPAIH Al  T [‘Epj 21
between the sizes of establishments with the F" &2 PEEEE ]
awareness level of the duties of IPD. (# 67a— 69)
(Table 67a — 69)
Mercado Solutions Associates Ltd. -64 - April 2006
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Table 67a: Awareness of the duties of IPD
3 67a : EPEE B (SRBEVRA

2006 2005 2004
(%) (%) (%)
Correct
L
Promote awareness on IP rights protection
E'@ / %?ﬁ\'%ﬁ%ﬁ%@ 92.9 90.5 86.0
Public education about intellectual property
E}ﬂiﬂ[l%&@@ Pt *ITJ 75.7 1.7 61.0
Registration of patents
i *Uﬁi‘ﬁ 71.9 71.5 71.1
egistration of trademark
r&fﬁjF 71.7 7.7 68.1
De3|gn registration
PERE I 57.0 58.6 55.2
oo .
Intellectual property law drafting 510 507 i
BRI AR ] ' '
As legal advisor for government
(LT ST A glﬁ@ﬂ 50.6 48.4 48.0
Incorrect
TIgE
Receiving complaints on copyright piracy and trademark
counterfeitirlg 55.6 58.4 55.2
B WA Bl PO
Investigate into infringing activities
EF ey IF“ 43.7 46.2 46.4
riminal Justlce of intellectual property
Don’t know
s 24 3.4 4.1
Sample 1 201 1 206 1 204
Bt
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t : EHJJ‘?T@%%F A 2H - |[a{F>sza P FIod Eﬁ?&ﬂlﬁ%’?*ﬁ? 100% -
Table 67b: Awareness of the duties of IPD
2. 67b : FHE YT (BRBEVRA
2006 2005 2004
(%) (%) (%)
Aware (at Ieast one of the answer correct)
H5E (3 DE- [ ﬁi fF ) 97.2 96.2 94.2
Not aware (no correct answer or declared “don’t know”) 28 38 58
THRR (2 AP AT P AE) | ' |
Sample 1201 1206 1 204
Bt
Note: Percentages may not add up to 100 due to rounding of figures.
T RT3 R T S5 100% ¢
Mercado Solutions Associates Ltd. -65- April 2006
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Table 68: Awareness of the duties of IPD — bivariate analysis

3 68 : SPEHE T [BAERIVEA - SRRESIAT

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services
R/ % zrr, iﬁ“_fﬁ?/ CUTAE - TP ARRE N e ST SR
Manufacturing  Construction 2ZtTi[ €7 B/ I/ Rlfh 29 IfyH] =15 /Lﬁ‘rr‘jﬁzf izl
O Hjﬁzﬁ e R RO D
d d (%) (%) (%) (%) (%)
Aware
i 98.4 90.1 97.6 93.8 100.0 98.9 97.6
Not aware
. 1.6 9.9 24 6.3 - 1.1 24
THER
Sample
B 64 91 695 32 10 182 127

x%=20.971; p-value < 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
7 ISR R (IR 153 EARATES 1 29 100% - * Caution: Small base

Y PR Rk BB D

Table 69: Awareness of the duties of IPD — bivariate analysis

# 69 : FHE B (BRRIIVRA - SRR

Size of establishments

BRI
1-9 10-49 50+
(%) (%) (%)
Aware
B 97.1 98.4 95.7
Not aware
- 29 1.6 4.3
THLE
Sample
. 1054 124 23
Bt
x?=0.908; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t : Elﬁ?i%"i’ﬁ}%l’% (IR 15T ESE AR 1 2 100% -
Mercado Solutions Associates Ltd. - 66 - April 2006
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3.4.2
ERSIE R Y i e i s

Business establishments were asked whether
they had attended any seminar or visited any
exhibition organized by IPD in the past 12
months.  While close to four-fifths of the
establishments (79.7%) claimed they had not
attended or visited any seminar / exhibition
organized by IPD in the past 12 months, the
remaining 20.1% establishments recalled the
seminar / exhibition attended.

As compared to the previous round, about
similar proportion of the business
establishments claimed that they had attended
any seminar or visited any exhibition organized
by IPD in the past 12 months.

When analyzed by industry sector, it was
observed that relatively higher proportion of the
establishments in the wholesale, retail & I|E
trades / restaurants & tourism sector (84.7%)
claimed that they had not attended or visited
the seminars / exhibitions organized by IPD in
the past 12 months, followed by those in the
manufacturing sector (79.7%).

No significant difference was observed
between the size of establishments with the
incidence of attending / visiting any seminar /

Participation of IPD’s seminar or exhibition

T B 12 1L £y LR EEE P

2 ﬁff?%ﬁ[i@“—“/*@ﬂ /EIFIJ%lE*T"**r
"F‘fﬁ?%ﬁdﬁwﬁﬁ RS (79 7%) P (P A
SRR EJL" f 2 W3 E“ﬁ‘%%iﬁwﬁﬁg

%ﬂéﬁ@ﬁf / H’pJJE[ﬁé?ZO 1% FlI# @
F U LEAVEE ] R

- R
F&}*E%—l li—Tc[: a 12 5 F) L F‘/‘x@l FHE
@E“Jiﬁ‘%%ﬂf[ UsEe T‘k il

1R SR BB
Feit | SEN L | AR (84.7%)
ol A T 12 i 1% 18 5
]EII’L'E[I @@E)ﬁ’?ﬁﬁ%ﬁu%ﬂf | R /\i_
YL (79.7%) -

N AT o e A R ()
@@E“/'F’?%EEU@‘ZE / ﬂgﬁ‘w%}j‘“]ﬂﬂﬂa
ZHl -

exhibition organized by IPD in the past 12 (Z70-72)
months.
(Table 70 — 72)
Mercado Solutions Associates Ltd. - 67 - April 2006
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Table 70: Ever attended or visited IPD’s seminar / exhibition

270 ¢ ETRVE | SEEE A A ERSRVEE | RET

2006 2005 2004
(%) (%) (%)

Had attended or visited IPD’s seminar / exhibition
‘EJHE?\“ B [:?Eg,‘ﬁwiﬁ”i‘ | R

Hong Kong

7FK' H

Hong Kong Book Fair
g 11.3 13.6 -

20.3 23.1 1.7

Hong Kong Computer & Communications Festival

i ]

International ICT Expo

[ESZ'[‘?%‘E‘}’?WIW%‘IET

Regional Symposium on Intellectual Property Rights —
“Creating Wealth through Brand Building” 1.1 1.0 -
TR Al ) ARG BT

IPR Protection Seminar - “Tips on Managlng IP and Handling

IPR Infringement.”

PR W - A TR 06 - ]

= Eﬁﬁﬂﬁ iﬂ%&@@%ﬂl > FK[?%P?T,ELEJVEF Flﬂy P HRT ivF"lrﬁ)

Hong Kong Licensing Show

7.1 5.7 -

29 3.0 -

VR 04 04
Hong Kong Comics Festival 04 i )
AR '
he 'Hong Kong The Real Experience' Seminar 02 i )
e i ke I A '
Innovation and Be&gn Expo 02
AR Rt | ' -
Mainland China
FIES (2
2005 Jiangman Seminar on Intellectual Property (IP) and the
Development of SMEs -- "IP as a Tool in Developing
Business Opportunities" 05 - -
2005 FIA A A AR (T F'F)ﬁﬁ”ﬁ]‘ﬂ" - PG
fIFWE‘%J
2005 szhou Seminar on Intellectual Property (IP) and the
Development of SMEs -- "IP as a Tool in Developing
Business Opportunities" 0.2 - -
2005 Pk 1) RV - T
AR
Visited exh|b|t|on, but cannot remember which one 15 13 _
PRI (LR - -
Attended seminar, but cannot remember which one 10 07 )

FPER o (LR

Had not attended / visited any seminar / exhibition organized by
IPD 79.7 76.9 88.3
VLT | BB T EEY | R

Sample
. 1 201 1 206 1 204
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
Mention(s) with less than 0. 05% was not shown.
A I 2 Ol T F'” '*“FHFDPWA*JE” 100% -

ﬁ 12 B DA 0.05% &Wrébpj
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Table 71: Ever attended or visited IPD’s seminar / exhibition — bivariate analysis

F 71 TAUVE | SESE R A ARV | WET - SR

—m

Wholesale,

Retail & IE
trades/ Transport,
Restaurants & Storage &
tourism Logistics

) 7 zrr | i?_fﬁ?/

Financing, Public utilities/
Insurance, Entertainment/ Public
Real adm./ gov./ Edu/
IT&  estates & community/ Social
comm.* Bus. Serv. services

CUTARNE I PICAERE N e ST SR

Manufacturing  Construction 2ZtTi[ €7 B/ :ri I/ Rlfh 29 [fyH] =15 /Lﬁ‘rr‘jﬁzf izl
@

WY EX mamey
W

S ST S 20 QR RN CL o 4

(%) (%) (%) (%) (%)

R S 203 239 153 313 22 291 299
I gl S |

gﬂ*”? =W 797 76.1 84.7 688 778 709 70.1

%ﬁp'e 64 ) 695 32 9 182 127

x%=30.082; p-value < 0.05
Note Percentages may not add up to 100 due to rounding of figures.

EI[jJ‘/‘ &b R

¥

RIS 153 PRI 555 100% -

Caution: Small base

R BARRIECD

Table 72: Ever attended or visited IPD’s seminar / exhibition — bivariate analysis

W - SRR

£72: RUVE | SESHE DR TR |

Size of establishments

i
1-9 10— 49 50+
(%) (%) (%)
Yes
'Q'HL['F S 19.8 22.0 34.8
3 1 1w 80.2 78.0 65.2
?ﬁg"'e 1054 123 23
oK.

x?=3.328; p-value
Note: Percentages

Sl S R
B

>0.05
may not add up to 100 due to rounding of figures.

T IARYT 153 PRAAIRS T 3755 100% -
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3.4.3 Awareness of IPD’s advertising and promotional activities

SEPIEEN i A F[ "J?J F [-}yﬁl @i]:[ﬁ}llf'

Business establishments were asked whether Fh
they had seen / heard any IPD’s advertising or 3
promotional activities in different channels in
the past 12 months. While majority of them
(90.7%) recalled seeing IPD’s advertising and

"1 —

[ }Fﬂi*ﬁ&’fﬂl’

#H_k /L.j;z

#@ml F%n *

*‘;"Fﬂbf F A 1% " A | i ﬁngl
%\'—’}k@ f~J ;H}I‘/ [[Hli IFUE

{“:iiﬂ :tlf lﬁ

% Ei Flj:D J? [F&+I[glif[a WE

I#E

promotional activites on TV, nearly half or [Eﬁf}ﬂ i (581%) F*F‘ 49 2%; }%H‘%& r“;ﬂ

more of the establishments claimed seeing the G HH J?l Hﬁ&;ﬁ IWF‘F{}J °

print ad / promotional materials (58.1%) and (# 73 —74)
awared of IPD’s advertising or promotional
activities on radio (49.2%).
(Table 73 — 74)
Table 73: Awareness of IPD’s advertising and promotional activities
EN ERE il T 3wk L ]
2006
(%)
TV
”Fj::TjﬁffJ
The API’ of the "Don’t Use Pirated Software Today, Not Even Once” 375
AT = SR e '
The API of the “Let’s Be Imaginative, Creative; Let’s Protect IP Rights (McMug)” 25.0
CRRLGe ~ AT DU (D1R)) P i A ‘
The API series on Intellectual Property Protection 143
(R AR 4 9] '
The API of the ‘No nges Pledge” (Hong Kong Only) o
(TTAST-67 ) PR S EITAS S o .
The API of 'Mission to Stop Piracy' (featurlng Arnold Schwar) 6.4
[SEH %LHJ%@?LI l‘ﬁ“{H EI[EP[ J%J‘a‘f' 5 prg&?@j jFﬁ) :
The API of the ‘Shop for ReaF7 {In Hong Kong & Guangdong) 59
(ETHS BIT-67) {m%@ i '
“Creativity Is Wealth” — Show in Exhibitions 39
CASERTH) - a@ FUl A B -
TV series — Makmg Intellectual Property Your Business — A Wealth Creation Series” 34
(IS T A 10 IFM‘E'TJ EXEIESSIY '
"Treasure Trove of Ideas" - Show in Exhibitions 01
(A% Prefm) - o wBmEEH i '
Cannot remember which ad / program 294
%@JEIIH, [g@:tlipﬂ[g a?ﬁlr[ / gjzﬁ .
Radio
i
API on Music Copyright Protection “ Keep away from Download Pirated MP3 and Pirated
Music Recording” 16.4
<<1w]g,mthf§g§;\gn s FIPERAS MP3) {Eh [Ef i”
The API of the World IP Day 38
CHH P it AR ) sy '
Cannot remember which a ) program 31.0
S U R (R, (! -
%ﬁgple 1089
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁff : EHJJ‘?F&F:}B?{ fir R 2t f[a*FA‘[“’ N2 E‘Lﬁ:ﬁﬂlﬁ‘}ﬁ*ﬁ” 100% -
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Table 73: Awareness of IPD’s advertising and promotional activities (cont’)

3 73 : SR E IV Y I BN BVIVEA )

2006
(%)
Print ad / promotional materials 58.1
U?{ l / ‘—tl ]ﬂ“{f[tfjé .
“No Fakes Pledge" advertisement in MTR escalator crown and KCR escalator crown
ek R - R A e o 7a_f§fu ?'F‘ 26.2
“No Fakes Izledge'i advert|sement in newspapers and magazines 16.6
F”%ﬁlb?ﬁglit IUﬁ VTS -E F@IJ ?lfl '
“No Fakes Pledge" labels in shops 12.4
R IR T LI R 1255 |
The “No Fakes Pledge Merchants Name List 2005" 10.0
PN Elygﬁuﬁptrtﬁ | 2005 '
Booklet "Intellectual Property in Hong Kong" 40
T A |
Newspaper Supplements about the "World Intellectual Property Day" 39
FERREEIES T P AL tfﬁ?ﬁ‘ﬁfﬁ '
Comic book on Intellectual Property 14
W I A |
Shopping and Entertainment in Hong Kong 07
A |
Cannot remember which print ad / promotional materials 12.4
b - L FRE- WHIAE / f P '
Outdoor Advertlsmg
- 31.8
! /][ ?‘{ r
The "No Fekes Pledge" Octppus pouches distributed at the MTR stations 79
Bagt e Y FIJW}E,‘IE'F% J TERE '
The “No Fakes Pledge" advertisement on tram 4.9
%ﬁ[ H LJTEJ— A 7§‘§[J ?F '
The API series on Intellectual Property Protection in bus 20
LR R TN lﬁxiiﬂﬁﬁa%%ﬁ% A = '
The API of 'Mission to Stop Piracy' in bus (featuring Arnold Schwar) 21
e [ Jgﬂj’rw@p\%g,ﬂ %J?ﬁ IE‘lH El I;F'—” :;l% =0 o l'tyt;iy T jFI]) .
The API of the 'Shop for Real' (In Hong Kong £ uangdong) in bus 19
TS PR (R RITET) BT '
The “No Fakes PIedge" advertisement at the Peak Tower 19
HTF'FJ@"‘H/ TR B '
“No Fakes Pledge" advertrsement in HK International Airport's trolley 15
AW JER Y T %J?—f‘ﬁgu ?tfl '
he API of the 'Shop for Real' (In Hong Kong & Guangdong) at HK International Airport's
Departure Hall 1.3
BT MG EEEI S T R (RS RIC-ET) AR P
Cannot remember which print outdoor advertising 15.9
b3 > IE'@ S L 4}’[7][% fl :
?;gp'e 1201
E
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t : prtﬂ‘@?ﬁfﬁ HH 25— [ F{;t P 1) E““%F&%[lﬁ‘}%ﬁ*ﬁ? 100% -
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Table 73: Awareness of IPD’s advertising and promotional activities (cont’)

3 73 : SR E IV Y I BN BVIVEA )

2006
(%)
E Py
- 9.2
Other
IPD website 87
ﬁ[%@@ E17 'Iﬁ .
IP Database for Guangdong, HK and Macao 19
BRI A YR '
| Pledge - 6th Anniversary mini concert 0.2
25 et e 7 '
Do not remember whether ever seen / heard 43
Q\F%I?”Q?Jﬁiiﬁ} / ?—%&lﬁ} '
Haven't seen / heard of any promotions by IPD 23
VLT B/ B TR |
Sample
1201
B
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
in; : EI[J&G‘@;?@?@‘ L 24— lﬁ BT %ﬁ?ﬁ?’iﬂ@‘}ﬂﬁ*ﬁ?‘ 100% -
Table 74: Awareness of IPD’s advertising and promotional activities — by Media
% 74 ¢ SR MHEOR L H IDEPIVRE — B
2006 2005 2004
(%) (%) (%)
ﬁj 90.7 90.4 90.5
rint ad / promotional materials
U?’i - 1’&‘[ ﬁ{#ﬁjﬂ 58.1 56.3 40.9
g;?'o 49.2 51.6 52.7
I
E)utdoor Advertising 318 28.1 i
N ?l il
Other
11y 9.2 11.3 -
Do not remember whether ever seen / heard
@T%[?Jﬁéjﬁiiﬁ} T 4.3 3.8 49
Haven't seen / heard of any promotions by IPD 23 29 27
VL B /B TR - : :
Sample 1201 1,206 1,204
Bt ’ =
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁéiz : Fllﬁ?wﬁéﬁﬁﬁ?ﬂ{ﬁ Gt~ ]’[E*"riﬁa’ P FIod %ﬁ%plp&ﬁ*ﬁ? 100% -
Mercado Solutions Associates Ltd. -72- April 2006
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3.4.4

Effectiveness of the promotional activities held by IPD in raising the awareness

of HK businesses on protecting IP rights

BT A O (7 AR 7y Y (R T e P

In terms of the effectiveness of the promotional
activities held by IPD in raising the awareness
of Hong Kong businesses on protecting IP
rights, opinions were quite even split with
48.3% of the business establishments
considered them very / quite effective, which
was slightly higher than in the last round, and
43.8% considered the opposite.

% #écp%&ﬁ; feaEy u“r[ (B E S| 75 g Y
ﬁl%@@jﬁ%pu %ﬁj@@ » E'&FH@_
Jr:f, | 48.3% pjmiigkﬁgﬁ%t E\LE ¥ | E g

}PSF’ ﬁ f-—
PR .

PSR

| 43.8% I A

No significant difference was observed [l {7 % W40 AS ?Jtuﬁ%ﬁ:@ il
between the different industries and the sizes [Eﬁ? ,FL*J u?ﬂv‘lgf[?ﬁ i J IS o ARG Y
of establishments with the perceived ™" i“ FELEE T I o
effectiveness of promotional activities held by (#%75-77)
IPD in raising the awareness of Hong Kong
businesses on protecting IP rights.
(Table 76— 77)
Table 75: Effectiveness of the promotional activities held by IPD in raising
the awareness of Hong Kong
3 75 - APV B g SEHE A 7 Y NPT A GEEVE PE Y
2006 2005 2004
(%) (%) (%)
Very effective
Sar 6.8 5.9 7.7
Quite effective
e 55 415 374 37.8
Quite ineffective
PR F 424 47.5 46.4
Very ineffective
S 1.4 1.1 1.4
Don’t know /Hard to say
Very / quite effective
L [ A g 48.3 434 455
Quite / very ineffective
ISR e 43.8 48.5 47.8
Sample 1201 1206 1 204
Bt
Note' Percentages may not add up to 100 due to rounding of figures.
D ijl IR F 153 EEAIRS 1 E9° 100% -
Mercado Solutions Associates Ltd. -73- April 2006
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Table 76: Effectiveness of the promotional activities held by IPD in raising

the awareness of Hong Kong — bivariate analysis

# 76 - R B Y B SHE A 7y Y (P A GBVE Y - SRR

Wholesale, Financing, Public utilities/
Retail & IE Insurance,  Entertainment/ Public
trades/ Transport, Real adm./ gov./ Edu/
Restaurants & Storage & IT&  estates&  community/ Social
tourism Logistics comm.* Bus. Serv. services

3R % zrr, iﬁ“_fﬁ?/ Ay = ) "i‘/ﬁﬂﬁgqii/'\ﬂ
Manufacturing  Construction 2ZtTi[ €7 B/ I/ Rlfh 9% Iy " | sr/P‘”ﬁ‘ﬁzf izl
O %zﬁ SR AL
%) d (%) (%) (%) (%) (%)
Very / quite effective
L E ) At R 52.3 41.8 49.6 50.0 50.0 453 46.5
Quite / very ineffective
R EA
Don’t know /Hard to say
G 4.6 6.6 8.2 3.1 10.0 8.8 8.7

43.1 51.6 42.2 46.9 40.0 45.9 449

%ﬁp'e 65 ot 695 32 10 181 127
X*=6.189; p-value > 0.05

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t : Elﬁ?jé"ﬁ'%%[’ﬁ (IR 15T EAATES 15 100%
* Caution: Small base

T BRI

Table 77: Effectiveness of the promotional activities held by IPD in raising

the awareness of Hong Konqg — bivariate analysis

F 77 : HIHTE A IR B P R TGV E Y - SRR

Size of establishments

ok i
1-9 10-49 50+
(%) (%) (%)
Very / quite effective
Quite / very ineffective
Don’t know /Hard to say
Sample
B 1055 124 23
x?=0.903; p-value > 0.05
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR TIRAT 1 ESREATE T S 100%
Mercado Solutions Associates Ltd. -74 - April 2006
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Finally, establishments were asked to give &% » ¢ F%J}%LJSF{I%@@ 4@ AYEE ! EJ}W:

suggestions on the most effective way(s) to ’4"4\% 77 (87.8%) fﬁ&ﬁd?itﬁ%ﬁrl =i qu

gather information from IPD. Majority of the 7 3% FI R / ¥558 (50. 1%) K E
establishments (87.8%) considered TV / radio ;h s opetd - e F,g*@) (35.9%) #[!
were most effective, followed by newspaper / *'“%an“ﬁf} I AE (37.4%) -

magazine (50.1%) and other promotion (# 78)
channels (e.g. bus, activities in shopping

centres etc.) (35.9%) and Internet / website

(37.4%).
(Table 78)
Table 78: The most effective way(s) to gather information from IPD
$. 78 © B F I S KA
2006 2005 2004
(%) (%) (%)
Tvﬂ;amo 87.8 84.2 82.2
RJ LT
ewspaper/ magazine
oat | ek 50.1 49.2 51.2
Other promotion channel (e.g., bus, activities in shopping centres, etc.)
£l ijjFLI B (e f{gﬁﬁ) 35.9 35.6 39.0
Internet / website
Wﬁ / 1% 37.4 35.2 32.7
Promot|on booklet / leaflet
E’ YRR 201 18.5 16.5
Exhibition / seminar
W | B 15.6 13.3 10.2
School
%}}W 0.1 = =
Don’t know / Hard to say
TR S 3.5 5.5 6.5
Sample
1 201 1 206 1 204
B

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
Mention(s) with less than 0.05% was not shown.

o ¢ RSR[5 R LTI fy 6 100% -
128 5 Pt 0.05% )E{&Fj%tbﬁl
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Appendix 1: Sample & population distribution

Fighe Atk WA 15T

Sample Population
Bt R
No. of No. of
establishments (%) establishments (%)
ks FiigEs oLl FiiEs
Industry
k¢
Manufacturing
e 183 15.2 16 631 5.4
SE¥
Construction
o 95 7.9 23 565 7.6
Y
Wholesale, retail, import & export trades,
restaurants & tourism 362 301 179 350 57.8
B0/ FE /S R ) B
Ti rt, st logisti
Wr’anspo , S oragfa, ogistics 1 5.9 8 111 26
Sy 1 (VPR
IT & communications
22 1.8 2614 0.8
YRV W R
Financing, insurance, real estate & business
services 189 15.7 46 933 15.1
£ WA T WA EIC T
Public utilities/ entertainment/ public
administration/ government departments/
education/ community/ social services 279 23.2 32 875 10.6
S REEE ) T H AR
il T o b
Employment Size
ARGRS's
1-9 911 75.9 272 219 87.8
10+ 290 24 1 37 860 12.2
Total
e 1201 100.0 310 079 100.0
Rt
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Appendix 2: Sample distribution
[ip e

Sample
B2
2006 2005 2004
No. of No. of No. of
establishments (%) establishments (%) establishments (%)
BE Pt | BSREE |l | BRI | Tk
No. of years the company had
established
Ryl %
1—-2years
9 0.7 47 3.9 74 6.1
1-2 =
3 —5years
181 15.1 179 22.7 203 16.9
3-5 =
6 — 10 years
210 17.5 391 20.5 303 25.2
6-10 =
11 — 20 years
458 38.1 345 28.7 359 29.8
11-20 &
20+ years
331 27.6 101 32 265 22.0
20+ =
Refused to answer
SN 12 1.0 - - - -
AT [l fb[
Capital
Local based 1019 84.8 1026 85.1 1106 91.9
F B ' ' '
Foreign based
e 157 13.1 156 13.0 85 7.1
gl
PRC based 21 17 23 1.9 11 0.9
Hiey 2 il ' ' '
Local & Foreign based
- - - - 2 0.2
F B gt EY R
Refused to answer
S 4 0.3 - - - -
HEep s
I
Total
e 1201 100.0 1206 100.0 1204 100.0
RE
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