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Introduction

The Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property (IP) Right Protection
regularly since 1999, in order to keep track of
the public’'s awareness of the intellectual
property rights. Mercado Solutions Associate
Limited (MSA) was commissioned to conduct
the public survey between 29" October and
28" November 2018. A total of 1,003
respondents aged 15 or above were
successfully enumerated by telephone. The
response rate was 50.8%. This summary
highlights the major findings of the Survey.

Knowledge and Attitude toward IP Rights
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In terms of the knowledge about IP rights, most
of the respondents managed to associate with
correct terms and concepts. About half of
them mentioned “copyright / copyright piracy”
(48.2%), followed by “trade mark / trade mark
counterfeiting” (23.1%), “invention or creation”
(22.4%) and “patent” (16.9%), whereas only
2.1% mentioned “design”. Besides, 18.9%
declared “don’t know / hard to say”. In overall,
the findings were quite similar to the previous
round of surveys.

With regard to respondents’ judgement on the
infringement of IP rights in different specified
scenarios, majority of the respondents (about
80% - 96%) were able to identify the respective
purchasing and selling acts as infringement of
IP rights, which was consistently aligned with
the findings of the previous rounds of surveys.
Comparatively speaking, fewer respondents
considered “using the cartoon character from
movie / TV / publication / internet for design of
food style in cooking class” (65.6%; increased
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as compared with 51.6% in 2016) and “a
student photocopying a whole reference book
for the purpose of self-study” (56.7%) without
authorisation as infringement of IP rights.

Similar to the previous surveys, a
predominately large proportion of respondents
(96.1%) considered that it was very / quite
necessary to protect IP rights in Hong Kong.
The key reason was “to protect the interest of
inventors / encourage creativity” (78.0%),
followed by “o protect the interest of
manufacturers / genuine IP rights owners”
(20.0%), and “to protect private property”
(9.4%).

The majority of respondents revealed their
awareness of the existence of legislation in
Hong Kong for protecting patents (89.4%),
trade marks (87.1%) and copyright (84.6%).
Similar to the previous rounds, the awareness
levels were kept over 80%.

The awareness level of the existence of
legislation protecting designs was relatively
lower (52.6%), which remained stable when
compared with the previous surveys.

Online behaviour and IP rights protection in
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a digital environment

Among the respondents having the habit of
surfing the internet, the top three categories of
frequently browsed websites were “search
engines” (30.9%), “social networking” (23.9%)
and “news websites” (17.3%).

Amongst these respondents, 44.3% had
inclination to pay to listen to songs, watch
movies online or to download songs / movies /
computer software / games / e-books from
authorised  websites. This  proportion
maintained an upward trend since 2008 (from
21.0% in 2008 to 44.3% in this round).

EJ:ZH“TEE’J}E’EE%DP BEEBENE =B
IhE T HEIEEER ) (30.9%) ~ AL AR AL |

(23.9%) KT ERARAANG L (17.3%) ©

EELEZTED - 44.3% SAREEENZE
E’J MG AR _EUER SRR - BRAF R MEEHE /
xh | BIERY | R /| BEFE - SELS

E 2008 FHE L (H 2008 FH 21.0% =
ZEAY 44.3%) °

Mercado Solutions Associate Ltd.
KEEENREBRAT

January 2019
2019 %F 1 A



Survey on Public Awareness of Intellectual Property Right Protection 2018

HEMRMRENBEESHRAE 2018

The top three reasons for those who replied
“definitely / possibly will” were “for better
quality” (33.0%), “respect IP rights” (29.3%)
and “give support to the creative industries”
(23.4%). On the other hand, the top three
reasons for those who replied “possibly /
definitely will not” were “don’t have a habit of
listening to songs / watching movies / playing
electronic games / reading” (21.8%), “seldom /
never download any files” (17.6%) and “other
channels for listening / watching online are
available” (17.6%).

Among the respondents who had the habit of
online shopping, 67.0% said when they bought
products with cartoon characters or logos of
brand, they would pay attention if the products
were genuine, pirated or counterfeit products,
while 16.2% said they would not. The
remaining 16.7% said they had never bought
products with cartoon characters or logos of
brand.

Behaviours involving infringement of IP
Rights

Among the respondents who had the habit of
using internet, the proportions of involvement in
infringement of copyright were mostly similar to
those in the last round:

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities /  unauthorised
websites and then uploading them to the
internet for downloading by others (2.3%);

«  Without authorisation of copyright owner,
re-editing movie posters, comics or
pictures and then uploading them to the
internet or social networking websites for
sharing purpose (5.4%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities /  unauthorised
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websites and then sharing the files with
friends (13.0%);

« Listening to pirated music / watching
pirated movies / TV shows online (30.4%);
and

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities /  unauthorised
websites for one’'s own use (36.4%;
dropped from 40.3% in 2016).

Among the respondents who had the habit of
using internet, the majority (80.8%) agreed that
“it is morally wrong to download music / movies
/ TV shows from online communities /
unauthorised websites even knowing that it is
an infringement of the IP rights”.  Such
proportion was slightly higher than 77.3% in
2016.

Meanwhile, another large proportion (70.2%) of
respondents agreed that “it is morally wrong to
listen to the music or watch the movies / TV
shows online even knowing that they were
pirated versions”. This revealed an increase
from 64.5% in the 2016 survey.

Apart from the morality issues, some
respondents were practically concerned about
the possible risks to individuals or families
involved in dealing with online pirated files and
files downloaded from unauthorised websites.
The top three risks mentioned were “computer
may get virus” (26.2%), “violating the law”
(22.7%) and “being prosecuted” (17.0%).

With respect to the habit of buying pirated or
counterfeit goods, 18.5% of the respondents
declared that they often / sometimes / seldom
bought pirated or counterfeit goods, which was
the lowest proportion since 1999. On the
other hand, most of the respondents (75.8%)
said they had never bought.
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Among those who bought pirated or counterfeit
goods, the top three most purchased pirated or
counterfeit goods remained the same as those
in 2016. Relatively more respondents
expressed that the items which they mostly
bought were “clothing and accessories”
(43.1%; increased from 7.7% in 2004), followed
by “music CD / movie DVD or VCD” (27.9%;
decreased from 63.0% in 2004) and “toys /
stationery / accessories” (17.2%; increased
from 1.7% in 2004).

The most frequent channel of buying pirated or
counterfeit products was physical “shops /
stores” (39.7%; decreased from 47.3% in
2016), followed by “stalls” (31.4%) and “online
shops” (21.0%; increased from 9.4% in 2016).

Most of the respondents (78.1%) agreed that “it
iIs morally wrong to buy pirated / counterfeit
goods even knowing that it is an infringement
of IP rights”. Such proportion was slightly
higher than 74.0% in 2016.

Opinions towards the “No Fakes Pledge”
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Scheme

About three-fifths of the respondents (60.3%)
have heard of the “No Fakes Pledge” Scheme,
which achieved the highest proportion since
2008.

The major channels of acquaintance were
“stickers / tent cards in shops” (46.3%) and
“television advertisements” (42.7%), followed
by “newspapers / magazines” (9.8%).

Among those who were aware of the scheme,
the majority (87.9%) considered that the
scheme was very / quite helpful for building the
confidence of consumers and tourists in
shopping in Hong Kong, or in strengthening the
reputation of Hong Kong as a shoppers’
paradise. This proportion was slightly higher
than 84.0% in the previous round.
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Opinion towards the long-term
development of IP Rights

In view of the public attitude towards the
long-term development of IP rights, most of the
respondents considered that the protection of
IP rights would be very / quite helpful to the
development of the local creative industries
(79.9%; slightly higher than 75.4% in 2016) and
the overall economic development of Hong
Kong (69.1%).

With regard to the areas to which the
Government should devote more resources to
IP  rights protection, relatively  more
respondents suggested “more promotion

through the mass media” (37.8%), followed by
“more enforcement action” (30.4%) and “more
promotion in schools (incl. primary, secondary
& tertiary)” (27.8%). These three aspects
were consistent with the results in last survey.

Awareness of IPD and its promotional
activities

Similar to the findings in the last round, 26.0%
of the respondents could spontaneously recall
that the Intellectual Property Department (IPD)
is the Government department being
responsible for promoting the protection of IP
rights in Hong Kong. On the other hand, a
considerable proportion (62.2%) still declared
“‘don’t know”. The remaining 11.8%
misunderstood that it was other government
departments responsible for it.

For those who were aware that IPD is the
department which was responsible for
promoting the protection of IP rights, they were
further asked about the scope of duties of IPD.
Similar to the findings in the last round,
relatively more respondents could correctly
point out that IPD was responsible for
“promoting awareness on IP rights protection”
(47.9%), followed by “registration of trade
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marks” (22.4%) and “registration of patents”

(17.0%). However, still some mistakenly
thought that “combating piracy and
counterfeiting” (18.8%) was one of IPD’s
duties.

Respondents were asked whether they had
encountered any IPD’s advertising or
promotional activities from different channels in
the past two years. 51.1% of the respondents
encountered IPD’s advertising or promotional
activities. Such awareness level was similar
to 50.2% in the last round.

Relatively more respondents expressed that
they had seen the advertising or promotional
messages on television (37.2%), followed by
promotions on "No Fakes Pledge" Scheme
(35.2%).

59.9% of the respondents considered that the
promotional activities held by IPD were very /
quite effective in raising the awareness of the
Hong Kong public on protecting IP rights.
Such proportion was similar to 58.2% in the last
survey. On the contrary, 36.2% considered
that the promotional activities were quite / very
ineffective.

Finally, respondents were asked to give
suggestions on the most effective channel to
promote the protection of IP rights. Most of
the respondents (66.9%) still considered that
television was the most effective channel for
promoting the protection of IP rights, followed
by internet websites (30.1%), school (23.3%)
and email / website advertisement (19.5%).
Although television had been the most
mentioned channel over all these years, it was
noteworthy for the significant increase of
internet websites and email / website
advertisement (increased from 7.2% and 1.1%
in 2003 to 30.1% and 19.5% in 2018
respectively).
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Conclusion

The survey findings showed that most of the
public had basic knowledge about IP rights,
which was quite consistent with the previous
rounds of survey. Many respondents knew
that IP rights referred to copyright, trade marks
and patent, and were aware of the existence of
legislation in Hong Kong for protecting these IP
rights. The majority of respondents were also
able to identify various specified acts as
infringement of IP rights. Yet, their knowledge
about protecting designs was not as strong as
the other IP rights.

Concerning the public’s behaviour in protecting
IP rights on the internet, more and more people
would pay for listening / watching /
downloading copyright works from authorised
websites. Moreover, most of those who had
the habit of online shopping would pay
attention if the products were genuine, pirated
or counterfeit products.

Amongst the various online activities which
involved infringement of copyright, a slight
decrease was found for the proportion of
respondents who downloaded copyright works
from online communities / unauthorised
websites for own use, whilst the frequencies of
involving in other activities remained stable.

In fact, most of the people were alerted to the
risks in listening / watching / downloading
pirated copyright works, and more people
acknowledged that such acts are morally
wrong.

The percentage of people who bought physical
pirated or counterfeit goods continued to drop.
Yet, the percentage of buying via “online
shops” had increased.
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