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Survey on Public Awareness of Intellectual Property Right Protection 2018

FEMEMRENEEESHRAE 2018
1 Summary of Findings
SRR STHES

Introduction

The Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property (IP) Right Protection
regularly since 1999, in order to keep track of
the public’'s awareness of the intellectual
property rights. Mercado Solutions Associate
Limited (MSA) was commissioned to conduct
the public survey between 29" October and
28" November 2018. A total of 1,003
respondents aged 15 or above were
successfully enumerated by telephone. The
response rate was 50.8%. This summary
highlights the major findings of the Survey.

Knowledge and Attitude toward IP Rights
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In terms of the knowledge about IP rights, most
of the respondents managed to associate with
correct terms and concepts. About half of
them mentioned “copyright / copyright piracy”
(48.2%), followed by “trade mark / trade mark
counterfeiting” (23.1%), “invention or creation”
(22.4%) and “patent” (16.9%), whereas only
2.1% mentioned “design”. Besides, 18.9%
declared “don’t know / hard to say”. In overall,
the findings were quite similar to the previous
round of surveys.

With regard to respondents’ judgement on the
infringement of IP rights in different specified
scenarios, majority of the respondents (about
80% - 96%) were able to identify the respective
purchasing and selling acts as infringement of
IP rights, which was consistently aligned with
the findings of the previous rounds of surveys.
Comparatively speaking, fewer respondents
considered “using the cartoon character from
movie / TV / publication / internet for design of
food style in cooking class” (65.6%; increased

HNBEENREIE - DERGER Hf‘%aiﬁéu
IEFERIMTEE AL - B —F IR " it
BRR, (482%)  ERXRZ "HIE |/ EHEJ
(23.1%) ~ " EZHASLEIME 1 (22.4%) K T BRI
(16.9%) - MRAB 2.1% &K "INEKET .5
Ah - H18.9% TN T AKNE | REER L - B
Ms @ &RE T —mAENESE

EJNN %:ﬁ%?f*ﬂﬁz—“tt%iﬁﬁéﬂl%ﬁ%é{ié%u:"ﬁ
EERLE - KEDREEE (880% - 96%) #
HASEEEMNEETHAESRIBANEBEE - &
REBERAEN— - BEMS - ﬁﬁ&&hﬁnﬁ%
ok IRBAERENERLT  TERER B
R Y BEN-RBAYEE T’EE%T?IﬁBﬁ?:
mATLAIERET 4 (65.6% ; ¥R 2016 FFHY 51.6%
BIEM) &k T —EBERKEASEELIER
BoRB M, (56.7%) 2EILHMBER -

Mercado Solutions Associate Ltd.
KEEENREBRAT

January 2019
2019 %F 1 A



Survey on Public Awareness of Intellectual Property Right Protection 2018

HEMRMRENBEESHRAE 2018

as compared with 51.6% in 2016) and “a
student photocopying a whole reference book
for the purpose of self-study” (56.7%) without
authorisation as infringement of IP rights.

Similar to the previous surveys, a
predominately large proportion of respondents
(96.1%) considered that it was very / quite
necessary to protect IP rights in Hong Kong.
The key reason was “to protect the interest of
inventors / encourage creativity” (78.0%),
followed by “o protect the interest of
manufacturers / genuine IP rights owners”
(20.0%), and “to protect private property”
(9.4%).

The majority of respondents revealed their
awareness of the existence of legislation in
Hong Kong for protecting patents (89.4%),
trade marks (87.1%) and copyright (84.6%).
Similar to the previous rounds, the awareness
levels were kept over 80%.

The awareness level of the existence of
legislation protecting designs was relatively
lower (52.6%), which remained stable when
compared with the previous surveys.

Online behaviour and IP rights protection in
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a digital environment

Among the respondents having the habit of
surfing the internet, the top three categories of
frequently browsed websites were “search
engines” (30.9%), “social networking” (23.9%)
and “news websites” (17.3%).

Amongst these respondents, 44.3% had
inclination to pay to listen to songs, watch
movies online or to download songs / movies /
computer software / games / e-books from
authorised  websites. This  proportion
maintained an upward trend since 2008 (from
21.0% in 2008 to 44.3% in this round).
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The top three reasons for those who replied
“definitely / possibly will” were “for better
quality” (33.0%), “respect IP rights” (29.3%)
and “give support to the creative industries”
(23.4%). On the other hand, the top three
reasons for those who replied “possibly /
definitely will not” were “don’t have a habit of
listening to songs / watching movies / playing
electronic games / reading” (21.8%), “seldom /
never download any files” (17.6%) and “other
channels for listening / watching online are
available” (17.6%).

Among the respondents who had the habit of
online shopping, 67.0% said when they bought
products with cartoon characters or logos of
brand, they would pay attention if the products
were genuine, pirated or counterfeit products,
while 16.2% said they would not. The
remaining 16.7% said they had never bought
products with cartoon characters or logos of
brand.

Behaviours involving infringement of IP
Rights

Among the respondents who had the habit of
using internet, the proportions of involvement in
infringement of copyright were mostly similar to
those in the last round:

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities /  unauthorised
websites and then uploading them to the
internet for downloading by others (2.3%);

«  Without authorisation of copyright owner,
re-editing movie posters, comics or
pictures and then uploading them to the
internet or social networking websites for
sharing purpose (5.4%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities /  unauthorised

R TReYE | Ug. Wea-EREE A
TEIEEER, (33.0%) - "BEMBERE .
(29.3%) & "ZHFHEIRIZE L (23.4%) - 5—FA
H - F=x TARAMNE | BHAE ) vE=EARRE
E "REER I BBEEY | WEFILEE /| &
.:EE’J“'tEJ (21.8%) ~ "R | WANELAE
2,1 (17.6%) & " BEMRE O A EULEE /
BE, (17.6%) °

B LRBMEBNRHED - 67.0% RNER
EAFBAYImERGNY R B8RSR
bR RSB R - T 16.2% AR AE
E-’aj%-: HER 16.7% FTntifIAZ LEBESF

BAYREZETNY @ -

EREERHNTE

EB LM “'tEE’JEEE%EP 28
BIRZE E—EmAET

AR R HERVLE

. E%@J:?iﬁiﬁ?ﬁ%%?ﬂ%ﬁ’] s N EE ﬂﬂé/
BE | BRE BRGE | BE | B
= %ﬁ?ﬁﬁﬁt%ﬂhﬂﬂ/\?‘k (2.3%) ;

- RAhRTE }zﬁﬁ/\ﬂa BEEENERSE

$|§’< EENERE AR LEE R A
ARPILEMANDZ (5.4%) ;

- HERLCHBEEREEERNMIE NEE 7% /
BY | BREOE | BILEG | BE /B
FE  REEREPEA—EDF (13.0%);

Mercado Solutions Associate Ltd.
KEEENREBRAT

January 2019
2019 %F 1 A



Survey on Public Awareness of Intellectual Property Right Protection 2018

HEMRMRENBEESHRAE 2018

websites and then sharing the files with
friends (13.0%);

« Listening to pirated music / watching
pirated movies / TV shows online (30.4%);
and

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities /  unauthorised
websites for one’'s own use (36.4%;
dropped from 40.3% in 2016).

Among the respondents who had the habit of
using internet, the majority (80.8%) agreed that
“it is morally wrong to download music / movies
/ TV shows from online communities /
unauthorised websites even knowing that it is
an infringement of the IP rights”.  Such
proportion was slightly higher than 77.3% in
2016.

Meanwhile, another large proportion (70.2%) of
respondents agreed that “it is morally wrong to
listen to the music or watch the movies / TV
shows online even knowing that they were
pirated versions”. This revealed an increase
from 64.5% in the 2016 survey.

Apart from the morality issues, some
respondents were practically concerned about
the possible risks to individuals or families
involved in dealing with online pirated files and
files downloaded from unauthorised websites.
The top three risks mentioned were “computer
may get virus” (26.2%), “violating the law”
(22.7%) and “being prosecuted” (17.0%).

With respect to the habit of buying pirated or
counterfeit goods, 18.5% of the respondents
declared that they often / sometimes / seldom
bought pirated or counterfeit goods, which was
the lowest proportion since 1999. On the
other hand, most of the respondents (75.8%)
said they had never bought.
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Among those who bought pirated or counterfeit
goods, the top three most purchased pirated or
counterfeit goods remained the same as those
in 2016. Relatively more respondents
expressed that the items which they mostly
bought were “clothing and accessories”
(43.1%; increased from 7.7% in 2004), followed
by “music CD / movie DVD or VCD” (27.9%;
decreased from 63.0% in 2004) and “toys /
stationery / accessories” (17.2%; increased
from 1.7% in 2004).

The most frequent channel of buying pirated or
counterfeit products was physical “shops /
stores” (39.7%; decreased from 47.3% in
2016), followed by “stalls” (31.4%) and “online
shops” (21.0%; increased from 9.4% in 2016).

Most of the respondents (78.1%) agreed that “it
iIs morally wrong to buy pirated / counterfeit
goods even knowing that it is an infringement
of IP rights”. Such proportion was slightly
higher than 74.0% in 2016.

Opinions towards the “No Fakes Pledge”
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Scheme

About three-fifths of the respondents (60.3%)
have heard of the “No Fakes Pledge” Scheme,
which achieved the highest proportion since
2008.

The major channels of acquaintance were
“stickers / tent cards in shops” (46.3%) and
“television advertisements” (42.7%), followed
by “newspapers / magazines” (9.8%).

Among those who were aware of the scheme,
the majority (87.9%) considered that the
scheme was very / quite helpful for building the
confidence of consumers and tourists in
shopping in Hong Kong, or in strengthening the
reputation of Hong Kong as a shoppers’
paradise. This proportion was slightly higher
than 84.0% in the previous round.
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Opinion towards the long-term
development of IP Rights

In view of the public attitude towards the
long-term development of IP rights, most of the
respondents considered that the protection of
IP rights would be very / quite helpful to the
development of the local creative industries
(79.9%; slightly higher than 75.4% in 2016) and
the overall economic development of Hong
Kong (69.1%).

With regard to the areas to which the
Government should devote more resources to
IP  rights protection, relatively  more
respondents suggested “more promotion

through the mass media” (37.8%), followed by
“more enforcement action” (30.4%) and “more
promotion in schools (incl. primary, secondary
& tertiary)” (27.8%). These three aspects
were consistent with the results in last survey.

Awareness of IPD and its promotional
activities

Similar to the findings in the last round, 26.0%
of the respondents could spontaneously recall
that the Intellectual Property Department (IPD)
is the Government department being
responsible for promoting the protection of IP
rights in Hong Kong. On the other hand, a
considerable proportion (62.2%) still declared
“‘don’t know”. The remaining 11.8%
misunderstood that it was other government
departments responsible for it.

For those who were aware that IPD is the
department which was responsible for
promoting the protection of IP rights, they were
further asked about the scope of duties of IPD.
Similar to the findings in the last round,
relatively more respondents could correctly
point out that IPD was responsible for
“promoting awareness on IP rights protection”
(47.9%), followed by “registration of trade
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marks” (22.4%) and “registration of patents”

(17.0%). However, still some mistakenly
thought that “combating piracy and
counterfeiting” (18.8%) was one of IPD’s
duties.

Respondents were asked whether they had
encountered any IPD’s advertising or
promotional activities from different channels in
the past two years. 51.1% of the respondents
encountered IPD’s advertising or promotional
activities. Such awareness level was similar
to 50.2% in the last round.

Relatively more respondents expressed that
they had seen the advertising or promotional
messages on television (37.2%), followed by
promotions on "No Fakes Pledge" Scheme
(35.2%).

59.9% of the respondents considered that the
promotional activities held by IPD were very /
quite effective in raising the awareness of the
Hong Kong public on protecting IP rights.
Such proportion was similar to 58.2% in the last
survey. On the contrary, 36.2% considered
that the promotional activities were quite / very
ineffective.

Finally, respondents were asked to give
suggestions on the most effective channel to
promote the protection of IP rights. Most of
the respondents (66.9%) still considered that
television was the most effective channel for
promoting the protection of IP rights, followed
by internet websites (30.1%), school (23.3%)
and email / website advertisement (19.5%).
Although television had been the most
mentioned channel over all these years, it was
noteworthy for the significant increase of
internet websites and email / website
advertisement (increased from 7.2% and 1.1%
in 2003 to 30.1% and 19.5% in 2018
respectively).

RNBEBREAREBREMEAEGUEARNREE
BETHUNESERENESAESEE -
51.1% MR EZEBBNFAEERZNES
21%/%@] w%ﬁfrﬁ—it E HEEE/J 50.2%
A -

REZHERNMIMABEER LIWEBENE
ERXEBEHNE (37.2%) - HRXZ "IERIEEEX
7.1 BE (35.2%) -

59.9% MRFERANBEEBSNEBEE
HREABTETRRENIELESTIREBN /
Fx’ﬁﬁ&ﬁl EECAIE E—wEER 58.2% 78

- M - 75 36.2% EBEHAKREN

/ %%}ﬁﬁéﬁl °

=317
;M7

RE  ZHERAARARBVEEMEERE
R - ZETEE (66.9%) NARBERZ
_1§%Dn"k;—7féﬁ’]ﬂ-ﬁ R HREZOMHAR
(30.1%) * B (23.3%) REH | BEES
(19 5%) ° %H"EE%E{-ELE FoaZAREN
g BEGSSAEINZEEMAEREE /
HEEiE’JEH%Ei‘EF (73R 2003 FHY 7.2%
& 1.1% EFZ 2018 89 30.1% K 19.5%)-

Mercado Solutions Associate Ltd.
KEEENREBRAT

January 2019
2019 %F 1 A



Survey on Public Awareness of Intellectual Property Right Protection 2018

HEMRMRENBEESHRAE 2018

Conclusion

The survey findings showed that most of the
public had basic knowledge about IP rights,
which was quite consistent with the previous
rounds of survey. Many respondents knew
that IP rights referred to copyright, trade marks
and patent, and were aware of the existence of
legislation in Hong Kong for protecting these IP
rights. The majority of respondents were also
able to identify various specified acts as
infringement of IP rights. Yet, their knowledge
about protecting designs was not as strong as
the other IP rights.

Concerning the public’s behaviour in protecting
IP rights on the internet, more and more people
would pay for listening / watching /
downloading copyright works from authorised
websites. Moreover, most of those who had
the habit of online shopping would pay
attention if the products were genuine, pirated
or counterfeit products.

Amongst the various online activities which
involved infringement of copyright, a slight
decrease was found for the proportion of
respondents who downloaded copyright works
from online communities / unauthorised
websites for own use, whilst the frequencies of
involving in other activities remained stable.

In fact, most of the people were alerted to the
risks in listening / watching / downloading
pirated copyright works, and more people
acknowledged that such acts are morally
wrong.

The percentage of people who bought physical
pirated or counterfeit goods continued to drop.
Yet, the percentage of buying via “online
shops” had increased.
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2 Introduction
I

Backqground & Objectives

In order to keep track of the public’'s awareness
of the intellectual property rights, the
Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Rights Protection
regularly since 1999. Mercado Solutions
Associate Limited (MSA) was commissioned to
conduct the public survey in 2018. The key
objectives of the survey were:

e To examine current
awareness of protection of
property rights;

level of public
intellectual

e To benchmark the IPD’s work on public
education on intellectual property; and

e To compare changing patterns of public
attitudes towards Intellectual Property (IP)
Rights over the past years.
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Survey Methodology

The survey was conducted by deploying the
telephone interviewing method. A total of
1,003 individuals aged 15 or above were
successfully enumerated between 29™ October
and 28" November 2018. The response rate
of the survey was 50.8% (details of the
enumeration results were summarised in
Appendix 1). Based on the achieved sample
size, the degree of precision for the proportion
estimation was +3.1% at 95% confidence level.
Data collected from the survey was weighted to
align with the sex-age distribution of the
population (based on data of mid-2018 from
Census and Statistics Department), such that
findings of the survey were representatives of
the opinions / views of the whole population
aged 15 or above. The sample and
population distribution were summarised in
Appendix 2.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there was significant difference between the
opinions of respondents in  different
sub-groups.

In the tables, "p-value < 0.05 / 0.01 and
expected value > 5" denoted that there was
statistically significant difference between
different sub-groups.

When conducting the statistical tests, those
who “refused to answer” the respective

demographic questions were excluded.

Rounding of Figures

There may be slight discrepancies between the
sum of individual items and sub-totals / totals
as shown in the tables owing to rounding.

B A

ERFAER 2018 F10 529 HE 11 B 28 H
HARI DI E A BN ET - At 7
1,003 i1 15 s U LA L BlIEERE 50.8% (B
BB AR RS RN F—) - RBFISHK
REE £ 95% WEGEE MIENBEREES
+3.1% - AEHBERBAOMRIFER 2 1H (RE
HS#EtE 2018 FHHAZE) DUNER R E
R BUE BAELEREAVIMRRETE 15 #%Ek
MENEBAONERKER - HTAKREREA
OSSR 8% — -

DAENER

REEHRR 7 FHmE R AR/ N ERIZER
ZERR EAEREER -

EHRD - "Tp-E <0.05/0.01 XFEHAE> 5,
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3 Detailed Findings
FEREER
3.1 Knowledge and Attitude towards Intellectual Property Rights

¥j %l] nﬁt = *E E’J ;u:\ nﬁk E -&s G

3.1.1
ij 5EI] nﬁtl_ *E E’] AICY nﬁt

In terms of the knowledge about IP rights, most
of the respondents managed to associate with
correct terms and concepts. About half of
them mentioned “copyright / copyright piracy”
(48.2%) which topped the list in Table 3.1.1a.
It was followed by “trade mark / trade mark
counterfeiting” (23.1%), “invention or creation”
(22.4%) and “patent” (16.9%). Yet, only 2.1%
mentioned “design”. Besides, nearly one-fifth
(18.9%) declared “don’t know / hard to say”.
In overall, the findings were quite similar to the
previous survey.

(Table 3.1.1a)

With respect to the demographic sub-group
analysis, the correct awareness of IP rights
was associated significantly with  the
respondents’ gender, age, education
attainment, working status and personal
income. Relatively higher proportions of the
male respondents (71.9%), those who were
working (72.9%) and those with monthly
personal income of $10,000 or above (over
72%) were able to give correct answers.
Furthermore, the younger the respondents and
the higher the education levels, the higher the
proportions of respondents who were able to
give correct answers (ranging from 62.0% for
those who aged 50 or above to 78.8% for those
who aged below 30; and from 45.0% for those
with education level of primary or below to
78.2% for those with education level of tertiary
or above).

(Table 3.1.1b)

Knowledge about Intellectual Property Rights

HHNBEENREIE - DERER HMEIJ
[EEMMTE MR - tANBEFEIR K " R
EHR 1 (48.2%) - 3 3.1.1a DHBIEA - E
RE "EHE | B (23.1%) - T E2EASLEIE .
(22.4%) Kk "ERE, (16.9%) - AMm - R
2.1% A" IMNERERET .- B LI:ﬁEJZ (18.9%)

N TARE | REGR L EEEMES - ARHA
T—mAENEE
(#£3.1.1a)

BRESERDN - MBS EENEERMNEAZER

EWHER - Fie - BERE - TERRIAEEA
WABRBEMERE - BH (71.9%) B (72.9%)

MEANBBWATE $10,000 s = (B&
72%) WX hERBBRSILAIBEL04 T IET
B - B FRAVNRHBREERSHNXN
Z MBS T ERERVBESLEMAS (H
50 5Ll EA TR 62.0% Z/)0F 305 AT
78.8% ; UKA#UBREE/NEGLITFALTH
45.0% EHBEEEAREFU EALTH
78.2%) °
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Table 3.1.1a: Knowledge about Intellectual Property Rights (Spontaneous mention)
F3.1.1a: HABMEENRE CRERETRTMER)

2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
(%) () () () () ) () () @) ) (8) (%) (%)

Correct 1Ef#&

Copyright / Copyright piracy

a5 | o 48.2 49.1 46.7 494 451 494 452 486 427 413 413 328 311
R4 | ZEhR

Trade mark / Trade mark
counterfeiting 23.1 20.7 278 140 153 131 108 120 77 33 22 34 31
BHE | BhE

Invention or creation

. . 224 211 188 121 187 128 119 94 109 102 60 82 93
SXBABLEITE

Patent

=Slp s 16.9 154 191 10.0 103 152 155 157 104 59 108 92 64

Design 21 27 66 38 23 11 13 12 18 05 06 06 07
INERER 5

Plant Varieties Protection

(R EY S - 01 - e e e

Incorrect FIEHE

Privacy

= 1o 23 06 28 40 29 39 15 24 25 19 14 07 04
ThiRtE

Interest of publishers

PR R3S 16 13 50 11 08 13 26 25 15 - - - -

Property rights

i 14 07 31 22 28 17 21 26 06 06 09 23 07
MERFRE

Protection of culture

AR ST (2 2 10 36 45 13 25 23 14 12 16 - - - -

Self interest

BAFZS 10 19 28 32 32 21 25 26 16 - - - -

Right of production of goods

3 S s 0.9 1.5 5.4 3.0 2.3 3.0 1.5 0.6 1.5 - - - -
EmBiEtE

Compliance with the laws

NSRRI . . 1. 1.7 . 4 . 1. 2 - - - -
B 08 05 5 03 O 0.9 3 0

Rights of professionals

” 03 05 04 03 03 06 08 06 03 - - - -
BEALHES

Portrait rights

e g ks 03 03 17 14 07 07 09 07 10 - - - -
BAH G

Consumer's rights

S ot 062 01 28 10 04 06 09 06 038 - - - -

Freedom of speech

N s 0.1 0.4 1.3 2.2 0.7 0.3 0.3 0.4 0.3 0.8 0.1 0.4 0.4
=imE

Human rights / Civic rights
AN | RER

Environment Protection

ey - 04 - ; - - - - ] ] ] ] ]
REIRIE
g}gs - 10 02 08 - 01 01 01 05 59 33 47 64

Don't know / Hard to say

NV 189 251 131 233 253 215 287 275 309 280 321 357 396
A8 | REER

Sample

1 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: The sum of % may not add up to 100 as respondents could give multiple answers
5 ARZEURHSN—EEE - BRMEE AR 100% -
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Table 3.1.1b: Knowledge about Intellectual Property Rights — Bivariate analysis

& 3.1.1b : BAHEENRE - SERESW

Monthly Personal

5 %z <30 30-49 =50
(%) (%) (%) (%) (%)

Sex Age Education Attainment - Working Status Income
5 = ARE BLIRS Ja
4 Bl Fie HEEE FhEs AN T BASHKA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female INBEY  Sec KRB EW FEE < - >

MF 58 Bt AL AL $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%)

Aware (at least one
correct answer) 719 65.6 788 715 62.0
s (EVBE—EERER)

45.0 66.2 78.2 729 639 611 770 729

Not aware (no correct answer or
declared “don’t know”)

ArE (RBLEREREN
FR T AHIE )

281 344 212 285 38.0

55.0 33.8 21.8 27.1 36.1 389 230 27.1

Sample

- ztgp 452 552 184 351 468 i 109 494 390 483 515 465 217 269
X

X?2 4.599* 19.748* 46.308** 9.303** 21.185**

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

o-18 < 0.05 RAEHE =5, *p-18 <0.01 RFAEHE =5
Note: Percentages may not add up to 100 due to rounding of figures.
5 BREMREG - ERIENBE2ERMEAER 100% -

The respondents were asked to judge whether ZEEEWEK T NMERIFHITREERI
the acts with respect to the following scenarios %078 Z #E/E L HIf -

infringed IP rights:

a. Selling pirated CD/DVD/VCD or computer a.

software;

b. Buying pirated CD/DVD/VCD or computer b.

software;
Buying counterfeit goods;

o

d. Buying like real products (e.g. trainers, d.

hangbags);

e. Using the cartoon character from movie / e.

TV |/ publication / internet without
authorisation for promotion purpose;

f. Using the cartoon character from movie / f.
TV |/ publication / internet without
authorisation for design of food style in
cooking class; and

o

EBEZROCTRSEIER G ;

X}

BERRCIR BN

BEEREMEMm
BESHESEm (WKE - FK)

ERERENER NMERER | ER / %lJ
) | BENFEAYER  FREBRZ

ERERENER NMERER /| ER / Tl
) | MENFTEAYER  FRRHENER
D%%XEEE@EQH ;R

g. A student photocopying a whole reference g¢. BEERERENBERN T BBASEER
book without authorisation for the purpose fERBESREZA -
of self-study;

Mercado Solutions Associate Ltd. -13- January 2019
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The majority of respondents considered the
acts of selling (96.3%) / buying (81.6%) pirated
CD/DVD/VCD or computer software as
infringements of IP rights.

Moreover, more than 80% of the respondents
considered “using the cartoon character from
movie / TV [/ publication / internet without
authorisation for promotion purpose” (86.7%),
“buying counterfeit goods” (85.9%) and “buying
like real products (e.g. trainers, hangbags)”
(80.4%) as infringements of IP rights.

On the other hand, relatively fewer
respondents considered “using the cartoon
character from movie / TV / publication /
internet without authorisation for design of food
style in cooking class” (65.6%) and “a student
photocopying a whole reference book without
authorisation for the purpose of self-study”
(56.7%) as infringements of IP rights.

On the whole, the findings were quite
consistent with the previous surveys. It was
noteworthy that a higher proportion of
respondents considered “using the cartoon
character from movie / TV / publication /
internet without authorisation for design of food

A RFEDBHEE (96.3%) /| BE
(81.6%) HIhRICHR BINER A 2RI B E
H1T%

UGS - BB\ RRIREFERS " ERERERN
BRNERER | TR | T | BENFE
AER - FREBHRE, (86.7%) 'EEE
fREmEEm, (85.9%) &k "BESHEID
m (MURE - F42) 1(80.4%) ZRIBANFERE -

H—hHHE BOZRGERS THERERERNS
MNERER | TR /Y RAERNRREA
SR - (ER RV R RIARET 1 (65.6%)
KTEERERSZEXHERECREZH

= R/ =]
(56.7%) 2RIDAFERE -

HEMNS  ARABEWVRAEMRS - BEEER
HNZE - e THERERENER MERER /

BRI Y | FENFEAVER  FRRE
MEMMIVAIERET 1 (65.6%) BRETH/NZ
A AR E—RBERY (51.6%) BS -

style in cooking class” (65.6%) to be an (#£3.1.1c-)
infringement of IP rights when compared with
the last survey (51.6%).
(Tables 3.1.1c —i)
Mercado Solutions Associate Ltd. -14 - January 2019
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Table 3.1.1c: Whether selling pirated CD/DVD/VCD or computer software
is considered as an infringement of IP rights

R31llc: EERAEFEMAGRIBRRHERICANEERE

2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

%) (%) (%) (%) (%) () () ) () (%) (%) (%) (%)
Yes & 96.3 955 99.2 981 98.0 982 96.2 96.7 945 959 945 941 0928
No A2 27 12 05 16 15 11 21 13 17 27 19 15 3.0
Don't know/ Hard to say 10 33 03 03 05 07 16 19 38 15 36 44 42
AHE | REER
Sample 17K 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

Table 3.1.1d: Whether buying pirated CD/DVD/VCD or computer software
is considered as an infringement of IP rights

#3.1.1d : EERABE BRI ERR 4GS RICMEERE

2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

) () () () (%) () () () () () (%) ) (%)
Yes & 81.6 835 895 883 90.0 89.2 88.0 887 821 803 768 705 614
No A2 131 65 82 85 77 79 82 64 95 104 134 159 2238
Don't know/ Hard to say 53 99 23 32 24 29 39 49 83 93 97 135 158
AHE | REER
Sample 1% 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

Table 3.1.1e: Whether buying counterfeit goods is considered as an infringement of IP rights
#x3lle: EERABEERERSBEmERILMEERE

2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

) () %) () () (%) (") () () () (%) () (%)
Yes = 859 814 845 872 89.3 875 86.2 857 837 803 730 712 638
No A2 107 94 124 95 75 87 89 81 80 116 149 16.7 225
Don't know / Hard to say 34 92 31 33 32 38 48 62 83 81 121 121 137
AHE | REER
Sample 12 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
5 ARENREG - ERIEN B 2 LERMEAER 100% -
Mercado Solutions Associate Ltd. -15- January 2019
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Table 3.1.1f: Whether buying like real products (e.g. trainers, hangbags)

is considered as an infringement of IP rights

x311f . SERPBESHERTMUNKE - FRERILANEBEE

2018 2016

(%) (%)
Yes & 80.4 80.2
No A2 12.5 9.7
Don't know / Hard to say ~&13& |/ 1REEER 7.1 10.1
Sample HEZ% 1003 1005

Note: Percentages may not add up to 100 due to rounding of figures.
5 FAREURE - ERIERB 2 LEBMEAER 100% °

Table 3.1.19: Whether using the cartoon character from movie / TV / publication / internet

without authorisation for promotion purpose is considered as an infringement of IP rights
F3.11lg . SERBERERENERT - FHER S8/ Y HENEFBEANEE . FREERE

ERIBABEE
2018 2016
(%) (%)
Yes & 86.7 85.1
No A2 77 83
Don't know / Hard to say AA13& | 1REkR 56 6.6
Sample 7 1003 1005

Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

Table 3.1.1h: Whether using the cartoon character from movie / TV / publication / internet

without authorisation for design of food style in cooking class is considered as an infringement of IP rights
FT3.1.1h . SERBERERENEBERT - FHRER SR/ 1Y HAENFEBEANEER  (FAEEIESmATUAIERE

ERILMEERE
2018 2016
(%) (%)
Yes = 65.6 516
No A2 27.6 30.2
Don't know / Hard to say A#138 /| 1R£ER 6.8 18.2
Sample 1A 1003 1005
Note: Percentages may not add up to 100 due to rounding of figures.
5 RREREG - ERIEN B 2 LERMEAER 100% -
Mercado Solutions Associate Ltd. -16 - January 2019
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Table 3.1.1i: Whether a student photocopying a whole reference book without authorization

for the purpose of self-study is considered as an infringement of IP rights

F31li: SERAEREZENERT —ES2ERBASEEFINERBCRBZARRIEHEERE

2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
%) () () () () () (%) (%) (%) (%) (%) (%) (%)

Yes £ 567 53.1 592 60.2 609 60.8 552 57.9 537 493 453 47.9 40.0

No F2 357 348 355 323 329 313 359 335 341 37.3 423 37.2 4838

Don't know / Hard fo say 76 121 53 76 62 79 89 86 122 134 124 149 113

AHE | REER

Sample # 75 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

Demographics analysis:

Among different sub-groups for the perception
of the acts, there were significant associations
on the different demographic variables.

Relatively higher proportions of the female
respondents (98.9%) and those with
monthly personal income of less than
$10,000 (98.5%) considered that “selling
pirated CD/DVD/VCD or  computer
software” infringed IP rights.

Relatively higher proportion of the females
(89.5%) considered that “buying pirated
CD/DVD/VCD or computer software”
infringed IP rights.

Relatively higher proportions of the females
(92.4%) and those who aged below 30
(92.9%) considered that “buying pirated or
counterfeit goods" infringed IP rights.

Relatively higher proportion of the females
(89.8%) considered that “buying like real
products (e.g. trainers, hangbags)” infringed
IP rights.

BREMDH:
ARESENRGEHRSETHANERERERR
S8 .

M (98.9%) KEAEBRWAEBR
$10,000 (98.5%) KX EHBBHRSLE
BIRA T EERERCIR BRI L 2R
B ERETR -

YMZEE (89.5%) WAAHBRSELAIR
& T BEEMROCERS BRI E2RICAE
ERTR -

M (92.4%) & 30 LT (92.9%) K=
EEHERSARS BEEME M
Bmy eRILHHEETS -

2 (89.8%) HEBRSILAIRS "EE
SHEIEm (WK F8), 2FICHH
ERETR -
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Relatively higher proportion of those with
education level of primary or below (98.0%)
considered that “"using the cartoon
character from movie / TV / publication /
internet without authorisation for promotion
purpose" infringed IP rights.

Relatively higher proportions of those who
aged 50 or above (75.2%), those who were
working (74.0%) and those with monthly
personal income of $10,000 — $19,999
(75.7%) considered that “using the cartoon
character from movie / TV / publication /
internet without authorisation for design of
food style in cooking class” infringed IP
rights.

Relatively higher proportions of the females
(64.9%), those with education level of
tertiary or above (71.2%), those who were
working (66.8%) and those with monthly
personal income of $20,000 or above
(70.3%) considered that “a student
photocopying a whole reference book

HEBREENEFLIFHWAL (98.0%) 18
HARSIAHRS " ERERERNER M

BEY | BRI HY | BENFEANY
S FREBHSR J:E&?B%Du"t;—’fiéﬁ%

50 Bl E (75.2%) - TEB (74.0%) K fE
AEHAW AT $10,000 — $19,000 (75.7%)
MATHEBRS tb1§u ods | TEREIREN
BERNERESR | &8 /1 T | 8B
RBAYIEE 1’57,%;%}&%:&%&“58%2
it BRIBAMEEETS -

T (64.9%) c ABREEEARELD L
(71.2%) - £ (66.8%) REAZBW AL
$20,000 LU E (70.3%) A THEER
SRS T BEEIRERENER NMGEE
AEEELH  (FRECRBEZH . 2RFRIE
HHBEETR -

REREEMRBEARAT

without authorisation for the purpose of (%£3.1.1j—p)
self-study” infringed IP rights.
(Tables 3.1.1j — p)
Mercado Solutions Associate Ltd. -18 - January 2019
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Table 3.1.1j: Whether selling pirated CD/DVD/VCD or computer software

#*3.11j: ESERB

is considered as an infringement of IP rights — bivariate analysis

£E=

3=

IR EREN BRI S RICAEERE - SEFAH

= B
Sex Age Education Attainment - Working Status Montm)éoPrs;sonal
]l Fie HBEEE wLEAR EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEZE  Sec AREIN M JFER. < - >
Eo) 3 <30 30-49 =50 T &8 Bk AL AL 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 953 989 978 96.0 98.1 97.2 96.9 97.7 96.8 97.7 985 96.7 95.1
No A& 4.7 1.1 22 4.0 19 28 31 23 3.2 2.3 15 33 49
Sample 14 447 546 @ 182 348 463 | 108 485 390 @ 474 514 @ 463 215 267
X2 12.036** 3.476 0.499 0.639 7.035%

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
‘o-18 <0.05 RiFHE >5, “p-1& <001 RiEHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(
Eoo0)
@)

2) W% 7 [@Z

FARIE | REER  ROEZE -

2) Those answered “don’t know / hard to say” were excluded.
BAREURBE - ERIEIE D LA AZFR 100%

Table 3.1.1k: Whether buying pirated CD/DVD/VCD or computer software

is considered as an infringement of IP rights — bivariate analysis

FR311lk: EERABEZERAGRBRNEESRICANEERE - SBEELIN

Sex Age Education Attainment ' Working Status Montrr:)éoPrs;sonal
]l FHe HEEE TEAR T EAESBUA
Primary Tertiary Non
or below orabove : Working working $10,000
Male  Female INEBEY,  Sec AEFIH  TEW FEE < - >
ES % <30 30-49 =50 WUFT #2 DLt AL AL $10000 $19999 $20,000
(%) (%) (%) (%) (%) (0) (k) (%) (%) (%) (%) (%) (%)
Yes & 819 895 874 856 86.0 853 855 86.7 86.7 856 863 875 848
No A2 18.1 105 126 144 140 147 145 133 133 144 :13.7 125 152
Sample 1A 426 524 1 174 334 442 102 461 377 | 459 485 | 437 208 257
X2 11.281* 0.297 0.319 0.258 0.701
**p-value < 0.01 and expected value > 5
*n-18 < 0.01 REHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
B (1) BREAREG - ERIEN B2 LERMEAER 100% -
(2) #IBR T [EZ T AHIE | RER L WEXE -
Mercado Solutions Associate Ltd. -19 - January 2019
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Table 3.1.11: Whether buying counterfeit goods is considered as an infringement of IP rights

=311 . EERBBEEEMEM

— bivariate analysis

BEmERILAEERE - EEESH

Sex Age Education Attainment Working Status Montm)éoPrs;sonal
ezl FHe HERE AR T EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female INBEY  Sec KRB TEE FEE < - >
% 4 <30 30-49 =50 T &8 Bk ALt Az $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 846 924 929 855 90.0 91.3 882 89.2 895 88.3 889 89.8 882
No A2 154 76 7.1 145 100 87 11.8 108 105 11.7 111 10.2 11.8
Sample &A% 429 540 183 346 440 . 103 475 380 @ 477 486 @ 441 216 262
X2 14777 7.469* 0.850 0.379 0.326

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
‘o-18 <0.05 RiFHE >5, “p-1& <001 RiEHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(
Eoo0)
@)

2) W% 7 [@Z

FARKIE | REER L ROEZE -

2) Those answered “don’t know / hard to say” were excluded.
BAREURBE - ERIEIE D LA AZFR 100%

Table 3.1.1m: Whether buying like real products (e.q. trainers, hangbags)

R31l1m : SEXRRBESHEABmMANKE - FRIZSRILMEEE - SBEHR

is considered as an infringement of IP rights — bivariate analysis

Sex Age Education Attainment ' Working Status Montrr:)éoPrs;sonal
]l Fiie HERE TEAR T EAESBUA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female NEBEY  Sec AEE . EB FER. < - >
5 4 <30 30-49 >50 M 8 DUt AL AT 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes 2 822 898 855 855 87.6 882 84.7 878 874 854 84.0 89.6 86.5
No A2 178 10.2 145 145 124  11.8 153 122 126 146 :16.0 104 135
Sample x4~ 411 521 173 325 435 102 450 369 @ 453 474 1 426 202 251
X2 11.317* 0.831 2.047 0.769 3.586

“*p-value < 0.01 and expected value > 5
“p-18 < 0.01 RFEHE >5

Notes:

(
(
|
(

1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.

1) BARENE R - ERIBAB D LEARFIEAER 100% °
2) bR T EIZE T ARIE | REER L HESE -
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Table 3.1.1n: Whether using the cartoon character from movie / TV / publication /internet

without aurthorisation for promotion purpose is considered as an infringement of IP rights

R3.11ln : SEIRERERENERT - EH

— bivariate analysis

SS1=
B 77

| B Y BENEEANEE - FREERR

=RILANEBERE - EEBELHT

Sex Age Education Attainment : Working Status Monthly Personal
17 i BERE RERR }\'°ng A
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
5 Z <30 30-49 =50 MF 8 Dt AL Ax $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 90.2 93.3 90.6 91.8 925 98.0 89.4 93.0 905 931 92.7 928 90.0
No A2 98 6.7 94 82 75 20 106 7.0 95 69 73 7.2 10.0
Sample 1< 427 520 | 180 328 438 102 461 373 | 455 490 441 209 251
X2 3.027 0.628 9.608** 1.989 1.836

**p-value < 0.01 and expected value > 5
Hp-18 < 0.01 RFEFHE >5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
B (1) BREREG - ERERB 2 LERMEAER 100% °
(

)
)

2) WikR Y@ T AKE | REERR , AUERE -

Table 3.1.10: Whether using the cartoon character from movie / TV / publication / internet

without authorization for design of food style in cooking class is considered as an infringement of IP rights

— bivariate analysis
#31llo: SERP/EREFENBRLT - EFRER EH/ HY RENFEAYER  (FRZHEMEmAXAAVERE
SRLHBERE - EEIEHW
Sex Age Education Attainment Working Status Montlhr:)éoPn(:;sonal
Al File HERE FAERAR T BEASEKA
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBZY,  Sec KHI . M EER. < - >
ES % <30 30-49 =50 WUFT 2 DLt AL AL $10000 $19999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 69.2 713 574 711 752 760 711 676 674 740 719 757 643
No A2 30.8 287 426 289 248 240 289 324 326 26.0 281 243 357
Sample A< 429 506 176 336 423 96 457 374 460 470 424 202 255
X2 0.497 19.013* 2.916 4.970* 7.792*
* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
‘o-18 < 0.05 REHIE >5, *p-1& <0.01 REHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(1) BAREMREE - ERIBAB S EARREASER 100% -
(2) #BR Y O1E T ARIE | R L AEE -
Mercado Solutions Associate Ltd. -21- January 2019
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Table 3.1.1p: Whether a student photocopying a whole reference book without authorization

for the purpose of self-study is considered as an infringement of IP rights — bivariate analysis

R31lp  SERRERERENERT  —AREREASEEFHNERECRBZAERILAEERE

- BEESW
Sex Age Education Attainment : Working Status Montm)éoPnt:;sonal
| | AN Z= 10 &F ;‘: s EI‘ \; L
4 Al FH#e HERE AR EASBUA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female INEBEY,  Sec AEIH . TEM FFEB < - >
5 Z <30 30-49 =>50 | WU B Pk At AL 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 571 649  56.2 63.6 617 625 534 712 66.8 56.8 552 623 70.3
No A2 429 351 438 364 383 375 46.6 288  33.2 432 448 37.7 29.7
Sample &A% 427 499 178 321 428 ¢ 96 451 372 | 449 474 | 424 199 256
X2 5.884* 2.678 27.339* 9.878* 15.509**

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

*o-1H <0.05 RFEHE =5,

(
Eo(
@

*p-15 < 0.01 R7EHIE >5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.

1) ERENIRA % - BRI E 2 LR RIS AZER 100% -

) BER T RIZ TARNE | RERRR L ROESE
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3.1.2 Whether itis considered necessary to protect IP rights
EERRNEEERERIRE

Similar to the previous surveys, a HBEBTWNFAERE  BAREIHOIFE
predominately large proportion of respondents (96.1%) 24 %0 Eﬁ?*&%‘t%%%% | BBE®H
(96.1%) considered that it was very / quite ZEXFRE - Bk RBE1.2% FHERKER -
necessary to protect IP rights in Hong Kong.

In contrast, only 1.2% perceived the opposite.

As per the demographic sub-group analysis, it REBESER DT - 3838 30 — 49 mPWZHE

was discovered that a bit higher proportion of (100.0%) RBMBEEIFET | BEEFTERZ

the respondents who aged 30 — 49 (100.0%) fREMLLAIEEIES -

considered the protection of IP rights was very

/ quite necessary. (#%3.1.2a &b)
(Tables 3.1.2a & b)

Table 3.1.2a: Whether it is considered necessary to protect IP rights
F3.12a: CERANEBEETERIRE

2018 2016 2014 2012 2010 2008 2005 2004 2003
%) () () () () () () () (%)

Very necessary FFE B HZE 37.6 331 317 314 374 36.6 37.6 440 389
Quite necessary FEB & 585 608 63.2 632 59.7 59.7 579 517 533
Quite unnecessary AT 2 1.2 30 40 33 09 08 16 1.7 15
Not necessary at all 5E =8 - 0.7 - 13 03 03 03 04 06
Don't know / Hard to say ~&13& / 1REEER 27 23 11 07 16 26 25 23 56
Very / quite necessary FE & | BB 96.1 939 949 946 97.1 963 955 957 92.2

Quite unnecessary/ not necessary at all

12 38 40 46 12 11 19 21 21
BEARE | T2AEE

Sample A 1003 1005 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add to 100 due to rounding of figures.
5 AREURAG - ERIBR B D LA AF R 100%
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Table 3.1.2b: Whether it is considered necessary to protect IP rights — bivariate analysis

#3120 : SERDHMHEES

== 5E =
2L X

BRE - BEEHW

Sex Age Education Attainment - Working Status Montm)éoPn(:;sonal
sl Fie HERE FREREAR T BASHKA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
5 % <30 30-49 =5 | WF B PlE - AL AL 1810000 $19,999 $20,000
(%) (%) (%) (%) (%) () (%) (%) (%) (%) (%) (%) (%)
Very /quite necessary 98.4 99.1 98.3 100.0 98.0 98.1 981 99.7 99.1 984 987 98.6 98.9
FE | BEFER
Quite unnecessary /
not necessary at all 16 09 @ 17 - 20 19 19 03 09 16 13 14 11
FEAEZE | TEARE
Sample
A 443 532 179 341 456 106 472 388 466 504 @ 446 210 267
X2 0.815 6.618" 5.123 1.053 0.099
* p-value < 0.05 and expected value > 5
o-18 < 0.05 RAEHIE > 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
B (1) BREREG - ERERB 2 LERMEAER 100% °
(2) #IBR YOI T ARIE | RER L WEXE -
Among those who considered it necessary to EmBA R REMNHEEENALTT  H=1E
protect IP rights, the top three reasons were [REREDTFAENE—N - TERHZ "RE

quite consistent as in the previous surveys.
The key reason was “to protect the interest of
inventors / encourage creativity” (78.0%),
followed by “to protect the interest of
manufacturers / genuine IP rights owners”
(20.0%) and “to protect private property”
(9.4%).

(Table 3.1.2¢)

For the few respondents who did not find it
necessary to protect IP rights, similar to the
findings in 2016, relatively more stated the
reasons “genuine goods are too expensive”
(42.2%), “no effect on producers / genuine IP

"R
1 (20.0%) & TIREE

REIARIZ | sxBIEIFF 1 (78.0%) - HRZE

[EEER / ERENAR

TWARTE 4 (9.4%) -
(#£3.1.2¢)

EREVHRR/ABTERENBERNZE
. B4 2016 EE’J%%*EM RZEIREZE E
FREmMAE 1 (42.2%) " AEREIFE | Bk

B/ EEBE(34.6%) K"TEER /| [EREF
MELS 1 (16.3%) °

rights owners / manufacturers” (34.6%) and (££3.1.2d)
“‘manufacturers / genuine IP right owners make
too much money” (16.3%).
(Table 3.1.2d)
Mercado Solutions Associate Ltd. -24 - January 2019
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Table 3.1.2c: Reasons why it is necessary to protect [P Rights (Spontaneous mention)
#F3.1.2c . SEREMNBEENER CBERETRTMER)

2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001
) ) () () () () () () () (%) (%)

Protect the interest of inventors / Encourage
creativity 780 784 56,5 66.2 753 746 66.1 682 551 53.0 547
REREIARNZ | SBIEITF

Protect the interest of manufacturers/ genuine IP
rights owners 20.0 18.0 249 13.7 16.2 284 332 343 269 17.0 10.1
RIBEER | IFARERN =

Protect private property

o 9.4 141 107 11.2 156 120 11.8 143 105 28 07
RETMAME

For the sake of morality / Incorrect to infringe IP
rights
ERERLWRA | RIEMEEEZ A
2]

61 49 89 66 80 93 49 46 44 35 50

Protect Hong Kong international image

(2 S A B R T 54 30 70 55 28 31 37 37 27 40 75

So that people do not use pirated / counterfeit
products 39 27 94 50 37 35 38 43 57 29 19
EAABERZERNEREm

Fight against those infringed the IP rights

o s . 33 38 87 61 41 31 46 40 22 @ - -
TEREENAATR

Enhance Hong Kong long-term economic
development 26 15 23 27 23 18 22 20 30 27 33
BANEBRENAERRE

Ensure fairness

. 22 51 67 52 18 58 56 84 53 - -
REERF

Protect those who buy genuine goods

(RIS B RS R R Al 14 14 59 15 14 14 19 19 10 - -

Ensure the quality of products

- 2 = o 09 08 40 09 08 05 10 05 15 07 03
REMRAMBEERNER

Protect Hong Kong record industry

RN s . . 2. 2.1 1.1 1. 1. 1.2 1. - -
REE B ENBE 03 03 25 8 15 0

Protect Hong Kong film industry

AN o 2 . 2. 1. 1.1 1. 2. 2.2 1. - -
REESEYENRE 02 08 26 13 3 28 8

Protect living standard of the next generation

(RIS T — A A 02 07 07 09 06 06 04 07 11 - -

Fight against crime / Safeguard law and order

EEiEe | BELE 02 06 17 26 14 04 17 17 13 06 06

Protect Hong Kong software industry

REFBRHENERE

The current situation of pirating is too serious
IRIGERE LK B E

Encourage foreign companies to invest in Hong
Kong - - - - - - - 0.1 - - -
BRI ASEEBRE

No specific rasons
RARERE

Sample: Among all persons who considered
necessary 964 942 954 947 976 966 1153 1162 1140 1006 1018
BER U ERSARTENALTREH

Note: The sum of % may not add up to 100 as respondents could give multiple answers
o ERZHEURESN—EZE - B2t ERR 100% -
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Table 3.1.2d: Reasons why it is not necessary to protect IP rights (Spontaneous mention)

x3.1.2d : FRERENHEENRE (RBARTMED)

2018
(%)

(%)

(%)

(%)

(%)

2016 2014 2012 2010 2008

(%)

2005 2004
(%) (%)

Genuine goods are too expensive

42.2
IERREmAS

40.5

62.7

50.3

40.7

54.5

61.2 46.0

No effect on producers / Genuine IP rights owners / Manufacturers

FETBWEEE | LIRE | £EH 34.6

31.9

7.5

Manufacturers / Genuine IP right owners make too much money

TER | EREFELS 16.3

17.8

7.4

21.3

8.4

18.2

28.0 33.8

Hong Kong people don’t know how to create

BEARKAERFEIE 6.8

12.2

10.1

18.2

16.8 20.2

Lowering the price of genuine goods will effectively combat infringement

IE RS G2 RL B B RAEST] B R AR

5.5

12.6

215

16.6

36.4

7.4 9.9

The quality of genuine good is better, thus consumers will make their own
choice -
FREBZERY HEEEBEITERE

4.9

134

9.6

Consider that the current situation of IP rights infringement in HK is not
serious -

RN EEREEIARERE

2.5

8.6

15.0

Hinder the transmission of information

PR E RS R

2.3

6.5

9.6

No specific reason
BRAERRIRE

154

Sample: Among all persons who considered unnecessary

#
BE AR AABENALIREH 12

40

40

46

13"

11*

23" 25*

Note: The sum of % may not add up to 100 as respondents could give multiple answers

o ARZHEURHSIN—EZE - B2LRMEE AR 100% -
# Caution: Small sample base

IR BERHEERD

Mercado Solutions Associate Ltd. - 26 -
KEEENREBRAT

January 2019
2019 %F 1 A



Survey on Public Awareness of Intellectual Property Right Protection 2018

HEMRMRENBEESHRAE 2018

3.1.3 Whether aware of the existence of legislation protecting IP rights in Hong Kong

ERMEEFRARENEEENZES

The respondents were asked whether they
were aware of the existence of legislation
protecting IP rights in Hong Kong. The
majority of them were aware of the existence of
legislation protecting patents (89.4%), trade
marks (87.1%) and copyright (84.6%).
Similar to the previous rounds, the awareness
levels were kept above 80%.

Comparatively speaking, lower proportion of
respondents were aware of the existence of
legislation protecting designs (52.6%), which
remained stable when compared with the
previous surveys.

(Tables 3.1.3a — d)

XNEREREEHNETEEARENHER
BOEA - i REE D FEEEBREZER
(89.4%) ~ FH1Z (87.1%) KAt (84.6%) BYE
Bl B A Z RFAEE M SRR EHEIFIE 80%
PLE -

HEMS @ [ANEEBBREINRRET LG
(52.6%) HIZERELLAIERIE - miE &L FIEE L
FAERMHIFEE -

(#£3.1.3a—d)

Table 3.1.3a: Whether aware of the existence of legislation protecting copyright in Hong Kong

% 3.1.3a : EEMEREERERENZED

2018 2016 2014 2012 2010 2008
) () () () () (%)

Yes B

846 858 899 854 893 874

No 8B

5.2 4.7 4.4 8.1 4.4 3.8

Don't know / Hard to say A&03& | 1REEER

10.2 95 5.7 6.5 6.3 8.8

Sample A&

1003 1005 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
51 EREURE G - ERENE 2 LR AE R 100%

Table 3.1.3b: Whether aware of the existence of legislation protecting trade marks in Hong Kong

& 3.1.3b : ERNEFEBREBRES

2018 2016 2014 2012 2010 2008
) ) ) () (%) (%)

Yes B

87.1 884 911 840 883 849

No 88

4.3 3.5 3.8 8.5 4.6 3.7

Don't know / Hard to say A &13& |/ 1REEER

8.6 8.1 5.2 7.5 71 114

Sample 7

1003 1005 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
5 EREURE % - ERBRNE 2R AE R 100%
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Table 3.1.3c: Whether aware of the existence of legislation protecting patents in Hong Kong

& 3.1.3c : SEMEBTEBEREZSNANES

2018 2016 2014 2012 2010 2008
) () () () (%) (%)

Yes B

894 876 883 853 864 847

No J8H&

4.5 2.5 7.5 7.4 4.0 3.8

Don’t know / Hard to say R&0%& /| REEER

6.0 9.9 4.2 7.2 96 115

Sample 7K

1003 1005 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
5 FARERE - ERERB 2 LEBMEAER 100% °

Table 3.1.3d: Whether aware of the existence of legislation protecting designs in Hong Kong

& 3.1.3d : EEMERTEAREINEREHVES

2018 2016 2014 2012 2010 2008
) () ) () (%) (%)

Yes B

526 504 59.2 6531 6559 46.0

No J8H&

248 155 183 242 150 135

Don’t know / Hard to say R&0%& | 1REEAR

227 341 224 227 291 40.6

Sample 7K

1003 1005 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

In observing the differences amongst the AWM ARESARZBNER @ BIRBLUTE
demographic  sub-groups, the following Z[E8iE:

significant associations were found:

- Relatively higher proportions of the -

respondents who aged 30 — 49 (99.4%),
those who were working (96.7%) and
those with monthly personal income of
$10,000 or above (over 96%) were aware
of the existence of legislation protecting
copyright.

- Relatively higher proportion of the male -
respondents (74.5%) were aware of the

existence of legislation protecting designs.

(Tables 3.1.3e — h)

30-49 5% (99.4%) - TE8E (96.7%) A{EA
ZFHW AT $10,000 s £ (B3 96%)
HZEHEARSLEANMNETBERRE
hi Y5 B -

SHZR;E (74.5%) HEBRSLLAIFE
BEAREINRRETRUEA] -

(#£3.1.3e — h)
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Table 3.1.3e: Whether aware of the existence of leqgislation protecting copyright in Hong Kong

— bivariate analysis

& 3.1.3e . EENETEERERENZES — SBESH

Monthly Personal

Sex AgeA Educatiozr; Aitainment Wgr!dn‘g S\t\atus Income
ezl FH#e HERE AR T EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female INBEY  Sec KRB TEE FEE < - >
% 4 <30 30-49 =50 T &8 Bk ALt Az $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 947 93.8 876 994 927 895 94.1 953 96.7 91.8 911 965 96.9
No %A 53 6.2 124 06 73 105 59 47 33 82 89 35 31
Sample &A% 416 485 170 333 398 . 86 443 364 : 450 451 | 404 199 255
X2 0.331 31.592* 4.263 9.826** 12.050**

“*p-value < 0.01 and expected value > 5

0-18 < 0.01 BEHE >5
1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.

Notes:

(
(
(
(

2 1) BAREAIRA % - BRI E 2 LA AE R 100%
2) MR T B TAKIE | REERR L HERE -
Table 3.1.3f: Whether aware of the existence of legislation protecting trade marks in Hong Kong
— bivariate analysis
F3.1.3f . EEMERTEEREEZMNES - E2IESR
Sex Age Education Attainment ' Working Status Montrr:)éoPrs;sonal
! | A =10 F BRESURS s
t Al iR HERE T AR T EAESBUA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBZY  Sec AREI wEH FFER. < - >
5 Z <30 30-49 >50 ¢ W &  PE  AEX AL $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 95.3 953 97.6 952 945 919 949 965 951 955 949 96.6 95.3
No 78 47 47 24 48 55 81 51 35 49 45 51 34 47
Sample x4~ 428 489 164 333 420 86 454 367 | 448 464 @ 412 205 253
X2 0.000 2.450 3473 0.075 0.901
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
|
(

2

1) AREMR % - ERIEAE 2 BB AER 100% °
) iR T @ TARE | REERR , AERE -
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Table 3.1.3g: Whether aware of the existence of legislation protecting patents in Hong Kong

— bivariate analysis

%&3.1.30 : ERNEFEERESINES - SBBEHHR

Monthly Personal

Sex AgeA Educatiozr; Aitainment Wgr!dn‘g S\t\atus Income
]l Fif HBEEE wLEAR EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEZE  Sec AREIN M JFER. < - >
Eo) 3 <30 30-49 =50 T &8 Bk AL AL 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 948 954 905 955 96.6 94.8 94.7 956 948 954 954 936 96.5
No %A 52 46 95 45 34 52 53 44 52 46 46 64 35
Sample &A% 426 518 @ 169 337 437 96 472 364 | 461 477 @ 435 202 257
X2 0.142 0.192 0.373 0177 3.465
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(
(
(
(

)
2) Those answered “don’t know / hard to say” were excluded.

B 1) EBRENIRA % - BRI E 2 LR R AZER 100% -
2) WikR T RIZ T AME | RER L NESE -
Table 3.1.3h: Whether aware of the existence of legislation protecting designs in Hong Kong
— bivariate analysis
#3.1.3h : EEMEFEARBINERFAVEN — E2EIW
Sex Age Education Attainment ' Working Status Montrr:)éoPrs;sonal
]l Fiie HERE TAHRE AR T BASHKA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female INEBEY,  Sec AEFIH  TEW FEE < - >
2 % <30 30-49 >50 : MUTF P2 BE AL AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 745 623 67.1 670 69.1 76.0 649 694 270 255 66.1 65.7 70.2
No ’2 255 37.7 329 330 309 240 351 306 : 112 137 339 343 298
Sample x4~ 357 419 143 288 349 75 387 307 382 392 345 175 215
X2 13.206** 0.361 4192 2.810 1.266
**p-value < 0.01 and expected value > 5
p-18 <0.01 RAEHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
B (1) BREAREG - ERIERN B2 LERMEAER 100% -
(2) #IBR T [EZ T AHIE | RER L WEXE -
Mercado Solutions Associate Ltd. -30- January 2019
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3.2 Online behaviour and IP rights protection in a digital environment

B FEEER R ESEEE NN

3.2.1

Inclination to pay to listen to songs, watch movies online or to download songs /

movies / computer software / games / e-books from authorised websites

e IE 2 S A AR e
BF BN

IP rights protection in the fast-changing digital
ecosystem has always been a hot topic over

years. Since 2008, persistent rounds of
survey were conducted to study the
respondents’ online behaviour and their

perception regarding IP rights protection.

In this round, amongst the 775 interviewed
respondents who regulary surfed on the
internet, the top three categories of frequently
browsed websites were reported to be “search
engines” (30.9%), “social networking” (23.9%)
and “news websites” (17.3%).

When analysed by demographics, relatively
higher proportions of the females (35.6%) and
those with monthly personal income of below
$10,000 (35.5%) browsed “search engines”
most frequently. In addition, relatively higher
proportion of those who aged below 30

FRETNERHE / R | ERRYE / BEE

EHSESENEISHE R D - £ BB RENE
ERSFER-—EZ @R - B 2008 &F
g BETZHAEMEZFHENR LTAHU
R AP R E R RERE S -

.......

EEWmAE - 1775 RELHEEE E’JEZ’EE%DP
E:S = E—EH/%J SHAIEE T SIS

(30.9%) ~ M FERXAANE 5 (23.9%) K T RALABLL |
(17.3%) -

=l — =

MBSERST L (35.6%) RMEAERW
ATE $10,000 MUF (35.5%) A THEER
SEARERE " HAEESE - S 30 &
PIFATL (35.4%) &=BEE " 1405 5 BOLE
Bl EERS -

(35.4%) browsed “social networking” most (#£3.2.1a .£Db)
frequently.

(Tables 3.2.1a & b)
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Table 3.2.1a: Most frequently browsed website

#&3.2.1a: EHEMEN

2018 2016 2014
(%) () (%)

Search engines (e.g. Yahoo, Google etc.) 309 299 322
BB =S (40 Yahoo ~ Google %)

Social networking (e.g. Facebook, Twitter etc.)

. o ke 239 221 325
FLAIHAUE (W0 Facebook - Twitter <)

News websites (e.g. Apple Daily, Ming Pao etc.)

HALE (NERAW - PHD) 173 294 220
Video sharing sites (e.g. YouTube) 17 95 22
LR OZ4UE (40 YouTube)

Entertainment / Leisure websites 42 06 )
45 S8 TR A Uik

?|Sf:u55|on gri)ijps (e.g. Golden, iaby kingdom etc.) 41 43 1.0
e (WeE - MFEEZ)

Finance / stocks websites 37 07 i
ol E i

e-Commerce websites (e.g. Taobao, Zalora, ASOS, Gmarket etc) 23 17 )
A EEYARLE (WEE - Zalora ~ ASOS ~ GMarket £5)

Travel websites (e.g. Expedia, Agoda, hotel.com, Airbnb, etc.) 12 08 )
FRIBEABIL (40 Expedia ~ Agoda ~ hotel.com, Airbnb, etc)

Email websites 07 01 )
E LAY IS

Informational websites ) 0.9 )
B A '

S‘z’ample: Among all persons who use the Internet 775 788 732
B AR LRBENATREH

Note: Percentages may not add to 100 due to rounding of figures.

5 RERG - ERERB 2 LERMEAER 100% °
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Table 3.2.1b: Most frequently browsed website — bivariate analysis

x3.21b : ZEAEE

SHYMENE —

ERBEDH

Sex

Al

Age
Fie

Education Attainment
HBERE

Working Status
IR

Monthly Personal
Income

BAEZBWA

Female

ko8
(%)

<30
(%)

30-49
(%)

>50
(%)

Primary Tertiary

or above

REE
Bt
(%)

or below
/NEZ  Sec
MF e
(%) (%)

Non
Working working
£ JFTER
AL AL
(%) (%)

$10,000
< - >
$10,000 $19,999 $20,000
(%) (%) (%)

Search engines (e.g. Yahoo,
Google efc.)

F#51E8 =28 (40 Yahoo * Google
%?)

35.6

315 30.2

31.6

33.3 314

28.3 34.9

355 258 29.7

Social networking (e.g. Facebook,
Twitter etc.)
LR AANL (40 Facebook - Twitter

e

=)

21.8

25.7

354 211

19.5

95 229 263

247 218

223 176 28.2

News websites (e.g. Apple Daily,
Ming Pao etc.)
WARABIL (MFERABR -

&

=)

AR %R

18.3

16.3

6.2 205

20.7

333 176 152

18.0 16.2

149 203 174

Video sharing sites (e.g. YouTube)
RO Z405 (0 YouTube)

12.9

10.6

19.7 45

15.0

95 13.0 10.6

10.2 14.0

142 198 35

Entertamment | Leisure websites

RN

51

3.5

39 63

1.9

48 40 43

38 5.0

57 22 50

Discussion groups (e.g. Golden,
Baby kingdom etc.)
e (eE - MTEES)

7.0

15

11 91

4.1

58 1.9

21 49 50

Finance / stocks websites
TR/ RERIL

4.6

3.0

5.6

95 27 46

40 34

28 27 6.2

e-Commerce websites (e.g.
Taobao, Zalora, ASOS, Gmarket
etc)

A -IEANL (naE -
Zalora ~ ASOS -~ GMarket 5§)

3.0

1.7

11 3.0

2.3

24

31 12

14 16 4.2

Travel websites (e.g. Expedia,
Agoda, hotel.com, Airbnb, etc.)
FRIEAUL (40 Expedia - Agoda
hotel.com, Airbnb, etc)

1.6

0.7

2.6

1.9

1.3 0.9

04 33 0.8

Email websites
EEHL A1

1.2

0.8

0.3

07 06

0.7 16 -

Sample: Among all persons who
use the Internet

B DIFrAA LREBEN
AT BEH

372

404

178 331

266

21 376 369

449 321

282 182 259

X2

32.508**

119.459**

18.541

16.723

66.379™

**p-value < 0.01 and expected value > 5

“p-1E <0.01 RFEHE 25

Notes: Percentages may not add up to 100 due to rounding of figures.

0 HREMRE%
# Caution: Small sample base
*OEER KRR ERD

BRI R B 22 EEAB AN A E R 100%
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When it came to their inclination to pay to listen
to songs, watch movies online or to download
songs / movies / computer software / games /
e-books from authorised websites, 44.3% of
the respondents who had the habit of using
internet claimed that they definitely / possibly
would pay. This proportion maintained an
upward trend since 2008 (from 21.0% in 2008
to 44.3% in this round).

According to the analysis on the demographic
sub-groups, it was found that relatively higher
proportions of the respondents who aged
below 50 (over 52%), those who were working
(51.2%) and those with monthly personal
income of $10,000 or above (over 47%) were
inclined to pay to listen to songs, watch movies
online or to download songs / movies /
computer software / games / e-books from
authorised websites. Furthermore, the higher
the education level, the higher the proportions
of respondents who would do so (ranged from
19.0% for those with education level of primary
or below to 52.4% for those with education
level of tertiary or above).

(Tables 3.2.1c & d)

B REhE W B M EA B IE IR
5 R EWEES A - AR RS NEEHE 1

BiCEG | 128 | EFENINTE - 44. 3%
EMT%E@EEE%%ET mEE | OEg -
BEEFI B 2008 F1F4E EFH (EEI 2008 FHY
21.0% ZiEEmAY 44.3%) -

E

4t =2

RES=ERZH - 38R/NK 50 =% (88
52%) - B (51.2%) RTEAEZRHBW AL
$10,000 P E (BB 47%) WRFHEHEE
RS L AEE S TE E IE T R 414 ?t
WESSER - A RSl NEIRER / £/ 1 K
R | gL | BTE - IS - %ﬂﬁ&&‘z@m -
SEEHNLEAMAES (BEBREEE/NED
PITFH 19.0% EHEREEAREH U LW
52.4%) -

(£3.2.1c &d)
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Table 3.2.1c: Inclination to pay to listen to songs, watch movies online

or to download songs / movies / computer software / games / e-books from authorised websites

&3.2.1c : TMEEFXRENFEISR EWESIE - IBEF R TR /

Fh | ERERE / BE EFENO

2018 2016 2014 2012 2010 2008

%) ) (%) () (%) (%)
Definitely will B} &= 211 197 7.8 142 101 45
Possibly will AJEEE 232 211 310 219 196 16.5
Possibly will not K& 11.6 204 376 182 27.1 17.6
Definitely will not B¥f A& 439 373 23.0 440 414 610
Don't know / Hard to say A& 138 /| 1REEER 03 15 07 17 17 05
Definitely / possibly will ZB¥1€ / TIfESE 443 40.8 388 36.0 29.7 21.0
Possibly / definitely will not RN E | BEAE 55,5 57.7 60.6 622 685 78.6
Sample: Among all persons who use the Internet

775 788 732 709 691 666

BA DA E LBBENALIREH

Note: Percentages may not add to 100 due to rounding of figures.
5 AREURER - ERIMBR B D LR AFR 100%

Table 3.2.1d: Inclination to pay to listen songs, watch movies online or to download songs / movies /

computer software / games / e-books from authorised websites — bivariate analysis

< 3.2.1d : SIREREERZERAILR EWCGEIRE - BIEF RS THRM / Fh /| SEKE / BE /| SFEIRGE
— BRIEHH
Sex Age Education Attainment Working Status Montrr:yéoPn(:;sonal
]l FHle HERE IR T EASBUA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBE]  Sec AZESL . TR FEE < - >
5 554 <30 30-49 >50 WUF #2 DLt AEX AL $10000 $19999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Definitely /possibly wil 43.4 454 66.3 529 194 190 37.8 524 512 357 36.7 47.8 48.4
mHE | Optg
Possibly / definiely will not 56.6 54.6 33.7 47.1 80.6 81.0 622 476 488 64.3 63.3 522 516
NG | BEAE
Sample: Among all persons who
use the Internet 371 403 178 327 268 21 376 368 447 322 283 182 258
B DIFrBEA LREBEN
ATHEEH
X2 0.317 111.988** 21.827* 18.227* 9.168*
**p-value < 0.01 and expected value > 5
*p-18< 0.01 RFEHIE> 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
0 (1) BAREMREG - ERIENB2LAMEAER 100% -
(2 MR 7 EE T ARE / RESR, OEZE -
# Caution: Small sample base
FER  BREERD
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When further asked about the reasons for EXRSEBE —THEARMEENREAEHNIRE
inclination to pay or not, it was found that the /- BIRFR "EBHE /| EE ) WE=ER
top three reasons for “definitely / possibly will’ E=Z :

were:

for better quality (33.0%);

respect IP rights (29.3%); and

give support to the creative industries
(artists, singers, etc.) (23.4%).

Comparing to the findings in 2016, the top
three reasons stayed but were in different
order.

The top three reasons for “possibly / definitely
will not” were:

- don’t have a habit of listening to songs /
watching movies / playing electronic
games / reading (21.8%);
seldom / never download any files
(17.6%); and
other channels for listening / watching
online are available (17.6%).

The above top three reasons and order were
consistent when compared with the results in
2016.

T BREEEER (33.0%) ;
SEMHEE (29.3%) ; &
ZHEIRITE BARKRFSE) (23.4%) -

R —

FARNY

81 2016 FAERLEER - = EIREE1D £

@I:bﬁle(/J\E’J:/’?F?'EFEKH

RN TARLE | BHAZ, NE=EREZ :

== B

E %[)\ / EE.EEE?/
%;EE’J“'E (21.8%) ;

| InEF R /

B> | AT EMEER (17.6%) ; &

A H & | &

(17.6%) -

RISl -

FitE =EREKEEAINRFITE 2016 FY
_gz °

(#£3.2.1e £f)

(Tables 3.2.1e & f)
Mercado Solutions Associate Ltd. - 36 - January 2019
KREEEMREBRAT 2019 1 H



Survey on Public Awareness of Intellectual Property Right Protection 2018
BEmERENESEESHFAE 2018

Table 3.2.1e: Reasons for definitely / possibly paying to listen to songs, watch movies online

or to download songs / movies / computer software / games / e-books from authorised websites

(Spontaneous mention)
F3.2.1e: BYHE | SN MEEBIEXIEENFAILG FWERE - BT
FEIE / R/ BEEG / R EFENERE (BBRTTED)

2018 2016 2014 2012 2010 2008
%) ) () () (%) (%)

For better quality

N - 33.0 246 512 249 229 257
RIBIEEER

Respect IP rights

s e s 293 357 32.0 527 48.0 629
BB ERE

Give support to the creative industries (artists, singers, etc.)

e = e 234 248 238 187 131 214
XFEIETIE EARRFS)

Convenient to find / can find the required files on authorised websites

HRTRISREESTEES | RAFEoEE 180 123 35 104 157 57

Reasonable price

. 3.2 3.8 1.0 3.9 3.7 3.6
(b =it

Fear of violating the law

= 4 B0 B 21 1.2 1.4 0.4 6.6 0.7

Need / Availability Reasons

- 18. - - - -
AFRE | fRRR 8.3

Worry about getting infected by virus from illegal websites
BOEIEE B R BISES

Not be aware of the sources of illegal downloading
AFNBIEE T H AR

No specific reason
BRAERERE

Sample: Among all persons who will pay for downloading from authorised websites

B DS EEL SR AN R TEOALBER 825 284 255 206 140

Note: The sum of % may not add up to 100 as respondents could give multiple answers
5 AREHEURHSIR—EZEE - BLLRMEE AR 100% -
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Table 3.2.f: Reasons for possibly / definitely not paying to listen to songs, watch movies online

or to download songs / movies / computer software / games / e-books from authorised websites

(Spontaneous mention)
FT3.2.1f . AME /| BEHAENFREEERSENAEER EUGETRE - BEF
FEIE / R/ BEEG / R EFENERE (BBRTTED)

2018 2016 2014 2012
) () (%) (%)

2010 2008
(%) (%)

Don't have a habit of listening to songs / watching movies / playing electronic games /

reading 21.8 234 6.7 78 260 1.9

BEER |  BEEY | iETHEE | BENZE

Seldom / never download any files 176 149 128 233 9.8 3.4

R | AT EHIEIIES

Other channels for listening / watching online are available 176 146 134 108 49 0.8

BHAMRE LI EWES | 85

Other channels for free downloading are available 113 103 178 140 109 0.8

BHMRERE T &

Prefer buying CD / DVD / game disc / book instead of downloading the files 9.5 9.0 67 1.7 280 137

EEEE CD/DVD/ Rtk | & ASE NS

Too expensive 81 11.7 234 196 9.0 158

BEEXSE

Not confident of online transaction / Worry about leakage of privacy 8.1 53 104 6.6 6.1 3.6

HWR ENERAERED | BOREREAE

Don’t know how to download 57 3.2 5.1 0.7 6.6 19

AEBTH

Too troublesome / complicated to purchase online 4.9 41 190 104 96 47.0

A LEBYKER | &%

Other channels are available (e.g. Television, radio) 48 131 58 40 08 06

BHM®EK (HINER - ER)

No interest / time 35 41 ) ) ) )

72 L 5 P

Poor quality

gxx 3.3 1.0 0.7 11 06 04

Not aware of the authorised websites 0.7 17 29 29 23 101

AMEAE RN EE

Cannot find required files on authorised websites ) 16 0.9 13 20 8.9
BETE R IE VIR ERIL AL EIPF B AVIE 3

No specmc reason ) 16 ) 0.2 0.3 )

RBERERE

Sample: Among all persons who will not pay for downloading from authorised websites 432 463 448 453 485 526

B DPhEASE B EARERENURTEMNALRER

Note: The sum of % may not add up to 100 as respondents could give multiple answers

o ARZHEURHSIN—EZE - BRSNS KR 100% -
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3.2.2 Whether paid attention if the products are genuine, pirated or counterfeit products

when shopping online
B EEEEEmE
Among the 331 interviewed respondents who
had the habit of online shopping, most of them
(67.0%) said when they bought products with
cartoon characters or logos of brand, they
would pay attention if the products were
genuine, pirated or counterfeit products, while
16.2% said they would not. The remaining
16.7% said they had never bought products
with cartoon characters or logos of brand.

When analysed by demographics, it was
observed that relatively higher proportions of
respondents who aged below 30 (87.1%) and
50 or above (85.1%) claimed that they would
pay attention if the products were genuine,
pirated or counterfeit products when shopping
online.

(Tables 3.2.2a & b)

IERR . ZEhREE &

£ 331 RE LWEBEMEBENRTMED -
2 (67.0%) WRTNEBEAFEAY S mhE
SV Ymis - AR EmELEMR . BREE
fE -1 16.2% RIRTAAZERS HER 16.7% &
A E EEEER FBAY S m R IREERY

Aty
Yo -

=l — =

PBESERSH - 38378 30 BT (87.1%) &
50 I L E (85.1%) M= HEBARSEE
B~ LB EBREmalEiR . B
S -

(#£3.2.2a &Db)

Table 3.2.2a: Whether paid attention if the products are genuine, pirated or counterfeit products

when shopping online for products with cartoon characters or logos of brand

G

==

#F322a: ErEBEAEFRFBEAYIMEFRFNYEE  EEEEEmMEEIR . BIRSEM
2018
(%)
Yes BEE 67.0
No 71 &= 16.2
Never buy products with cartoon character or logos of brand e
EE FEEARBAY mEAZEEY) @
Sample: Among all persons who have the habit of online shopping 331
B DB E LEBYEBHNALSEH-
Note: Percentages may not add to 100 due to rounding of figures.
51 AREUREG - ERIBR B D LA AF R 100%
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Table 3.2.2b: Whether paid attention if the products are genuine, pirated or counterfeit products

when shopping online for products with cartoon characters or logos of brand — bivariate analysis

#&3.22b : ELRMBERFEAYS BRI mEs -

pA==41 01 =2

28

BEEmEER . ZRNEM - E2ESH

Monthly Personal

Sex AgeA Educatiozr; Aitainment Wgr!dn‘g S\t\atus Income
]l Fif HERE AR T EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female NEBE  Sec AEE . EB FER. < - >
2 Z <30 30-49 >50 ¢ UTF P& PE AL AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes BB = 76.4 83.6 87.1 743 851 1000 77.7 814 774 87.0 83.7 803 77.3
No B = 236 16.4 129 257 149 - 223 18.6 22.6 13.0 16.3 19.7 227
Sample: Among all persons who
have the hiabitofonline shobbing. 46 93 136 47 = 2* 103 167 195 77 86 61 119
B IFEE LREEBEYE
BRIATREH
X2 2.244 6.565* 1.067 3.182 1.289
*p-value < 0.05 and expected value > 5
- 18< 0.0 R7EHTE> 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “Never buy products with cartoon character or logos of brand” were excluded.
(1) BREMREG - ERIEN B2 LERMEAER 100% -
2 WETEZ TEEREERBAY@EZEE M, HEE -
# Caution: Small sample base
PR BREERD
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3.3
SEREEINTE

3.3.1
ZHERIPREENNEE

Given the popularity of the internet nowadays,

the survey persistently investigated the
frequency of involving in the online
infringement of copyright since 2004. In this

round, among the 775 interviewed respondents
who had the habit of using internet, the
respective proportions of involvement in such
activities (often / sometimes / seldom) were
listed below:

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites and then uploading them to the
internet for downloading by others (2.3%);

«  Without authorisation of copyright owner,
re-editing movie posters, comics or
pictures and then uploading them to the
internet or social networking websites for
sharing purpose (5.4%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites and then sharing the files with
friends (13.0%);

« Listening to pirated music / watching
pirated movies / TV shows online (30.4%);
and

Behaviours involving infringement of IP Rights

Frequency of involving in infringement of copyright

E%fﬁ’%\ﬁﬁﬁﬁﬁw,ﬂﬁ’]%L - XFEEEB 2004

FRIFEMRSHEP FELREEESNEE - &
Ehmaae - 1 775 ZELRBENSHERIR -
=31 (%@% | B | BD) SEELESILE
BT -

. TEf ﬂt?i%iﬁiiﬁ%%&ff RN AN A= ;E.é /
E | BIRE TS | WEE | B
FE . ,.\\féﬁﬂzﬁm WJATW (2.3%) ;

. KREREEEALRR  EBEXEFEIR -

BENERS AR LEHEOBAT R4
IHEM A D ZE (5.4%) ;

- ERLHBIARCKEENEIL TS /
By | EREE | BNEG | ER /B
& ABBRGERE—BEPZE (13.0%) ;

. EE’%E, ,.nJ:HQ SEMEYE | BEERE

818 (30.4%) ; &

«  Downloading music / movies / TV shows / « 7/ ﬂj:?iﬁiﬁiﬂi%%}x’f FEEN AN = 7% /
computer software / games / e-books from BY | BHRE EREE M | ERL | B
online communities / unauthorised FEHEH (36.4%)
websites for one’s own use (36.4%).

Comparing with the findings in 2016, there was 2 2016 4 RECER - TEA LB SRES

a slight decrease in the proportion of AL FEHEZBERANBSLEBEMTNE - B

respondents who downloaded files from online 40.3% FF&EZE 36.4% -

communities / unauthorised websites for self

use, dropping from 40.3% to 36.4%.
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Other activities were reported with more or less £ B HMFEEF N E LLAIBABEREHO R
the same proportions of respondents as those #H[E -
in the previous surveys.
(#%3.3.1a—¢)
(Tables 3.3.1a —¢€)

Table 3.3.1a: Frequency of downloading music / movies / TV shows / computer software / games / e-books
from online communities / unauthorised websites and then sharing the files with friends
F33.la: EMALHE  RESEMENLTHSTY  EF  EREE / EEERE / BE  BFE -
REBELRR—E2Z8IE
2018 2016 2014 2012 2010 2008 2005 2004
%) () (%) ) () (%) (%) (%)

Often &'& 1.5 0.2 3.0 1.4 0.3 0.6 14 3.0
Sometimes & & 76 31 123 66 70 36 54 70
Seldom 1B /> 3.9 76 133 6.7 7.1 9.9 5.2 5.6
Never 288 869 886 706 848 853 854 878 839
Don't know / can’t remember AX1%8 / FCARE 01 05 07 06 03 05 02 04
Often / sometimes / seldom &£ & / Bg / RV 13.0 108 286 147 144 141 120 156

Sample: Among all persons who use the Internet

BA  DPREE LB EBHNALRER

Note: Percentages may not add to 100 due to rounding of figures.
5 AREURER - ERIBR B D LR AFR 100%

* 2005 & 2004 Sample: Among all persons

* 2005 K% 2004 A LIPRBALREE

775 788 732 709 691 666 1206*1214*
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Table 3.3.1b: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites and then uploading them to the internet
for people to download
F3.3.1b : M LB/ REBEMNAILTHEY | BF | BREE / B4 / BE / EFE -
MBI ERAMEATHNEE

2018 2016 2014 2012 2010 2008 2005 2004
) (%) ) (%) () (%) (%) (%)

Often &5 0.1 - 0.4 0.7 0.1 0.2 0.3 1.0
Sometimes & & 0.1 0.7 3.1 1.2 0.8 1.7 1.4 2.5
Seldom 1B/ 2.1 1.8 6.1 5.6 4.2 57 14 14
Never 52258 97.6 97.1 898 922 949 920 96.8 95.1
Don't know / can't remember “R%1%& | FCAHE 01 04 05 03 - 05 0.1 -

Often / sometimes / seldom #&&& / B& / |RD 23 25 96 75 51 75 31 49

Sample: Among all persons who use the Internet

BER  DFER LHBEBHNALSHEH

Note: Percentages may not add to 100 due to rounding of figures.
5 AREURER - ERIMBR B D LR AFR 100%

* 2005 & 2004 Sample: Among all persons

* 2005 K 2004 AR - IFTBEATRER

775 788 732 709 691 666 1206*1214*

Table 3.3.1c: Frequency of downloading music / movies / TV shows / computer software / games / e-books
from online communities / unauthorised websites for own use

F33.1c: EMAEHE  RESEMAEKLTHEY B EREBE / BREERHE / BE  EFEERSERANEE

2018 2016 2014 2012 2010 2008

) ) ) () (%) (%)

Often &5 28 14 63 17 12 14
Sometimes & 17.3 19.3 185 13.3 149 105
Seldom 1R/ 16.3 196 151 141 122 137
Never e 2858 63,5 59.1 596 705 711 737
Don't know / can’t remember R&013& /| sCAKE 01 05 05 04 05 038
Often / sometimes / seldom &= | g [ RD 36.4 40.3 399 29.1 283 255
Sample: Among all persons who use the Internet

775 788 732 709 691 666

BER BB LREBENALREH
Note: Percentages may not add to 100 due to rounding of figures.
51 EREURE G - BRI E 2 LR AE R 100%
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Table 3.3.1d: Frequency of re-editing movie posters, comics or pictures

without authorisation of copyright owner, and then

uploading them to the internet or social networking websites for sharing purpose

&33.1d : ABREREBARE - HEXEH  EENEHFNE - AENLASERAIIEMA D SHBIE

2018 2016 2014 2012
%) () () (%)

Often &5 0.2 0.3 0.4 0.4
Sometimes & 15 25 31 42
Seldom 1RV 37 28 50 6.0
Never 52258 935 939 90.3 88.7
Don’t know / can't remember %028 | sCAFE 1.0 05 11 07
Often / sometimes / seldom #&&& / B& / |RD 54 56 85 106

Sample: Among all persons who use the Internet

B AR LEEENALEER 75 78873z 709

Note: Percentages may not add to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

Table 3.3.1e: Frequency of listening to pirated music / watching pirated movies / TV shows online
F33.le: EEEHKZEWNIERIRSS:  BEZRES | SREGBENZIE

2018 2016 2014
%) (%) (%)

Often & & 2.7 1.9 2.9
Sometimes & & 164 112 124
Seldom 1B /> 11.3 146 225
Never 5838 63.0 66.0 59.2
Don't know / can't remember “R<403& | ACAHE 66 6.4 3.0
Often / sometimes / seldom #&&& | Bt / R/D 304 276 378

Sample: Among all persons who use the Internet

BA BB LEBENALRER 75788 732

Note: Percentages may not add to 100 due to rounding of figures.
51 EREURE G - BRI E 2 LR AE R 100%
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The results of sub-group analysis revealed that /N DT ERBE RS ERICREZENZE
the frequencies of various activities involving FRZREAZEAERIMR] ~ F#s - BT REAE
infringement of copyright were significantly BUABRE

associated to respondent’s sex, age, working

status and monthly personal income.

Relatively higher proportions of the male
respondents (15.9%) and those who aged
below 50 (over 15%) downloaded files
from online communities / unauthorised
websites and then shared the files with
friends.

Slightly higher proportions of respondents
who aged below 30 (5.1%), those who
were not working (4.0%) and those with
monthly personal income of below
$10,000 (5.0%) downloaded files from
online communities /  unauthorised
websites and then uploaded them to the
internet for downloading by others.

Slightly higher proportions of respondents
who aged below 30 (10.9%) and those
with monthly personal income of below
$10,000 (9.3%) re-edited movie posters,
comics or pictures and then uploaded
them to the internet or social networking
websites for sharing purpose.

The younger the respondents, the higher
the proportions of respondents who
listened to pirated music / watched pirated
movies / TV shows online (ranged from
24.5% for those who aged 50 or above to
41.5% for those who aged below 30), and
downloaded files from online communities
/ unauthorised websites for own use
(ranged from 21.3% for those who aged
50 or above to 59.3% for those who aged
below 30).

(Tables 3.3.1f — )

S (15.9%) & 50 ®mLL T (8% 15%) B9
SHEHEEARSEHBER LR | KK
M RAEIL N EESR  ARERAAA—RBD

=

30 LT (5.1%) - FETEH (4.0%) REAAE
BUWATE $10,000 LI (5.0%) BO=ah&EMH
HEKSLEABER LR | RERENH
I FNEEZR  AE LEE BSR4, A
MADE -

30 LN (109%) REABBWA®E
$10,000 AR (9.3%) E’stﬁ%dﬁi’jﬁm )
LRI EEEEREL N EERBERE A
B LEZOBENARIBILBEMADZE -

SHENFLAV) BEBERSE SUEEER

=4 | ERRESY | EREBOLAIFA
= (350 5l EATR 24.5% & 30 5L
NALTH 41.5%) - UIRBER LR | KK
RENAEE THEZERANLEAMES (A
50 A EALTR 21.3% £ 30 A TFAL
9 59.3%) °

(#£3.3.1f—))

Mercado Solutions Associate Ltd.
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Table 3.3.1f: Frequency of downloading music / movies / TV shows / computer software / games / e-books

online communities / unauthorised websites and then sharing the files with friends

< 3.3.1f : A LR / REBENAIETHE

— bivariate analysis

gé

/

SS1=
B 77

| BIREE / EREERH / B BFE -

REBEERR—RZZNEE -

EEELSH

Sex Age Education Attainment : Working Status Montm)éoPn(:;sonal
]l FHe HEEE TR BASHKA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
ES E°4 <30 30-49 =50 WUTF 2 DLt Ax AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (%) (%) (%) (%) (%) (%) (%)
O_ften/sometimes/seldom 159 104 153 179 56 - 133 136 134 128 131 142 128
KE | Bg | R
Never
s 84.1 89.6 84.7 821 94.4 100.0 86.7 86.4  86.6 87.2 869 858 87.2
BERA
Sample: Among all persons who
u§e the Internet 370 404 177 330 267 21" 376 368 448 321 282 183 257
B DIFrBEA LREBEN
ATHEEH
X2 5.243* 20.537** 3.261 0.063 0.186
* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
‘o-18 <0.05 RFEHIE >5, *p-1& <0.01 REHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’'t remember” were excluded.
(1) BREMREG - ERIEN B2 ERMEAER 100% -
(2) #FR 7 [EE T AKIE | o AL REZE -
# Caution: Small sample base
FER L BREERD
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Table 3.3.1g: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites and then uploading them to the internet for downloading

by others — bivariate analysis

#*33.1g : A LB  REBEMNBILTHEY | BF | BREE /| ShEEG4 / BE / EFE -
BN EREMMATEMNEE - 2O
Sex Age Education Attainment : Working Status Montm)éoPn(:;sonal
]l FHe HEEE TR BASHKA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
ES E°4 <30 30-49 =50 WUTF 2 DLt Ax AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (%) (%) (%) (%) (%) (%) (%)
O_ften/sometimes/seldom 24 22 51 12 19 48 27 19 11 40 50 - 1.6
KE | Bg | R
Never
— 97.6 97.8 949 988 98.1 952 97.3 981 989 96.0 95.0 100.0 98.4
BERA
Sample: Among all persons who
u§e the Internet 371 403 177 330 267 21" 377 368 448 321 282 183 258
B DIFrBEA LREBEN
ATHEEH
X2 0.032 7.974* 0.544 7.041%* 12.725*
* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
‘o-18 <0.05 RFEHIE >5, *p-1& <0.01 REHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’'t remember” were excluded.
(1) BREMREG - ERIEN B2 ERMEAER 100% -
(2) #FR 7 [EE T AKIE | o AL REZE -
# Caution: Small sample base
FER L BREERD
Mercado Solutions Associate Ltd. -47 - January 2019
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Table 3.3.1h: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites for own use — bivariate analysis

#F<33.1h : EREEHE | RERENPEIETEHTE /

== 8

| BREE / ERERHE / EH  EFEFRERNEE

=
- BREH
Sex Age Education Attainment : Working Status Montm)éoPnt:;sonal
]l Fie HBEEE AR T EASBUA
Primary Tertiary Non
or below or above : Working working $10,000

Male  Female /NEBEL  Sec AREE TR JFER. < - >

5 Z <30 30-49 =50 MF 8 Dt AL Ax $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
O_ften/sometimes/seldom 36.9 36.0 59.3 364 213 238 343 390 379 346 36.9 38.3 38.0
RE | B | RDY
Never
s 63.1 64.0 40.7 63.6 787 76.2 657 610 621 654 631 617 62.0
Tt E /X
Sample: Among all persons who
u§ethe Internet 371 403 177 330 267 21 376 369 448 321 282 183 258
B IFBER LHRBEN
ATHEEH
X2 0.075 66.274* 3.247 0.914 0.112
“*p-value < 0.01 and expected value > 5
*p-18< 0.01 R7EHE> 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can’t remember” were excluded.
B (1) BREREG - ERERB 2 LERMEAER 100% °
(2) #IBR Y O1Z T AHIE | :EAEE L WEE -

# Caution: Small sample base
FER  BREERD
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Table 3.3.1i: Freqguency of re-editing movie posters, comics or pictures without authorisation of

copyright owner, and then uploading them to the internet or social networking website

for sharing purpose — bivariate analysis

5 E 2R -

EENEREFUE - RER LA REILE A D ZRIEE

#*3.3.1i : XBHREHBARE - §EF) 2=
— BREN
Sex Age Education Attainment : Working Status Montm)éoPn(:;sonal
Rl Fe HERE AR T BASHKA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /N8BT,  Sec AEI ER JEEBE. < - >
5 Z <30 30-49 =50 T &8 Pk AL Ax $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom 68 45 109 40 38 - 48 66 47 69 93 33 32
&KE | B | RDY
Never
o 93.2 955 89.1 96.0 96.2 100.0 95.2 934 953 93.1 90.7 96.7 96.8
JTTEIX
Sample: Among all persons who
use the Internet 366 401 175 327 265 21 372 365 445 317 280 183 253
B UFBER LREEN
AT HBEEH
X2 1.983 12.696* 2.329 1.715 11.932**

*p-value < 0.01 and expected value > 5

- 18< 0.01 BEEE> 5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2)
()
)
# Caution: Small sample base
FER L BRAREERD

Those answered “don’t know / can’t remember” were excluded.
R EMRE% - ERIEANE 2 LEARTITHAER 100% -
WIFR T O TRANE | REARE L AOfESE -

Mercado Solutions Associate Ltd.
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Table 3.3.1j: Frequency of listening to pirated music / watching pirated movies / TV shows online

— bivariate analysis

#3331l EEGEESFWIREIREY  BESRES | BERHBENEE - E2ELSHW
Sex Age Education Attainment Working Status Montm)éoPrs;sonal
ezl FHe HERE AR T EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEZE  Sec AREIN M JFER. < - >
2 Z <30 30-49 >50 ¢ UTF P& PE AL AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom
s , 325 327 415 334 245 278 324 336 354 287 326 349 358
KE | Be | R
Never
N 675 67.3 585 666 755 722 676 664 646 713 674 651 64.2
TER
Sample: Among all persons who
u§e the Internet 342 382 176 314 233 18" 352 348 429 289 261 172 243
B BB LREEN
ATHEEH
X2 0.006 13.451** 0.338 3.533 0.617
*p-value < 0.01 and expected value > 5
*p-18< 0.01 RFEHIE> 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’'t remember” were excluded.
0 (1) BREMREG - ERIEN B2 ERMEAER 100% -
(2) #IFR 7 [EZ " AKIE | oA RUESE -
# Caution: Small sample base
PR BREERD
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3.3.2

Whether agreeing that “it is morally wrong to download music / movies / TV

shows from online communities / unauthorised websites even knowing that it is

an infringement of IP rights”

EERE "ERMRILBAEERENERT - MAEHE L / RERERLETES

BF | BEHEEHRAEENTA.
Among the 775 interviewed respondents who
had the habit of using internet, the majority
(80.8%) agreed that “it is morally wrong to
download music / movies / TV shows from
online communities / unauthorised websites
even knowing that it is an infringement of the IP
rights”. Such proportion was slightly higher
than 77.3% in 2016. Conversely, 11.6% did
not consider that such activities were immoral,
which was recorded as the lowest proportion in
this aspect since 2008.

With regard to the analysis on the demographic
subgroups, no significant difference was found

between different sub-groups.

(Tables 3.3.2a & b)

2/

£ 775 RELREBENHES - KD
(80.8%) E= "TEHRMRILMBEENER
N DAER LR | REREREL TS S %
| B | BREBEABENITR o EELEA
B 2016 £ 77.3% S -7 A 11.6% I
ARBZETREAEE E2H 2008 FLIZR

AR ERENBEDLE -

UBRERS

Bl

> AR R ZENHR B R E

(#%3.3.2a &)

Table 3.3.2a: Whether agreeing that “it is morally wrong to download music / movies / TV shows

from online communities / unauthorised websites even knowing that it is an infringement of IP rights”

#*33.2a: EEEE "ERAMRILEHEEENERT -

MAER L | RERERETHE

% B¥ | ERHBEEFAERNTA.

2018 2016 2014 2012 2010 2008
%) () (%) () () (%)

Agree B1&

80.8 773 695 723 76.1 80.3

Disagree RE=

116 121 225 20.7 198 17.3

Don't know / Hard to say R&03& | 1REk:R

75 106 79 71 40 24

Sample: Among all persons who use the Internet

X 775 788 732 709 691 666
BER BB LREBENALREH
Note: Percentages may not add to 100 due to rounding of figures.
5 EREURE G - BRI E 2 LR AE R 100%
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Table 3.3.2b: Whether agreeing that “it is morally wrong to download music / movies / TV shows

from online communities / unauthorised websites even knowing that it is an infringement of IP rights”

— bivariate analysis

#*33.2b : EARE "HEMMEILHNEFEENERT -

MATER L  REREFETEHESS | EF EEHBEEAEENTR. - E2ESN
Sex Age Education Attainment : Working Status Montm)éoPn(:;sonal
sl Fiie HERE FRHREAR T BASHKA
Primary Tertiary Non
or below or above | Working working $10,000

Male  Female /NEBZY  Sec AREIN M JFER. < - >

5 E°4 <30 30-49 =50 WUTF 2 DLt Ax AL $10000 $19,999 $20,000

(%) (%) (%) (%) (%) k) (%) (%) (%) (%) (%) (%) (%)
Agree EI= 884 86,5 858 895 86.2 850 89.1 855 865 88.2 87.2 852 888
Disagree A EI= 116 135 142 105 138 150 109 145 135 118 12.8 148 11.3
Sample: Among all persons who
use the Interet 352 364 169 286 261 20 349 339 415 297 266 169 240
B DIFrBEA LREBEN
ATHEEH
X2 0.536 1.891 2.068 0.454 1.120
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
(1) BREMREG - ERIEN B2 ERMEAER 100% -
(2) #iFR 7 [EZE " ARIE | R L AEZE -
# Caution: Small sample base
FOER L BREERD
-52- January 2019
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3.3.3  Whether agreeing that “it is morally wrong to listen to the music or watch the
movies / TV shows online even knowing that they were pirated versions”
SEEE 'EMA LWIESEBRERNSERNES B | ERHEEHEFEENTA.

Nearly seven-tenths of the respondents I tRMEIREHE (70.2%) FE" TEE A _EUER

(70.2%) agreed that “it is morally wrong to
listen to the music or watch the movies / TV
shows online even knowing that they were
pirated versions”. This revealed an increase
from 64.5% in the 2016 survey.

Analysing by demographic variables, it was
observed that relatively higher proportions of
the male respondents (79.1%) and those who
aged below 30 (84.2%) agreed that the
captioned behavior to be immoral.

(Tables 3.3.3a & b)

=82

SEERNEERNE B5 | EHREE
= NEENITA - EERE 2016 EE@ 64.5%
B LEH -

Eﬁ/

PESERNDH - B (79.1%) & 30 BT
(84.2%) M ehE BB BER SLLAIE R
TREAEE -

(#£3.3.3a &D)

Table 3.3.3a: Whether agreeing that “it is morally wrong to listen to the music or watch the movies / TV

shows online even knowing that they were pirated versions”

#*3.3.3a: EEAE "EHS LWESNEHERNESERITHE

| B | BRBEEAERTA.

2018 2016 2014
(%) (%) (%)
Agree B1E 70.2 645 59.4
Disagree A [E= 22.7 203 324

Don't know / Hard to say A &13& /| 1REEER

71 152 8.2

Sample: Among all persons who use the Internet

. 775 788 732
BAR: UFBEBE LREBENALTRER
Note: Percentages may not add to 100 due to rounding of figures.
51 EREUREG - BRI E 2 LR AE R 100%
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Table 3.3.3b: Whether agreeing that “it is morally wrong to listen to the music or watch the movies / TV

shows online even knowing that they were pirated versions” — bivariate analysis

#333b: EERAE "ERE LWESBEPRNESERNES | B | ERGEBEFERTA. - B2EHH
Sex Age Education Attainment Working Status Montm)éoPrs;sonal
ezl FHe HERE AR T EASBUA

Primary Tertiary Non
or below or above | Working working $10,000
Male  Female NEBE  Sec AEE . EB FER. < - >
2 Z <30 30-49 >50 WF 2 PDE AEX AL $10000 $19999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Agree EI= 79.1 721 842 710 749 66.7 752 758 769 732 704 76.4 78.2
Disagree A& 209 279 158 29.0 251 333 248 242 231 26.8 296 236 21.8
Sample: Among all persons who
use he Internet 354 366 171 303 247 18" 339 355 424 291 257 165 252
B BB LREEN
ATHEEH
X2 4.726* 10.428* 0.765 1.267 4.340
* p-value < 0.05 and expected value 5, *p-value < 0.01 and expected value 5
o-1& <0.05 REHIE 5, *p-18 <001 REHE 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(1) BREMREG - ERIEN B2 LERMEAER 100% -
(2) #IFR 7 [EZE " ARIE | REE L AEZE -
# Caution: Small sample base
FOER L BREERD
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3.3.4 Possible risks of listening to pirated music, watching pirated movies / TV shows
online or downloading music / movies / TV shows from unauthorised websites
EES LWNEEREY  BEENEY  ZRERGEFERERENRAE TEHTL /
BY | EHEEUAESEIINER

Apart from the morality issues, some B?LLJ‘?%J:E’J%%?I\ —LEZEEMETE
respondents practically concerned the possible B4 EBRARERENHAE FTHEZ OIS
risks to individuals or families involved in &¥T1IEIA_ZZKAE’J}—LI3W - B ERZREKNE
dealing with online pirated files and files EE%FEE“‘_JZAEPE&J(ZG 2%) " )% 1(22.7%)
downloaded from unauthorised websites. & " #83% , (17.0%) °

The top three risks mentioned were “computer

may get virus” (26.2%), “violating the law” (%£3.3.4)
(22.7%) and “being prosecuted” (17.0%).

(Table 3.3.4)

Table 3.3.4: Possible Risks of listening to pirated music, watching pirated movies / TV shows online

or downloading music / movies / TV shows from unauthorised websites (Spontaneous mention)
T334 . ERBLEWEZRRTL - BERREY | ZRERGHEHIEXRZRENFAS TEHSE | EF | SEHEHE
aEEBINEE (RERARTMER)

2018 2016 2014
(%) (%) (%)

Computermaygetwrus 26.2 282 36.2

BN EPE

Violating the law

Viol 22.7 260 121
EE

Being prosecuted 17.0 25.9

Rig —

Computer may be hacked by hackers

SR 80 62 178
BN EHEZEAR

May encounter high risk advertisements (e.g. pornography / fraudulent advertisements)

B EYSARES(NGERS | FREES) 4l 1283

Set a bad example to the young generation

BET—1 S
May be fined i i 05
DAEBWET '
Infringement of IP rights

- - 0.1

RICFIE E

Don't know / Hard to say

N 174 169 137
[BRIE | YFEH:E

No risk at all

B AR 18.8 16.7 215

Sample: Among all persons who use the Internet

B - MFES L RBEMALAEY 7S 788 732

Note: The sum of % may not add up to 100 as respondents could give multiple answers
B RSB U RHSIN—EZE - BRLAMEE AR 100% -
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3.3.5
BEZRNEMEmIVEE

Since 1999 when this survey was first
conducted, the habit of buying pirated or
counterfeit goods was closely studied. In this
round, the proportion of respondents who often
/ sometimes / seldom bought these goods was
18.5%, hit the lowest record to date. On the
other hand, most of the respondents (75.8%)
said they had never bought.

When analysed by demographics, it appeared
that the lower the monthly personal income,
the higher the proportions of respondents who
would buy pirated or counterfeit goods (ranged
from 14.9% for those with monthly income of

Frequency of buying pirated or counterfeit goods

B 1999 FERENTEEHRECHBERRL
EMERNBEETHR  EE—HORE
KR BR | ROVBEELEEMNRHE
EEBIZ 18.5% - EEFME - Z—7HH - ZH
RAE (75.8%) FRNMIEIOLIBERS -

PBESEREST - BIRSFENEASBW
ARE  ZEEZRIEERERVLLAIMAS
(ABRAZBWATE $20,000 3L ERY 14.9%
ZUWATE $10,000 A TH 22.8%) -

$20,000 or above to 22.8% for those with (#£3.3.5a .£b)
income of below $10,000).
(Tables 3.3.5a & b)
Table 3.3.5a: Frequency of buying pirated or counterfeit goods
7 3.3.5a: BEXRRFIEREMNEE
2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

%) (%) () (%) (%)

%) () ) () () ) (%) (%)

Often
L - 03 02 05 01 02 07 09 28 12 17 27 33
"
Sometimes
S ch 46 68 72 80 83 84 143 166 175 170 190 233 214
=]
Seldom
B> 139 184 208 20.3 209 226 255 273 30.2 309 328 359 346
X
Never
s 75.8 709 699 695 696 674 584 552 478 49.1 46.1 36.5 36.8
JoE /X
Don't know / can’t remember

5.6 3.5 1.9 1.7 1.2 1.4 1.1 - 1.7 1.8 0.5 1.6 3.9

AFI%E | FsLAHE

Often / sometimes / seldom

o , 18.5
KE I BEP I RY

255 282 288 293 312 405 448 505 49.1 535 619 593

Sample &4~

1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
5 RREREG - EREN B 2 LERMEAER 100% -
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Table 3.3.5b: Fequency of buying pirated or counterfeit goods — bivariate analysis
#3.35b . BEZIREMERMNEIE - 2B

Sex Age Education Attainment - Working Status Montm)éoPn(:;sonal
]l FHe HEEE TR BASHKA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
ES % <30 30-49 =50 WUTF ®2 DLt Ax AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (6) (k) (%) (%) (%) (%) (%) (%)
O_ften/sometimes/seldom 17.2 21.6 157 235 182 238 190 195 173 221 228 195 149
KE | Bg | R
Never
e 82.8 784 843 76,5 818 76.2 810 805 827 779 772 805 85.1
Tt E /X
Sample
- 425 522 | 178 323 445 105 457 375 457 485 435 210 249
X2 2.967 5416 1.258 3.386 6.236*
* p-value < 0.05 and expected value > 5
*p-16<0.05 K 7EHT E>5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’'t remember” were excluded.
0 (1) BARENUREE - ERIBAB BRI AER 100% -
(2) #IFR 7 [EZ " AKIE | o AEE L RUESE -
Among those who bought pirated or counterfeit ZBESZERNEMEMNZAEEF  BIX

goods, relatively more expressed that the
items which they mostly bought were “clothing
and accessories” (43.1%), followed by “music
CD / movie DVD or VCD” (27.9%) and “toys /
stationery / accessories” (17.2%). The top
three most purchased pirated or counterfeit
goods remained the same as those in 2016.

The survey revealed that the percentage of
buying pirated or counterfeit “music CD / movie
DVD or VCD” decreased gradually (from
63.0% in 2004 to 27.9% in 2018), while the
percentages of buying pirated or counterfeit
“clothing and accessories” (from 7.7% in 2004
to 43.1% in 2018) and “toys / stationery /
accessories” (from 1.7% in 2004 to 17.2% in
2018) increased.

R PIEE R EREE E
HEf, (43.1%) - H

RE "

4= 3

H oo

& TIKER /

BEl R,

(27.9%) X "inH | XB | i (17.2%) -

HE-HEECSHRZNERNER

FHAERE -

4= 3

Emi 2016

mEE~  BEXRRSER "TBE R,
B SEEZER /D> (B 2014 £/ 63.0% 2
2018 £ 27.9%) - MBE HBMEER " 1KR /
B (FH 2014 A9 7.7% = 2018 FRY43.1%)
"B | XB | #Bm. (B 2014 £/ 1.7%
£ 2018 T/ 17.2%) BB ECRIBETIEMN -
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The most frequent channel of buying pirated or
counterfeit products was physical “shops /
stores” (39.7%), followed by “stalls” (31.4%)
and “online shops” (21.0%).

Comparing with the findings in 2016, the
proportion of buying via physical “shops /
stores” decreased (from 47.3% in 2016 to
39.7% in 2018), whereas the proportion of
buying via “online shops” increased (from 9.4%
in 2016 to 21.0% in 2018).

BERNYERENERZHNRERER 'Y
i1 (39.7%) - HRZ " LEIE , (31.4%) X
FREEIE L (21.0%) °

B2 2016 FRUAARILCE - BRER "HiH . BE
RIEEAIBFTRED (F2016 £ 47.3% = 2018
FH 39.7%) - MBEB "RWEEIE L BERLEA
BIBPTIEN (FH 2016 FFRY 9.4% = 2018 /Y
21.0%) °

(#£3.3.5¢ &d)
(Tables 3.3.5¢c & d)
Table 3.3.5¢c: Most bought Pirated or counterfeit products
#* 3.3.5c : REEMNERKEMEm

2018 2016 2014 2012 2010 2008 2005 2004

) ) ) ) () (%) () (%)
Clothing & accessories 7XfR /| E&ff 431 329 280 201 207 150 123 7.7
Music CD / movie DVD or VCD B &/ & R Ytik 279 322 358 513 578 56.2 638 630
Toys / stationery / accessories 182 | XB | #&m 172 131 158 0.4 0.9 1.6 0.4 1.7
Mobile phone accessories & fic 14 5.0 1.2 - - - - - -
Computer software B8 [&iER 14 4.2 6.5 102 127 97 144 141 152
Game (e.g. PS2 / Wii) #z/t (514N : PS2 / Wii) 2.1 2.8 5.3 7.5 5.3 7.3 6.7 8.1
Photocopy book S2EN£E = 1.0 7.5 2.5 6.6 4.7 3.8 2.1 1.9
Household goods 2% K FH am - 2.3 - - - - - -
Watch % - 15 2.5 14 0.9 0.6 0.5 1.2
Others E.1th - - - - - 1.0 - 1.2
Sample: Among all persons who buy pirated / counterfeit
products 186 258 284 288 294 313 488 544
BA  UIFFAABERR | EBMENALTHBEER
Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -
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Table 3.3.5d: Most frequent channel of buying pirated or counterfeit products

#&3.35d : BERRNEMESRSHNEE

2018 2016

(%) (%)
Shops / stores 39.7 473
Stalls i1 F#3E 31.4 350
Online shops #8#& P& )& 21.0 9.4
Mainland China (Shops / stores) = B A P & £ 38 6.2
Social media L2 F& 3.7 11
Auction sites 05 A9 U5 05 1.0
Sample: Among all persons who buy pirated / counterfeit products 186 258

BAR  IFhEEEZNR | EMENALTRER

Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

For those respondents who claimed that they
had never bought pirated or counterfeit goods,
their most stated reason was “no need to buy /
not interested in pirated or counterfeit goods”
(46.2%). It was followed by “poor quality of
pirated or counterfeit goods” (24.8%) and
“genuine goods’ quality guaranteed” (11.4%).

(Table 3.3.5e)

ERERURABERRNEREMNZTE
. MAEFZREANEEZE " REREE SRR
EREMNEE | HERIEMEMIEE
W, (46.2%) HRZ2 " BRI EREMBEERE .
(24.8%) K"IENREmEEZEERE 1 (11.4%) -

(£3.3.5¢)

Mercado Solutions Associate Ltd. -59 - January 2019

REREEMRBEARAT

2019 %F 1 A



Survey on Public Awareness of Intellectual Property Right Protection 2018

HEMRMRENBEESHRAE 2018

Table 3.3.5e: Reasons for not buying pirated or counterfeit goods (Spontaneous mention)

1< O

#* 3.3.5e: ABEZEMRFEMERNRRA (fHRTFEE)
2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001
) () (%) ) (%) ) () (%) ) (%) (%)
No need to buy / Not interested in pirated or
counterfeit goods
N R wen 46.2 421 338 375 484 479 413 375 340 414 128
REBEZRHERMERNEE | BE
hR Y E FE & a2 A L
Poor qualty of piated or counterfet goods 248 216 225 226 257 216 301 355 315 182 23.9
BN ERERBERE
Genuine goods’ quality guaranteed
N 114 102 210 140 111 133 93 8.5 8.9 4.8 1.7
IFhREmBEARE
I irat terfeit
Seldom buy pirated  countefei goods 111 180 127 85 66 109 40 30 34 69 100
ROVBEZREME M
Immoral / Wrong to infringe others’ IP rights
RIRAAMBERE  2FEETH /% 108 151 104 119 196 154 113 144 111 142 1438
RHERILAAMBEEZS A FEN
Fear of violation of IP laws
. 6.5 50 103 64 53 6.8 5.6 6.4 2.9 8.5 7.3
EREILEM
Affect own image
6.0 5.0 5.3 8.0 35 4.1 4.7 7.2 4.1 - -
FEECER
Genuine goods are in better quality
N 57 111 107 54 5.2 4.0 3.9 4.8 6.0 - -
IFhREmERRE
No money to buy pirated / counterfeit goods
N S Mt e i 1 2.3 0.6 2.0 1.7 1.3 1.3 2.6 1.3 1.4 5.0 14
BERBESRIEMEM
Genuine goods have become cheaper
. 2.1 1.3 24 4.2 0.8 1.2 2.0 1.1 2.9 5.3 2.8
IEREmER T
Difficult to find pirated / counterfeit goods in
market 15 1.4 1.6 1.2 2.3 3.1 1.1 0.4 2.2 0.6 3.7
RS RETEHE FREFRIEMEm
To educate the young generation and to act as
moral role model 1.3 0.1 - - - - 0.1 - - - -
#HBE NN - DIBERI
Free download from other channels
s o \ 1.2 0.5 0.6 0.1 0.5 - - - - - -
BHMAKRE T &
Detrimental to Hong Kong economy
s 0.4 0.4 0.3 2.2 0.6 0.6 0.7 1.2 2.7 0.2 1.4
BEEBRE
Seldom use DVD / VCD and software
/8/15F DVD / VCD B EBRSBReE 0.3 1.2 1.3 1.9 5.0 1.6 7.6 95 123 - -
Dettment o Hong Kong law and orcer 03 06 01 08 06 03 06 09 21 - 52
BEEBAL
No time to search for pirated or counterfeit
goods - 0.3 - - - - - - - - -
BRARBEERK | BREESRE
No specific reason 25
BRAERBERRA '
Sample: Among all persons who did not
buy pirated / counterfeit products
o < n = e 761 711 702 696 699 676 704 670 588 385 358
B DIFFERBERR | EMEMN
ATBEH
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
B AREEURHSIR—EEE - B2LRMEE AR 100% -
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3.3.6

Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods

even knowing that it is an infringement of IP rights”
SEEE "ERMELMEEENBER T NARBESR / BEEmEFERETA.

Most of the respondents (78.1%) agreed that “it
is morally wrong to buy pirated / counterfeit
goods even knowing that it is an infringement
of IP rights”. Such proportion was slightly
higher than 74.0% in 2016.

As for the demographic sub-group analysis, it
appeared that relatively higher proportions of
respondents with monthly income of below
$20,000 (about 86%) agreed that the
captioned behavior to be immoral.

ZHRE (718.1%) E= " ERIEIBMEE
BB R NMIRBEER | EREREAE
iT4 1 EELLAIER 2016 £/ 74.0% S -

MUESEER2T  BREASBWA®LE
$20,000 I FHIREEE (X 86%) HUBARS
EERIE =R T REAEE -

(#£3.3.6a &b)

(Tables 3.3.6a & b)

Table 3.3.6a: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods
even knowing that it is an infringement of IP rights ”
# 3.3.6a: EERAE 'EPRMELENHEENBER T NABESLR  EREmEFRERTR.
2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) () () ) () (%) () ) () () () (%)

Agree [B] = 781 740 674 708 742 799 665 646 67.0 678 68.2 59.8 56.4
Disagree A EI= 146 142 225 212 207 163 245 26.8 225 231 240 311 305
Don't know / Hard to say

74 117 101 8.1 5.0 3.9 9.0 85 106 9.1 7.7 9.2 131

A8 | REERR

Sample A 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
5 RERG - EREB 2 LERMEAER 100% °
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Table 3.3.6b: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods

even knowing that it is an infringement of IP rights” — bivariate analysis

#*3.3.6b : EEAE "ERMFIEMBEENBR T NABESLR  EREREFRERTR. — BEESN
Sex Age Education Attainment - Working Status Montm)éoPrs;sonal
| | AN Z= 10 &F 7‘:\ EI‘ \; L
4 Al Fif HERE B AR EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female INEZf  Sec KEI . TER  IETER < - >
2 Z <30 30-49 >50 ¢ UTF P& PE AL AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Agree EI= 81.8 864 884 832 835 832 861 818 820 86.3 86.0 86.3 78.6
Disagree ~[EI= 182 136 116 16.8 165 16.8 139 182 180 13.7 140 137 214
Sample
- 428 501 @ 172 315 443 101 446 374 @ 451 473 | 422 204 257
X
X2 3.770 2.659 2.843 3.087 7.607*
* p-value < 0.05 and expected value > 5
*p-16<0.05 K 7EHT E>5
Notes: (1)Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(1) BREAREG - ERIENB 2 ERMEAER 100% -
(2 MR TEE T ARE / RES, OEZE -
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3.4 Opinion towards the “No Fakes Pledge” Scheme

# TIERRIES#GE ) STEINER

The public awareness of “No Fakes Pledge”
Scheme was one of the key study topics in this
Survey since 2008. This round of survey has
recorded the highest awareness to date — with

about three-fifths of the respondents (60.3%)
having heard of this scheme.

When analysed by demographics, relatively
higher proportions of respondents who aged
30 — 49 (66.2%), those who were working
(69.4%) and those with monthly personal
income of $10,000 or above (over 65%) were
aware of the scheme. Moreover, the higher
the education level, the higher the proportions
of respondents who were aware of this scheme
(ranged from 46.8% for those with education
level of primary or below to 69.0% for those
with education level of tertiary or above).

Regarding their acquainting channels, the most
popular channels were “stickers / tent cards in
shops” (46.3%) and “television
advertisements”  (42.7%), followed by
“newspapers / magazines” (9.8%).

(Tables 3.4a - c)

H 2008 & - ~W¥ " IEARIESE#GE § 5T EIRVRR
NERENEP—REERE - EWAVHEER
SEFESHNRANEE - ARNARNXEE
(60.3%) FNEIRBULETS] -

MBSERIEDHT - 30 -49 5% (66.2%) * TEH;
(69.4%) & B AR UW A $10,000 U _E
(838 65%) MEHEHEBRSELAIFALE
&l - B9 - ZEAENHBRRERS - 53
sTEINEEAIANS (BABREETE/NEGLUT
19 46.8% ZEAZEIUEZER 69.0%)

FERERMEBRNNEE  REENRERE '8
PR | BN (463%))5’2 rERES .

(42.7%) - ERZ " WA/ 1 (9.8%) -

(%£3.4a-0c)

Table 3.4a: Whether having ever heard of the “No Fakes Pledge” Scheme

*34a: AR "IERIES

= i GE . BT E

2018 2016 2014 2012 2010 2008
%) () ) (%) () (%)

Yes B

60.3 56.2 487 425 345 50.1

No 8 HE

39.7 438 513 575 655 499

Sample &A%

1003 1005 1005 1001 1005 1003

Note:

FE: HEREMRE - ERIMABE D LEARSAER 100% °

Percentages may not add up to 100 due to rounding of figures.
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Table 3.4b: Whether having ever heard of the “No Fakes Pledge” Scheme — bivariate analysis

244

#F3.4b : AEER "IERIESHH 518 - SEEIW
Sex Age Education Attainment - Working Status Montrr:)éoPnf;sonal
il Fie HERE FREREAR T BASHKA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
5 E°4 <30 30-49 =50 WUTF ®2 DLt Ax AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (%) (%) (%) (%) (%) (%) (%)
Yes B 619 59.0 616 66.2 553 46.8 56.1 69.0 694 515 53.1 66.7 654
No ’2 38.1 41.0 384 338 447 532 439 310 306 485 46.9 33.3 34.6
Sample 17K 452 551 @ 185 352 468 109 494 390 483 515 465 216 269
X2 0.911 10.047** 24.207* 33.316™ 16.395**
“*p-value < 0.01 and expected value > 5
o-18 < 0.01 RAEHE >5
Note: Percentages may not add up to 100 due to rounding of figures.
5 BREMREG - ERIENBE2ERMEAER 100% -
Table 3.4c: Channels of acquaitance (Spontaneous mention)
< 3.4c : RAMAYEE (RARTRMMER)
2018 2016 2014 2012 2010 2008
) ) (%) () (%) ()
Stickers / tent cards in shops & F1RR, | EEIRIE 46.3 340 163 139 135 9.1
Television advertisements €& 15 & & 427 684 710 728 76.8 845
Newspapers / magazines $R4% / &% 9.8 16.8 153 14.4 141 153
Internet & B4 48 50 43 37 44 28 06
MTR advertisements &5 & &5 47 15 122 34 21 20
Word of mouth by friends / relatives / colleagues 46 17 39 47 31 16
WE | FIEREK
Advertisements on bus B+ E& 43 07 75 21 23 08
Advertisements on smartphone apps 85 FH#EREXES 1.0 04 02 - - -
In class / school activities FR=E /| EBRIEED 07 14 02 04 03 06
Advertisements in airport / trolleys #35E%E | FHEES 0.5 - - - - -
Exhibition / Seminars FRE /| & e 03 05 02 02 06 -
Radio programmes &5 & H - 31 47 40 62 6.0
Poster and other publicity materials ;& %% & E1th S (& fa - - - 05 1.1 -
TV Programmes S5 &1 B - - - 05 05 -
Advertisements in ferry pier J& & A% BE A0 B 25 - - - 0.2 - -
Stickers on product 2 fn_ERIAERL - - - - - 0.6
Can't remember zC A #E 02 25 02 05 06 04
Sample : Among all persons who were aware 605 565 490 426 347 503
B DFBRMNALTREH
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
o ARZHEURHSIN—EZE - BRLAMIE KR 100% -
Mercado Solutions Associate Ltd. -64 - January 2019
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Among the respondents who were aware of the
scheme, the majority (87.9%) considered that
the scheme was very / quite helpful in building
the confidence of consumers and tourists in
shopping in Hong Kong, or in strengthening the
reputation of Hong Kong as a shoppers’
paradise. This proportion was slightly higher
than 84.0% in the previous round.

As per the observation from the demographic
analysis, relatively higher proportions of the
respondents with education level of secondary
or below (over 91%) and those who were not
working (91.6%) considered the scheme very /
quite helpful in the above mentioned context.

(Tables 3.4d & €)

ERFULETBIREHED - K& (87.9%) &
Z%Jffiﬂij‘iHD/QE%EZKEE%E%%E’ME/D‘E
ZEEEBBEYRENZZFEBEDN | BA
HE) - ERELCAIE ERHBER 84.0% i L
#

RESSERNINT  HEREETTELLT
(B3 91%) KIETER (91.6%) HXEHEEE
BERSEAR BB Em S EIEE B ER
| BEEER -

(#£3.4d Ke)

Table 3.4d: Considering whether the “No Fakes Pledge” Scheme could help building

the confidence of consumers and tourists in shopping in Hong Kong,

or strengthening the reputation of Hong Kong as a shoppers’ paradise

F3.4d : B/ "IERIESEE ) srEIHIENEEE REEEEBYNELOSEEEEBYRENZEEEEFEMN
2018 2016 2014 2012 2010 2008
%) &) () () () (%)
Very helpful 3E& & &EB) 39.4 31.8 221 246 289 16.1
Quite helpful K875 & Bf 485 522 64.9 56.9 545 64.6
Not quite helpful BB 9.7 13.2 116 134 146 16.7

Not helpful at all ST 28 E E B

1.7 16 06 3.7 05 1.4

Don't know / Hard to say A#138 /| 1R£ER 07 12 08 14 15 12
Very / quite helpful SFE B EB) | BEAEE) 879 840 87.0 815 834 807
Not quite / not helpful at all BN AKX | TE2RBEE) 11.4 148 122 17.1 151 18.1
Sample : Among all persons who were aware 605 565 490 426 348 503
B DFBRMNALTREH

Note: Percentages may not add up to 100 due to rounding of figures.

51 EREURE G - BRI E 2 LR AE R 100%
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Table 3.4e: Considering whether the “No Fakes Pledge” Scheme could help building

the confidence of consumers and tourists in shopping in Hong Kong,

or strengthening the reputation of Hong Kong as a shoppers’ paradise — bivariate analysis

K 3de: BB "IERIEEFE. sTEIMEINHEZE REEEEBYNGE O EEFERBYXENZEEEFTEE

- BRIEHW
Sex Age Education Attainment : Working Status Montm)éoPn(:;sonal
Rl Fe HERE AR T BASHKA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /N8BT,  Sec AEI ER JEEBE. < - >
5 Z <30 30-49 =50 T &8 Pk AL Ax $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpfu 86.2 90.4 903 850 913 941 91.6 838 86.1 916 918 854 86.1
FEBED | BEEEE
Not quite / not helpful at al 138 96 97 150 87 59 84 162 139 84 82 146 139
HEIAK | TEREEN
Sample: Among all persons who
wgreaware 276 324 113 233 253 51 274 266 332 262 244 144 173
B UFIBRMPIALS
2
X2 2.583 5.185 9.721** 4.304* 4.882

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

*o-1H <0.05 REHE =5,

o-18 < 0.01 BELE =5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(
Z:000
@)

2) Those answered “don’t know / hard to say” were excluded.
1) BAREN R - ERIBAB 2 LRI AE R 100% ©
WER 7 EIZ T AME | RE L RESE -
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3.5 Opinion towards the long-term development of IP Rights

HFENEBEREREXRNER

In view of the public attitude towards the
long-term development of IP rights, most of the
respondents considered that the protection of
IP rights would be very / quite helpful to the
development of the local creative industries
(79.9%; slightly higher than 75.4% in 2016)
and the overall economic development of Hong
Kong (69.1%).

When it came to studying the results by
demographic  groups, relatively  higher
proportions of the male respondents (83.3%),
those who aged 50 or above (87.8%) and
those who were not working (83.3%)
considered that the protection of IP rights could
be very / quite helpful to the development of
the local creative industries.

Moreover, relatively higher proportions of
respondents who aged 50 or above (80.1%)
and those who were not working (75.9%)
considered the same regarding the helpfulness

/\ o

APHRENHERRERENERESE 2
X ERSRENHEREAMEIRERER
B (79.9% ; 8 2016 &1 75.4% I8S) K&

BREIRKTERRE (69.1%) FEEER / &
BEW -
UBERERDHT - B (83.3%) ~ 50 Bk L

(87.8%) KIEFEH (83.3%) MEHEMEHA
S LA R IR EMNE EEH EEA AR E

L)

EUREFE | BEEED -

55N - 50 BEEI £ (80.1%) KIEFEE (75.9%)
M= E IMEE B S L AR E L R H R IR K

TEARMT
EEAER) -

to the overall economic development. (% 3.5a-d)
(Tables 3.5a — d)
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Table 3.5a: Whether the protection of IP rights could help the development of the local creative industries
F35a: RAERENSBEENERELAHBEELERETHEERN

2018 2016 2014 2012 2010 2008 2005 2004 2003
(%) () () () () ) ) (%) (%)

Very helpful 3EE B E B 32.4 30.7 223 275 305 239 233 27.0 340
Quite helpful EEAE B 475 447 486 455 525 521 542 550 46.1
Average — % 156 154 211 154 111 16.3 124 102 7.4
Not quite helpful EB1A K 35 50 65 73 37 46 60 49 61
Not helpful at all B2 8 B & B 03 17 03 24 04 10 14 17 13
Don't know / Hard to say A8 / 1RE#ER 08 13 13 19 17 21 27 13 51
Very / quite helpful SEEBEB) | FEEEE) 799 754 709 73.0 830 76.0 775 820 80.1
Not quite / not helpful at all EBI A K | STERBEEE) 38 67 68 97 41 56 73 65 74
Sample A 1003 1005 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

Table 3.5b: Whether the protection of IP rights could help the overall economic development of Hong Kong
F3.5b  RARENHERE RESERRKELREEREFER

2018 2016 2014 2012 2010 2008 2005 2004 2003
) () ) &) () ) () (%) (%)

Very helpful SFE A EEf) 21.0 21.3 144 184 214 145 181 208 242
Quite helpful EEE & B 48.1 459 48.7 469 49.7 475 524 517 44.0
Average — % 19.8 185 26.3 17.9 172 23.0 143 103 13.1
Not quite helpful BN K 73 78 85 100 74 97 91 102 105
Not helpful at all 5 & 2B EB) 03 22 05 30 07 11 24 34 13
Don't know / Hard to say ~#1%8 | 1RZEER 36 43 16 36 36 43 37 36 69
Very / quite helpful SER B ER) | BEAEE) 69.1 67.2 631 653 711 620 705 725 682
Not quite / not helpful at all EBIAK | SE2RBEE) 76 100 90 130 81 108 114 135 117
Sample A 1003 1005 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
51 EREURE G - BRI E 2 LR AE R 100%
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Table 3.5c: Whether the protection of IP rights could help the development of the local creative industries

— bivariate analysis

& 35c : maARENSEENCESAHEEEXERERHEN - B2IEHH
Sex Age Education Attainment Working Status Montm)éoPrs;sonal
| | AN Z= 10 &F 7‘:\ EI‘ \5 L
g3l FH#e HERE B AR EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female /NEZE  Sec AREIN M JFER. < - >
2 % <30 30-49 >50 ¢ UTF P& PE AL AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very /quite helpful 833 782 784 719 878 830 79.1 810 774 833 795 814 799
FEAEE | EEED ' ' ' ' ' ' ' ' ' ' ' ' '
Average
@ 11.6 19.0 151 233 102151 16.7 152 172 144 18.1 140 145
X
Not quite /ot helpful at al 51 27 65 48 20 19 43 39 54 24 24 47 56
HEAK | T2 RBEM ' ' ) ) ' ' ' ' ' ' ' ' '
Sample
- 449 546 @ 185 352 459 106 492 389 482 508 @ 458 215 269
K
X2 13.194** 36.546* 1.854 8.262* 7.240
* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
o-18 < 0.05 RAEHE =5, “p-18 <0.01 RAEHE =5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(1) BREMREG - ERIEN B2 ERMEAER 100% -
(2) #iFR 7 [EZE " ARIE | R L AEZE -
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Table 3.5d: Whether the protection of IP rights could help the overall economic development

of Hong Kong — bivariate analysis

& 35d : maRENSEENREFSEEREEEREEAEE - BE2ELW
Sex Age Education Attainment Working Status Montm)éoPrs;sonal
]l Fie HBEEE wLEAR EASBUA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEZE  Sec AREIN M JFER. < - >
B % <30 30-49 =5 @ BMTFT B BE A+ AL $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very /quite helpful 723 711 606 662 80.1 794 726 67.4 66.9 759 73.1 686 715
FEBEEY | BAEE
Average
@ 205 20.5 30.3 237 143 127 20.8 228 224 188 21.1 205 202
Not quite / not helpful at a 73 84 91 101 56 78 67 98 107 53 58 110 84
HEPAK | T2RAEN
Sample
. 440 526 175 346 447 102 481 377 468 494 446 210 263
X2 0.410 32.609** 8.428 13.200* 5527
** p-value < 0.05 and expected value > 5
*p-18 < 0.05 RABHME >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(1) BREMREG - ERIEN B2 ERMEAER 100% -
(2) bR T [EE T AHE | REHR L WEZE -
With regard to the areas to which the ¥IRBSEZIRMEZSEIREMSEUREN
Government should devote more resources to B ERE - E&%EEE%LE ; rﬂﬂ?ﬁ%‘tﬁ S LEWE
IP  rights protection, relatively more {&,(37.8%) HRZ" M@KERIFS 1(30.4%)
respondents suggested “more promotion & "IIREERNEDE (BFEK - & NE),
through the mass media” (37.8%), followed by (27.8%) - E=FHH9HE F RAENER—H -
“‘more enforcement action” (30.4%) and “more
promotion in schools (incl. primary, secondary (#3.5€)
& tertiary)” (27.8%). These three aspects
were consistent with the results in last survey.
(Table 3.5e)
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Table 3.5e: Areas to which the Government should devote more resources (Spontaneous mention)
F 3.5e MANNEZENEZEREMASE (RHRIRERMER)

2018 2016 2014 2012 2010 2008
) (%) () ) (%) (%)

More promotion through the mass media

NRatEtREE FSE 37.8 40.7 425 36.6 448 56.6

More enforcement action

s . 304 293 258 221 279 176
NsR M ERIFS

More promotion in schools (incl. primary, secondary & tertiary)

MAESROSE (EEADNS) 278 256 241 323 46.8 50.1

Amendment of the law

1B AR 165 16.7 7.4 - - .

Organise more activities for the general public

SR R BT S A S EE 8 73 74 159 098 7.6 105

Help the development of local creative industries

R e e s 30 52 18 1.0 16 01
REAMBIREERE

Enhance penalties

" 1.0 02 105 227 252 258
MNEARS

Don't know / Hard to say

RN 11.8 144 136 112 09 14
AXE | REER

Considered not necessary to devote more resources

AR RN TS AR s e 27 ar - -

Sample H 7 1003 1005 1005 1001 884 836

Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
(2) The question in the surveys before 2012: “Do you think it is necessary for the Government to devote more resources in
protecting IP rights in long term? [If definitely / quite necessary] What should the Government do?”.
() ARZHEURHSR—EZE - BAMEE AR 100% -
(2 _E—_FZRMNAET  MER . "NHRARERE  DUNEEBEZRNEZERGKREMNHEESEIE ? [MRFER
| %% HBURREZIEER EMINRIE ? |
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3.6 Awareness of the IPD and its promotional activities
HAEEEE REEEREIRRA

3.6.1 Awareness of the IPD and its duties

HiAEEEERETFARRA

In response to the question “which government
department is responsible for promoting the
protection of IP rights in Hong Kong”, similar to
the findings in the last round, more than
one-quarter of the respondents (26.0%) could
spontaneously recall the Intellectual Property
Department (IPD). On the other hand, a
considerable proportion (62.2%) still declared
‘don’t know”. The remaining 11.8%
misunderstood that it was other government
departments responsible for it.

(Tables 3.6.1a & b)

R TEEM—EBGEFIR B ERE A
EfE  SEENEIE - B E-REREE
BRNDZ—REE (26.0%) BEHERAIR
REER NIERMEE LS EERE - 55
H - DAMHEZLEA (62.2%) Fox T AME S -
HER 11.8% AIBRUAZHEMBIFHFARE -

(#£3.6.1a &b)

Table 3.6.1a: The government department that is responsible for promoting the protection of IP rights

in Hong Kong (Spontaneous mention)

%K 3.6.1a: BEEEFHEEFRENHEENIEIMN (RERTTEZ)

2018
(%)
Intellectual Property Department / IPD X038 == 26.0
Customs and Excise Department & /&8 # 10.5
Commerce and Economic Development Bureau 7% & &85 88 B IS 1.0
Hong Kong Police & &Z 752 0.3
Don't know A%03& 62.2
Sample x4 1003
Note: Percentages may not add up to 100 due to rounding of figures.
o HRNENEG - BRIENE DRSS 100% -
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Table 3.6.1b: The government department that is responsible for promoting the protection of IP rights

in Hong Kong (Spontaneous mention)

% 3.6.1b : HEEATHERENBEENBUTEM (RBRTMMEZ)

2018 2016 2014 2012 2010 2008 2005 2004 2003

) ) ) ) () () ) (%) (%)

Intellectual Property Department / IPD %[ E#ZE 26.0 278 238 198 148 172 154 135 105
Other wrong answers ELfh#H iR & % 11.8 13.8 195 11.8 157 11.2 141 158 95
Don't know A &N7E 62.2 584 56.7 684 695 716 705 70.7 80.0

Sample 7K

1003 1005 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
5 FAREURE - ERIERB 2 LEBMEAER 100% °

Based on the results of demographic
sub-group analysis, it was discovered that
relatively higher proportions of the male
respondents (33.6%), those who aged 30 — 49
(40.5%) and those who were working (37.9%)
were aware that IPD was responsible for
promoting the protection of IP rights in Hong
Kong. It was also found that the higher the
education level and monthly personal income,
the higher the proportions of respondents who
were aware of IPD (ranged from 2.8% for those
with education level of primary or below to
41.5% for those with education level of tertiary
or above; and from 14.6% for those with
income of below $10,000 to 44.2% for those
with income of $20,000 or above).

(Table 3.6.1c)

REE=ERIH - BH (33.6%) ° 30-49 %
(40.5%) RTER (37.9%) WRHEHEHER
SAMENSERE AT ERERENHE
¥ - ANNEIR  XFENABEENEAS
BWARHES  RAHM#SEEZNLLAMES
(BHEBEETE/NEIHLIT2.8% 2EARELL
F# 41.5% ; DUREBWATE $10,000 MUIFHY
14.6% £ $20,000 3 _ERY 44.2%) -

(#£3.6.1¢)
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Table 3.6.1c: Awareness of the Intellectual Property Department — bivariate analysis

#*36.1c : HAMEHEZNRM - &

B

Sex Age Education Attainment - Working Status Monthly Personal
17 i BERE RERR }\'°ng A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
5 Z <30 30-49 =50 MF 8 Dt AL Ax $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware 178 33.6 19.7 217 405 169 28 194 415 379 144 146 26.3 44.2
Not aware %128 66.4 80.3 783 595 831 972 80.6 585 621 856 854 73.7 558
Sample 1A 452 552 | 184 351 468 109 494 390 | 483 515 465 217 269
X2 24.893* 60.056* 89.957* 72.108* 78.409*

**p-value < 0.01 and expected value > 5
“p-18 <0.01 RAEHE >5

Note: Percentages may not add up to 100 due to rounding of figures.
5 BREMREG - ERIENBE2ERMEAER 100% -

For those who were aware that IPD is the
department which was responsible for
promoting the protection of IP rights, they were
further asked about the scope of duties of IPD.
Similar to the findings in the last round,
relatively more respondents could correctly
point out that IPD was responsible for
‘promoting awareness on IP rights protection”
(47.9%), followed by “registration of trade
marks” (22.4%) and “registration of patents”

(17.0%). However, still some mistakenly
thought that “combating piracy and
counterfeiting” (18.8%) was one of IPD’s
duties.

As per the demographic sub-group analysis,
relatively higher proportions of the respondents
who were working (76.5%) and those with
monthly income of $10,000 or above (over

ERHANFEEECE T EERENFEEN
TR - MERE— PR REMEEEE L
TEEERRA - B F—HBENEREE
TR ERERBERNEEEZEAES
WERENFERE ) (47.9%) ERZ
ft 1 (22.4%) & "ERNEEM . (17.0%) - A
NMBEEHRUE "FTEHER / }%,;J—*EHEEJ
(18.8%) EFMFEERZENHEZ Z2— -

B
rg& /
TEZET
5)&

REBESER DN - EB (76.5%) KEABA
£ $10,000 LA £ (#B38 73%) MIREHETHE
BERSAMNEZED —ErREERZRLE -

73%) were aware of at least one of the IPD's (#£3.6.1d Ke)
duties.

(Tables 3.6.1d & e)
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Table 3.6.1d: Awareness of the duties of IPD (Spontaneous mention)

#*3.6.1d : BANBEEZET FHENRI (RERTMER)

2018 2016 2014 2012 2010 2008 2005 2004 2003
%) () (%) ) (%) () (%) (%) (%)

Correct
IEHE
Promote awareness on IP rights protection 479 494 504 520 379 445 534 389 225
S8 | HERENEEE
Registration of trade marks

N 224 192 28.0 158 185 133 20.7 26.4 17.7
[ELEEEal
Registation of patents 170 152 242 12.0 153 104 153 184 128
SR
Public education 66 40 50 112 78 40 91 76 95
NES
Cooperate with Customs 54 28 25 62 37 12 48 44 6.2
BB S
Government intellectual property legal advisor 29 15 42 925 ) 23 04 10 11
E 73 U A R s B AR < 122 L P
Registration of designs 1.2 54 62 45 59 06 - - 5.8
SMNERES ET EE IR
Incorrect
RIEHE
Combat piracy and counterfeiting 188 200 37.8 273 20.6 30.6 250 283 21.0
TR | H5EM
Enact legislation

. 112 62 95 99 68 64 45 69 22
175
Investigate into infringing activities 23 56 112 91 63 35 57 87 35
B RIS E
Receiving complaints and reports of piracy 15 80 37 30 44 40 47 37 95
ERE R B RV R R 2R R
Don’t know

185 20.1 209 164 34.7 277 170 26.5 38.6
AHIE
S‘gmple:Amongall persons who were aware of IPD 261 240 240 199 149 173 186 164 129
BA  DIFTARAMAEEEENA T HER
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
5 ARZEURHSIN—EZE - B2LAMEE AR 100% -
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Table 3.6.1e: Awareness of the duties of IPD — bivariate analysis

#*3.6.1e: HAHEEZ T FHEENRI — BEEIH
Sex Age Education Attainment - Working Status Montm)éoPnt:;sonal
sl Fie HERE FREREAR T BASHKA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
5 Z <30 30-49 =50 MF 8 Dt AL Ax $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware (at least one
correct answer) 73.0 679 683 739 67.1 333 66.7 745 76,5 581 574 737 76.3
s (EVBE—EERER)
Not aware (no correct answer or
declared "don't know ) 27.0 321 31.7 26.1 329 66.7 33.3 255 235 419 426 26.3 237
AHE (BB IEEERES
TR AHENE")
Sample: Among all persons who
wereawareofIPD 152 109 | 41 142 79 3" 9 161 | 183 74 68 57 118
B DR BRI R AR
ENATREH
X2 0.811 1.330 3.929 8.696** 7.797*

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

o-18 < 0.05 RAEHE =5, *p-18 <0.01 RFAEHE =5
Percentages may not add up to 100 due to rounding of figures.
BEREMNR % - BRI E 2 LRI AZER 100% -

Note:
B
# Caution: Small sample base

IR BTREERD
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3.6.2 Awareness of the IPD’s advertising and promotional activities

HABERENES REEEENRIRAN

Respondents were asked whether they had
encountered any |IPD’s advertising or
promotional activities from different channels in

the past two years. More than half of the
respondents (51.1%) encountered IPD’s
advertising or promotional activities.  Such

awareness level was similar to 50.2% in the
last round.

Relatively more respondents expressed that
they had seen the advertising or promotional
messages on television (37.2%), followed by
promotions on "No Fakes Pledge" Scheme
(35.2%).

When analysed by demographics, it was
observed that relatively higher proportions of
the respondents who aged 30 — 49 (56.4%),
those who were working (59.2%) and those
with  monthly income of $10,000 or above
(over 59%) were aware of the advertising or
promotional activities of IPD. Moreover, the
higher the education level, the higher the

RMBEBREAREREMEEEUEARNREE
BATOUNSEERENESAEBREE - BF
BXEhE (511%) EEBHSEEENES

N EEEE - RAEEE F—WAER 50.2%
GEES
REZMEBRNMIPEEER LNEERNE

EHEBEMNR (37.2%) - HEX2E "IEIRIEE

. BEfE (35.2%) -

=}

5 K

=l — =

PBESERDH - 3838 30 — 49 5% (56.4%) *
£ (59.2%) KBRWAT $10,000 5B E
(EB%8 59%) W ERE AR SEAIFENA]
HEHENESNEBEEE - I - ZTHEW
HEREAS RNEERAS (RUEERERE
INEBFE B TH 373% EAEH M EH
57.4%) °

awareness levels (ranged from 37.3% for (#£3.6.2a—¢)
those with education level of primary or below
to 57.4% for tertiary or above).
(Tables 3.6.2a — c)
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Table 3.6.2a: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention)

% 3.6.2a . HAHEEENESREEEHRA (RERTMEZ)

2018
(%)
Television 372
BR
- “Selling Infringing Goods on the Internet Ruins Your Prospect” (featuring Akina Fong) 9.7
A D ISR REE AR BERZ7EA (BARETE) '
- "Intellectual Property Trading Services" (featuring Yuen Man Kit) 19
HMHAEEEZRSE (RRETE) '
- “Support creativity, respect copyright” (featuring Eric Chau Pak-ho) 0.5
XFHEIF ZBERE FREEZETE) '
- "Territorial limitation of IP protection” (featuring Lee Lik Chee) 01
FN 5 ERE R AE RV I PR (B I5 T E) '
- Television, but cannot recall which advertisement / programme 5.0
BREE B AEMERS | 588
Promotions on “No Fakes Pledge” Scheme 35.
FERRIEE &G 1 sTEIEE
- TV API of "Look for the "No Fakes" sign and you can be confident of getting genuine goods 177
YR TIE,F 0B "IE, BERERR
- "No Fakes Pledge" stickers / tent cards / posters in retail shops 12.6
DEFPF R TIERIESERE , 1205 | EERE | BW
- "No Fakes Pledge" advertisement on newspapers and magazines 35
RBERMTANTIEZ T FRIESHFGE | BS '
- "No Fakes Pledge" advertisement in MTR stations (in platform / on the train) 12
PROBEANENR " IEARESHEGE stEEHEBER FIBERS | JEMA) '
- "No Fakes Pledge" advertisement on buses 11
RELTAZ "ERIEEERE ) BS '
- "No Fakes Pledge" advertisement in MTR stations 10
SBEAN Y TIFRRIEEEE ) BS '
- "No Fakes Pledge" Scheme posters 05
T IFRRIEE &GS ) 5TEBIR '
- "No Fakes Pledge" advertisement in airport (trolley / billboard) 0.2
BEMSEAN Y "IERRIEEFE, BS (FIEE | B5) '
Print advertisement / promotional materials 17
ERES | EEYm '
- Newspaper / magazine, but cannot recall which article / advertisement 17
WA | MR RE - BEEAEMENRE | BS '
Sample 1003
B
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
B ARZHEURHSIN—EZE - BRLANIE KR 100% -
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Table 3.6.2a: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (con’t)
F 3.6.2a: HABEEENESREETHNRA CRERERTRTMMER) (B

2018
(%)
Other promotion channels 17
HittS@&ERE '
- IPD Website 1.0
N EERAE '
- Seminars in primary & secondary schools 05
aPANY == 3 '
- Seminars in universities or tertiary educational institutions 0.2
KB AR a5 e '
Exhibitions 0.9
R EEN '
- "Hong Kong Book Fair" 05
BEER '
- Exhibitions, but cannot recall which one 04
RERZT - B A AEEMERES '
None 39.5
RERB | BB | EEBRETEE
Do not remember
N 9.4
Ao A #E
S‘e—zmple 1003
B
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
o ARZEURHSIN—EZE - B2LRAMEE AR 100% -
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Table 3.6.2b: Whether encountered IPD’s advertising / promotional messages

on television, radio or other channels in the past two years

#&36.2b . PEMF - AEEER EONEHMEERBBNESEESNSEMNE

2018 2016 2014 2012 2010 2008 2005 2004 2003
) () () () (%) (%) (%) (%) (%)

Television

&= 37.2 39.7 420 50.1 604 769 645 514 550
ES)

Promotions on "No Fakes Pledge" Scheme > 73 78 43 45 107
rFRIEEHFGE, EE . . . . . .

Print advertisement / promotional materials

1.7 60 48 53 92 96 119 73 78
BRES | EEYm

Other promotion channels
17 44 14 17 14 22 07 10 22

Hins5@ERE
Exhibitions
0.9 1.7 1.2 1.3 3.4 1.3 0.9 1.0 1.2
REEE
Radio
mo - 1.4 1.2 8.2 134 131 144 9.9 10.0

Promotions on "Copyright (Amendment) Bill 2014”
(2014 FEhRHE (18R] ) RAIEZE) NEE

Broadcasting on bus

ELWEN

Seminars

M=

Aware of the promotions of IPD

N — 51.1 50.2 514 577 684 804 688 574 626
n/u\%ﬂnx%ﬁq 13E_r

Haven't seen / heard of any promotions of IPD

. . . RS 395 39.3 36.7 321 293 12.0 299 375 309
RBERE | ERATOZENER

Do not remember

N 94 106 119 102 23 76 13 51 65
sCAHE

Sample

A 1003 1005 1005 1001 1005 1003 1206 1214 1231
X

Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
)

2) The question in the surveys of 2010 and past years: “as compared to the past 12 months”.

(
(
(
(

(1) ARZSERURHZIR—EZE - BOLRAMEE KN 100% -
2) 2010 FREFAEPWEBRZ . "thBBET_@EH, -
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Table 3.6.2c: Awareness of the IPD’s advertising and promotional activities — bivariate analysis

#*3.6.2c : HAMEEENESREEEEAIRIA — SEIFEHH

Sex Age Education Attainment - Working Status Montm)éoPn(:;sonal
p | LA Z= 10 BF ;\: 2 \5 i
4 5l Fie HERE FhEsAR T BASHKA
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEBZY  Sec AREIN M JFER. < - >
5 Z <30 30-49 =50 MF 8 Dt AL Ax $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware
sm 47 54.4 48.4 50.0 56.4 475  37.3 49.2 574 592 429 433 60.6 595
Not aware (incl. “do not
remember’) 456 516 500 436 525627 50.8 42.6 40.8 57.1 56.7 39.4 405
AVH (BE “FOAEE")
Sample
- 452 552 1 184 351 467 110 494 390 483 515 464 216 269
K
X2 3.646 6.422* 15.403* 26.497* 26.495*
* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
o-18 <0.05 RiFHE >5, “p-1& <0.01 REHE >5
Note: Percentages may not add up to 100 due to rounding of figures.
5 BREMREG - ERIENBE2ERMEAER 100% -
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3.6.3  Effectiveness of the promotional activities held by the IPD in raising the

awareness of the Hong Kong public on protecting IP rights

MEEREENEEFHRAFTEDRRS

About three-fifths of the respondents (59.9%)
considered that the promotional activities held
by IPD were very / quite effective in raising the
awareness of the Hong Kong public on
protecting IP rights. Such proportion was
similar to 58.2% in the previous survey. On
the contrary, 36.2% considered that the
promotional activities were quite / very
ineffective.

When analysed by demographics, relatively
higher proportion of the respondents who aged
50 or above (69.8%), those who were not
working (70.6%) and those with income of
below $10,000 (69.9%) considered that the
promotional activities were very [/ quite
effective. Moreover, the lower the education
level, the higher the proportions of respondents
who considered them very / quite effective
(ranged from 55.9% for those with education
level of tertiary or above to 70.0% for primary
or below).

(Tables 3.6.3a & b)

s

A

MBEEEHNEVIEE

HBENBHNZEFE (59.9%) mBi#HEES
HNEBEEHEAESEMRFRENHEERH
RBY | BN SELHE E—HBEN
58.2% 1% - fHi - B 36.2% RAREEE
BARBEN | TEREM -

JCE /X

=l — =

PBESERMEDN - 50 sl E (69.8%) -~ IF
£ (70.6%) KW AT $10,000 LT
(69.9%) WXshEHHBERSLEARREREE
FRANY | BEN - I - FHENHBRRE
AR - RBARANM | BENNLEEmAS (8
HBEREEREZEHEL LM 55.9% E/NELL
B 70.0%) -

(#£3.6.3a &b)
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Table 3.6.3a: Effectiveness of the promotional activities held by the IPD in raising the awareness of the

Hong Kong public on protecting IP rights
# 3.6.3a: MAEEENEFEFHHEATETRRENHSEESSNEUEE
2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
%) () () () () (%) (%) (%) (%) (%) (%) (%) (%)

Very effective TRA R 67 73 53 78 60 71 70 59 86 49 53 48 48

Quite effective BEA 3L 53.2 509 555 556 579 640 524 538 475 53.2 544 529 525

Quite ineffective A~ AH M 314 317 309 281 295 250 319 314 318 343 320 325 273

Very ineffective T2 48 48 54 47 34 19 36 43 62 37 47 43 6.3

Don't know / Hard to say

N N 39 53 30 38 33 20 52 46 59 38 36 55 91
ArNiE | REERR

Very / quite effective
REY | BAM

Quite / very ineffective
ARBY | TEREN

599 582 608 634 639 711 594 598 56.1 58.1 59.7 57.7 57.3

36.2 365 363 328 329 269 355 356 380 380 36.7 36.8 33.6

Sample 1A 512* 1005 1005 1001 1005 1003 1206 1214 1231 1005 1013 996 1004
Note: Percentages may not add up to 100 due to rounding of figures.
5 AREMREG - ERIEN B 2 LERMEAER 100% -

* 2018 Sample: Among all persons who ever encountered any IPD's advertising / promotional messages on TV, internet, exhibitions, promotional materials

or other channels in the past 2 years
2018 ERA  LIMBAMBEMEANBIKER - #L  REEE SETYHEZEEMREEBATANHEEZREENALLSE
#
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Table 3.6.3b: Effectiveness of the promotional activities held by the IPD in raising the awareness

of the Hong Kong public on protecting IP rights — bivariate analysis

#&3.6.3b : MBEEENEEETHHEATETRFENHBEESTHINENIEE - E2ESN
Sex Age Education Attainment Working Status Montm)éoPrs;sonal
| | i TA = 18 /= ;‘: > Fars L Q| L
g3l FH#e HERE B AR EASBUA
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female INBEY  Sec KRB TEE FEE < - >
5 4 <30 30-49 My 528 Bt AL AL $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
very/ quite effective 65.0 59.6 533 578 69.8: 70.0 66.2 559 558 70.6 699 579 557
BEY | BEY . . . . . . . . . . . . .
Quite / very ineffective 35.0 404  46.7 422 30.2 : 30.0 33.8 44.1 442 294 30.1 421 443
ARBH | TE2RAM ' ' ' ' ' ' ' ' ' ' ' ' '
Sample
1A 243 250 92 185 215 40 228 220 : 278 214 193 126 158
B3
X2 1.541 9.860** 6.271* 11.273* 8.727*

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

o-18 < 0.05 RFAEHE =5, *p
Notes:

-18 <0.01 RFHIE =5

(
B (1) BARENUREE - ERIAB BRI AER 100% -

(2) #iFR 7 [EZE " ARIE | REE L AEZE -
Finally, respondents were asked to give
suggestions on the most effective channel to
promote the protection of IP rights. Most of
the respondents (66.9%) still considered that
television was the most effective channel for
promoting the protection of IP rights, followed
by internet websites (30.1%), school (23.3%)
and email / website advertisement (19.5%).

(1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.

B REREIRBEAVNEBNSER
AURTE - ZHREHE (66.9%) NAR KBRS

(30.1%)

@ﬁn"t;—’%m?ﬁs&l

1(« ,

/\/\IEEHHI-':“HE
R (23.3%) KREI | HEES
(19 5%) ° 1§H"E'§$E{-ELE FHEx

2% NIe &Y

RiE BESSABINZEAMAEREL /
HEEiE’JHHmEi-F (7B 2003 &M 7.2%
& 1.1% EFZ 2018 89 30.1% K 19.5%)-

Although television had been the most
mentioned channel over all these years, it was (£%£3.6.3¢)
noteworthy for the significant increase of
internet websites and email / website
advertisement (increased from 7.2% and 1.1%
in 2003 to 30.1% and 19.5% in 2018
respectively).
(Table 3.6.3c)
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Table 3.6.3c: Perceived most effective channel to place the advertisements

for promoting the protection of IP rights

7 3.6.3c : mAEEMEBEENRAINERE
2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) ) ) ) %) ) &) ) ) ) () (%)

;g;j%"sm 66.9 683 709 762 82.6 846 796 803 720 715 646 61.6 655
Internet website

301 258 227 166 116 126 82 82 72 62 56 45 43
OEs
School

o 233 266 19.1 228 149 156 11.1 119 148 51 45 33 28
B

Email / website advertisement
B | HMEES
Newspaper / magazine

W= | FE

N 114 16.0 204 164 236 208 27.6 30.2 199 159 143 127 133
)

195 173 57 69 73 10 16 13 11 - - - -

134 284 23.0 209 258 29.0 239 233 194 185 219 21.0 30.0

Poster & other promotional
items 69 112 79 50 79 68 74 80 97 47 48 41 57
BHEAEMEER
Advertisements in MTR
HBEES
Advertisements on bus
ELfES

Smartphone apps
SREFHREREL
Movie stars or singers
DEFHRENRESE
IPD's activities
MBEEES RS
Cinema / movie
b | %

Append to genuine goods
MfEIE Rk m
Computer Expo 03 07 13 04 02 06 02 - 05 - - - .
EikESE

Community activities

L& EEN

B2B events

& B/ A S ES
Workplace

T EihEs

Marketing via social media

55 53 59 55 70 71 56 44 39 - - - -

51 44 47 55 68 73 - - - - - - -

32 12 35 14 - - - - - - - - -

1.7 05 59 54 07 15 15 13 15 - - - -

09 1v 37 29 28 10 29 32 25 10 15 12 10

06 14 11 19 19 12 12 13 0.2 - - - -

04 13 21 13 06 13 08 11 01 - - - -

- 2.3 - 01 03 - - - 0.1 - - - -

- 08 - - - - - - - - - - -

- 06 08 05 09 05 03 01 o01 - - - -

Viareeiing via social - 04 - ; ; ; ; ; ; ; ; ; ;
BRI IE S
Telephone hotline - 01 12 17 - 01 01 - 03 - ; ; ;

RN BB AR EMAR
Don’t know /Hard to say
AHE | REER

39 119 34 03 03 24 76 61 131 168 191 251 19.8

Sample

1 1003 1005 1005 1001 1005 1003 1206 1214 1231 1003 1016 1002 1009

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
5 ARZEURHSN—EEE - BRMEE AR 100% -
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Appendix 1: Enumeration result

M ig— : FHREASR

CATEGORY CLASSIFICATION NUMBER
DR %5l EZ=EHE
Successful cases  Successful enumerated
AN ESHEES X INER E 1 003
(1 003)
successful cases  Mid-way termination 34
ENRULEES hERibAE
(971) ﬁo answer 253
YN
Busy line 57
HHWBET | REEY]E
Answering machine 15
BE=
Selected person not at home 82
WP EAER
Refusal
BBEE L
Language problem 19
At = PR Bt
Invalid cases No response after dialing /
IEERERE required password 246
(326) BREEBERE | FRARE
Non-residential number 63
IREE IR
Fax number 17
BEIRNS
Overall
st 2 300
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Appendix 2: Sample & population distribution

gk : BRARAOD

Sample Population
BE N
F#e /AR No. of persons No. of persons
Profile N (%) A (%)
Male
S
15-19 23 2.3 151 900 2.3
20-24 34 3.4 205 900 3.1
25-29 36 3.6 230 000 3.5
30-39 74 7.4 463 700 7.0
40 - 49 70 7.0 471 400 7.1
50 -59 80 8.0 578 600 8.8
60+ 132 13.2 867 800 13.2
Subtotal
N 449 44.8 2969 300 45.0
)&t
Female
g
15-19 26 2.6 142 700 2.2
20-24 31 3.1 211 000 3.2
25-29 40 4.0 271 600 4.1
30-39 103 10.3 698 900 10.6
40 - 49 103 10.3 675 100 10.2
50 - 59 99 9.9 666 300 10.1
60+ 152 15.2 958 800 14.5
Subtotal
2 554 55.2 3 624 400 55.0
Total
@t 1003 100.0 6 593 700 100.0
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