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Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

1 Summary of Findings

HESEEHE
Introduction

In order to keep track of the public’s awareness
of the intellectual property rights, since 1999,
the Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property (IP) Right Protection
regularly since 1999. Mercado Solutions
Associates Ltd. (MSA) was commissioned to
conduct the public survey between 14%
November and 10" December 2014. A total
of 1 005 respondents aged 15 or above were
successfully enumerated for telephone
interview. The response rate was 52.3%.
This executive summary highlights the major
findings of the survey.

Knowledge and Attitude toward IP Rights
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The survey findings in this respect were
consistent with the previous surveys. On the
scope of I[P rights, about half of the
respondents replied “copyright / copyright
piracy” (46.7%). The others suggested “trade
mark / trade mark counterfeiting” (27.8%),
“‘patent” (19.1%) and “invention or creation”
(18.8%). 13.1% of the respondents indcated
“‘don’t know / hard to say”.

On the infringement of IP rights with reference
to different scenarios, the findings were also
quite similar to the previous surveys. Most of
the respondents were able to identify acts
which infringed IP rights.  Itis worth noting that
a higher proportion of them considered “re-
editing others’ music / movies / TV programmes
to funny videos, and then uploading them to the
Internet for sharing purpose” (49.3%) as an
infringement of IP rights when compared with
the last survey (39.2%).
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On the other hand, only 31.9% of the
respondents regarded “buying a genuine CD
and then converting to other electronic formats”
as an infringement of IP rights while 56.0%
considered otherwise. This was similar to the
last survey the respective percentages of which
were 32.8% and 50.7%.

Similar to the previous surveys, an
overwhelming majority of the respondents
(94.9%) considered that it was very / quite
necessary to protect IP rights in Hong Kong.
The top three reasons given in support of this
view were to “protect the interest of inventors /
encourage creativity” (56.5%), “protect the
interest of manufacturers / genuine IP rights
owners” (24.9%), and “protect private property”
(10.7%).

As regards the reasons given for committing IP
infringement activities, the usual ones were
quite similar to those surfaced in the previous
surveys. Many suggested that infringement
was due to “cheaper price of pirated /
counterfeit products” and/or “genuine goods
are too expensive” (41.9%). This was
followed by “greediness / improper public
mentality / lack of self-discipline” (25.4%) and
“‘unethical businessmen reaping excessive
profits” (19.6%).

As to who should play a dominant role in
improving the situation of IP rights infringement
in Hong Kong, 36.9% of the respondents
considered that “the Government” should play
such a role. The others mentioned “the public
themselives” (16.8%), “education institutions”
(14.3%), “retailers” (12.6%) and “copyright
owners” (11.0%).
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More than 85% of the respondents indicated
awareness of the existence of legislation
protecting IP rights and in terms of proportion,
awareness of legislation concerning copyright
was 89.9%; trade marks, 91.1%; and patents,
88.3%. Overall, the awareness in this
respect has increased as compared with the
last survey (being 85.4%, 84.0% and 85.3%
respectively). In contrast, relatively fewer
respondents were aware of the legislation
protecting designs in Hong Kong (59.2%),
although this still represents a higher
percentage than the last survey (53.1%).

On IP rights protection measures adopted by
the Government in the past two years, 58.7%
of the respondents considered that the
situation of IP rights infringement in Hong Kong
had improved a lot / a little (58.7%). This was
relatively higher than the finding in the last
survey (48.8%) but 26.9% opined that there
had been no change.

Online behaviour and IP rights protection in
a digital environment

Respondents having the habit of surfing the
Internet were asked about the websites that
they frequently browsed. The three most-
mentioned ones were: “social networking”
(32.5%); “search engines” (32.2%) and “news
websites” (22.0%).

Those with the habit of surfing the Internet were
further asked about their inclination to pay to
listen to songs, watch movies online or to
download songs / movies / computer software
| games / e-books from authorised websites.
60.6% claimed that they possibly / definitely
would not pay. Those indicated that they
definitely / possibly would came to 38.8%,
which was similar to that of the last survey
(36.0%).
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The main reasons quoted for willingness to pay
included “for better quality” (51.2%), “respect IP
rights” (32.0%) and “give support to the
creative industries” (23.8%), these reasons
were similar to those in the last survey. On
the other hand, the major reasons given for not
paying were either “too expensive” (23.4%),
‘too troublesome / complicated to purchase
online” (19.0%), or “other channels for free
downloading are available” (17.8%). The 2
reason quoted for refusal to pay, i.e. “too
troublesome / complicated to purchase online
(19.0%)” has replaced the reason “seldom /
never download any files (23.3%)” as revealed
in the last survey.

Behaviours involving in infringement of IP
Rights

The survey revealed that
respondents have been involved in
following infringement activities:

relatively few
the

«  Downloading music / movies / TV shows /
computer software / games / e-books from
newsgroups / unauthorised websites and
then sharing the files with friends (20.9%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
newsgroups / unauthorised websites and
then uploading them to the Internet for
downloading by others (7.1%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
newsgroups / unauthorised websites for
one’s own use (29.1%);

«  Without the authorisation of copyright
owner, re-editing movie posters, comics or
pictures and then uploading them to the
Internet or social networking websites for
sharing purpose (6.3%); and

e Listening to pirated music / watching
pirated movies / TV shows online (27.6%).

For each of the above items, about 75% or
more of the respondents denied having been
involved in such activities. These findings
were similar to those in the previous surveys.
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The survey further revealed that 69.5% of the
respondents having the habit of surfing the
Internet agreed that “it is morally wrong to
download music / movies / TV shows from
newsgroups / unauthorised websites knowing
that it is an infringement of IP rights” (which was
similar to the last survey result of 72.3%).
22.5% of the Internet users however did not
consider such activities were immoral.

About 60% of the Internet users interviewed
(59.4%) agreed that “itis morally wrong to listen
to the music or to watch the movies / TV shows
online knowing that they were pirated
versions”; whereas 32.4% did not think so.

These Internet users were also asked for their
views on the possible risks of listening to
pirated music, watching pirated movies / TV
shows online or downloading music / movies /
TV shows from unauthorised websites. The
three risks most mentioned were: “computer
may get virus” (36.2%), “‘computer may be
hacked by hackers” (17.8%) and “fear of
violating the law” (12.1%).

In order to suppress Internet piracy, the Internet
users suggested “more promotion through the
mass media” (37.1%), “more enforcement
action” (30.9%), “more promotion in schools”
(22.2%) and “amending the law” (21.9%).

When asked if they had the habit of buying
pirated or counterfeit goods, 7.4% of the
respondents indicated that they often /
sometimes bought pirated or counterfeit goods;
20.8% responded that they seldom bought
such goods; while 69.9% claimed they never
did. When compared to the surveys
conducted before 2008 (with over 40% of the
respondents claiming they have bought such
goods), the percentage of respondents
claiming they would buy pirated or counterfeit
goods (around 30% since 2008) has gradually
decreased.
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Among those who admitted having bought
pirated or counterfeit goods, 35.8% claimed
that the items which they mostly bought were
music CD / movie DVD or VCD, followed by
clothing & accessories (28.0%) and toys /
stationery / accessories (15.8%). While the
top two most purchased pirated or counterfeit
goods were similar to those mentioned in the
last survey, the third category has changed
from “computer software” (12.7% in 2012) to
“toys / stationery / accessories.

67.4 % of the respondents agreed “it isimmoral
to buy pirated / counterfeit goods knowing that
it is an infringement of IP rights”, which was
slightly lower than that of the last survey
(70.8%). 22.5% of the respondents did not
think the activities were immoral.

Opinions towards the “No Fakes Pledge”
Scheme

When asked whether they had ever heard of
the “No Fakes Pledge” Scheme, 48.7% of the
respondents replied “yes”, which was higher
than 42.5% in the last survey. The major
channels of acquaintance were respectively,
television advertisements (71.0%), stickers /
tent cards in shops (16.3%) and newspapers /
magazines (15.3%).

Among those who were aware of the Scheme,
87.0% considered that the Scheme was very /
quite helpful in building the confidence of
consumers and tourists for shopping in Hong
Kong, or in strengthening Hong Kong’s status
as a shoppers’ paradise. This was higher than
the last survey result of 81.5%.
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Opinion towards the long-term

development of IP Rights

Regarding the public’s view towards the long-
term development of IP rights, most of the
respondents considered that the protection of
IP rights would be very / quite helpful to the
development of the local creative industries
(70.9%) and the overall economic development
of Hong Kong (63.1%), which were slightly
lower than those in the last survey (73.0% and
65.3% respectively).

With regard to the areas to which the
Government should devote more resources for
IP rights protection, the result is similar to the
previous surveys. Relatively speaking, a
greater proportion of the respondents
considered that more resources should be
used on promotion through the mass media
(42.5%). This was followed by taking more
enforcement action (25.8%) and more
promotion in schools (24.1%).

Awareness of IPD and its promotional
activities

Similar to the previous surveys, not many &
respondents (23.8%) could spontaneously
recall that the Intellectual Property Department
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(IPD) is the Government department being (23.8%) -

responsible for promoting the protection of IP
rights in Hong Kong.

Among those who were aware of IPD, 50.4%
knew that IPD was responsible for “promoting
awareness on IP rights protection”, as well as
‘registration of trade marks” (28.0%) and
“registration of patents” (24.2%).
Nevertheless, some still mistook IPD for
being responsible for “combating piracy and
counterfeiting” (37.8%), and a small proportion
of respondents was not aware of the duties of
the IPD (20.9%).
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42.0% of the respondents claimed that they
had seen IPD’s advertising or promotional

messages on television, followed by
promotional messages of the “No Fakes
Pledge” Scheme (7.8%) and printed

advertisement / promotional materials (4.8%).
However, 48.6% of the respondents indicated
that they did not recall or had not seen / heard
| come across any of IPD’s advertising or
promotional activities.

60.8% of the respondents considered that
promotional activities conducted by IPD were
very / quite effective in raising the awareness
of Hong Kong residents on protecting IP rights,
while 36.3% took a contrary view. This is similar
to the last survey which returned 63.4% and
32.8% respectively.

Moreover, television was still considered by
many (70.9%) to be the most effective channel
in promoting IP rights protection. Despite
the result, the trend of choosing television as
the preferred channel has decreased from 72%
- 85% in 2002 - 2012 to 70.9% in 2014
whereas the trend for preferring Internet
website has increased from 7% - 17% in 2002
— 2012 to 22.7% in 2014.

Conclusion

The survey findings shows that despite the
public having relatively limited knowledge
about IPD and its work, the majority of the
general public has a general understanding of
IP rights and they also considered that it was
very / quite necessary to protect IP rights in
Hong Kong.

The survey also reveals that the proportion of
the public indicating that they would buy pirated
or counterfeit goods is gradually decreasing,
and there has been an upward trend of the
Internet users who indicated willingness to pay
to listen to songs, watch movies online or to
download songs / movies / computer software
/ games / e-books from authorised websites.
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A E T EERIE 2002 4£ — 2012 5E/Y 7% -
17% EFFE 2014 FEHY 22.7% -

5K

ﬁ'@

A BT ARER  BEIRCN R R R S L
TEEEEEA A IRAVEEHIRE - ERETARA
PRI RS — A ER AR - T B R R
FEMEREIEE | HAREZIIIRE -

A A RN A R E
Y sy BRI I

e E RS i E T
7 EL B Al e
RtEE &ZEIYZEZ%J:LIQEFE?)\HE HES HUZT
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AT RAENSEEEMHE 2014
It is encouraging to note that a great majority of H{FE7EEAYE » 48 KT B CraEHI 3k e fE
the public have responded positively to the HBEjfEIEENRIE UL EEAIEEEIA
work of protecting IP rights and considered that  IF /1Yo fE -
this could foster the development of the
creative culture and the creative industries in
Hong Kong.

Last but not least, while television was still &% @ TR AR S i R EHER AR B2
regarded as the major channel for HBYEZRE - H4N > FEFRG BHE | FE
disseminating messages on the protection of IP [z & I H [E55 & A BURE Eﬁtb{ﬁjij}[{? =
rights, the suvery also revealed an increased )j/\JttZ*% Ik A ME B AR v 2 R i i 1S LR
proportion of the public who considered that EH#ETTEENIE G -

newspapers / magazines and Internet websites

were equally effective channels. In view of

these findings, IPD may consider deploying

these channels for its future promotional and

educational activities.

Mercado Solutions Associates Ltd. -9- March 2015
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2 Introduction

RS

Background & Objectives

In order to keep track of the public’s awareness
of the intellectual property rights, the
Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Rights Protection
regularly since 1999. Mercado Solutions
Associates Ltd. (MSA) was commissioned to
conduct the public survey in 2014. The key
objectives of the survey were:

e To examine current level of public
awareness of protection of intellectual
property rights;

e To benchmark the IPD’s work on public
education on intellectual property; and

e To compare changing patterns of public
attitudes towards Intellectual Property (IP)
Rights over the past years.

BHERNHAEHH

Ry FFERRRE N PO TR RIBREE REAY A - RIaR
FEMEE H — UL VR T T 2 (8 A
PREERTERAEME YA - K2 E &N RS A
IRATE CRFEE) Z&ZFEN —F—UFETA
AR o A H Y EEARE

o GEETIRE R R AR A R R R
HIFZRE ;

o HAERERE SRR RE AR AR
B LAFRIRSE RS K

o BRSO A R AR LT B
Ul 3 A

.
-
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Survey Methodology

The survey was conducted by deploying the

telephone interviewing method. A total of 1
005 individuals aged 15 or above were
successfully  enumerated between 14t

November and 10" December 2014. The
response rate of the survey was 52.3% (details
of the enumeration results were summarised in
Appendix 1). Based on the achieved sample
size, the degree of precision for the proportion
estimation was £3.1% at 95% confidence level.
Data collected from the survey was weighted to
align with the sex-age distribution of the
population (based on data of mid-2014 from
Census and Statistics Department), such that
findings of the survey were representatives of
the opinions / views of the whole population
aged 15 or above. The sample and
population distribution were summarised in
Appendix 2.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there is significant difference between the
opinions of respondents in different sub-
groups.

In the tables, "p-value < 0.05 / 0.01" denotes
that there is statistically significant difference
between different sub-groups.

When conducting the statistical tests, those
who “refused to answer” the respective
demographic information were excluded.

Rounding of Fiqures

There may be slight discrepancies between the
sum of individual items and sub-totals / totals
as shown in the tables owing to rounding.

AT

ETGHER _E—E—A+UHEF A
+ H AR LA SRR A AT > ARG RIEh T
71005 fir 15 pEEL B [BIESRE 52.3%
(AR SR EE 2N %) - IRIEATS
EASE - (£ 95% MIESE M EEEHE
TR Ry £3.1% - A BIR T IR AT R AEH i
(IRIEBBUF ST E — = — DU 2H%HE) BUn
RETZUER > B - SR AE A Rt S FT
A 15 pREL ERYREEG N IR R BTG - £
A s W N 1o iRy TR gk —

I RS
REIBEH TR RO A6 25
EHEE R FAEREE -

1E%ZFd M p-value <0.05/0.01 | RFEER[E
/NGH 2 PR AR T R A BH A 7 -

FEHETTAE TR - AL THESEEIE | (5w
FERHYZEEA BEEA -
B (s

AR HEALRE (7 > AEASIR SRR (ERTHE Y
Nt | HERIBE AR -
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3 Detailed Findings
FEREER

3.1 Knowledge and Attitude towards Intellectual Property Rights
AR E YRR RS

3.1.1 Knowledge about Intellectual Property Rights
BRI E RS

Similar to the previous surveys, the BADI: FHEAEML 0 FEhE SR KRR A E

respondents were asked about what IP rights
referred to at the beginning. It is observed
that most of the respondents regarded IP rights
as “copyright / copyright piracy” (46.7%).It
was followed by “trade mark / trade mark
counterfeiting” (27.8%), “patent” (19.1%) and
“‘invention or creation” (18.8%). The findings
in this aspect were quite consistent with the
previous surveys.

(Table 1)

When analysed by demographics, it was
observed that respondents aged below 50
(over 75%) and working persons (81.0%)
tended to be able to give correct answers.
Furthermore, the higher the education level
and monthly personal income, the higher were
the proportions of respondents who were able
to give correct answers (ranging from 51.6%
for primary or below to 84.0% for tertiary or
above; and from 70.5% for those with income
of below $10,000 to 88.7% for $20,000 or
above).

(Table 2)

FIERIRER - SR A 7 230578 28 Ry kI3
FEMERTTRHYIE " R 1 AR (46.7%) - HOZ
PR | ERR (27.8%) " HAURE J(19-1%) )E’&
" SEIERINE | (18.8%) - LI H HYFH A &R

HETERE -
(#1)

DIE &R S8 FERE S0 R LA T (B
75%) K ATHE (81.09%) HY<ZE/##L{H [A] HE 5
LT IEWESZE - BN BEERE ME AU
AFLEINZehE o MFIpESs T IEEES ZEIELG]
tars (/N2 LU THY 51.6% £ KEEHDL
#y 84.0% : KHULATE $10,000 DL TFHY

70.5% % $20,000 =} 1y 88.7%) -
(#%2)
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Table 1: Knowledge about Intellectual Property Rights (Spontaneous mention)

2014 2012 2010

2008 2005 2004 2003 2002 2001 2000 1999

) () () %) () () %) () () (B (%)
Correct
IEHE
Copyright / Copyright piracy
. 46.7 494 451 494 452 486 427 413 413 328 311
HHE | i
Trade mark / Trade mark
counterfeiting 278 140 153 131 108 120 7.7 3.3 2.2 34 3.1
rafE |
Patent 191 100 103 152 155 157 104 59 108 9.2 6.4
SR . . . . . . . . . . .
Invention or creation
. 188 121 187 128 119 9.4 10.9 10.2 6.0 8.2 9.3
BRI
Design
. 6.6 3.8 2.3 1.1 1.3 1.2 1.8 0.5 0.6 0.6 0.7
SN T
Incorrect
N IEHE
Right of production of goods
. 54 3.0 2.3 3.0 1.5 0.6 15 - - - -
JEE rn B s
Interest of publishers
. 5.0 1.1 0.8 1.3 2.6 2.5 15 - - - -
AR A 2
Protection of culture
- e 4.5 1.3 2.5 2.3 1.4 1.2 1.6 - - - -
FHEAIA LAY R
Property rights
L 3.1 2.2 2.8 1.7 2.1 2.6 0.6 0.6 0.9 2.3 0.7
A EE VA
Privacy
o 2.8 4.0 2.9 3.9 1.5 2.4 2.5 19 14 0.7 0.4
N
Self interest
= 2.8 3.2 3.2 2.1 2.5 2.6 1.6 - - - -
[EPNIE=
Consumer’s rights
o 2.8 1.0 0.4 0.6 0.9 0.6 0.8 - - - -
HEE R
Portrait rights
o 1.7 14 07 07 09 07 10 - - - -
(PN
Compliance with the laws 15 17 03 04 09 13 02 - : : i
BPARE
Freedom of speech
NN 1.3 2.2 0.7 0.3 0.3 0.4 0.3 0.8 0.1 0.4 0.4
= o ] FHAE
Human rights / Civic rights
0.7 1.7 1.3 0.9 1.3 2.1 1.2 1.9 1.3 2.0 1.9
MNFE | NEHE
Rights of professionals
o 0.4 0.3 0.3 0.6 0.8 0.6 0.3 - - - -
e INawid]i £
Others
0.2 0.8 - 0.1 0.1 0.1 0.5 5.9 3.3 4.7 6.4
HAth,
Don'tk H
on'tknow  Hard to say 131 233 253 215 287 275 309 280 321 357 39.6
NHIE | REESR
Sample
N 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
EZ 005
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Note: The sum of % may not add up to 100 as respondents could give multiple answers

it RN ZIIE ARSI —EEE

77 BRI E AL 100% -

Table 2: Knowledge about Intellectual Property Rights — Bivariate analysis

R 2 1 BAIEREETER R — BEIE Y
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
MR 5 BiEE FREEAR
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEBER Sec  KEAEL TEE%  JEAEME < - 2
L3} % <30 30-49 =50 | DIF 2 DR AH£ A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Aware (at least one
correct answer) 79.0 744 784 829 702 516 781 840 810 714 705 772 887
wiE (2/0A—EIEMEZE)
Not aware (no correct answer or
declared"dontknow’) 51 o 256 216 171 208 484 219 160 19.0 286 295 228 113
B (A MR
T AHIE)
Sample
B 457 547 208 362 436 124 607 268 531 475 431 329 213
7K
X2 2.914 18.224** 51.663** 12.860* 26.528**
* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.
FE 0 HEERE A o (EARERY E o LA Y 100% -
Mercado Solutions Associates Ltd. -14 - March 2015
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The respondents were asked to judge whether
the acts with reference to different scenarios
infringed IP rights. The acts included:

a. Selling pirated CD/DVD/VCD or computer
software;

b. Buying pirated CD/DVD/VCD or computer
software;

c. Buying counterfeit goods;

d. Buying a genuine CD and then converting
to other electronic formats (e.g. MP3);

e. A student photocopying a whole reference
book for the purpose of self-study;

f. Downloading music / movies / TV shows /
computer software / e-books / games from
the Internet ;

g. Downloading music / movies / TV shows /
computer software / e-books / games from
the Internet and then letting friends use the
files;

h. Downloading music / movies / TV shows /
computer software / e-books / games and
then uploading them to the Internet for
downloading by others; and

i. Re-editing others’ music / movies / TV
programmes to funny videos, and then
uploading them to the Internet for sharing
purpose.

The majority of the respondents considered the
acts of selling (99.2%) / buying (89.5%) pirated
CD/DVD/VCD or computer software as
infringements of IP rights.

Furthermore, more than 70% of the
respondents considered the following acts as

ZEEWEREAEEL MEHIT RESE
5B%Du%ﬁff%é1’lfb[j#ﬂ%ﬁ BT R Ets
a. %Eﬁﬁ&%ﬁﬂ%ﬁﬁ REER (T -
b. WE R HOLERECERLET:
c. [HHEEMEmEMEL
d. FEEEROLEE > 28R E R HME T
H (141 MP3)

e BAMBASEEYNFRETHY
M

f. fE4 B TEiESE 1 & [ BHAIH /&
BEER: | ETERE [ RSN

9. fEQE TRk / EEEZ | wRHETH | &
B f: | ETERE [ OBEEL gf{ﬁﬁ/‘ﬁﬁﬁ
A

h. £ B MEE% | S5 [ EHEH /8
BEHROE | BETERE 1 SR A :{ﬁﬁﬁu:il%ﬁ?
AT )5’1

L RFELE -~ R B A BE T T A

KR o MR EREELR A

KH oy 25 H b Ry BB (99.2%) B H
(89.5%) 5 i YeHE S EE B iR A B AR AL RIEk 2
PERAT By

1200 AR =¥ t%ﬁﬁi:ﬁ%n R LA T Re =R
FIGREERE

infringements of IP rights: - TEEE TS SERE S | (84.5%)
- “Buying counterfeit goods” (84.5%); - THEEETEES | B | EEREH [
<< EI':" oy /N

- “Downloading music / movies TV shows / i %\f{:oo// EHE R MR
computer software / e-books / games from L ( 0) :
the Internet and then letting friends use the - "4 E N&EELE | EF | EHEIH /
files” (71.0%); B / aﬁ%i%ﬁ | WK IR 4

- “Downloading music / movies TV shows / e T, (80.7%) ¢
computer software / e-books / games and
then uploading them to Internet for
downloading by others” (80.7%).

Mercado Solutions Associates Ltd. -15- March 2015
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On the other hand, fewer respondents
considered the following acts as infringements
of IP rights:

- “Buying a genuine CD and then converting
to other electronic formats” (31.9%);

- “Astudent photocopying a whole reference
book for the purpose of self-study” (59.2%);

- “Downloading music / movies / TV shows /
computer software / e-books / games from
the Internet” (46.9%);

- “Re-editing others’ music / movies /| TV
programmes to funny videos, and then
uploading them to the Internet for sharing
purpose” (49.3%).

On the whole, the findings were quite consistent
with the previous surveys. It is worthy noting
that a higher proportion of respondents
considered “re-editing others’ music / movies /
TV programmes to funny videos, and then

Sy )7 BUDZETE T R PA T R =AU

e

- TIEE IR - VR R HAE TR
(31.9%) ;

- TBEEREASERZIEREH RS
A | (59.2%) ;

- THEHEETERES | Ey | BEEEH
B | ETEFE | 5Bk (46.9%) ;

- T EeE- R sE R BEE T BT R A )
MR o AR EHEE AT E ) (49.3%) -

BRINS  SRIBAXHEENEE - HEEE
W Zahiteoly T iESE - B EERRF R
EHErETEEACE AR o AR B R A Sy
= (49.3%) E=HETT BAVELGIEE F—FEE
(17 (39.2%) e -

uploading them to the Internet for sharing (F3a-i)
purpose” (49.3%) to be an infringement of IP
rights when compared with the last survey
(39.2%).
(Tables 3a —1i)
Mercado Solutions Associates Ltd. -16 - March 2015
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Table 3a: Whether selling pirated CD/DVD/VCD or computer software is considered an infringement of IP rights
% 3a | BERAER SRR E KA E R BERE
2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
(%) () () () () () ) () %) (%) (%)
Yes & 99.2 98.1 98.0 98.2 96.2 96.7 945 959 945 941 9238
No & 05 16 15 11 21 13 17 27 19 15 30
Don'tknow /Hardto say R4 / /R¥ks% 0.3 03 05 07 16 19 38 15 36 44 42

Sample A 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 IR RAG: o [EHIRERY B oy EEAERTEER 7 100% -

Table 3b: Whether buying pirated CD/DVD/VCD or computer software is considered an infringement of IP rights
% 3b : B AR E ENOLRREE ISR LA
2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
%) (%) () () () () ) () %) (%) (%)
Yes /& 895 883 90.0 89.2 88.0 887 821 803 76.8 705 614
No ‘& 82 85 77 79 82 64 95 104 134 159 2238
Don'tknow /Hard to say ‘413 /| R&EER 23 32 24 29 39 49 83 93 97 135 158

Sample A 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 R REG o (AR B oy EEAEATECR 7 100% -

Table 3c: Whether buying counterfeit goods is considered an infringement of IP rights
% 3c : BEERAME B SRR LR RID AR EE
2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
%) (%) () () () () () () () () (%)
Yes /& 845 872 89.3 875 86.2 857 837 803 73.0 712 638
No ‘& 124 95 75 87 89 81 80 116 149 16.7 225
Don'tknow/Hard to say R4 / fR#ks% 31 33 32 38 48 62 83 81 121 121 137

Sample FEA 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
a0 ARG o (ERIREYE 2 EEAEATECR L 100% -
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Table 3d: Whether buying a genuine CD and then converting to other electronic formats

(e.qg. converting to MP3 for use in mobile phone) is considered an infringement of IP rights

% 3d : BRERRMEEIERROCEE - AMREAHAE THRFR (Gl MP3 FEFHRER) ERIDAGRERE
2014 2012 2010 2008
) () (%) (%)

Yes & 319 328 34.2 40.7
No A& 56.0 50.7 524 446
Don't know / Hard to say ‘N1 | {REER 121 164 134 1438
Sample FEAS 1005 1001 1005 1003

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 IR RAG: o [EHIRERY B oy EEAERTEER 7 100% -

Table 3e: Whether a student photocopying a whole reference book for the purpose of self-study is

considered an infringement of IP rights
% 3e | BEERA—{HEEFEASEELEERE CRE AR FEIDRIRER
2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) ) () () () () () %) (%) (%)
Yes /& 59.2 60.2 60.9 60.8 552 579 53.7 493 453 479 40.0

No iz 355 323 329 313 359 335 341 373 423 37.2 488
Don't know / Hard to say R4 | {R¥sR 53 7.6 62 79 89 86 122 134 124 149 113

Sample A 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
FF 1 R REG o (AT B oy EEEATECR 7 100% -

Table 3f: Whether downloading music / movies / TV shows / computer software / e-books / games from the

Internet is considered an infringement of IP rights

*3f - EERAEME FTEHES | BY ( BHLH [ BigKkY | STES [ B8 ERIUASRER

2014
(%)
Yes & 46.9
No “f & 45.1
Don't know / Hard to say ‘N1 / {REkR 8.1
Sample £ 1 005
Note: Percentages may not add up to 100 due to rounding of figures.
= 0 ARG - (ERIREYE 2 EEAEATECR Y 100% -
Mercado Solutions Associates Ltd. -18 - March 2015
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Table 3g: Whether downloading music / movies / TV shows / computer software / e-books / games from the

Internet and then letting friends use the files is considered an infringement of IP rights
30 BERAEHETEEE B | BHRAH  BiSKE: | ETERE B ARCIAKARBIDAZER

2014 2012 2010 2008 2005 2004
) ) ) () () (%)

Yes & 71.0 762 764 782 732 715
No R &2 169 121 152 119 148 16.7
Don't know / Hard to say R 1 | {R¥E:R 121 116 84 100 120 118
Sample fEA 1005 1001 1005 1003 1206 1214

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 IR RAG: o [EHIRERY B oy EEAERTEER 7 100% -

Table 3h: Whether downloading music / movies / TV shows / computer software / e-books / games and then

uploading them to the Internet for downloading by others is considered an infringement of IP rights

*3h . BOERAIEME E TEES | B | BNETH | EIEEG | ET-ERE | R RN FEE M TERERIY

RIBREETE
2014 2012 2010 2008 2005 2004
%) @) ) %) ") (%)
Yes & 80.7 837 874 851 818 794
No R 96 38 71 60 7.7 101
Don't know / Hard to say R 1 | {REE:R 97 124 55 89 106 106
Sample fE7 1005 1001 1005 1003 1206 1214

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 R REG o (AR B oy EEEATECR 7 100% -

Table 3i: Whether re-editing others’ music / movies / TV programmes to funny videos, and then uploading

them to the Internet for sharing purpose is considered an infringement of IP rights
= 3i . BRI E e ~ B EN R RENEEAEBER - RER R A S Z R R AR

2014 2012 2010
%) (%) (%)

Yes & 49.3 39.2 58.7
No iz 29.6 436 30.4
Don't know / Hard to say “F13E | {REESR 21.1 17.2 109
Sample HE7 1005 1001 1005

Note: Percentages may not add up to 100 due to rounding of figures.
= 0 ARG - (ERIEYE 2 EEAEAIECR Y 100% -
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Demographics analysis:

Among various sub-groups, differences were
mainly found between different groups of age,
working status and monthly personal income.

- Relatively higher proportions of respondents
aged 50 or above (43.9%), non-working
persons (41.1%) and those with monthly
personal income of below $10,000 (44.5%)
considered that “buying a genuine CD and
then converting to other electronic formats”
infringed IP rights.

- In addition, relatively higher proportions of
respondents aged below 30 (60.5%), those
with monthly personal income of below
$10,000 (56.4%) considered that
‘downloading files from the internet”
infringed IP rights.

- Moreover, relatively higher proportion of
respondents aged 30 or above considered
that “downloading files and then uploading to
the internet for downloading by others”
(about 90% or above) infringed IP rights.

B R AR

B R A A [ Y e B IR A A [F] R i 4
Al SRR (8 AN U A Z ]

- 50 EEELl b (43.9%) JELERE (41.1%) &
{8 A4 H U Af£$10,000 LR (44.5%) 1y
S E AR S LRl R T S IERROE
B - AR R HA B A= B RIDHIERE
WETT Ry -

- A6 30 BELAT(60.5%) ~ {iE# A B UL ALE
$10,000 DAT (56.4%) HysZai&tEEAEL
LB s T A T EER | 2 EILAER
FETETT By ©

- 53510 30 BRSO BB SR
PR TAEAE b RIS - AR AER
AR (R4 90%Eb) 1) i AeE
HET s -

Besides, in terms of other demographic L24) » g Efr &SNS

characteristics:

- Slightly higher proportion of respondents
aged 30 or above considered that “buying
counterfeit goods” (nearly 90%) infringed IP
rights.

- Slightly higher proportion of those with
monthly personal income of below $10,000
and $20,000 or above (about 90% or above)
considered that “downloading files and then
uploading to the internet for sharing
purpose” infringed IP rights.

- Furthermore, the lower the education level,
the higher were the proportions of
respondents who considered that “re-editing
others’ music / movies / TV programmes to
funny videos, and then uploading them to the
Internet for sharing purpose” (ranging from

- 30 Rl EHYZ B AR S LRI
"IEEE A (BT 90%) 2=
JDHIRAETETT Ry

- {EAANEHULAIE $10,000 DL K $20,000
A ERYAZERE (R 90%E DL ) Aig
LB T A B N EESR BRI 4
M AT E BRICHIERERETT R -

- M FERRERRIZTE MR
B B EN R B E TR A B
F o &I EREEIRI A= B RILAIERE
T REVEE Pt s (R REELL B/
57.3%Z /NE2 B L VA 72.8%) ©
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57.3% for tertiary or above to 72.8% for
primary or below) is an infringement of IP
rights.

No significant differences were observed
between different sub-groups for the perception
of the acts of “selling pirated CD/DVD/VCD or
computer software”, “buying pirated

AEVINHAE T EE E RO SRR T E
i O SRR ) ~ T BB RASEEY
EMERECRE M ) & T ER ETHEHER A
RGN ) 217 Rl VBEfE B2 A IHEEE I -

CD/DVD/VCD or computer software”, “a student (Fda-i)
photocopying a whole reference book for the
purpose of self-study” and “downloading files
and then letting friends use the files”.
(Tables 4a — i)
Mercado Solutions Associates Ltd. -21- March 2015
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Table 4a: Whether selling pirated CD/DVD/VCD or computer software is considered an infringement of IP rights

— bivariate analysis
% da : BERRAEEENCRRRBINKARERIIARERE - SEHIT
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBEG Sec  ARHE( MR JEAERE < - 2
= @ <30 30-49 =50 M B8 Pk AE A :$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 99.8 99.3 995 100.0 99.1 984 99.7 99.6 99.8 99.2 995 99.1 100.0
No A& 02 07 05 00 09 16 03 04 02 08 05 09 -
Sample FEA 456 546 @ 207 362 432 125 604 268 531 471 429 329 213
X? 1.319 3.399 3.463 2.196 2.134
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EPEATR G - (ERTREAYE 73 ERAERIECR F 7 100% -
(

)
2)

R T [ AREE | REER BIEE -

Table 4b: Whether buying pirated CD/DVD/VCD or computer software is considered an infringement of IP

rights — bivariate analysis

% 4b : RERAEESPOHRER R EUARERE — BRI

Sex Age Education Attainment Working Status Montlhr:iOPniresonal
| I %ﬂ\ Z= 40 RE f S R
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEY Sec  KEE L fERE  JEEmE < - 2
) % <30 30-49 =250 ; AT B BIE 0 AL A4 810,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes /& 89.7 93.1 918 91.7 91.3 908 91.7 91.8 925 90.5 90.7 916 934
No 2 103 69 82 83 87 92 83 82 75 95 93 84 6.6
Sample fEA< 447 535 208 351 423 120 590 267 @ 520 462 i 420 320 212
X? 3.585 0.085 0.108 1.295 1.317
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(1) R o (EARERY E S LA Y 100% -
(2) WBrTEZE “FRIE | REEER EZE -
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Table 4c: Whether buying counterfeit goods is considered an infringement of IP rights — bivariate analysis

Monthly Personal

Sex Age Education Attainment - Working Status Income
MR s BRE FREEAR
[?E/DJJ ﬁil_h %&ﬁ *i];z Tjﬁﬂgj@;{j( E {AH LIQ/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2
= @ <30 30-49 =50 ; PAFN & Pk A+ A+ $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes 2 853 88.9 816 89.0 886 916 865 86.7 88.2 86.2 86.4 849 917
No ‘& 147 111 184 110 114 84 135 133 118 138136 151 8.3
Sample £ 443 531 | 207 346 420 119 587 264 | 515 458 420 318 205
X? 2.757 7.485* 2.341 0.796 5.390

* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
st t (1) EREEALRA (R o (EBIRAYE o LEAEATEA ZE R 100% o
(2) #ibx 7% REIE | AREESR AYE S

Table 4d: Whether buying a genuine CD and then converting to other electronic formats

(e.q. converting to MP3 for use in mobile phone) is considered an infringement of IP rights

— bivariate analysis

£ 4d : BRESRRIBEIEROCER - ARERAHANE THRER @I MP3 FEFHREHR) ERIDAEIERE

— B
. . . Monthly Personal
Sex Age Education Attainment Working Status Income
| I %ﬂ\ Zs 40 RE f TN
P Fi LEEE LRI (g B A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE  Sec  AREEC I fEER JEATHR < - >
) ¢ <30 30-49 >50 @ DT HE DR AL A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 359 36.6 340 296 439 404 36.3 340 324 411 445 26.8 351
No & 64.1 634 66.0 704 56.1 59.6 63.7 66.0 67.6 589 555 732 64.9
Sample #E4< 407 476 203 328 353 94 537 247 | 487 397 366 299 188
X? 0.044 15.724* 1.241 7.018** 22.648**
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EPVEATR G o (ERTIERYE 73 EEAERIECR F 7 100% -
(2) Wb T EE RHIE | (R WIEZE -
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Table 4e: Whether a student photocopying a whole reference book for the purpose of self-study is

considered an infringement of IP rights — bivariate analysis

R 4e : BB HELHEASEEZHERECRE L ARFIUACHERE — S8EM

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
il G BEEE HUGIRL (G B A
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female ANEEEY Sec  KELE( | fEME JEEME < - 2
B % <30 30-49 =50 @ BT & PR A A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Yes & 60.8 63.9 56.8 62.6 654 598 614 66.0 61.3 64.0 628 609 66.2
No A& 39.2 36.1 432 374 346 402 386 340 387 36.0 37.2 39.1 338
Sample FEA 434 518 206 342 405 112 575 259 504 447 @ 403 317 201
X? 0.950 4.347 2.015 0.722 1.475
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
st (1) ARG - (ERIRETE 7 EEAEATECR L 100% -
(

)
2) SR T % RHE | AREERR AIEE -

Table 4f: Whether downloading music / movies / TV shows / computer software / e-books / games from the

Internet is considered an infringement of IP rights — bivariate analysis

FA: RERRTF@EETEES [ B | BHEH / SR | ETEFE | B8 REINASERE

— B
. . . Monthly Personal
Sex Age Education Attainment Working Status Income
| I %ﬂ\ Z= 40 BE f S R
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE Sec  AREEC I fEER  JEAFHR < - >
) % <30 30-49 =250 ; AT B BIE 0 AL A4 810,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes /& 51.2 50.8 60.5 40.2 55.1 59.0 496 506 48.0 544 56.4 431 524
No 2 48.8 49.2 395 598 449 410 504 49.4 52.0 456 43.6 56.9 47.6
Sample 4~ 426 498 200 333 390 105 567 247 | 494 430 390 318 189
X? 0.013 25.306** 3.205 3.819 12.680**
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EPEAR G o (ERTHEAYE o3 ERAERIECR F 7 100% -
(2) bR T EE REIE | REER AVEE -
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Table 49: Whether downloading music / movies / TV shows / computer software / e-books / games from the

Internet and then letting friends use the files is considered an infringement of IP rights

— bivariate

analysis

49 : BRERREE ETHEY | B | BREH [ BiER  BTER [ B8 MMREARKARRIUARERE

= baviil
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEEEL EE%  JEAEME < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE :$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Yes 2 814 80.2 781 833 80.1 784 815 80.1 817 79.7 80.7 785 835
No A& 186 198 219 16.7 199 216 185 199 183 203 193 215 16.5
Sample A 403 481 196 312 376 102 545 231 | 470 414 379 293 182
X? 0.184 2.370 0.599 0.562 1.819
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
st (1) ARG - (ERIRETE 7 EEAEATECR Y 100% -
(

)
2)

R T [ REE | REER BIEZE -

Table 4h: Whether downloading music / movies / TV shows / computer software / e-books / games and then

uploading them to the Internet for downloading by others is considered an infringement of IP rights

— bivariate analysis

F4ah BERREE ETHEY | BY ( BHREH / BiERe:  BFERE [ W RIS TEERID

RIZETE — CBIEST

Sex Age Education Attainment Working Status MontmyéoPrﬁ(rasonal
y I ;;_EA Z=10 RE BRI
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /BB Sec  KEE L Rk JEEmE < - 2
) % <30 30-49 >50 @ DT HE DR AfE A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes /& 88.6 90.1 824 922 904 938 884 895 877 91.2 90.8 85.0 927
No 2 114 99 176 78 96 6.2 116 105 123 88 9.2 150 7.3
Sample fE4< 413 494 @ 199 333 376 97 558 247 | 488 420 382 306 192
X? 0.507 13.313* 2.588 2.874 9.211*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EPVEATR G o (ERTIEAYE 73 EEEERIECR F 7 100% -
(2) bR T EE REIE | REER AEE -
Mercado Solutions Associates Ltd. -25- March 2015
KREEEHRIEEIRAE]

2015 /£ 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

Table 4i: Whether re-editing others’ music / movies / TV programmes to funny videos,

and then uploading them to the Internet for sharing purpose is considered an infringement of IP rights

— bivariate analysis

R4 BERBREEE  BYRETA RENNEBASER - MR EEEFIASZREFIUARERE - SEBIE,

i}
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
MR 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBEG Sec  ARHE( MR JEAERE < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE :$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Yes /& 62.8 62.3  60.5 60.6 65.0 72.8 62.6 57.3 60.0 653 62.0 60.5 68.6
No A& 372 377 395 394 350 272 374 427 400 34.7 38.0 395 314
Sample A 360 432 185 274 334 92 481 218 415 377 342 258 169
X? 0.022 1.598 6.641* 2.325 3.163
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
st (1) ARG - (ERIREYE 7 EEAEATECR Y 100% -
(2) Wbx T O “RRIE | REEER AEZE -
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3.1.2

R A EEREZEIRE

Similar to the previous surveys, an
overwhelming majority of the respondents
(94.9%) considered that it was very / quite
necessary to protect IP rights in Hong Kong,
while only 4.0% considered the opposite.

When analysed by different sub-groups on the
responses were, it was observed that the older
the respondents, the higher were the
proportions of respondents who considered

Whether it is considered necessary to protect IP rights

B S SRR B AR - @R R Z
(94.9%) MR BAEERAETEIEE | A
FEZF(E 1A 4.0% ZHERFENE
% o

DIREVINE I E 7 - SRR AR 25l
ks IEE | AT HILLRlEtA S (30
LT Y 91.8% % 50 pREill FAY 97.2%) -

“very / quite necessary” (ranging from 91.8% (#£5-16)
for those aged below 30 to 97.2% for those
aged 50 or above).
(Tables 5 — 6)
Table 5: Whether it is considered necessary to protect IP rights
£ 5 BRERRAIBEEREZEIRE
2014 2012 2010 2008 2005 2004 2003

) () () (%) (%) (%) (%)

Very necessary JE A 55

Quite necessary [ S5 58

Quite unnecessary FE-~ 5

Not necessary at all 55 4R ZE 5

Don't know / Hard to say “R13E | {REER

Very [ quite necessary JEH | KEAFEE
Quite unnecessary/ not necessary at all -~ 2558 | 52 &R HBE

317 314 374 36.6 37.6 44.0 389
63.2 63.2 59.7 59.7 579 51.7 533
40 33 09 08 16 17 15

- 13 03 03 03 04 06
112 07 16 26 25 23 56

949 946 97.1 963 955 0957 922
40 46 12 11 19 21 21

Sample £

1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add to 100 due to rounding of figures.
= 0 ARG - (ERIREYE 2 EEAEATECR L 100% -
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Table 6: Whether it is considered necessary to protect IP rights — bivariate analysis

Sex Age Education Attainment - Working Status MontmyéoP;;sonal
MR i3 5EE HLHRAR
[?E/DJJ ﬁil_h %&E*&g Tjﬁﬂgjé;{j(E {AH LIQ/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /INEEY Sec  RELEL | fEME  JEfEEE < - >
5 BN <30 30-49 >50 IR e Pk At A+ 810,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Vez’f quite necessary 95.1 96.7 91.8 969 97.2 99.2 948 97.0 960 959 958 945 98.6
EE | HEFRZE
Quite unnecessary /
not necessary at all 49 33 82 31 28 08 52 30 40 41 42 55 14
PR TRE | T2 AHmE
Sample
Bk 452 542 207 358 429 122 601 266 | 525 469 425 328 211
7K
X? 1.526 11.914* 5.927 0.002 5.539

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(
it (1) HRREEIRA (R o (ERUAREY o BRI SR Y 100% -
)

2) fifbR T % REE | AREERR BEZE -

Among those who considered it necessary to
protect IP rights, the top three reasons given in
support of this view were: “protect the interest
of inventors / encourage creativity” (56.5%),
“protect the interest of manufacturers / genuine
IP rights owners” (24.9%) and “protect private
property” (10.7%). The findings were similar
to the previous surveys.

(Table 7)

Among the 4.0% who considered it not
necessary to protect IP rights, when they were
further asked about the reasons for their views,
relatively higher proportions claimed that
‘genuine goods are too expensive” (62.7%),
followed by “lowering the price of genuine

2) Those answered “don’t know / hard to say” were excluded.

R AR ERERN AR ZTET > B2
(78 Ry TR E B RINGE T PR A AR 25 /
SZERI(E ; (56.5%) ~ T ORIFAZER / IERRPEHY
Has 5 (24.9%) ke " ORFERAAFAEE 5 (10.7%) -
EEBIEBLRTE R E SR AN S

£ 4.0%

(£7)

SRR TR MR 2

o EHoE— P R R AAEEEER > 81
EEBIRy 23 &R IERE R KE (62.7%) &

FEFR - HIOER R T IER

BB E 2RE

HFTEERAN ) (12.6%) K " EBENMRAAFES

BIfF | (10.1%) -

goods will effectively combat infringement” (#£8)
(12.6%) and “Hong Kong people don’t know
how to create” (10.1%).
(Table 8)
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Table 7: Reasons why it is necessary to protect IP Rights (Spontaneous mention)
7 R AIEAREE A (BF#ER
2014 2012 2010 2008 2005 2004 2003 2002 2001
) %) ) () (%) (%) (%) (%) (%)

Protect the interest of inventors / Encourage creativity
tReg Al A4 | SAEhalfE

Protect the interest of manufacturers/ genuine IP rights owners 249 137 162 284 332 343 269 170 101
(RIS ER | IERRPSAYAZS

Protect private property

PRIER A 7E

So that people do not use pirated / counterfeit products
{5 A & RECE S

For the sake of morality / Incorrect to infringe IP rights
FERERE ERYFEA | RIURIERE R A EHY
Fight against those infringed the IP rights
FTRERENNE TR

Protect Hong Kong’s international image

RET BB 2R

Ensure fairess

PRIEF

Protect those who buy genuine goods

ORPEE ERR S Y T R 2 48

Ensure the quality of products

PRl BT R E iV E 2

Protect Hong Kong's film industry

IReE T BRI

Protect Hong Kong’s record industry

PREET NS 1 RS

Enhance Hong Kong's long-term economic development
AREBRBEE R

Fight against crime / Safeguard law and order
FTREME | EEaL

Protect Hong Kong'’s software industry 14 08 07 08 27 25 09 13 28
PReEE AR ' ' ' ' ' ' ' ' '

Protect living standard of the next generation
frlE T — R4S

The current situation of pirating is too serious

565 66.2 753 746 66.1 682 551 53.0 547

10.7 11.2 156 120 118 143 105 28 0.7

9.4 50 37 35 38 43 57 29 19

8.9 66 80 93 49 46 44 35 50

8.7 61 41 31 46 40 22 - -

7.0 55 28 31 37 37 27 40 75

6.7 52 18 58 56 84 53 - -

59 15 14 14 19 19 10 - -

40 09 08 05 10 05 15 0.7 ©03

2.6 13 11 13 28 22 18 - -

25 21 11 18 15 12 10 - -

2.3 27 23 18 22 20 30 27 33

1.7 26 14 04 17 17 13 06 06

0.7 09 06 06 04 07 11 - -

. - - - - - - 20 0.8 - -
BRI R L B
Encourage foreign companies to invest in Hong Kong o1

BN N FEIE B ABIE

Sample: Among all persons who considered necessary

BEA - DI A eR R A e iy A\t R A8
Note: The sum of % may not add up to 100 as respondents could give multiple answers
£t 0 R ZEE IR S R — S - E o EEEERIEE R 100% -

954 947 976 966 1153 1162 1140 1006 1018
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Table 8: Reasons why it is not necessary to protect IP rights (Spontaneous mention)

% 8 AREREBNHRERNFRN (ZHHR MEE)

2014 2012 2010 2008 2005 2004

(%) (%) (%)

(%) (%) (%)

Genuine goods are too expensive

62.7 50.3 40.7
IERRE K E

545 612 46.0

Lowering the price of genuine goods will effectively combat infringement

: 126 215 16.6
IR At R E PARE T T B4R il

364 74 99

Hong Kong people don’t know how to create

EEMNMEANESAIE 101 - -

18.2 16.8 20.2

No effect on producers / Genuine IP rights owners / Manufacturers

7.5 - -
TEEREE | IEhRRE | EER

Manufacturers / Genuine IP right owners make too much money

74 213 84
EFER | BRI S

18.2 28.0 33.8

The quality of genuine goods is better, thus consumers will make their own choice

49 134 96
IER B 2Ry A BT

Hinder the transmission of information

PEBREE I (EHE

25 65 96

Consider that the current situation of IP rights infringement in Hong Kong is not serious

23 86 150
o B B A RIS A R R

Sample: Among all persons who considered unnecessary

40 46 13*
BA - DA AR A A+ R

1% 23%  25%

Note: The sum of % may not add up to 100 as respondents could give multiple answers
iF o HIAZEE RSN —EE X - B4y RIS E AT 100% -
# Caution: Small sample base

AR EAEERD
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3.1.3 Perceived reasons for committing IP rights infringement activities

oy IR AU KIRE RS BT R

As to the perceived reasons for committing IP  HREi&EN LR EMESEI FERNRN » 5=
rights infringement activities, the top three {E#5HE kAR R EBELE T4 FERFEMEZ - Hip
were similar to those revealed in the previous HZH#HERMNERE " &K E & LEFE
surveys. The most frequently mentioned H / [FIRESKE (41.9%) HXE HREE
reason was “cheaper price of pirated and /NMEH /| HtEERE | REE | (25.4%) K
counterfeit products / genuine goods are too ' “fiE{EpG A GEEUEF] | (19.6%) -
expensive” (41.9%). It was followed by (#£9)
“greediness / improper public mentality / lack of
self-discipline”  (25.4%) and  “unethical
businessmen reaping excessive profits”
(19.6%).

(Table 9)

Mercado Solutions Associates Ltd. -31- March 2015
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Table 9: Perceived reasons for IP infringement activities (Spontaneous mention)

2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
(%) () () () () () () () (6) (%) (%)

Cheaper price of pirated / counterfeit products /
genuine goods are too expensive

EHR R EREmMERER | ERELK
H==R

=

Greediness/ improper public mentality / lack of

self-discipline 254 178 18.1 264 11.7 128 84 113 158 152 7.0

mERE/IMEE | (HEEEE | RER
Unethical businessmen reaping excessive profits
T ETE A\ SEHUEEA

Too much supply of pirated / counterfeit products,
thus easy to buy 156 111 116 88 69 58 57 45 12 26 13
#R K EREmitERS - B EE

Low awareness of protection of IP rights /

Inadequate education 80 83 86 78 84 82 88 107 9.0 108 6.7
PReERIEE FE RO | BE e
Enforcement of laws not sufficiently stringent
BT E A 585 [

Genuine goods are too easy to be pirated
BB KA B EIh

Good quality and wide variety of pirated products
B E S N8 0 eI %
Inadequate Government’s promotion
BUNEENE

Huge demand for pirated & counterfeit products
A D G VN

Inadequacy of IP laws

HIERFERE LB 2

Too many sources / too convenient for illegal
internet downloading 30 09 36 - - - - - - - -
IRETERIES | KIIE

Advanced technology of pirating, so pirated goods

are even available in the market earlier than

419 48.0 61.8 685 51.3 521 37.3 446 455 423 33.6

19.6 14.7 194 196 149 164 249 163 260 138 181

77 60 31 42 119 111 121 90 35 101 97

65 57 58 23 36 44 22 - - - -

54 31 08 16 18 21 13 - - - -

39 27 07 03 21 23 28 - - - -

39 26 05 02 14 19 29 27 02 18 1.2

31 26 12 15 28 36 20 30 28 22 22

genuine goods 22 20 13 18 32 13 0.2 - - - -
BT - RS B IR & i B R
HEH T

Difficult to find the real for some products
b A IERRUT S F

Adverse economy / Lower living standard
KORF | THERAE/KE R
Involvement of gangsters

BIEIA

Others

Al

Don't know / Hard to say
NV T 46 55 26 24 76 58 128 118 124 141 154
AHE | AREER

22 12 04 06 03 - - - - - -

16 56 26 39 61 84 95 95 47 43 38

06 10 01 01 08 15 20 - - - -

- - - - - - - 50 09 21 09

Sample

B 005
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i HRZEIE RSN — (A - By EREAIEE AT 100% -

1001 10051003 1206 1214 1231 1005 1005 999 1002
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3.1.4

Dominant role in improving the situation of IP rights infringement in Hong Kong

BEFARIIAREEEINEEREAT

As to who should play a dominant role in
improving the situation of IP rights infringement
in Hong Kong, 36.9% of the respondents
considered that “the Government” should play
such arole. The others mentioned “the public
themselves” (16.8%), “education institutions”
(14.3%), “retailers” (12.6%) and “copyright
owners” (11.0%). When comparing with the
last survey, the percentage for “education
institutions” has decreased (from 19.1% to
14.3%).

(Table 10)

When analysed by demographics, it was
observed that relatively higher proportions of
the respondents aged 50 or above (41.2%),
non-working persons (39.3%) and those with
monthly personal income of below $10,000
(39.9%) considered that “the Government”
should play a dominant role in improving the
situation of IP rights infringement.

In addition, relatively higher proportions of the
respondents aged below 50 (over 20%),
working persons (20.2%) and those with
monthly personal income of $10,000 - $19,999

ISR By ME R & D EE R ARk 1
SEREEA G A 36.9% s E TR T
I EZIEE S EAE - Hepfe g TR
Hc, (16.8%) " #E5E#E | (14.3%) - " =&
P (12.6%) & "hRAEHEEE ) (11.0%) - B |-
— XA LR " HEEE e tE TR T
(F5 19.1% % 14.3%) -

(#10)

Dlar S5kt - 5535 50 pkelcPl L (41.2%)
FEERE (39.3%) K AE A& HULALE $10,000
LT (39.9%) HyZ5h& tHE AR LA

"B ) EZAESCE RIS T E
B EENAE

[EAh - B ARSI AYAH I EEEST > 50 BREA T (#E
i 20%) ~ FER (20.2%) K AE A& H WA ZE
$10,000 - $19,999 (22.8%) HIZEH =
EEBlEE A HRAC  EZEE REEN AT -

(22.8%) considered that “the public (#11)
themselves” should play the dominant role, as
compared to their counterparts.
(Table 11)
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Table 10: Dominant role in improving the situation of IP rights infringement in Hong Kong
£ 10 : EESFRILAREEENNEEEAE

2014 2012 2010 2008 2005 2004 2003
) (B () () () () (%)

Government EJiF 36,9 351 389 344 452 458 47.1
The public themselves 17 F&E 16,8 19.1 18.2 249 227 234 187
Education institutions 25 & [ i 143 191 284 205 171 177 175
Retailers Z &g 12.6 10.2 5.2 10.2 5.2 5.2 6.7
Copyright owners Il HEER & 11.0 9.4 4.8 100 9.8 7.8 10.0
Family / Parents 52 | H & 6.3 5.6 3.9 - - - -
Companies / Employers /A &] | g+ 2.1 1.3 0.6 - - - -
Don't know / Hard to say BB | 478 - 03 0.1 - - - -
Sample fEAS 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add to 100 due to rounding of figures.
FF 1 R REG o (AR B oy EEEATECR 7 100% -

Table 11: Dominant role in improving the situation of IP rights infringement in Hong Kong

— bivariate analysis

* 11 : REFBRIIASEEERNEEEAE - BT

Monthly Personal

Sex Age Education Attainment | Working Status Income
PR i B ARBR
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEL Sec  KEREC | 1EE%  JETEME < - 2

5 % <30 30-49 =250 ; AT B BIE 0 AL A 810,000 $19,999 $20,000
(%) (%) (%) (%) (%) (k) (%) (%) (%) (%) (%) (%) (%)
Government EJfF 37.8 36.0 348 331 412 395 353 39.0 348 393 399 334 376
The public themselves i . H
[

Education institutions #; & HE#% 13.1 155 13.0 96 189 194 133 145 102 19.0 181 8.8 155
Retailers ZEpE 127 126 6.8 146 136 145 133 100 136 114 111 140 146
Copyright owners fiifEfEAE %  11.4 106 9.2 135 9.9 81 115 115119 101 10.7 122 8.9
Family / Parents %7i= | %& A 66 60 77 55 62 81 63 56 70 55 42 79 85
Companies / Employers 7\ 5]/

16.2 174 :256 215 85 105 18.1 16.7 20.2 129 :144 228 103

24 18 29 22 16 - 21 26 24 17 16 09 47
=5

Sample A 458 547 207 363 434 124 607 269 531 473 431 329 213
X2 2.082 60.566* 14,241 26.044* 46.303*

* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.
1) E AR (5 - AT H o3 ELARRI A S0 100% o
)

(
g
(2) #h T B REIE [ AREER” HYEZE
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3.1.5
RENEEASRENREENED

The respondents were asked whether they
were aware of the existence of legislation
protecting IP rights in Hong Kong. More than
85% indicated awareness of the existence of
legislation protecting copyright (89.9%), trade
marks (91.1%) and patents (88.3%). Overall,
the awareness in this respect has increased as
compared with the last survey (85.4%, 84.0%
and 85.3% respectively).

In constrast, relatively fewer respondents were
aware of the existence of legislation protecting
designs in Hong Kong (59.2%), though this still
represents a higher percentage than the last
survey (53.1%).

(Tables 12 — 15)

Whether aware of the existence of legislation protecting IP rights in Hong Kong

B2 A R SRR A TR A
FERVADINE - A Y2 HE S &
ARERE (89.9%) » BT (91.1%) K HA]
(88.3%) HYAP > # E—RHVFHE (53 H1ZE
85.4% ~ 84.0% J; 85.3%) [FFt7T o

HEE - B ZEhEEE A RES MR
sTHVAR] (59.2%) - fa'E H (b b — K&
1y (53.1%) Ay e

(#£12 - 15)

Table 12: Whether aware of the existence of leqgislation protecting copyright in Hong Kong

% 12 | RORUEEEE RIEREEEAG]

2014 2012 2010 2008
() () () ()
Yes H 89.9 854 893 874
No @A 44 81 44 38
Don't know / Hard to say ‘&1 | {REEER 5.7 6.5 6.3 8.8
Sample 4~ 1005 1001 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
5 0 AR o (ERITHEEY B 2 PR R R S 100% -
Table 13: Whether aware of the existence of legislation protecting trade marks in Hong Kong
% 13 : RERIEEAE RERIEAAR]
2014 2012 2010 2008
() () () ()
Yes H 91.1 840 883 84.9
No )@H 38 85 46 37
Don't know / Hard to say ‘R [ {R# 52 75 71 114
Sample 74~ 1005 1001 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
0 R o (BRI E o AR SR Y 100% -
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Table 14: Whether aware of the existence of legislation protecting patents in Hong Kong

% 14 | RAORUEEEE RIEEANEAR]

2014 2012 2010 2008
) (%) (%) (%)

Yes H 88.3 853 86.4 847
No J2H 75 74 40 338

Don't know / Hard to say ‘N1 | {REE:R 4.2 7.2 96 115
Sample FEA 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
= AR - (BRI E 2 EEAEAIECR L 100% -

Table 15: Whether aware of the existence of leqgislation protecting designs in Hong Kong

* 15 : RENEEEE REIMNERETRTED]

2014 2012 2010 2008
%) () (%) (%)

Yes H 59.2 53.1 559 46.0
No &FH 183 242 150 135
Don't know / Hard to say ‘&1 | {REEER 224 227 29.1 406
Sample 4~ 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
a0 AR o (ERIREYE 2 EEAEATECR Y 100% -
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HRERIT

Demographics analysis:

Relatively higher proportions of working
persons were aware of the existence of
legislation protecting copyright (97.7%).
In addition, the younger the respondents,
the higher the education level and monthly
personal income, the higher were the
proportions of respondents who were
aware of this (ranging from 92.4% for those
aged 50 or above to 97.5% for those aged
below 30; from 86.1% for primary or below
to 98.4% for tertiary or above; and from
92.8% for income of below $10,000 to
97.5% for $20,000 or above).

The higher the education level, the higher
were the proportions of respondents who
were aware of the existence of legislation
protecting trade marks (ranging from 91.7%
for primary or below to 98.5% for tertiary or
above).

Relatively higher proportions of the
respondents aged 30 or above (over 95%)
were aware of the existence of legislation
protecting patents. Moreover, the higher
the education level and monthly personal
income, the higher were the proportions of
respondents who were aware of this
(ranging from 89.4% for primary or below to
97.3% for tertiary or above; and from 89.7%
for income of below $10,000 to 98.1% for
$20,000 or above).

As to legislation protecting designs,
relatively higher proportions of the males
were aware of the existence of such

TERRAYZ5hE BT B&A PRI 2 A5
(97.7%) HIEEBIE S « BEAN > FFRER RN ~ 2
BEEE MM NF AW ARSI EhE HIE
HIEEBIsLAT S (F 50 Rl Y 92.4% %
30 LU Ry 97.5% ; f/NES DL R
86.1% Z AKEH=LL Y 98.4% ; UL A
1£ $10,000 DL Ty 92.8% ZF $20,000 =
DL FHY 97.5%) -

BERERENZEH AEE A RERE
TR AP EEBIEL TS (H/INEELLUTHY
91.7% Z KEHLL LAY 98.5%) -

AR EELBIERRE 30 BREL_ERYAZES
H(HE 95%) FUBEEEAREER]ZE
Bl - BtAh > BOSTEE S MBS H WA F T =0
ZaheE o HEBEREERIEE A S (/NS DL
1y 89.4% Z KEHLL FHY 97.3% ; KUY
AJAE $10,000 DL FHY 89.7% ZE $20,000
=Ll FAY 98.1%) -

ENRIEINEEGET Z A AR R E]
M EMRIE (81.5%) -

legislation (81.5%). (#£16 — 19)
(Tables 16 — 19)
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Table 16: Whether aware of the existence of legislation protecting copyright in Hong Kong

— bivariate analysis

% 16 : RORAUEEEE (RIEIRENDAR] - BEBIFI T

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
MR s BRE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2
= @ <30 30-49 =50 : PAFN & Pk AE A+ $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 96.1 948 975 974 924  86.1 957 984 97.7 926 928 97.1 975
No }8H 3.9 5.2 25 2.6 76 139 4.3 1.6 2.3 7.4 7.3 2.9 2.5
Sample fEA 433 515 1 201 350 396 108 577 257 | 513 435 400 315 203
X? 0.921 13.186** 26.356** 13.388** 10.496**

* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2) Those answered “don’t know / hard to say” were excluded.

(
FE (1) EPEATR G - (ERTREAYE o3 ERAERIECR F 7 100% -
(2) bR T B REE | REER AEZE -
Table 17: Whether aware of the existence of leqislation protecting trade marks in Hong Kong
— bivariate analysis
17 : REMERAFRERENAY] - SEBFOH
Sex Age Education Attainment Working Status Montlhr:iOPniresonal
| I %ﬂ\ Zs 40 RE f WIENN
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEY Sec  KEE L Rk JEEmE < - 2
5 4 <30 30-49 =250 ; AT B BIE 0 AL A+ 810,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes 5 959 96.1 96.4 975 945 91.7 957 985 : 975 943 942 96.9 98.0
No }&H 41 39 36 25 55 83 43 15 25 57 58 31 20
Sample #E4< 437 516 @ 197 354 402 109 579 260 | 517 436 @ 399 322 205
X2 0.037 4.344 9.379** 6.404* 6.153"
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(1) PR o (RS S LA SR Y 100% -
(2) bR T EE REIE | REER AVEE -
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Table 18: Whether aware of the existence of legislation protecting patents in Hong Kong — bivariate analysis

* 18 : ROAUEEEE (REEAEUAR] - BBIF T

Monthly Personal

Sex Age Education Attainment - Working Status Income
MR s BRE FREEAR
[?E/DJJ EU? %&ﬁ *ij;z Tjﬁﬂgj@;{j( E {AH LIQ/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2
= @ <30 30-49 =50 ; PAFN & Pk A+ A+ $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 92.3 92.1 79.2 957 954 894 90.2 973 929 912 89.7 919 981
No }8H 7.7 79 20.8 4.3 46 106 9.8 2.7 7.1 88 103 8.1 1.9
Sample £ 442 520 1 202 351 410 113 583 262 | 519 444 407 321 206
X? 0.012 58.552* 13.760** 0.901 13.598**

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(
Fo(
(

2) Those answered “don’t know / hard to say” were excluded.
) FHIAHENL BRI % - (B RIIHEY B 53 EEAEFIEER 27 100% -
2) #iBE T RRIE | IREEER” AY(EZE -

Table 19: Whether aware of the existence of leqislation protecting designs in Hong Kong — bivariate analysis

£ 19 | BREAEEREREINEREHHAD] - SEH T

Sex Age Education Attainment | Working Status Montlhr:iOPniresonal
| I ey =y =03 [y iy )
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEL Sec  KEREC | 1EE&  JETEME < - 2

5 4 <30 30-49 =250 ; DT B PR 0 AL A4 810,000 $19,999 $20T000
(%) (%) (%) (%) (%) (k) (%) (%) (%) (%) (%) (%) (%)
Yes 5 815 716 743 785 756 781 747 798 773 752 757 76.9 78.0
No &% 185 284 257 215 244 219 253 202 227 248 243 231 220
Sample FEA 368 412 | 175 297 307 73 494 208 437 343 317 268 168
X? 10.572* 1.243 2.248 0.482 0.328
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
st (1) EREARG - (ERIEYE 2 EEAEAIECR L 100% -
(2) $bRT B REIE | REER AVEZE -
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3.1.6

Whether IP rights protection measures adpoted by the Government in the past

two years are considered to have improved the situation of IP rights

infringement in Hong Kong

paiy

On IP rights protection measures adopted by
the Government in the past two years, nearly
three-fitths of the respondents (58.7%)
considered that the situation of IP rights
infringement in Hong Kong had improved a lot
/ a little, but more than one-quarter (26.9%)
opined that there had been no change.

When analysed by demographics, it was
observed that relatively higher proportions of
working persons (73.4%) and those with
monthly personal income of $10,000 - $19,999
(75.7%) considered that the situation had
improved. In addition, the younger the
respondents and the higher the education
level, the higher were the proportions of
respondents who considered so as well.
(ranging from 62.2% for those aged 50 or
above to 74.0% for those aged below 30; and
from 56.7% for primary or below to 71.6% for
tertiary or above).

(Tables 20 — 21)

s BT E B R AR E R R e M B B RAE B LA FTisGE

WUBUR A 18 25 W PR AU R A I CRag P T
AT7NRK (58.7%) HYAZEh# wd NI/ BIIR
FERNARAUNE | AV EEEmE
(26.9%) AR RIFHLLALIEE -

LIEr &R i 25T (73.4%) )S’dl)x!:
HUg ALE $10,000 - $19,999 (75.7%) HY
%‘ffﬁﬁﬁ e LRI R B A S - Ak fﬁ

RRUVNR B BERRERESNZEE b REAE
Eﬁ%ﬁ/ﬂttﬁﬂ,jﬁﬁ&\@ (FH 50 BEELL ERY 62.2%
% 30 pEPA NHY 74.0% 5 feH/INEECLUTHY
56.7% = KEHLL LA 71.6%) ©

(20 - 21)

Table 20: Whether IP rights protection measures adopted by the Government in the past two years are

considered to have improved the situation

of IP rights infringement in Hong Kong

& 20 : BERABUNERZE RIF R AR (R R E R R B LB BT E

2014 2012 2010 2008

%) ) %) ()
Improved a lot XH == 144 99 6.8 6.6
Improved a little /DEF == 443 38.9 46.0 495
No change ;45 4% 269 393 37.8 350
Don't know / Hard to say “N&1#E | {REER 145 120 95 9.0
Improved a lot/ a little = | /b#
ép ARUE | DI 58.7 488 528 56.1
Sample fEAS 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
= 0 ARG - (ERIEYE 2 EEAEAIECR Y 100% -
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Table 21: Whether IP rights protection measures adopted by the Government in the past two years are

considered to have improved the situation of IP rights infringement in Hong Kong — bivariate analysis

% 21 : RERABITEBEWERNNAEERERTETESNEEENEINE - SEEI

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
MR 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2

% % <30 30-49 >50 LAF B DIE . A4+ A $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (o) (%) (%) (%) (%) (%) (%) (%)
Improved alot /a litle 69.2 68.0 740 728 622 567 69.5 71.6 73.4 632 617 757 72.2
RKAEWE | DifE
No change 308 32.0 260 27.2 37.8 433 305 284 266 368 38.3 243 27.8
A
Sample
bk 390 469 @ 192 302 365 : 104 522 229 458 402 i 366 288 180
7K
X2 0.146 12.040* 7.973 10.297** 15.844*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EREALRA (G o (EFUREY S o3 LLAERIECR F L 100% -
(2) $ERT B “REIE | RERR AVEZE -
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3.2

Online behaviour and IP rights protection in a digital environment

48 LB R AR TR P Y RIS E M (R

3.2.1

Inclination to pay to listen to songs, watch movies online or to download songs /

movies / computer software / games / e-books from authorised websites

A G 7AGEhGR EUEER - BB R SO 8 / 2R [ EhaERe: [ B8/ BT

SRV

In terms of the most frequently browsed
websites, the top three categories were: “social
networking” (32.5%), “search engines” (32.2%)
and “news websites” (22.0%).

When analysed by demographics, it was
observed that relatively higher proportion of
respondents aged below 50 would browse
“social networking” most frequently (over
35%).

In addition, the older the respondents, the
higher were the proportions of respondents
who browsed “search engines” most frequently

BN A LR BRI EAYAES - 3
EAE R E =R Ak | (32.5%) T 4
ARIEEER ) (32.2%) Ko T AR ) (22.0%) -

Jb EH 2k

DI BRI HT > %35 50 BRLL NIVZEiER
85 e LB f o B T b A4 ) (B3 35%) -

PEAh  FFERAURHYZEE » B A T g4k
Fes ) EEBIFELA S (1 30 BRLATHY 21.9%
% 50 pEEi bl ) 41.8%)

(ranging from 21.9% for aged below 30 to (#£22 - 23)
41.8% for aged 50 or above).
(Tables 22 — 23)
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Table 22: Most Frequently browsed website

22 : BBl ydEYE

2014
(%)
Social networking (e.g. Facebook, Twitter etc.) 325
224t (40 Facebook » Twitter )
Search engines (e.g. Yahoo, Google etc.) 322
A4k 1828 (40 Yahoo ~ Google %)
News websites (e.g. Apple Daily, Ming Pao etc.) 220
HeaRaguh (AR H ) - HEE)
Discussion groups (e.g. Golden, Baby kingdom
etc.) 11.0
sl (EE -~ BT EEE)
Video sharing sites (e.g. YouTube) 99
25 oy E4EuE (40 YouTube) '
Sample: Among all persons who use the Internet 732
B DA A FYEEEN AL AEE
Note: Percentages may not add to 100 due to rounding of figures.
FF 0 PRI REG o (AR B oy EEEATECR 7 100% -
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Table 23: Most Frequently browsed website — bivariate analysis

23 E BRGNS - SR

Sex

PR

Age
Fie

Education Attainment

e gt Edi S

Working Status
RERGIA L

Monthly Personal
Income

[EVNSIELON

Female

‘S
(%)

<30
(%)

30-49
(%)

>50
(%)

Primary

or below

N4
VSN
(%)

Tertiary
or above
REE
DLk
(%)

Sec
g
(%)

Non
Working  working
TER  JETERR
NS NG
(%) (%)

$10,000
< - >
$10,000 $19,999 $20,000
) ) (%)

Social networking (e.g.
Facebook, Twitter etc.)
+HAz4EE (40 Facebook -
Twitter )

Search engines (e.g. Yahoo,
Google etc.)

AgsiEas4s (40 Yahoo
Google )

News websites (e.g. Apple Daily,
Ming Pao etc.)

HeAkaEuh (anFER H ¥ - B
HF)

Discussion groups (e.g. Golden,
Baby kingdom etc.)

sl (WSS TR
%)

Video sharing sites (e.g.
YouTube)

R Sy =48uh (40 YouTube)

w2

32.8

33.6 31.0

211 228

11.1 11.0

20 23

35.8

21.9

15.4

25.9

1.0

38.6 18.9

326 418

20.1 321

6.6

21

3.6

3.6

30.8 31.1 355

346 29.8 35.9

30.8 22.8 19.6

3.8 13.8 6.9

2.0

33.4 31.0

32.8 31.0

19.8 26.1

121 9.2

19 27

34.7 311 30.7

28.7 30.7 39.2

243 195 222

104 157 6.9

20 30 11

Sample: Among all persons who
use the Internet

BA © DA LAEEN
N R H

342 390

201

334

196

26% 456 245

470 261

251 267 189

XZ

0.723

100.472**

13.299

5.191

16.040*

* p-value < 0.05; ** p-value < 0.01

Notes: Percentages may not add up to 100 due to rounding of figures.

o
# Caution: Small sample base
AR EAEERD

FHYHENZ BRI > (B A HREY 2 EEAERI SR Tt 100% -
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Moreover, respondents having the habit of
surfing the Internet were asked about their
inclination to pay to listen to songs, watch
movies online or to download songs / movies /
computer software / games / e-books from
authorised websites. The survey revealed
that relatively more Internet users claimed that
they possibly / definitely would not pay
(60.6%). Those who indicated that they
definitely / possibly would came to 38.8%,
representing a slight increase when compared
with the last survey (36.0%).

When analysed by demographics, slightly
higher proportions of male (43.4%) and
working persons (42.6%) would be inclined to
pay to listen to songs, watch movies online or
to download files from authorised websites.
Moreover, the younger the respondents, the
higher the education level and monthly
personal income, the higher were the
proportions of respondents who would be
inclinded to do so (ranging from 21.3% for
those aged 50 or above to 54.5% for those
aged below 30; from 3.8% for primary or below
to 51.9% for tertiary or above; and from 32.8%
for income of below $10,000 to 44.4% of
$20,000 or above).

(Tables 24 — 25)

LA =l e NG H R S A QA RES R
WAL e AR EUTEEH ~ BER R BT
Wil 1 R 1 B 1 OREE | BT ER
B[ - ARG D &R
g | BEAE (60.6%) (5K - BN RGEE
| ATRE IR 38.8% » iE{EELEIE E—X
AR (36.09%) HERR LI T -

Jb = 2%

DEEER S B (43.4%) K AL
(42.6%) H)ZahENFAE G A TELR U
Hh ~ BIEE R 30N EE RS S o ThAh
FHRAN ~ BEREE MMEANEH WA RS2
s e MEItEEIEi S (8 50 pEk L b
1 21.3% % 30 Bl N 54.5% ; FH/NEE D
Y 3.8% FAHEDLL AT 51.9% ; UL ATE
$10,000 DL FHY 32.8% ZE $20,000 =1L 1Y
44.4%) o

(24 - 25)

Table 24: Inclination to pay to listen to songs, watch movies online or to download songs / movies /

computer software / games / e-books from authorised websites

T 24 (e AUAGENNAR EWGRER - AR S S TEGKE [ #2h [ EERERRi: [ EER | BE T EEYEH

2014 2012 2010 2008
%) (%) (%) (%)
Definitely will 423} 78 142 101 45
Possibly will FJEE 2 31.0 219 196 165
Possibly will not F.vaer 376 182 27.1 17.6
Definitely will not 42 ¥~ & 23.0 440 414 610
Don't know / Hard to say ‘N1 | {REER 0.7 1.7 1.7 0.5
Definitely / possibly will 42 3% | T]FES 38.8 36.0 29.7 21.0
Possibly / definitely will not & | 428K ar 60.6 62.2 685 78.6
Sample: Among all persons who use the Internet 732 709 691 666
BEA - DUTE A FEEER AL AR
Note: Percentages may not add to 100 due to rounding of figures.
5 HPELRE A o (BRI S S ERAERI SR Y 100% o
Mercado Solutions Associates Ltd. -45 - March 2015
REEENRISARAE 2015 & 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

Table 25: Inclination to pay to listen songs, watch movies online or to download songs / movies / computer

software / games / e-books from authorised websites — bivariate analysis

25 : (RAEEAMENEER EUKERER - BB R R SR T EiEkeh / &2 [ EEREEce: /PSR / BT ERIEE

- BEEN
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
TR 5 BiEE LR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2
% % <30 30-49 >50 LAF B DIE . A4+ A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (o) (%) (%) (%) (%) (%) (%) (%)
Definitely / possibly wil 434 353 545 402 21.3 3.8 342 519 42.6 32.8 328 416 44.4
e | TREE
Possibly / definitely will not
o o 56.6 64.7 455 59.8 787 96.2 658 481 574 67.2 67.2 584 556
R | EHAG
Sample: Among all persons who
use the Internet 339 388 198 331 197 26¢ 453 243 467 259 247 267 189
B DIATAA _L4EEER
N R
X2 4.930* 46.200* 34.715* 6.710* 7.061*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
£ (1) L RA (G - (BB S o3 LLAERIECAR F L 100% -
(2) Wb TEE “NRIE | R EZE -
# Caution: Small sample base
AR BEAEERD
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When further asked about the reasons for
inclination to pay or not, it was found that the
top three reasons for “definitely / possibly will”
were:

- for better quality (51.2%),
- respect IP rights (32.0%), and

- give support to the creative industries
(artists, singers, etc.) (23.8%).

The top three reasons for “possibly / definitely
will not” were:

- too expensive (23.4%),

- too troublesome / complicated to

purchase online(19.0%), and

- other channels for free downloading are
available (17.8%).

The major reasons quoted for inclining to pay
were similar to those in the last survey; the 2"
reason quoted for refusal to pay, i.e. “too
troublesome / complicated to purchase online
(19.0%)” has replaced the reason “seldom /

& A2 E A D R M [ SRR R S Y TR R
B 2RFOR Ty [ WREE ) iVE =(EE
ESpe

- RBTEEEFEEE (51.2%)

- ECEAIEERE (32.0%) K

- YHFHAELE (BAEKTFF)
(23.8%) -

TR TRRE | EEAE ) WE=(ERRE
- [EERKE (23.4%)
- W EREYIRE | 18R (19.0%) K
- AHMERERE N (17.8%) -

TN R EHFE N B E— BRI -
ERAEERBEIE EREA - BT 4 YK
W [ (19.0%) R E—KEH A Y
TR AR TR (23.3%)

never download any files (23.3%)” as revealed (#£26 —-27)
in the last survey.

(Tables 26 — 27)
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Table 26: Reasons for definitely / possibly paying to listen to songs, watch movies online or to download

songs / movies / computer software / games / e-books from authorised websites (Spontaneous mention)

+ 26 : @HG | AREEMRESTAMENNGR KGR - BB R SR A / f2h /SRRy | s | ETER

FEH (gEH#T TEE)

2014 2012 2010 2008
(%) (%) (%) (%)
For better quality 512 249 229 257
Ry TREEEER
Respect [P rights 32.0 527 48.0 629
BRI
Give support to the creative industries (artists, singers, etc.) 238 187 131 214
YHFRIE IR EARRTE)
Convenient to find / can find the required files on authorised websites
. . . 35 104 157 57
EEEMEE T | REIRTRIEE
Fear of violating the law 14 0.4 6.6 0.7
FiaEILEp ' ' ' '
Reasonable price 10 3.9 3.7 3.6
=z a=sit]
Worry about getting infected by virus from illegal websites 0.4 0.8 16 )
Y UEIE R R B RS R 5
Not be aware of the sources of illegal downloading ) ) 16 )
NRIEIRE T EHTART '
Sample: Among all persons who will pay for downloading from authorised websites
. . . , 284 255 206 140
BA : DFrA gES AN Z TSI AL BEE
Note: The sum of % may not add up to 100 as respondents could give multiple answers
iF o HIAZEE RSN —EEZE - B4y ERERIEE AT 100% -
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Table 27: Reasons for possibly / definitely not paying to listen to songs, watch movies online or to

download songs / movies / computer software / games / e-books from authorised websites

(Spontaneous mention)

R 27 : R | @HA G EAGENGR EUCEEKE - BIERH ST ( ®28 / BREERG: / BE / BT E

HER (FEHT MEE)

2014 2012 2010 2008
(%) (%) (%) (%)
Too expensive 234 196 90 158
(EF2 N ' ' ' '
Too troublesome / complicated to purchase online 190 104 96 470
A EREVIRROE | 1R ' ' ' '
Other channels for free downloading are available 178 140 109 0.8
HEA R 0 T, ' ' ' '
Other channels for listening / watching online are available 134 108 49 08
HEAMRE AT LA YR | A ' ' ' '
Seldom / never download any files 128 233 98 34
R | EAR T EEIE 2 ' ' ' '
Not confident of online transaction / Worry about leakage of privacy
w RN R - 104 66 6.1 36
B EANESAEL [ ELNEREATLRE
Prefer buying CD / DVD / game disc / book instead of downloading the files
I N - . 6.7 11.7 28.0 137
B =#(HE CD/DVD/ #Figkhs | & - NEECTE
Don't have a habit of listening to songs / watching movies / playing electronic games / reading 67 78 260 19
RATEK | BER | TtETIES | BEEVEE ' ' ' '
Other channels are available (e.g. Television, radio)
o . 58 40 09 06
HEAMRE (BIER - ES)
Don't know how to download 51 97 66 19
A T S
Not aware of the authorised websites 29 22 23 101
NHIER SAEGEEHFAE ' ' ' '
Cannot find required files on authorised websites
e o . o s 09 13 20 89
N EEAE AL N E P RE AV 25
Poor quality 07 11 06 04
Don't know / Hard to say
1 s - 02 03 -
NHIE | REESR
Sample: Among all persons who will not pay for downloading from authorised websites
g . . et . 448 453 485 526
BEAS - DIFRA N S A S A48 IE 3T HAy A R AR
Note: The sum of % may not add up to 100 as respondents could give multiple answers
i A E RSB - 5 thAERIEE R 100% -
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3.3 Behaviours involving in infringement of IP Rights

SHESHEEHNTTR

3.3.1 Frequency of involving in infringement of copyright

SERIDREEEHEE

Relatively few respondents have been involved
in the following infringement activities:

«  Downloading music / movies / TV shows /
computer software / games / e-books form
newsgroups / unauthorised websites and
then sharing the files with friends (20.9%);

«  Downloading music / movies / TV shows /
computer software / games / e-books
newsgroups / unauthorised websites and
then uploading them to the Internet for
downloading by others (7.1%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
newsgroups / unauthorised websites for
one’s own use (29.1%);

«  Without authorisation of copyright owner,
re-editing movie posters, comics or
pictures and then uploading them to the
Internet or social networking websites for
sharing purpose (6.3%); and

e Listening to pirated music / watching
pirated movies / TV shows online (27.6%).

For each of the above items, about 75% or
more of the respondents denied having been
involved in such activity. These findings were
similar to those in the previous surveys.

MHERYVHIZEE S LU T A RADAE S -

TEHE b4 B EOR A AE A A0S T d 2
Eiy | EEETH [ B JOBEE
BErE ABRBLAEHAK —FHTE
(20.9%) ;

TEHE 4 B BRI e R4S T 2
Er | BAEH [ B 1 OEERk [
EE o MBI EAEEH AT E (7.1%)
TEHE AT B BRI AE AT E T 2
Eiy | EEETH | BRSO JOBEE
BETEEREM (29.1%) ;

KGh A A\FE > HEZ SR - 8
Bl SO 0 AR E A S A i
AT = (6.3%) 5 K

E LRSS EWTE R E | B E S
iEER | EAETE (27.6%)

st HUT IR K RSN S - R R 75%
R BRI BT HEA T 2 8IS
B o GEREDUERFFEAYHELL -

(Tables 28a — €) (£ 28a-¢e)
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Demographic analysis:

Among various sub-groups, differences were
mainly found between persons of different age
groups, employment situation and monthly
personal incomes.

- The younger the respondents, the higher
were the proportions of respondents who
downloaded files from newsgroups /
unauthorised websites and then shared them
with friends (ranging from 15.2% for those
aged 50 or above to 46.4% for those aged
below 30) as well as re-editing movie posters,
comics or pictures without authorisation of
copyright owner and then uploading them to
the Internet or social networking websites for
sharing purpose (ranging from 4.6% for those
aged 50 or above to 16.7% for those aged
below 30).

- As to downloading files from newsgroups /
unauthorised websites and then uploading
them to the Internet for downloading by others,
it was found that relatively higher proportions
of respondents aged below 30 (30.7%) and
those with monthly personal income of $10,000
- $19,000 (14.2%) would do so.

- Relatively higher proportions of working
persons downloaded files from newsgroups /
unauthorised websites for own use (44.8%).
In addition, the younger the respondents, the
higher were the proportions of respondents
involved in this activity (ranging from 24.4% for
those aged 50 or above to 55.3% for those
aged below 30).

- Relatively higher proportions of working
persons (43.1%) and those with monthly
personal income of $10,000 - $19,999 (45.7%)
would listen to pirated music / watch pirated
movies / TV shows online. On the other hand,
the younger the respondents, the higher were

2B Uswaill

BRI IR £ B R IRAE A Rl 4H
» LIRS S B A H YA

- SEERAUN o FEEER SRR Z i g iedd
BB AR AL G T EAE SR - IRTR (A
GGAHA—[E S (50 pRELL EHY 16.2% %
30 LA NHY 46.4%) RASIRFERA AFE
R R ~ r2aEuiE R FE - AR A
Bt AR g E B A = (FH 50 pREcLL EHY
4.6% % 30 pELLTHY 16.7%) -

- EREHE BB ORI RE R IE T AR
% MR LABH N > SRS R
30 LT (30.7%) KB N & A WAL
$10,000 - $19,000 (14.2%) HYZEhEZiElE
i

- TERRHYZ 5 (44.8%) tHE AR ELAIE
{4 _Er R BRI RE R4S NEE ZEE R E
F o BB > SRV IR MHEPE R S
BIESBHES) (B 50 sl LY 24.4% =
30 LU () 55.3%)

- 1EH (43.1%) KAlE A& H U ALE $10,000 -
$19,999 (45.7%) HyZEiEHE AR S LAIE
HFEAHEE EUCEERESE | BIEEREY
| ERETH - S5—J7H > FE A N2
HHESNELAg 2t EE) (H 50 el
F#Y24.6% £ 30 LA THY 54.8%) -

the proportions of respondents involved in this (#£29a-¢e)
activity (ranging from 24.6% for those aged 50
or above to 54.8% for those aged below 30).
(Tables 29a — e)
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Table 28a: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from newsgroups / unauthorised websites and then sharing the files with friends
%= 28a : fE{E P B | REIENGEN TEES | B | BHEEH / SRy /| BE  BTE
RBERGIR—HYENEE

2014 2012 2010 2008 2005 2004
) () () () () (%)

Often &85 2.2 1.0 0.2 04 03 30
Sometimes [t~ 9.0 4.6 4.9 2.4 1.4 7.0
Seldom 1R/ 98 48 49 6.6 1.4 56
Never 52478 H 78.6 89.2 899 903 96.8 83.9
Don’t know / can’t remember “~4178 | ECAHE 0.5 0.4 0.2 0.3 0.1 0.4

Often / sometimes / seldom &5 | Rt /| 1R

209 104 100 94 3.1 156
%

Sample 154~ 1005 1001 1005 1003 1206 1214

Note: Percentages may not add to 100 due to rounding of figures.
FF 0 PRI REG o (AR B oy EEEATECR 7 100% -

Table 28b: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from newsqgroups / unauthorised websites and then uploading them to the Internet for downloading by

others
2 28b : 1EME EAHEE [ RKEENGENE TS | B | BRETH / BiEE [ ERR | BTE 0 MBI E@EH
ATEHHEE

2014 2012 2010 2008 2005 2004

%) () () (0 () ()
Often 4% 0.3 0.5 0.1 0.1 1.4 1.0
Sometimes [t H~ 2.3 0.9 0.5 1.1 5.4 2.5
Seldom 7R/1» 4.5 4.0 2.9 3.8 5.2 1.4
Never 564274 H 925 944 965 947 878 951
Don't know / can’t remember ‘R4l | ECRHE 0.4 0.2 - 0.3 0.2 -
Often/ times / seldom 4&& / /1

en / sometimes / seldom 5 / it /AR 71 54 35 50 120 49

/I
Sample 4~ 1005 1001 1005 1003 1206 1214
Note: Percentages may not add to 100 due to rounding of figures.
50 R o (BRI B 2 LA R B R Y 100% o
Mercado Solutions Associates Ltd. -52- March 2015
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Table 28c: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from newsgroups / unauthorised websites for own use
= 28c : fEdE A [ REIREENGENE THGESE | B /| BREH / BiEEkE: / e ETEERERNERE
2014 2012 2010 2008
(%) (%) (%) (%)
4.6 1.2 09 09
134 95 102 7.0
11.0 100 84 91
705 79.1 80.2 826
SoHE 04 03 04 05

Often &

Sometimes [t 1

Seldom 7R/1»

Never 52478 H

Don't know / can’t remember 13 /

Often / sometimes / seldom 4% | [ / 1R/D 29.1 20.7 195 17.0

Sample A 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
5E 0 AR o (B AT B o LTSRS 100% -

Table 28d: Frequency of re-editing movie posters, comics or pictures without authorisation of copyright

owner, and then uploading them to the Internet or social networking websites for sharing purpose

* 28d : RGHRIEHEAFE @ KERFHR - BEE R FUUE - REBEEsE R ERL SR A\ > Z B E

2014 2012
() (%)
Often 455 03 03
Sometimes [t 2.3 2.9
Seldom 1R/1> 3.7 43
Never 524781 929 92.0
Don't know / can’'t remember ‘N1 | L AR#E 0.8 0.5
Often / sometimes / seldom &X & | [ / {R/D 6.3 7.5
Sample 4~ 1005 1001
Note: Percentages may not add to 100 due to rounding of figures.
50 R o (BRI E 2 LA R B R Y 100% o
Mercado Solutions Associates Ltd. -53- March 2015
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Table 28e: Frequency of listening to pirated music / watching pirated movies / TV shows online

2014
(%)
Often &8& 2.1
Sometimes [t~ 9.1
Seldom 7R/1» 16.4
Never 5242875 70.2
Don't know / can’'t remember “RNE17E | SCARHE 2.2
Often / sometimes / seldom 4% | [ / 1R/D 27.6
Sample A 1 005

Note: Percentages may not add to 100 due to rounding of figures.
FF ARG o [EHIRERY B oy EEAERTEER 7 100% -

Table 29a: Frequency of downloading music / movies / TV shows / computer software / games / e-books

newsgroups / unauthorised websites and then sharing the files with friends

— bivariate analysis

% 29a : fE4E EAEEE / REEERVEENT TEES | B | BENH | SISk [ e | BT

REERGIR—FNZHEE - SRIFIT

Sex Age Education Attainment Working Status Montm)éoPrﬁ;sonal
J [ -%%A Z= R BE ;‘:‘ MERAN
[\i/DJJ EF*U? %ﬁﬁ*ﬁg Tjﬁﬁﬁ;{j(/ﬁ {AH L{Q/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEEER Sec  KEEEL EM%  FEAEME < - 2
5 % <30 30-49 =50 LIF fE DlE . A+ A $10,000 $19,.999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often/sometimes /seldom 5 g 573 464 267 152 7.7 295 299 313 246 321 306 24.9
&E L fEH L ARD
Never 69.2 727 536 733 848 923 705 701 687 754 67.9 69.4 75.1
SERSH
Sample: Among all persons who
use the Intenet 341 385 196 333 197 26¢ 455 241 470 256 246 268 189
B DIATA A _E4EEER
NS
X? 1.089 47.968** 5.878 3.583 2.906
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’t remember” were excluded.
gE0 (1) EREALRG - (ERIEYE 7 EEAEAIECR Y 100% -
(2) Wb T EE RHIE | AR WEZE -
# Caution: Small sample base
AR BEAEERD
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Table 29b: Frequency of downloadingmusic / movies / TV shows / computer software / games / e-books

from newsgroups / unauthorised websites and then uploading them to the Internet for downloading by

others — bivariate analysis

2 290 : FE4E EHEE | RECIEAVENS TERESE | BR | BAENE / B L e BTE
R E @ N TEETEE — SBIE T

Monthly Personal

Sex Age Education Attainment - Working Status Income
MR 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEEEL EE%  JEAEME < - 2

% % <30 30-49 >50 LAF fE DIE . A4+ A $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (o) (%) (%) (%) (%) (%) (%) (%)
Often  sometimes / seldom 1.1 85 307 15 26 77 121 58 102 89 109 142 21
&E 1 REFARD
Never 889 915 69.3 985 97.4 923 87.9 942 89.8 911 891 858 97.9
TERSH
Sample: Among all persons who
use the Inferet N 341 387 199 333 196 26* 455 242 471 257 247 268 189
B DIATAA _L4EEER
NS
X2 1.410 136.074** 7.224* 0.291 18.792*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can’t remember” were excluded.
£ (1) EEALRA (G o (EFUREY S o3 LLAERIECR F L 100% -
(2) $bRT B “REIE | SO BB -
# Caution: Small sample base
TR RAEERD
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Table 29c: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from newsgroups / unauthorised websites for own use — bivariate analysis

& 29c : fE4E 1ERE | REIVIERAEG THEE / BR / BUATH / Bkt / B/ BETEERERANEE

— BB
Sex Age Education Attainment | Working Status MontmyéoPn?;sonal
P51 Fie HEEE LR EAE YA
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female NGB Sec  RHEG fEEE  JRIEMR < - 2

5 E’8 <30 30-49 =50 . DIN 2 DB 0 A4 A 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

Often / sometimes / seldom

B B 435 37.1 553 40.2 244 19.2 411 41.2 i 448 31.7 39.8 46.1 33.0
& | R AR

vaer\ 565 629447 598 756  80.8 589 588 552 683 60.2 539 67.0
SEREH

Sample: Among all persons who

use the Internet 340 388 199 331 197 26¢ 453 243 469 259 249 267 188
BEA - DUfTE A _R4EER

NS
X2 3.105 39.410** 4.979 11.949* 7.907*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’t remember” were excluded.
£ (1) L RA (G - (BB S o3 LLAERIECAR F L 100% -
(2) $ER T B “REIE | SO VB -
# Caution: Small sample base
AR BEAEERD
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Table 29d: Frequency of re-editing movie posters, comics or pictures without authorisation of copyright

owner, and then uploading them to the Internet or social networking website for sharing purpose

— bivariate analysis

% 29d : RGHRIERA AFE - MBS - SEE R FE - MR EESG @A Y ZHE R

= baviil
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
TR 5 BiEE LR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEEEL EE%  JEAEME < - 2

% % <30 30-49 >50 LAF i DIE . A4 A $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (o) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom 112 65 167 64 46 7.7 102 54 92 78 86 109 48
&E T ARD
Never 888 935 833 936 954 923 89.8 946 90.8 922 914 891 95.2
TERSH
Sample: Among all persons who
use the Internet 340 384 198 330 196 26¢ 452 241 468 256 245 267 187
B DIATAA _L4EEER
NS
X2 4.942* 22.249* 4,653 0.394 5.215
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can’t remember” were excluded.
£ (1) L RA (G - (BB S o3 LLAERIECAR F L 100% -
(2) $ER T B “REIE | SO VB -
# Caution: Small sample base
AR BEAEERD
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Table 29e: Frequency of listening to pirated music / watching pirated movies / TV shows online

— bivariate analysis

& 29e - EHfrE FKEREIRE S | MEAREY | EHATHNEER

- BEEN
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
TR 5 BiEE LR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2

% % <30 30-49 >50 LAF B DIE . A4+ A $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (o) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom 308 384 548 37.7 246 13.0 412 37.3 431 313 381 457 29.9
&E T ARD
vaer\ 60.2 61.6 452 623 754 87.0 588 627 569 687 619 543 70.1
SEEEH
Sample: Among all persons who
use the Internet - 332 378 197 326 187 23% 449 233 464 246 239 265 184
B DIATAA _L4EEER
N R
X2 0.145 37.249* 7.699* 9.412* 11.454*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can’t remember” were excluded.
£ (1) L RA (G - (BB S o3 LLAERIECAR F L 100% -
(2) Wb TEZE “FRIE | oA EZE -

# Caution: Small sample base
AR BEAEERD
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3.3.2  Whether agreeing that “it is morally wrong to download music / movies / TV shows
from newsgroups / unauthorised websites knowing that it is an infringement of IP
rights”
EEEE " ERAMRUABREENERLT - DAREHE LR [ REEERE TEE%E /

BY | BORMERTERNTER

69.5% of respondents who were Internet users
agreed that “it is morally wrong to download
music / movies / TV shows from newsgroups /
unauthorised websites knowing that it is an
infringement of the IP rights” which was similar
to the last survey result of 72.3%. However,
22.5% of the respondents did not consider
such activities were immoral.

When analysed by demographics, it was
observed that the older the respondents, the
higher were the proportions of respondents
agreed that it was morally wrong (ranging from

69.5% FY ELIBHABIH T4 F & T AE AN
FEREROMSL T » (DAL ERERE | RAEHAEAE
wh TS | Y | A E R T
By i {ELEBIE E—ZR A R 72.3%1
15 < AT - 22.5% SR ER BRI T B T
fy -

DE &Rt - SRERaRNZELE - [

BT R N EEAEEAEL RS (B 30 BRLA

THY67.0% % 50 ekl ) 82.1%) -
(#30 - 31)

67.0% for those aged below 30 to 82.1% for
those aged 50 or above).

(Tables 30 — 31)

Table 30: Whether agreeing that “it is morally wrong to download music / movies / TV shows from

newsqgroups / unauthorised websites knowing that it is an infringement of IP rights”
£ 30 : ZEHEE " fFHARIEABREENER T
AL EAEEE | R TEGESE | B | B E R N EEN TR |

2014 2012 2010 2008
%) () () (%)

Agree [E] = 69.5 723 76.1 80.3
Disagree “R[E]| = 225 207 198 173
Don't know / Hard to say “N41E | {REEER 7.9 7.1 4.0 2.4
Sample &4 : Among all persons who use the Internet [ 4GB y=2 %
. ple FEA gallp DFREH F4aEEN AL 732 709 691 666
Note: Percentages may not add to 100 due to rounding of figures.
50 R o (BRI B 2 LA R SR Y 100% o
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Table 31: Whether agreeing that “it is morally wrong to download music / movies / TV shows from

newsgroups / unauthorised websites knowing that it is an infringement of IP rights” — bivariate analysis

%31 BAEE " FHEARUAGEENEN T -

o tEdE B R | RECIEAEY TEESE | B | BRAHETERNTE | — S8IESMT

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI e BERE SRGIRIL (G B A
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female JNEEER Sec  KELEC L (EB% JEOEER < - >
L3} % <30 30-49 =50 | DIF . DR AH£ A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Agree [E]& 755 758 67.0 769 821 708 739 788 756 753 721 755 80.2
Disagree A [E] & 245 242 33.0 231 179 292 26.1 212 244 247 279 245 1938
Sample: Among all persons who
use the Interet 314 359 188 307 179 24* 414 231 434 239 233 241 177
B DIATAA _L4EEER
NS
X2 0.008 11.870* 2.195 0.006 3.596
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
£ (1) EEALRA (G o (E U S o3 LLAERIECAR F L 100% -
(2) Wb TEE “NRIE | R EZE -
# Caution: Small sample base
AR BEAEERD
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Whether agreeing that “it is morally wrong to listen to the music or watch the

REER TS LUEEEETIARERES | B | BEHEER N ERTT

3.3.3
movies / TV shows online knowing that they were pirated versions”
V|

About three-fiths of the Internet users

interviewed (59.4%) agreed that “it is morally
wrong to listen to the music or watch the
movies / TV shows online knowing that they
were pirated versions”; whereas 32.4% did not
think so.

When analysed by demographics, it was
observed that the older the respondents, the
higher were the proportions of respondents
agreed that it was morally wrong (ranging from
57.2% for those aged below 30 to 70.6% for
those aged 50 or above).

(Tables 32 — 33)

REINAEIHEER#E (59.4%) [FEIE" 248
& WIS BEHAR S ELE | By |
BAETH RN EEATT Ry 0 {2 32.4% AR

DE =BT SRERARZEE 0 [H
Bt e N EmENEE RS (30 BREAT
(1) 57.2% Z 50 kel FHY 70.6%) -

(#£32 - 33)

Table 32: Whether agreeing that “it is morally wrong to listen to the music or watch the movies / TV shows

online knowing that they were pirated versions”

* 32 BEFER "EEK FKERSEERAE SRS | B | BHETHEAERTR

2014
(%)
Agree [E]Z 59.4
Disagree R [E & 324
Don't know / Hard to say “R13E | {R#ER 8.2
Sample 175 : Among all persons who use the Internet LA 7 487800 A+ Bkt 732
#
Note: Percentages may not add to 100 due to rounding of figures.
5 H R - (EARERY E  ELAE AR Y 100% -
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Table 33: Whether agreeing that “it is morally wrong to listen to the music or watch the movies / TV shows

online knowing that they were pirated versions” — bivariate analysis

%33 : BRFAE {4 FEEs AR SRATESE | B | BRI HETERTR | - SEIEN

Monthly Personal

Sex Ag@\ Educaticii A;tainment Wclr!<ing S\t\atus Income
el e BEEE FLHGIR T (G B A
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - >
5 7 <30 30-49 =50 | LT o4& Pk A+ A+ $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Agree [E]Z 66.1 635 572 659 70.6 47.8 636 68.1 66.2 619 611 63.4 719
Disagree A [E] & 339 36,5 428 341 294 522 364 319 338 38.1 389 36.6 28.1
Sample: Among all persons who
use the Intemet 313 359 187 308 177 23* 412 232 435 236 229 243 178
BEA - UfTE A _RHEER
AN RHEE
X? 0.504 7.499* 4.259 1.263 5514
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
0 (1) EIREALRE R o (ERIIEEY S o EEEERIECR RS 100% -
(2) WibE TR “RHIE | REER BEZE -
# Caution: Small sample base
FEERgER)
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3.3.4

Possible risks of listening to pirated music, watching pirated movies / TV shows

online or downloading music / movies / TV shows from unauthorised websites

FESELE LIRS - BB B NER | BAREGRTH RERERAEAVE R TEE% /

B | BHATHREEERHVER

The Internet users were asked about the risks
of listening to pirated music, watching pirated
movies / TV shows online or downloading
music / movies / TV shows from unauthorised
websites. The top three risks mentioned
were: “computer may get virus” (36.2%),
“‘computer may be hacked by hackers” (17.8%)
and “fear of violating the law” (12.1%).

(Table 34)

A LB B A 0 AL B
A SE - BB @ INER | @SR HBHER
IR H MaE2E | B | EHETHA
REE BRI - & = gde kAR T &
MEE g ) (36.2%) " EISEE HHE AR
(17.8%) k2 " EMEILER ) (12.1%) -

(#£34)

Table 34: Possible Risks of listening to pirated music, watching pirated movies / TV shows online or

downloading music / movies / TV shows from unauthorised websites (Spontaneous mention)

% 34 : R FEREIRESE - IR SRERY | SIREGEHSIEREENER THEY /| B /| BRAHE

TEATIER (AT TS

2014
(%)
Computer may get virus
co pu‘ r y get viru 36.2
B
Computer may be hacked by hackers 178
B E AR '
Fear of violating the law
o : 12.1
FiamILAs
May encounter high risk advertisements (e.g. pornography / fraudulent advertisements) 8.3
sEEHSERESaEES | TFRES) '
May be fined
At@‘ T ef, 05
ATREE AR ETAK
Infringement of IP rights 01
(ALK EE '
No risk at all 215
SEREER |
Don't know / Hard to say
N 13.7
WEAIE | A7 EEE
Sample: Among all persons who use the Internet 732
B DIAFTA A FEEEN AL AR
Note: The sum of % may not add up to 100 as respondents could give multiple answers
i HIRZE B RSN —(EE X - By EREAIEE AT 100% -
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3.35
o U 1L 48 ERAETT RV IT A

In terms of the effective methods to suppress
Internet piracy, 37.1% of the Internet users
mentioned “more promotion through the mass
media” (37.1%). It was followed by taking
‘more enforcement action” (30.9%), “more
promotion in schools” (22.2%) and “amending

Effective methods to suppress Internet piracy

SRS R4 HRRET RV A > 37T.1%H L
HMEENZER BT T IR DV EE
(37.1%) - HIUE " s & AFS | (30.9%) -

T IIGE R E A ) (22.2%) K T ESUEB
(21.9%) -

of the law” (21.9%). (#£35)
(Table 35)
Table 35: Effective methods to suppress Internet piracy
% 35 : RRERUE 1L LT A JTA
2014
(%)
More promotion through the mass media 371
hssfedias EEE '
More enforcement action
. I 30.9
hnga &M E
More promotion in schools (incl. primary, secondary & tertiary) 299
NEEEERE S (EFEAH/NE) '
Amending the law
. 21.9
(EBer]l
Organising more promotion activities for the general public 14.8
BT R A] LS B B (S0 E B '
Increasing penalties 12
HOEE T '
Don't know / No comment
NV, 13.8
EHIE | RERR
Sample: Among all persons who use the Internet 232
B DIPFTA A FEEEN AL REE
Note: The sum of % may not add up to 100 as respondents could give multiple answers
i R E AR IS R —EEE - 5 thAERIEE R 100% -
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3.3.6

REEER R E MR EE

As in the previous surveys, respondents were
asked whether they would buy pirated or
counterfeit goods. It was observed that 7.4% of
the respondents indicated that they often /

Frequency of buying pirated or counterfeit goods

BB R EARE G - ZIEgRE AR
il B R I R i - 65 RS 7.4% HYAZE
BRI | E PR R AREE R
20.8% FRIRIEE ¢ TR (69.9%)

sometimes bought pirated or counterfeit RIFERMIENBEEM -
goods, while 20.8% indicated that they seldom
bought them, and about seven-tenths (69.9%)

said they had never did.

il 2008 ERTHETHVFEEAALE (i 40%HY%
ShER NG EEEREm) AR EERE
EREmEENESTEE (B 2008 FFHHAL
30%) IEAZMHE T o

When compared to the 2008 surveys (with over
40% of the respondents claiming they have
bought such goods), the percentage of
respondents claiming they would buy pirated or
counterfeit goods (around 30% since 2008)

has gradually decreased. (£ 36)
(Table 36)
Table 36: Frequency of buying pirated or counterfeit goods

% 36 - BEERSEEEGRNEE

2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

() () () () ) () () () () () %)
Often
. 02 05 01 0.2 0.7 0.9 2.8 1.2 1.7 2.7 3.3
K
Sometimes

72 80 83 84 143 166 175 17.0 190 233 214
filHp
Seldom
) 208 20.3 209 226 255 273 30.2 309 328 359 346
(-9
Never
o 69.9 695 696 67.4 584 552 478 49.1 46.1 365 36.8
SEEEH
Don’t know / can’t remember 19 17 12 14 11 17 18 0.5 16 3.9
I | SR . . . . . . . . . .
Often / sometimes / seldom

282 28.8 29.3 31.2 405 448 505 49.1 535 619 59.3

& 1 ES L ARD

Sample fEA 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
FE 0 ARG o (B AR B o7 EESEATEER S 100% -

March 2015
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When analysed by demographics, it was
observed that relatively higher proportions of
respondents with secondary education level or
above (about 30% or above), working persons
(35.1%) and those with income of $10,000 or
above (about 30% or above) would buy pirated
or counterfeit goods, as compared to
respondents in other groups. Moreover, the
younger the respondents, the higher were the
proportions of respondents who would do so
(ranging from 21.9% for those aged 50 or
above to 38.0% for those aged below 30).

:(bﬁ

Am REREST > #E AP ERERE
(ﬁé’] 30% =Pl E) ~ 12l (35.1%) KUXAAE
$10,000 2L E (K&Y30% Zibl b)) myszihis

PR At IR 250 2R e PR B I B A ek
B G - IS > FlRAVNZEE » GiEK

rIEEBIsiAT S (F 50 pREll By 21.9% =
30 L0 R 38.0%) o
(#37)

(Table 37)

Table 37: Frequency of buying pirated or counterfeit goods — bivariate analysis

= 37 : BERREREGRHTEE - S8FEON
Sex Age Education Attainment Working Status Montm)éoPrﬁ;sonal
J [ -%',:‘L\ Z= R BE :‘:‘ IRAN
[\i/DJJ EF*U? %ﬁﬁ*ﬁg Tjﬁﬁﬁ;{j(/ﬁ {AH LIQ/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEEER Sec  KEEL EE%  FEEME < - 2
5 e <30 30-49 =50 | DIF o DR A£ A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) R) (%) (%) (%) (%) (%) (%) (%)
Often  sometimes / seldom 312 26.8 380 315 21.9 123 31.6 298 351 21.7 224 367 29.7
&H 1 REF T ARD
Never 68.8 732 620 685 781 87.7 684 702 649 783 776 633 70.3
TER8H
Sample
- 452 534 1 208 355 424 122 594 265 521 465 425 324 209
7K
X2 2.328 19.616** 18.712* 21.528* 18.619*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’t remember” were excluded.
(1) R o (EARERY B S LA Y 100% -
(2) Wb TEZE “FHIE | oA EZE -
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Among those who admitted having bought
pirated or counterfeit goods, 35.8% indicated
that the items which they mostly bought were
music CD / movie DVD or VCD, followed by
clothing and accessories (28.0%) and toys /
stationery / accessories (15.8%).

While the top two most purchased pirated or
counterfeit goods were similar to those in the
last survey, the third category has changed
from “computer software” (12.7% in 2012) to
“toys / stationery / accessories”.

(Table 38)

SR g E SR E R E L2
> 35.8% FRMFIERRZHEREERE
nhe o CD [ &5 DVD 5 VCD » HIRZEK
Ak | EEfi (28.0%) KItHE [ XH | FEm
(15.8%) -

B E SR S H G B S i | — G
EAME - 2B =FE 2012 FHEMG
MRS (12.7%) B A [ XA

=B [T 99 °
MRAn

(% 38)

Table 38: Most bought Pirated or counterfeit products

% 38 : B ENERNERE S

2014 2012 2010 2008 2005 2004
) (%) (%) (%) (%) (%)

Music CD / movie DVD or VCD %44 CD / &#2 DVD =% VCD 358 513 57.8 56.2 63.8 63.0

Clothing & accessories X / Efi

Toys / stationery / accessories ItE / ST E | i
Computer software Z& ik {4

Game (e.g. PS2 / Wii) #EE% (a0 : PS2 7 Wii)
Photocopy book & %E

Watch %

Others EHAfth

28.0 20.1 20.7 150 123 7.7
158 04 09 16 04 1.7
10.2 127 9.7 144 141 152
53 75 53 73 67 81
25 66 47 38 21 19
25 14 09 06 05 1.2

1.0 - 1.2

Sample: Among all persons who buy pirated / counterfeit products

BA DR EER | EERER A+ RE

284 288 294 313 488 544

Note: Percentages may not add up to 100 due to rounding of figures.
= 0 ARG - (ERIREYE 2 EEAEATECR L 100% -

Among those respondents who claimed that
they had never bought pirated or counterfeit
goods were asked the reasons for not buying
them. The most frequently mentioned reason
was “no need to buy / not interested in pirated
or counterfeit goods” (33.8%). It was followed

AREEFOE A B S B FE R ) 2/ 1
[ e AN BRI RN - s 2R RN %
AEEERSERE LR E | HiEREE
B A B | (33.8%) > HLIUE " ZEAECE
ESEER | (22.5%) kT IEREHERA
pRagE ) (21.0%) -

by “poor quality of pirated or counterfeit goods” (#£39)
(22.5%) and “genuine goods’ quality
guaranteed” (21.0%).
(Table 39)
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Table 39: Reasons for not buying pirated or counterfeit goods (Spontaneous mention)

2014 2012 2010 2008 2005 2004 2003 2002 2001
(%) () (%) () () () (%) (%) (%)

No need to buy / Not interested in pirated or counterfeit goods
REBE S E MG SER | YA E S 33.8 37.5 484 479 413 375 340 414 1238
Y2 B

Poor quality of pirated or counterfeit goods
HBHEE M EmE R

Genuine goods’ quality guaranteed

IEENESERA RS

Seldom buy pirated / counterfeit goods

RV EEREE S

Genuine goods are in better quality

IERE B 2 E

Immoral / Wrong to infringe others’ IP rights
PRI AN HIGRERE » B EETRE | 3R AR 104 119 196 154 113 144 111 142 148
s E AR N TERERY

Fear of violation of IP laws

FiaE I A

Affect own image

HEHCOIPR

Genuine goods have become cheaper

IERREm{ERE Mgk

No money to buy pirated / counterfeit goods
RAREEENEE S

Difficult to find pirated / counterfeit goods in market

B REEAE i B E & e E S

Seldom use DVD / VCD and software

fR/VF] DVD/VCD J¢ B

Free download from other channels

HEA AR G E

Detrimental to Hong Kong’s economy

225 226 257 216 301 355 315 18.2 239

210 140 111 133 93 85 89 48 17

127 85 66 109 40 30 34 69 100

10.7 54 52 40 39 48 6.0 - -

103 64 53 68 56 64 29 85 73

53 80 35 41 47 72 41 - -

24 42 08 12 20 11 29 53 28

20 17 13 13 26 13 14 50 14

16 12 23 31 11 04 22 06 37

13 19 50 16 76 95 123 - -

06 01 05 - - - - - -

03 22 06 06 07 12 27 02 14

EER LR
Detrimental to Hong Kong’s law and order
o ety 01 08 06 03 06 09 21 - 5.2
BEERGE
To educate the young generation and to act as moral role model 01

#2E N0 LEEA

Sample: Among all persons who did not buy pirated / counterfeit

products 702 696 699 676 704 670 588 385 358
BEA - DIFnA A E &R | BREN A+ R

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

i HIRZE B RSN — (A - Ty EREAIEE AT 100% -
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3.3.7

Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods

knowing that it is an infringement of IP rights”

REERE TEANRIEABEENER THRRBEER | ERERERERTR,

In response to the question “do you agree that
it is morally wrong to buy pirated / counterfeit
goods knowing that it is an infringement of IP
rights”, more than two-thirds of the repondents
(67.4%) agreed, while 22.5% disagreed.

When compared to the last survey (70.8%), the
proportion of respondents who considered
such activities to be morally wrong has slightly
decreased.

When analysed by demographics, it was
observed that relatively higher proportions of
respondents with monthly personal income of
$20,000 or above considered such activities to
be morally wrong (83.8%). Separately, the
older the respondents, the higher were the
proportions of respondents who considered
such activities to be morally wrong (ranging
from 67.0% for those aged below 30 to 78.9%
for those aged 50 or above).

(Tables 40 — 41)

B T A EEAERIRIUR R E R T
2 E G | B R e N EENTT R B
[ERE A [ - B A 7 - HYAZ 5 & (67.4%) &

RETE S M 22.5% NG FEE -

@J:*lﬂ’]iﬁﬁ (70.8%) FHEL Zah=& el Mitt
1T R N EERIELBIREHS MR T -

DESEER SN ZHE AT R WAL
$20,000 =LA FAYZEhE AR S ELBIRE At
TRE RN EE (83.8%) - 55— 7l » FHAIK
/j HB% r:uu/t‘fljtt /\%Ethﬁafjttﬁjﬁjﬂﬁ\é
(1 30 %LU TRy 67.0% % 50 jpiakbl Ay
78.9%) o

(740 - 41)

Table 40: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods knowing that it is an

infringement of IP rights ”

* 40 : BEEFEE "ERARIUAERE A ER TR R | B e B TR

2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
%) ) ) %) ) ) %) ) ) () %)
Agree [E]Z 67.4 708 742 799 665 646 67.0 678 682 598 56.4
Disagree R [E] = 225 212 207 163 245 268 225 231 240 31.1 305
Don't know / Hard to say ‘4138 / {R#¢z% 101 81 50 39 90 85 106 91 77 92 131

Sample £

1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
= 0 ARG o (ERIREYE 2 EEAEATECR L 100% -
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Table 41: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods knowing that it is an

infringement of IP rights” — bivariate analysis

* 41 ' EREAE "HERHAERUABEREN TOAEE SR | ERERETERTR

= baviil
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
TR 5 BiEE LR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2

L3} % <30 30-49 =50 | DIF . DR AH£ A4 $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Agree [E= 785 719 67.0 749 789 785 740 750 756 743 739 717 838
Disagree A [E] & 215 281 33.0 251 211 215 26.0 250 244 257 261 283 16.2
Sample
- 410 495 200 307 398 121 530 248 468 435 398 286 191
7K
X2 5.226* 10.022** 1.087 0.232 9.825*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEIRA (G o (EFUREY S o3 LLAERIECR F L 100% -
(2) MBrTEE “FRIE | R EZE -
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3.4
# T IERRIEE R | EHEER

When asked whether the respondents had
ever heard of the “No Fakes Pledge” Scheme,
more than two-fifths of the respondents
(48.7%) replied “yes”, which was higher than
42.5% in the last survey. Those who were
aware of the Scheme were more likely to be
working persons (52.9%). In addition, the
younger the respondents, the higher were the
proportions of respondents who were aware of
it (ranging from 42.8% for those aged 50 or
above to 61.8% for those aged below 30).

The major channels of acquainting with the
Scheme  were  respectively  television
advertisements (71.0%), stickers / tent cards in
shops (16.3%) and newspapers / magazines
(15.3%).

(Tables 42 — 44)

Opinion towards the “No Fakes Pledge” Scheme

B eiE AR AR T IERIEERRE ) 5

WG > HBEIUE 28 (48.7%) ' A
Feflds: E—R TR 42.5% FFFT o sRAnET
Sz eh B E AR R AL (52.9%) - 55
— I > SRR/ NIYZERE 0 RRAIAVEL BRI
= (F 50 e DL FAY 42.8% % 30 pRLL Y

61.8%) -

fx £ P AL ET #AY 2R 5 0 2 A
(71.0%) ~ R SRS | FERENE (16.3%) Koia

I S (15.3%) -

(#£42 - 44)

Table 42: Whether having ever heard of the “No Fakes Pledge” Scheme

£ 42 HEGE T IFRRIE SRR |

it

2014 2012 2010 2008
%) ) () %)
Yes H 48.7 425 345 50.1
No J&H 51.3 57.5 655 49.9
Sample fEAS 1005 1001 1005 1003
Table 43: Whether having ever heard of the “No Fakes Pledge” Scheme — bivariate analysis
# 43 ARER " IFRESRS | 518 - SEESN
Sex Age Education Attainment Working Status MontmyéoPrﬁ(rasonal
J| | ;;_EA ZsF0 BE B IRS
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEE Sec  KEE L Rk JEEmE < - >
5 E'S <30 30-49 =50 | DT E PE 0 AL AL 810000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes A& 496 48.0 61.8 48.3 428 379 499 51.1 529 439 448 506 54.9
No }& % 50.4 52.0 38.2 51.7 57.2 621 50.1 489 47.1 56.1 55.2 494 451
Sample 74~ 458 548 @ 207 362 435 124 607 268 531 474 i 431 328 213
X2 0.246 20.461* 6.773* 8.187* 6.409*
* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.
5E 0 AR o ERIREY S S EhAERIECR R 100% ©
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Table 44: Channels of acquaitance (Spontaneous mention)
& 44 BRHEE (8FRT MEE)
2014 2012 2010 2008
%) %) (%) )

Television advertisements 2517 &4 710 728 76.8 845
Stickers / tent cards in shops & o A2ERE | FEFEIE 16.3 139 135 9.1
Newspapers / magazines #R4k / FEsE 15.3 144 141 153
MTR advertisements &g &5 2= 122 34 21 20
Advertisements on bus [ fE 45 75 21 23 08
Radio programmes 25 & &7 H 47 40 6.2 6.0
Word of mouth by friends / relatives / colleagues ¥R/ | [EIZE4E & 39 47 31 16
Internet 77 H5:4E 37 44 28 06
Advertisements in airport / trolleys 13554 | FHEEE S 1.0 05 - 0.2
In class / school activities & | EARsEEy 02 04 03 06
Exhibition / Seminars & | 5 02 02 0.6 -
Advertisements on smartphone apps ZgE 1% FE FHFE E & 0.2 - - -
Poster and other publicity materials S Kz oAt & {2 5 - 05 11 -
TV Programmes & {7 &7 H - 05 05 -
Advertisements in ferry pier & EaHETEAY & & - 0.2 - -
Stickers on product = i AR - - - 0.6
Can't remember AR 02 05 06 04
Sample : Among all persons who were aware 490 426 347 503
A - DARTARRAII A L A
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
5T R E TR SR EE R B thARRIEiE AR 100% -

Among those who indicated awareness of fEHEESPANT [EARIE S 7?@% JETEIZEE

the “No Fakes Pledge” Scheme, more than FHidiE /(5 (87.0%) 28 TS S ME &

four-fifths (87.0%) considered that the Scheme
was very [/ quite helpful in building the
confidence of consumers and tourists for
shopping in Hong Kong, or in strengthening the
Hong Kong’s status as a shoppers’ paradise.
The finding was higher than the last survey
result of 81.5%. By contrast, only 12.2%
considered that the Scheme was not quite
helpful / not helpful at all.

When analysed by different sub-groups the
responses were, no significant difference was

observed.
(Tables 45 — 46)

s AT AT S O B E & R R B Y
FEIFEREED | AR - thflE E—X Eﬁ
ﬁé‘g%_815% F‘r%"*ﬁ}iiﬁj 7%‘12 2% 3 l:uu
RIETEEAKR | E2gHEY) -

IRV NHO I E R - 3832 A B -

(#£45 - 46)
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Table 45: Considering whether the “No Fakes Pledge” Scheme could help building the confidence

of consumers and tourists in shopping in Hong Kong, or strengthening the Hong Kong’s status as a

shoppers’ paradise

45 Bk " IERRIEGEREE | TR IS EE KR AR NS LR EE B R ENEEECE R

2014 2012 2010 2008

(%) (%) (%) (%)
Very helpful JEE HEB) 221 246 289 20.7
Quite helpful &/ E ) 64.9 569 545 63.2
Not quite helpful % B A 11.6 134 146 129
Not helpful at all 52434 HE B 06 37 05 14
Don't know / Hard to say “NA1#E | {REER 08 14 15 18
Very / quite helpful IEEHER) | BHEER 87.0 815 834 839
Not quite / not helpful at all EBA A | 524458 B 12.2 17.1 151 143
Sample : Among all persons who were aware

490 426 348 503

A DIATARRHRII A £ R

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 ARG o [ERIRERY B 5y ELAERIEER s 100% -

Table 46: Considering whether the “No Fakes Pledge” Scheme could help building the confidence

of consumers and tourists in shopping in Hong Kongq, or strengthening the Hong Kong’s status as a

shoppers’ paradise — bivariate analysis

46 : 5RR " IERRIEEAREE | STEIRENINEE MR RS O R EE R R E IR R R G EE)
— BEBIET
. . . Monthly Personal
Sex Age Education Attainment Working Status Income
y I il Z=10 RE BRI
&l Fle BEEE ALIGTR L (G A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBEG Sec  AEEEL | fFMER  JEERE < - 2
% o <30 30-49 >50 PIF 2 DLE . AL A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (h) (%) (%) (%) (%) (%) (%) (%)
very/quite helpful 87.1 881 922 850 87.0 80.9 87.7 89.6 88.2 86.8 859 87.3 91.4
SEEAE | AR
Not quite /ot helpful at all 129 11.9 7.8 150 13.0 191 123 10.4 11.8 132 141 127 86
HEPAKR | w22 B8
Sample: Among all persons who
wereaware 224 261 128 173 185 47 302 135 280 205 191 166 116
BEA © DUFrARRRIEI N+ By
s
X2 0.127 3.649 2.489 0.209 2.076
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
sE (1) EREALRG - (ERIEYE 7 EEAEAIECR Y 100% -
(2) $ikR T 1% “RNEIE | REER AVEZE -
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3.5
HIRENEERERROIER

Regarding the public’s attitude towards the
long-term development of IP rights, most of
the respondents considered that the protection
of IP rights would be very / quite helpful to the
development of the local creative industries
(70.9%) and the overall economic
development of Hong Kong (63.1%). Only
6.8% and 9.0% respectively considered it not
quite helpful / not helpful at all.

The proportions of respondents considering
the protection of IP rights to be very / quite
helpful were slightly lower than those in the last
survey (73.0% and 65.3% respectively).

When analysed by demographics, it was
observed that relatively higher proportions of
respondents aged 30 — 49 (78.1%) and those
with monthly personal income of $20,000 or
above (81.1%) considered that the protection
of IP rights could be very / quite helpful to the
development of the local creative industries.

With regard to the overall economic
development of Hong Kong, relatively higher
proportion of respondents with monthly
personal income of $20,000 or above (75.7%)
considered the protection of IP rights to be very
/ quite helpful.

(Tables 47a — 48b)

Opinion towards the long-term development of IP Rights

st EREREA R EE R ERENER > K%
Bz s PR B TR A A R B i A Y Al B
¥R (70.9%) N EBEEBLK K ERE
(63.1%) JEEFEDY | EEER - o AE
6.8% & 9.0% REEBAK | T22FE
Bl

ZElite mirrE HIERER IR | BB
EEfl# E—RKEER (A& 73.0% K
65.3%) FHAMFHE -

Dl HES T > SERFECAE 30 — 49 %
(78.1%) K {E N\ & H Ut A{£$20,000 =¢LL
(81.1%) HyZaia AR = LBt R PR Rk
FESH e A AR SR SR, | BAED) -

ERHEBREGAON S > SREAFHUA
£ $20,000 =LA EHZHE RIS EEBIEE
PrEEXIRERETER | BARED) (75.7%) -

(#£47a - 48b)
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Table 47a: Whether the protection of IP rights could help

the development of the local creative industries

R 47a : FBRAREANBEES EEAHAIEEERE TR AR

2014 2012 2010 2008 2005 2004 2003

(%) () ) () ) () (%
Very helpful 3£ B E B 223 275 305 239 233 27.0 34.0
Quite helpful FE7E B 48.6 455 525 521 542 550 46.1
Average —fi% 21.1 154 111 16.3 124 102 7.4
Not quite helpful & B Rk 65 73 37 46 60 49 6.1
Not helpful at all 5243455 Bl 03 24 04 10 14 17 13
Don't know / Hard to say RT3 | {R&ER 1.3 19 17 21 27 13 51
Very / quite helpful JEEEE B | EAER) 709 73.0 830 76.0 775 82.0 80.1
Not quite / not helpful at all E B~ K | E2)8FEDR 68 97 41 56 73 65 74

Sample 4~

1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.

it HPELRA (5 o (SRR o EEAERISCAR SR RY 100% -

Table 47b: Whether the protection of IP rights could help

the overall economic development of Hong Kong

% 47b :

| BBy PREE AT M i T AR BB M R R S B B

2014 2012 2010 2008 2005 2004 2003

) () ) %) () () (%)
Very helpful JE# G E B 144 184 214 145 181 208 24.2
Quite helpful FE7AE B 48.7 46.9 49.7 475 524 517 440
Average —#i% 263 179 172 230 143 103 131
Not quite helpful & BhR K 85 100 74 97 91 102 105
Not helpful at all 524345 &) 05 30 07 11 24 34 13
Don't know / Hard to say ‘N1 | {REEER 1.6 3.6 36 4.3 3.7 3.6 6.9
Very / quite helpful JE%% A& B | BEEE) 63.1 65.3 71.1 62.0 705 725 68.2
Not quite / not helpful at all EBIR A | 524385 EB) 9.0 130 81 108 114 135 11.7

Sample 4~

1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.

at : HPYEQLRA (R o (8B o BRI ZE Y 100% -
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Table 48a: Whether the protection of IP rights could help

the development of the local creative industries — bivariate analysis

% 48a : PRMENBEEH (CEAMARERRERTAEL - CBIEHH

Monthly Personal

Sex Age Education Attainment - Working Status Income
MR s BRE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female INEEE Sec  KEEE: FEE JEAERR < - >
= @ <30 30-49 =50 M B8 Pk AE A :$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
. 709 725 543 781 749 725 698 753 715 721 710 66.7 8l.1
JEEAED | FEAEE
Average
g 205 221 413 139 18.0 19.2 245 157 21.7 21.0 223 26.6 127
X
Not quite / not helpful at all
86 54 43 80 71 83 57 90 68 69 67 67 6.1
HUAK | 229 HFEY
Sample
A 453 539 208 361 423 120 600 267 | 529 463 @ 421 327 212
E3
X2 4117 64.823** 11.109* 0.092 15.457*

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.
EHR AL RR (5 - (EATHEAY B o3 EEAEFTECR 7 100% -
bR T B RHEE | REERT A9EE -

1

(
F(
@

)
)

Table 48b: Whether the protection of IP rights could help

the overall economic development of Hong Kong — bivariate analysis

= 480 : SRR REAGREEN R ETAERCERRRECAEE - BEBHE T

Monthly Personal

Sex Age Education Attainment Working Status Income
y I il Z=10 RE BRI
P Fie BEEE TLRIR L (G A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBEG Sec  AEEEL | fFMER  JEERE < - 2
5 N <30 30-49 >50 @ DT HE DR AfE A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
9 62.3 65.6 57.2 645 67.1 67.2 64.2 623 643 639 654 552 757
JEEAED | AR
Average
g 28.2 255 322 258 249 224 272 276 27.0 263 26.1 34.7 16.7
Not quite / not helpful at all
. 95 89 106 97 81 103 87 101 87 97 85 101 7.6
HIAK | w28 FE
Sample
FEA 451 538 208 361 422 116 600 268 | 526 463 422 326 210
7K
X? 1.186 6.258 1.809 0.297 25.102**
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEAIRA G - (BRI E 3 EEAERIECR L 100% -
(2) Mr T B “NRIE | R AEZE -
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With regard to the areas to which the ¥JREURIEZILIE 2 &R T H LAPREA]
Government should devote more resources for zhEfE » 45 EAEAVFHEFE L, - HES
IP rights protection, the result is similar to the @2 ELFIRYZE5E B A FERS UE 2 & R oa i
previous surveys. Relatively speaking, a #g FAVE#H (42.5%) » HZ s EMimmE
greater proportion of the respondents thought (25.8%) KIIy&FZERHEE (24.1%) -
that more resources should be used on (#£49)
promotion through the mass media (42.5%).
This was followed by taking more enforcement
action (25.8%) and more promotion in schools
(24.1%).

(Table 49)

Table 49: Areas to which the Government should devote more resources (Spontaneous mention)
£ 49 : FRBINEZEINE S ERERTH CEERR MEE)

2014 2012 2010 2008
%) () (%) (%)

More promotion through the mass media

PIEEEERES AN =Rt

More enforcement action

JIlIGE St

More promotion in schools (incl. primary, secondary & tertiary)
BRI E M (EFERH/NE)

Organise more activities for the general public

Z BT R A LS B B EEE)

Enhance penalties

HOETHIE

Amendment of the law

EBUEH

Help the development of local creative industries

(R AEAM Bl A S 45 e

Don't know / Hard to say

NRIE | REEER

Considered not necessary to devote more resources

425 36.6 448 56.6

258 221 279 176

241 323 46.8 50.1

159 98 76 105

105 227 252 258

74 - - -

18 10 16 01

136 11.2 09 14

SN, N 2.7 4.7 - -
RN REIE L AR
Sample 4~ 1005 1001 884 836

Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
(2) The question in the surveys before 2012: “Do you think it is necessary for the Government to devote more resources in
protecting IP rights in long term? [If definitely / quite necessary] What should the Government do?”.
st (1) ERZEE AR SN —EE - E o LRI E R 100% -
(2 “E—-"HFEZFERET - BEE ¢ el RERE - BUTTERE IEZ I % &5 Rt KIS T EIVE ? [IRIER
| $ERZ] U B E T EEhRIE 27 -
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3.6 Awareness of the IPD and its promotional activities
HRREEE M EEEBHEEA
3.6.1 Awareness of the IPD and its duties

HIRREEE e H TAERIRR AT

In response to the question “which government
department is responsible for promoting the
protection of IP rights in Hong Kong”, more
than one-fifth of the respondents (23.8%) could
spontaneously recall the Intellectual Property
Department (IPD). The percentage which was
slightly higher than 19.8% in the last survey.
Nevertheless, most of the respondents
(56.7%) declared “don’t know” and the
remaining 19.5% misunderstood that it was
other government departments responsible for
it.

(Tables 50 — 51)

B T AR —(E PR BT A B CREE R
FEME ) IEFERIEIRE - BRI AT RRIEIL T
TE R ISR L 2 R R S Y A2 5 R A R
(23.8%) H{ELiE E—ERERY 19.8% B & e
PRI > Z8ZEE (56.7%) For T AHIE -
BF NHY 19.5% AR DURy 2 R HAEUE P &
3

(#£50 - 51)

Table 50: The government department that is responsible for promoting the protection of IP rights in Hong

Kong (Spontaneous mention)

% 50 : EAGAREEAENREENBINE (RN TMES)

2014 2012
(%) (%)
Intellectual Property Department / IPD 155 2E & 23.8 19.8
Customs and Excise Department & &5 16.0 10.8
Hong Kong Police 75 A28 55 5% 2.8 0.4
Commerce and Economic Development Bureau 575 ki &8 i 35 e 155 0.3
Trade & Industry Department T 3£ 55z 0.2
Education Bureau Z; 5 /5 01 0.1
Hong Kong Trade Development Council 53 528 fE 5 0.3
Television & Entertainment Licensing Authority 215 & 0.2
Don't know “N 4178 56.7 68.4
Sample 4~ 1005 1001
Note: Percentages may not add up to 100 due to rounding of figures.
5 0 AR o (BRI B 2y EEAERI BN S Y 100% -
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Table 51: The government department that is responsible for promoting the protection of IP rights in Hong

Kong (Spontaneous mention)

% 51 : EAGRERFRENBREERNBUNE (XAIR MES)

2014 2012 2010 2008 2005 2004 2003

%) (%) () () () () (%)
Intellectual Property Department / IPD 155 7€ & 23.8 198 148 172 154 135 105
Other wrong answers HA 0% 2= 195 11.8 157 11.2 141 158 95
Don't know “f~ H17E 56.7 684 695 716 705 70.7 80.0
Sample A 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 IR RAG: o [EHIRERY B oy EEAERTEER 7 100% -

When analysed by demographics, it was
observed that relatively higher proportions of
working persons (30.1%) and those with
income of $10,000 or above (over 25%) were
aware that IPD was responsible for promoting
the protection of IP rights in Hong Kong.
Moreover, the younger the respondents and
the higher the education level, the higher were
the proportions of respondents who were
aware of this (ranging from 12.2% for those
aged 50 or above to 38.0% for those aged
below 30; and from 4.0% for primary or below
to 29.5% for tertiary or above).

(Table 52)

e &R oM 23 A S EE AT 12 5%
(30.1%) KUk AfE $10,000 = DL F (#2748
25%) HZEhEMIEA R ENRE S T EA T
B OReE Mk EERE A BUNERFT  BEAh - AN
A EREREINZTE » FonaENEEBE
s (F 50 el By 12.2% 2 30 gLl T
1y 38.0% ; /NEELITHY 4.0% KDL
7 29.5%) -

(#52)

Table 52: Awareness of the Intellectual Property Department — bivariate analysis

7 52 | WHIBRFEEZNERA — SEIF

Sex Age Education Attainment Working Status Montlhr:yéoPrﬁgsonal
J [ J;HI;—A ] :‘: N iinigIRAN
r$/DJJ EEUY %&E *ﬂig Tjﬂﬁﬁ;{j(/ﬁl‘ {AH L&/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /INEEE Sec  KEE ! FEE  JEERR < - >
5 @ <30 30-49 >50 PN B DR A+t A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware %138 24.7 232 380 298 122 4.0 252 295 30.1 169 155 319 286
Not aware A H13E 75.3 76.8 620 70.2 87.8 96.0 748 705 69.9 831 845 681 714
Sample £ 4 458 547 208 362 435 125 607 268 @ 531 474 432 329 213
X? 0.290 62.548** 32.535* 24.203* 30.952**
* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.
FE EEARG o (EREEYE 2 ERAEFIECR F Y 100% -
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Those who were aware that IPD is the
department which was responsible for
promoting the protection of IP rights were
further asked about the scope of duties of IPD.
About half (50.4%) were aware that IPD was
responsible for “promoting awareness on IP
rights protection”. It was followed by
‘registration of trade marks” (28.0%) and
“registration of patents” (24.2%). Both findings
were relatively higher than those in the last
survey (15.8% and 12.0%). Nevertheless,
some still (37.8%) mistook that “combating
piracy and counterfeiting” was one of IPD’s
duties, which was relatively higher than 27.3%
in the last survey. Besides, 20.9%
respondents indicated that they were not
aware of the duties of the IPD.

When analysed by different sub-groups the
responses were, no significant difference was

FIE A R R M EE R S M R B Y 5
20 ] S SRR P MR @ Ayt -

A PR 2558 (50.4%) KIE NS EE
Fean | HE | EERENEE Y- &
e T L (28.0%) K T HAREM

(24.2%) > FIEELBIEL E—EHARY 15.8% K
12.0% fyis e i B r3zah# (37.8%) 5REL
Fo VITRERRR | BB RASREREEN T
{R#iE < — ELfli B —XEHERT 27.3% THE
Fofgr » 5550 > 20.9% Fori A HUEERREREE
TAErRVEIE -

DIARVNE ISR - 38300 A HIRE R -

observed. (#£53 —54)
(Tables 53 — 54)
Mercado Solutions Associates Ltd. -80 - March 2015
REEENRISARAE 2015 & 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

Table 53: Awareness of the duties of IPD (Spontaneous mention)

2014 2012 2010

2008 2005 2004 2003

(%) (%) (%) (%) (%) (%) (%)
Correct
R
Promote awareness on IP rights protection 504 520 379 445 534 389 225
EHAH | R PR R E T
Registration of trade marks 280 158 185 133 207 264 17.7
P AR AT
Registration of patents 242 120 153 104 153 184 12.8
BRI
Registration of designs 62 45 59 06 i i 58
HNEIEEE T LT
Public education 50 112 7.8 40 91 76 95
N e
Government’s intellectual property legal advisor 42 55 i 53 04 10 11
E Ry BUN BRI E80E HEA ERE R
Cooperate with Customs 25 62 37 12 48 44 62
BUGRHSF
Incorrect
N IEHE
Combat piracy and counterfeiting 37.8 27.3 206 30.6 250 283 210
FTEER | 175
Investigate into infringing activities 112 91 63 35 57 87 35
A )
Enact legislation 95 99 68 64 45 69 22
LA
Receiving complaints and reports of piracy 37 30 44 40 47 37 95
P2 IR E R S R
Don'tknow 209 164 347 27.7 17.0 265 38.6
NHIZE
Sample: Among all persons who were aware of IPD

240 199 149 173 186 164 129

B DIBTAsBAIRI SRR A A £ BB #

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

it N ZIIE ARSI —EEE

77 EL#RAIE g AL 100% -
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Table 54: Awareness of the duties of IPD — bivariate analysis

% 54 : HAGREETE TERENEA - SRIFHT

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
MR B BEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBEG Sec  ARHE( MR JEAERE < - 2
% % <30 30-49 >50 LAF B DIE . A4 A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (o) (%) (%) (%) (%) (%) (%) (%)
Aware (at least one
correct answer) 433 444 46.8 444 395 111 450 432 475 372 373 455 51.1
E (20 A—EIEHEEE)
Not aware (no correct answer or
declared dontknow) 567 556 532 556 605 88.9 550 56.8 525 628 627 545 48.9
AHIE (A EHEEE
TR AHIE")
Sample: Among all persons who
were aware of PD 178 196 109 178 86 9f 229 132 244 129 110 156 94
= Z NRRONE R SERVSIPTIE
FHIA L HA
X? 0.048 1.051 4.050 3.656 4.032
Note: Percentages may not add up to 100 due to rounding of figures.
st HFVEARIA o [ERURAY S T ELAERI SR SR 100% o
# Caution: Small sample base
TR RAEER D
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3.6.2
HARERZNES K EEEHHRA

Respondents were asked whether they had
encountered any |IPD’s advertising or
promotional activities from different channels in
the past two years. 42.0% of the respondents
claimed that they had seen the advertising or
promotional messages on television, followed
by promotions on "No Fakes Pledge" Scheme
(7.8%) and print advertisement / promotional
materials (4.8%). Yet, more than two-fifths
(48.6%) claimed that they did not remember or
had never seen / heard / encountered any of
IPD’s advertising or promotional activities.

When comparing with the result of the last
survey (57.7%), the awareness level of IPD’s
advertising or promotional activities (51.4%)
had declined.

When analysed by demographics, it was
observed that relatively higher proportions of
working persons were aware of the advertising
or promotional activities of IPD (55.9%). On
the other hand, the younger the respondents
and the higher the education level, the higher
were the awareness proportions (ranging from

Awareness of the IPD’s advertising and promotional activities

2R AR A WA B FRRIE R
fily 8 T e R K Y o B E S ) -
42.0% Hy~Zi&2om Gt BB BA R
EEEEMENE - HIUE T IERIEEAGE ) 5
{#(7.8%) KENmIES /| EEY)m (4.8%) - A
i > FEHEVURRZE (48.6%) FoREC M EEE0L
HEB | 88 | R R E AR
T EESE) -

BLE—KAVHHE (57.7%) LLi BRI E
A S B E S ENAYREAIREE (51.4%) T
T e

DEEERTNT » SRR A
15y BL 91 28 R R ik 2 R 5B Y R SBR[ )
(55.9%) - S5—HH > FFUN B BRI
ZEhE eI EE LA (FH 50 BRELL B
43.7% Z 30 %Ly 69.1%  Hy/NEEER DL
1 37.9% 2 KESLL /Y 57.1%) -

43.7% for those aged 50 or above to 69.1% for (#£55-57)
those aged below 30; and from 37.9% for
primary or below to 57.1% for tertiary or
above).
(Tables 55 - 57)
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Table 55: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention)

2014
(%)
Television
B 42.0
- "To get the real deal look for the ‘No Fakes’ logo” 102
wE,FETIE B
- Look for the "No Fakes" sign and you can be confident of getting genuine goods 99
W e 0 E TIE B '
- "Anti-camcording in Cinemas" (featuring Simon Yam) 46
[Eibeg sk E e (R )
- "Don't sell counterfeits and pirated goods over the Internet” 54
V17448 EEE B R E '
- "Registered design protection in Hong Kong" (featuring Lee Lik Chee) 24
wABNEE MRS e (2 Fr £08)
- "Differences between trade mark registration and company registration" (featuring Lee Lik Chee) 20
rfEe A A EEE A 7 A1 (F2 4 £ 06) '
- "Let's be imaginative, creative; let's protect IP rights (McMug)" 14
(I8 ~ BIME - OReERIERERE (%)) '
- "Territorial limitation of IP protection" (featuring Lee Lik Chee) 08
ST E M CRae Y B PR ] (FHZR %57 £ 0)
- Television, but cannot recall which advertisement / programme 173
B AE - HEC N HEUPERE S [ R
Promotions on “No Fakes Pledge” Scheme 78
MIERRIESAREE | STEIEE '
- "No Fakes Pledge" advertisement in MTR stations 26
AN T IERIEERE | EE '
- "No Fakes Pledge" advertisement on buses 17
BREEAZ TIERIEE R | B '
- "No Fakes Pledge" advertisement on newspapers and magazines 14
ARE RSN TIE 2 T IERE SR | BES '
- "No Fakes Pledge" stickers / tent cards / posters in retail shops 19
TR [ IERUIES RS | G [ R | 5 '
- "No Fakes Pledge" advertisement in airport (trolley / billboard) 11
TSN TIEUEERE | EE (THEE [ KE5E) '
- "No Fakes Pledge" advertisement in MTR stations (|n platform / on the train) 10
PSRRI " IERRIE SRS | ST EER FIEAG | IHERA) '
- TV and Radio API of "No Fakes Pledge" Scheme 0.9
"IERRIE SRS ) STEIEGNREGEER '
- TV API of "Look for the "No Fakes" sign and you can be confident of getting genuine goods" 08
Wyee TIE T L0 E TIE ) BEAEER '
- "No Fakes Pledge" leaflets 07
"IERIE SR | HEER '
- "No Fakes Pledge" Scheme posters 01
"IERRIE SRR | TR '
Sample
EZN 1 005
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i R E AR S B - 5o ERAERIEE R 100% -
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Table 55: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (con’t)

2014
(%)
Print advertisement / promotional materials 48
ERES | EEYm :
- Booklet "Guidance Note on Prevention of End-User Piracy in Business" 04
CHRBAYI LB RS B ST Rtas 1) /Mir '
- Booklet "Trade mark Protection in Hong Kong" 03
(E AR IRE) M+ '
- Comic Series on “The Art of War and Intellectual Property Protection” 0.2
"G AR R | JBEE AT '
- Booklet "A Guide for Teachers and Students" 01
(HEmE 2R FERg ) /M1 '
- Booklet "Intellectual Property in Hong Kong" 01
(CEABMFIENRE) /M1
- Booklet "Patent Protection in Hong Kong" 01
(BB EARE) /M1 '
- Booklet "Design Protection in Hong Kong" 01
(EHERIMNEEETREE) /IMItT '
- Newspaper supplements about the "World IP Day" 01
PR SIS ) RS '
- Comics on Intellectual Property 01
2 TEE ) KSR '
- Newspaper / magazine, but cannot recall which article / advertisement 38
WA | FstRE  HEE N EUMERE | RS '
Promotions on ”Copyright (Amendment) Bill 2014” 27
2014 FEHRHE (125]) BREIEE) HEME '
- Advertisements on internet 18
NN i e oy
- Advertisements in newspaper 19
RS 2 S '
Other promotion channels 14
HA B ERE '
- IPD Website 10
HIEREMEZYEH
- World Intellectual Property Day “I Pledge” Original Movies and Music 02
HFRFIERH " PoReE | [HAl - B - HEE '
- Seminars in primary & secondary schools 02
i/ NERRE I '
- "I Pledge" Live Band Show 01
HREE - [5HAl Live Band Festival '
- Semmars in universities or tertiary educational institutions 01
REBERGEHEE '
- Respect for Intellectual Property Rights on the Internet Drawing Competition 01
BEE 7 RdE EAYRIERE e S TE A '
Sample
- 1005
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i R E AR S B - 5 ERAERIEE A 100% -
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KREEEHRIEEIRAE] 20153 H



Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

Table 55: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (con’t)

2014
(%)
Exhibiti
xhibitions 12
EREEE)

- "Hong Kong Book Fair" 03
SR '

- Business of IP Asia Forum 01
o R SR E A P A '

- "Hong Kong Computer & Communications Festival" 01
e S VERE] '
- Exhibitions, but cannot recall which one 07
R R - HEC A M EEE '

Radio

1.2
A=)
None 36.7
BEEAR | B8 | SRR EH '
Do not remember 11.9
g, '
Sample 1005
BEA
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
iF R ZEE TR N — (A By EREAIEE AT 100% -
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Table 56: Whether encountered IPD’s advertising / promotional messages on television, radio or other

channels in the past two years

% 56 : BARE - ERAEN - BEHAMREFEEBNREEZNEHEHRLS

2014 2012 2010 2008 2005 2004 2003
(%) () (%) (%) (%) (%) (%)

Television

AR

Promotions on "No Fakes Pledge" Scheme
TIERRIEE R ) EE

Print advertisement / promotional materials

EIRES | EEY)m

Promotions on "Copyright (Amendment) Bill 2014”
(2014 FEHEHE ((E3T) FREIEZE) EHE

Other promotion channels

HAt B HIRE

Radio

Exhibitions

B EE)

Broadcasting on bus

BN

Seminars

W e

420 50.1 604 76.9 645 514 550

78 43 45 107 - - -

48 53 92 96 119 73 7.8

2.7 - - - - - -

14 17 14 22 07 10 22

12 82 134 131 144 99 100

12 13 34 13 09 10 12

- - - 14 - - 30

Non-IPD's promotions

FRRIERE B Y (S E

Aware of the promotions of IPD

WHIZ B E R

Haven't seen / heard of any promotions of IPD
BAERM | PR BN e

Do not remember

514 577 684 804 688 574 626

36.7 321 293 120 299 375 309

119 102 23 76 13 51 65

SR
Sample
B 1005 1001 1005 1003 1206 1214 1231
7K
Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
(2) The question in the surveys of past years: “as compared to the past 12 months”.
(1) E e R SN — A E - B ERAERIEE K 100% -
2 FEFETMEE « oL+ @A -
Mercado Solutions Associates Ltd. - 87 - March 2015

REEENRISARAE 2015 & 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

Table 57: Awareness of the IPD’s advertising and promotional activities — bivariate analysis

Monthly Personal

Sex Age Education Attainment - Working Status Income
PRI 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEEEL EEE  JEAEME: < - 2
= @ <30 30-49 =50 M B8 Pk AE A :$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
fg;;e 489 536 69.1 508 437 37.9 522 57.1 559 465 480 517 582
Not aware (incl. “do not
remember’) 51.1 46.4 309 49.2 56.3 621 478 429 441 535 52.0 48.3 418
AR (IS “BOAHEE)
Sample
- 458 547 207 362 435 124 607 268 | 531 475 431 329 213
7K
X? 2.164 36.339** 12.636™ 8.880™ 5.930
* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.
FE ARG o ERREEYE o ERAERIECR L 100% -
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3.6.3

Effectiveness of the promotional activities held by the IPD in raising the

awareness of the Hong Kong public on protecting IP rights

ABEEBNEESHHE T EETREBAREEEBNERIEE

60.8% of the respondents considered that the
promotional activities held by IPD were very /
quite effective in raising the awareness of the
Hong Kong public on protecting IP rights, which
was slightly lower than the finding in last survey

(63.4%).
/ very ineffective.

When analysed by different sub-groups the
responses were, no significant difference was

observed.

(Tables 58 — 59)

Conversely, 36.3% considered quite

60.8% M2 51 ma. By s i B Y B (R i
AT AT REENSEESRIEEFR /
FEAR B E—RAJHE (63.4%) BEAK - AH
#r > 36.3%F0 B A KER | TEILHER -

DAV ISR - R A HEER] -

(#58 - 59)

Table 58: Effectiveness of the promotional activities held by the IPD in raising the awareness of the Hong

Kong public on protecting IP rights

% 58 : AN EEEEHREA B AT RIRERASEEE R ERIEE

2014 2012 2010 2008 2005 2004 2003 2002 2001
%) (%) (%)

2000 1999
) () () (%) (%) (%) (%) (%)

Very effective 1A% 53 7.8 6.0
57.9
29.5
54 4.7 34
Don't know / Hard to say ‘413 | {R&Eis? 3.0 3.8 3.3

55.5
30.9

55.6
28.1

Quite effective FEE %Y
Quite ineffective A~ A B %L
Very ineffective 52434 A%

Very / quite effective

71 70 59 86 49 53 48 438
64.0 524 538 475 532 544 529 525
250 319 314 318 343 320 325 273
19 36 43 62 37 47 43 63
20 52 46 59 38 36 55 091

N 60.8 634 639 71.1 594 598 56.1 58.1 59.7 57.7 573

RER | BEAERL
Quite / very ineffective

) gy 36.3 328 329 269 355 356 380 380 36.7 36.8 33.6
RRER | T2GHEN
Sample 4~ 1005 1001 1005 1003 1206 1214 1231 1005 1013 996 1004
Note: Percentages may not add up to 100 due to rounding of figures.
5 0 AR o (BRI B 2y EEAERI BN S Y 100% -
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Table 59: Effectiveness of the promotional activities held by the IPD in raising the awareness of the Hong

Kong public on protecting IP rights — bivariate analysis

£ 59 | ABERBNEHEHHREATAT ERENREETBNEBIERE - SEBHHT

Monthly Personal

Sex Age Education Attainment - Working Status Income
TMERI i BEE FREEAR
[?E/DJJ ﬁil_h %&ﬁ *i];z Tjﬁﬂgjé;{j( E {AH LIQ/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male ~ Female /NEBEG Sec  ARHE( MR JEAERE < - 2
% 7 1 <30 30-49 =50 DR hE DR A+ A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (h) (%) (%) (%) (%) (%) (%) (%)
Very / quite effective 62.3 630 652 616 622 635 643 58.6 617 63.8 636 655 60.0
RAR | BEAR
Quite  very ineffective 37.7 370 348 384 378 365 357 414 383 362 364 345 40.0
ARER | EERAN
Sample
bk 451 524 204 357 415 115 591 263 | 522 453 | 412 322 210
7K
Xz 0.047 0.765 2.604 0.462 1.681
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

)
2) Those answered “don’t know / hard to say” were excluded.

(
(
(
(

FE (1) ERHEAIBAG o (EBIEY S ELARRISR SR 100% -
2) #iBE T RRIE | IREEER” AY(EZE -
Finally, respondents were asked to give

suggestions on the most effective channel to
promote the protection of IP rights. Most of
the respondents still considered that television
was the most effective channel (70.9%). This
was followed by newspaper / magazine
(23.0%), Internet website (22.7%) and radio
(20.4%). Despite the result, the trend of
choosing television as the preferred channel

BRi% > AZEE R A

A ERN A

RUIRLTR o REBZehE e BB SR A R
& (70.9%) » HKEHwE | #aE (23.0%) ~ &
A E (22.7%) KMEE (20.4%)-HE4S R
I > EARE BE R EN E oL HIE T B
(2002 4F — 2012 4E8Y 72% - 85% %
2014 £ 70.9%) - SRR GG E e H
WEEREE G EEATE 2002 4 — 2012 4
1 7% - 17% 712 2014 F1y 22.7% -

has decreased (from 72% - 85% in 2002 — (#£60)
2012 to 70.9% in 2014); whereas the trend for
preferring Internet website has increased from
7% - 17% in 2002 — 2012 to 22.7% in 2014.
(Table 60)
Mercado Solutions Associates Ltd. -90 - March 2015
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Table 60: Perceived most effective channel to place the advertisements

for promoting the protection of IP rights

% 60 | BREEANBERNRERARE

2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) () () () () () () () () () ()

Television

2R

Newspaper / magazine
WE | RS

Internet website

R e

Radio

(SN
==

70.9 762 826 846 796 803 720 715 646 616 655

23.0 209 258 29.0 239 233 194 185 219 21.0 30.0

22,7 166 116 126 82 82 72 62 56 45 43

204 164 236 208 276 302 199 159 143 127 133

School
2
Poster & other promotional items
Y B A S S
Advertisements in MTR
Movie stars or singers
Dl B e 2 B
Email / website advertisement
B | HHHES

Advertisements on bus

191 228 149 156 111 119 148 51 45 33 28

79 50 79 68 74 80 97 47 48 41 57

59 55 70 71 56 44 39 - - - -

59 54 07 1.5 1.5 13 15 - - - -

57 69 73 10 16 13 11 - - - -

47 55 68 73 - - - - - - -

ELEE
IPD's activites 37 29 28 10 29 32 25 10 15 12 10
AR EMEZSE) ' ' ' ' ' ' ' ' ' ' '
Smartphone apps

ariphone app 35 14 - - - - - -
BRETHRIERIRE
Append to genuine goods 51 13 06 13 08 11 01
W AE ERR RS b ' ' ' ' ' ' '
Computer Expo

B 13 04 02 06 0.2 - 0.5 - - - -
Telephone hotline 12 17 01 01 0.3
I B ER ' ' ' ' ' ) ' T
Cinema/ movie 112 19 19 12 12 13 0.2
il | R . . . . . . .
Workplace 08 05 09 05 03 01 o1
T . . . . . . .
Recreation and cultural venues

0.4 - 0.7 - - - - - - - -
SR
Seminars / open forums
02 03 01 - - 1.0 03 - - - -

AL RN E ]

Sample

EZ

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i R E RS R —EEE - 5 ERAERIEE A 100% -

1005 1001 1005 1003 1206 1214 1231 1003 1016 1002 1009

Mercado Solutions Associates Ltd. -91- March 2015
REEENRISARAE 2015 & 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

Table 60: Perceived most effective channel to place the advertisements

for promoting the protection of IP rights (con’t)

% 60 : SRR EEAEENRAESARE ()

2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) () () () () () () () () () ()

Shopping centres

P55

Outdoor billboard
AR B SR
Community activities

AN ENGE ]

Retail shops

T

District offices of HAD
RECEBEE T B SR
Immigration control points
AR 1

Text books

BRE

Airport

5

Others

HoAthr,

Don't know /Hard to say
AEIE | REER

- 02 06 0.2 - - - - - - -

- 01 04 02 01 - - - - - -

- 01 03 - - - 0.1 - - - -

- - 07 - - - - - - - -

- - 02 - - - - - - - -

- - 02 - - 02 - - - - -

- - 01 - - - - - - - -

- - 01 01 - - - - - - -

- - - - 03 0.2 - 37 26 20 23

34 03 03 24 76 61 131 168 19.1 251 1938

Sample

EZ

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i A E AR S R — A - 5 tRAERIEE R 100% o

1005 1001 1005 1003 1206 1214 1231 1003 1016 1002 1009
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Appendix 1: Enumeration result

Fifgk— : ShfE4E

CATEGORY CLASSIFICATION NUMBER
IEETHE hill BEEIL5E
Successful cases  Successful enumerated
T e 1l 25 RN 1005
(1 005)
Unsuccessful cases Mid-way termination
THOMEE ki i
(916) No answer 348
fm N PeEE
Busy line
59

BT [ RAESTHE

Selected person not at home

. . . 62
BRI E AR TR
Answer machine 37
B s
Spontaneous refusal 189
PrEEESR
Refusal
NN sty o 172
B ATS ®RIEARE LM
Language problem 97
ol S PR

Invalid cases No response after dialing 203

FEEBEE PSRRI B | TR A
(279) Non-residential number 47
FEET IR
Fax number 18
(CNERRTS
No qualified respondent 0
BH G HENZ R E
Claimed wrong number 1
T R T R SRS e
Overall 2200
&EsT
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Appendix 2: Sample & population distribution

FifgR— @ A R AL

Sample Population
BA A
SERSLH T No. of persons No. of persons
Profile N (%) N (%)
Male
FEiE
15-19 30 3.0 194 400 3.0
20-24 36 3.6 215 800 3.4
25-29 34 3.4 224 100 3.5
30-39 73 7.3 462 300 7.2
40 - 49 81 8.1 500 300 7.8
50 - 59 94 9.4 605 200 9.4
60+ 114 11.3 729 300 11.3
Subtotal
N 462 46.0 2931 400 45.5
paEt
Female
2
15-19 29 2.9 183 600 2.9
20-24 35 3.5 220 000 3.4
25-29 45 4.5 291 300 4.5
30-39 105 10.4 683 300 10.6
40 - 49 104 10.3 673 200 10.5
50 -59 101 10.0 650 400 10.1
60+ 124 12.3 804 500 12.5
Subtotal
. 543 54.0 3506 300 54.5
APET
Total 1005 100.0 6 437 700 100.0
85T
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